










We provide cost effective solutions  
that are a blend of  

INNOVATION 
+ 

TECHNOLOGY 



Our Design Services 



CASE STUDY 1 

IMS ONE WORLD 
Brand Architecture 
 
IMS wanted to separate their Global 
Recruitment Services (GRS) from Offshore 
Recruitment Services by creating a sister 
brand and wanted a total recreation of this 
new identity. Right from a brand new 
website to the name and logo, we created a 
whole new identity for GRS. The logo is a 
reflection of their vast geographical 
presence and has the same brand colors as 
the parent family. 





CONCEPT: CIRCLES 
 
IMS wanted the brand to be accepted among its core team. They felt it was confusing for team members to be 
suddenly put under a new company. We found a creative solution to this human resource problem. We gave them 
a detailed internal brand launch agenda along with a fun colorful teaser-film that explained the core behind the 
concept of erasing boundaries and going global. 





CASE STUDY 2 

IGNITE PEOPLE ACADEMY 
Brand Identity 
 
A sophisticated identity for an elite 
professional training academy that wants to 
break free from the clutter. Especially note 
the negative space between the orange 
spark that forms the letter ‘N’. The designer 
has portrayed the intangibility of knowledge 
by creating a play within the solid and the 
void. There is a conscious effort to step 
away from the flame motif that is so done 
to death. 











CASE STUDY 3 

CIIE 
Brand Revamp 
 
CIIE is IIM-A’s entrepreneurship 
development arm. They came to us with a 
unique problem. They wanted to revamp 
their brand identity in such a way that they 
do not get overshadowed by their 
prestigious parent nor get subdued by their 
sub brands who are very vocal in the playing 
field. CC not only helped them put their 
designs in place, but also took them through 
a holistic brand approach redirecting 
exercise, clarifying their brand statement 
and purpose of existence. 







CASE STUDY 4 

INCASA RESTAURANT 
Theme based Brand Identity 
 
INCASA is Ahmedabad’s first illusion themed 
multi-cuisine restaurant. We designed their 
logo and collateral keeping world cuisines 
and fine dining to the forefront and illusions 
as a subtle presence throughout. Note that 
the logo itself an illusion of the concave- 
convex nature. 







CASE STUDY 5 

OPEZ GROUP 
Brand Identity 
 
The client had a wide business portfolio & 
they wanted a single, powerful brand 
identity for themselves. Coined from opus, 
we came up with their name and a logo 
that was adaptable to suit diverse domains. 





CASE STUDY 6 

TURN2HOME.COM 
Brand Identity 
 
Turn2Home is a B2B ecommerce portal 
which offers a spectrum of products and 
services for all construction and housing 
solutions. The brand desired to convey to its 
franchisees, investors, and suppliers about 
the services and its pan-India network. The 
communication was required to be very 
basic when addressing to the franchisees, 
and sophisticated for the suppliers and the 
investors. The new brand identity was 
created so as to be immediately appealing 
to all concerned. The effort was well 
appreciated by the client. 











CASE STUDY 7 

SITTINGCULTURE.COM 
Brand Identity 
 
Sitting Culture is an online furniture store- a joint 
venture between HOF and Ecumen for the urbane 
and contemporary buyer. The logo gets a rich feel 
owing to the shade of purple and has creatively 
clubbed the double ‘t’s and negative space to 
resemble a table and a chair, an ergonomic one to 
be precise! The brand identity and communication 
needed to be bright and interesting; and that's 
what we have maintained across the portal. 
Appealing to the intelligent and charming to the 
discerning. The site offers a look at the collection 
in its entirety, that can be browsed and ordered 
with ease of a few clicks. 











CASE STUDY 8 

CARE FINANCE 
Brand Identity 
 
Care Wealth Advisors is a prestigious 
Ahmedabad based financial advisory firm. 
They wanted to extend their brand identity 
in their stationary as well. Our approach 
towards their brand communication was 
simplistic without much ancillary visual 
features. 





CASE STUDY 9 

OPEN WITH SMILE 
Brand Identity 
 
Open with Smile is a brand that offers gifting solutions 
with a smile. A big part of the brand identity is the 
logo. The warm shade of red along with the cursive 
font, gives a flowy, celebratory, and personal feel to 
the logo. The ribbon like font replicates the instant 
when a promising gift is just about to be opened, 
guaranteed to bring a smile as it is revealed. After 
cracking the right brand identity, the team went forth 
and designed attractive merchandise for the brand as 
well. The novelty and freshness of thought in the 
branding was acknowledged and appreciated by the 
client.   







CASE STUDY 10 

APPLE HOSPITAL 
Brand Identity 
 
The identity for the ‘child-friendly’ 
neonatal care hospital has been 
designed from scratch. And the core-
idea reflects in all the communication 
designed including the hospital 
environment design. 







CASE STUDY 11 

ADIAM 
 
The client is a Dubai based diamond 
exporter and he specializes in cut 
diamonds. We made sure we give 
him a crystal clear, clean logo with 
subtle colors and  a beautifully cut 
diamond interwoven in the typeface. 





CASE STUDY 12 

VITHANI 
 
A diamond merchant specializing in 
brown and white diamonds who 
asked us for a simple, sophisticated 
print-friendly design. We also made 
sure that the brand identity is aligned 
to their tagline “Shades of Brilliance” 





Clientele 



International Clientele 



Thank You for your attention.  
We'd love to hear from you. 

+91 98791 04180 
info@communicationcrafts.com 
www.communicationcrafts.com 

Communication Crafts 
1, Ground Floor, Shitiratna, 
Nr. Radisson Blu Hotel,  
Panchvati Cross Road, 
Ahmedabad-380006.  


