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Prologue

MICA, The School of Ideas, is a premier academic institute
that integrates Strategic Marketing, Design, Digital, and
Creativity. Its post-graduate management programmes are
designed to provide a holistic understanding of the digital

environment and insights into digital companies and

platforms, their strategies, and innovations. This has
enabled MICA to remain at the forefront among

management institutes , given its ability to address the
increasing needs of a complex, ever-changing global
market and consumer environment and preparing its

students into future leaders for a digitally enabled world.

7KH «<UVW 2YHU 7KH 7RS 277 5HSRUW GHY|
and launched in 2018 was an endeavor in this direction.

7KH IRXUWK 277 5HSRUW LQ WKLV DQQXD
VLIQL<FDQW LQ OLJKW Rl WKH FKDOOHQJHYV
account of the pandemic and the ensuing lockdown.

,QGLD ZKLFK LV FXUUHQWO\ WKH ZRUOG V
market, is set to become the sixth-largest globally by 2024.
7KH 277 VHUYLFH SURYLGHUVY DQG WHOHFRP
to provide the Indian consumers a greater and more
enhanced experience in recent times. With the advent of
* WHFKQRORJ\ WKH ,QGLDQ FRQVXPHU V\
more with a much better experience along with a better
pricing model. It needs to be noted here, that the
consumption pattern in a country like India is very diverse,
as is the content being produced, which has led to a rapid
change in the ecosystem and proliferated massive growth.

7KH \HDU ZDV SDUWLFXODUO\ VLJQL«
pandemic forcing consumers to stay homebound. The

platforms that would generally expect a human-to-human

contact were seriously impacted by this.

This brought about a paradigm shift in the consumption

patterns. The country added a lot of new consumers to

digital platforms, and the added convenience of consuming

GLIJILWDO FRQWHQW RQ 277 SODWIRUPV GURF
sector. Video content consumption, audio content

consumption, news, gaming, e-sports, payments, food

delivery, education, work from home all brought about, a

massive growth in digital consumption.

,W LV P\ SOHDVXUH WR SUHVHQW WKH IRXUV
3ODWIRUPV 5HSRUW GHYHORSHG E\ 0,&$%
in-depth research and analysis from an Indian perspective

and thus, in many ways, unique and radical in its approach.

Dr. Shailendra Raj Mehta
President and Director, MICA, The School of Ideas.






Dean’s
Message

It is with great pleasure that we present to you the fourth  This apart, MICA also conducts short-term online courses

HGLWLRQ RI 0,&% V ,QGLDQ 277 30DWNRUPK DB\HSWKHN3RVW KID\GXDWH &HUWL<FDWH 3

UHSRUW UHEHFWV WKH YLVLRQ UHYVHDQUGFKQMROODERUTHDVR QD QDJEPWRMW IRU ZRUN

GHGLFDWHG HSRUWYV RI 0,&% V OHGLD DQG (QWHUWDLQPHQW

Management Area and Centre. We are developing deeper relationships and active
SDUWQHUVKLSY ZLWK WKH OHGLD DQG (QWH

7KH OHGLD DQG (QWHUWDLQPHQW 0 ( OHHFGHRUW LIR YJQREBUIDFHE KRUW WHUP FRXUVH

complete shutdown due to the Covid-19 pandemic duringthe  programmes, besides knowledge co-creation for innovations

year 2021. However, the deeply embedded digital and analytical research. These programmes provide

transformations built over the years enabled the industry to  participants with a holistic understanding of the evolving

emerge stronger with new technology, tools and a deep global and digital environments, digital companies and

understanding of digital platforms and online applications.  technology platforms, business strategies, digital marketing,

7KH 277 HFRV\VWHP LQ ,QGLD zZDV KHQ FitatizeH Odnn0idafoHs Baasiry Qtdentlsk Hand  global

pandemic period in leveraging opportunities across diverse LQQRYDWLRQV WR VSHFL<FDOO\ IRFXV RQ FRC

markets and consumer groups in India. This is evident from and engagement.This is mainly because, learning the most

WKH JURZLQJ SUHVHQFH RI ORFDO ODQHXBBWIWSHEDIN RDEFROWMAWI®J WKH LQGXVWL

programming, along with the right mix of technology. digitally-enabled world is critical and timely.

7KH OHGLD DQG (QWHUWDLQPHQW VHFWRY \FRES®EIQL HYQIGD YBWHUMDLQPHQW 0DQDJ|
developed digital strategies to focus on contentbased VSHFLDOL]DWLRQ RSHUV DQ LQFUHDVLQJO\ DV
storytelling, connecting with digitally-enabled consumers, and  creative and analytical managers and leaders of the next

creating meaningful experiences  for long-term JHQHUDWLRQ 2XU SHGDJRJLFDO LQQRYDWL
UHODWLRQVKLS EXLOGLQJ 0,&% LV R GahpuB-basetKk HteachivgW eBHaire H Btudent learning

institutions, to recognize global disruptions, the potential of  experiences in the post-Covid world. We are committed to

digital and creative revolution, and the power of leveraging enabling and facilitating a truly exciting and stimulating
transformational opportunities. We have incorporated and life-long learning environment, and promoting experiential

mainstreamed - digital transformation management in the  education, to nurture creativity, innovation, entrepreneurship,

0 ( VHFWRU GDWD DQDO\WLFV DQG arf Xiutishd-svategi®rbeRdnerehtt Q W

strategy learning in our post-graduate programme

curriculum. Further, business management specializatonin 3UHHWL 6KURes 3K

WKH OHGLD DQG (QWHUWDLQPHQW 0D Q Dl MHAAWhE Sdti@nl bMdEs®. VR EHLQJ

evolved with the help of industry experts.

In addition to business management, strategic marketing,

brand management, marketing analytics, corporate

governance, and cultural and creative communication

FRXUVHV WKH LQVWLWXWH DOVR RSHUV D SRVW JUDGXDWH OHYHO
specialization in  digital transformation -  Digital

Communication Management.






Foreword

, bP KDSS\ WR SUHVHQW WKH IRXUWK ,QGl
5HSRUW

This report takes into account the period between April

2020 and March 2021. Last year was a special year for all
VHFWRUV GXH WR &29,' :RUN IURP KRPH V
home, socializing from home, entertainment from home

pushed individuals to consume more and more content.

Indian digital consumption has shown tremendous growth

LQ WKH SUHYLRXV \HDU 7KH WHVWLQJ WLPH
in transformation in consumption patterns as well. Insights

of Newspaper consumers, moviegoers, music concerts

consumers, travelers, sports enthusiasts, learners, payers,

social gatherings were seamlessly transformed into digital
FRQVXPHUV B5HJLRQDOL]DWLRQ RI FRQWH
pushed the consumption from the rural and semi-urban

markets.

,OQGLD LV JRLQJ WR DGG VLJQL<FDQW QXPE
consumers' database. These numbers are from the region -

al markets. Tech innovations have brought convenience to

WKH OLYHV RI 277 FRQVXPHUV ,QGLDQ 277
primarily young, within the age bracket of 15 — 34. Despite

seeing growth in subscriptions, India largely remained an

advertising market last year. Gaming, especially e-sports,

short-form video content, news app consumption, music

platforms consumption, podcasts, video platforms

consumption, crowdsourced food content creation, and

education platforms content creation and consumption

were some of the highlights of the previous year. Indian

277 VHIPHQW LV DOO VHW WR JHW UHGH<«QH
5G.

7KH IRXUWK ,QGLDQ 277 30DWIRUPV 5HSRL
UREXVW DQDO\VLYV IRU WKH FRQVXPHUV RI W
of the entire research team, | appreciate the feedback of all

our readers. We try to incorporate something new every

year when initiating the work on the report. This year we

bring in more insights from primary and secondary

research that the entire team has put together. Moreover,

this year we bring you an additional feature of Social Media

platforms. | want to thank all the researchers and contribu -

tors, our partners ComScore, and Communications Crafts,

RQ EHKDOI RI WKH &HQWHU IRU OHGLD DQC
6WXGLHV &0(6 0,&% IRU FRQWULEXWLQJ W
UHDGLQJ

'U 'DUVKDQ $VKZLQ 7ULYHGL
(GLWRU ,QGLDQ 277 3SODWIRUPV 5HSRUW DQ
Adjunct Faculty, MICA - The School of Ideas.






OHVVDJH IURP &0(6

:H DUH GHOLJKWHG WR LOQWURGXFH WKH IRXUW
report—an initiative of the Centre for Media and
(QWHUWDLQPHQW 6WXGLHV &0(6 &0(6 D 0,&$
DLPV WR EULGJH WKH JDS EHWZHHQ $FDGHPLI
(QWHUWDLQPHQW LQGXVWULHV WKURXJK UHYV
for enduring contemporary issues and problems. While

focusing on academic research related to the Media and
(QWHUWDLQPHQW VHFWRU WKH &HQWUH IRFX
with industry orientation at its core.

$SDUW IURP WKH 0,&% 277 5HSRUW WKH &H
seamlessly at creating innovative and collaborative platforms

IRU DFDGHPLD LQGXVWU\ UHVHDUFKHUV DQG
high-end research-based solutions for everyday challenges of

WKH OHGLD DQG (QWHUWDLQPHQW VHFWRU ,Q
becoming a training platform for students, practitioners, and

professionals to become the future-ready Media and
(QWHUWDLQPHQW LQGXVWU\ OHDGHUV RI ,QGL

&0(6 LV 0,&% V TXHVW WR GHP\VWLI\ WKH XQL
‘academia’ and 'industry’ hold, as one is 'the other' for another.

The Centre, in a nutshell, is an attempt to break the silos and

bring both 'academia’ and 'industry' together and provide a

platform where knowledge is generated for sustainable

practices along with innovation research and collaborations.

This year's report showcases the ever-changing ecosystem of

WKH 277 LQ WKH OHGLD DQG (QWHUWDLQPHQW
increased regional consumption and content across

platforms, the challenges in the post-pandemic entertainment
HFRV\VWHP DQG WKH RSSRUWXQLWLHV IRU
stakeholders. The new edition of the report encapsulates the

growth story of gaming platforms, edutainment, and social

PHGLD SODWIRUPV DV WKH QDWXUDO H[WHQVI
India. This report deep dives into the growth of consumer

engagement, consumption patterns and subscription-driven
EXVLQHVYV LQ WKH 277 HFRV\VWHP RI ,QGLD

‘H DUH FRQ<GHQW WKDW WKH 0,&% 277 UHSRUYV
the required insight to all our readers, both in the industry and
academia.

‘H ZLVK DOO RXU UHDGHUV D KDSS\ UHDGLQJ |
reader's kind review and inputs at cmes@micamial.in

3URI 6DQWRVK . 3DWUD %KDVNDU 'DV
Head, Centre for Media and OHQWRU &0(6
(QWHUWDLQPHQW 6WXGLHV &0(6






Prologue

Another year is completed, and we are out with another
update on our report.

It's a matter of great satisfaction for us that the report is

«<QGLQJ PRUH DQG PRUH UHDGHUV DFURVV W
advertising, media, news, and digital content industries

with each new volume.

What's more exciting is that we constantly get inputs,

feedback, and ideas from our colleagues across these
LQGXVWULHV $QG VR \RX OO0 <QG WKDW
enriching our content with more in-depth research, more

data, more insights, and more platforms. This year, you'l

<QG DQDO\VLY DQG LQVLIKWY RQ WKH 277 ¢
music services, gaming platforms, Social Media platforms,

DQG D IHZ RWKHU GLJLWDO SODWIRUPV W
categorize.

The rules of the game are constantly changing. A

prolonged pandemic has had unforeseen impacts on

content consumption habits and patterns. The platforms

have tried new and innovative ways to attract the audience

DQG NHHS WKHP HQJDJHG <RX OO0 <QG WKH
LQVLIJKWY WKDW KDYH PDGH D GLSHUHQFH
We continue the tradition of engaging with industry
forerunnerslike ODQLVK .DOUD &KLHI %XVQLHVV 2:
,QGLD O0OU 13 6LQJK &KLHI ([HFXWLYH 2«F|
IHWZRUNV ,QGLD 631 $0OL +XVVHLQ &KLH
(URV 1RZ HWF WR HQVXUH WKDW WKH LQVI
report are as comprehensive as possible.

2XU UHVHDUFK DQDO\WVLV DQG GHVLJQ WE
great lengths to make the report an engaging and

enriching read. | hope you enjoy consuming this content as

much as we've enjoyed making it.

Chirag Dagli
Director, Communication Crafts






Choosing the
appropriate digital
platforms for your
campaigns

Building a digital strategy is getting increasingly complicated,
fueled by the growth of new digital platforms in India. Digital
media consumption used to be dominated by global
platforms—Google and Facebook—until a few years ago,
and while they continue to be powerhouses, we are seeing
the rapid growth of new platforms where consumers are
spending more and more time. Be it in ecommerce, OTT,
Telco ecosystems, digital payment ecosystems, gaming,
short format content platforms, and in the audio
space—music aggregators, podcasts, audio books
HWF FRQVXPHUY DUH HPEUDFLQJ D QXPEHU R
platforms and experiences. The job of media and marketing
professionals is certainly becoming tougher.

So how does one go about selecting the right digital
platforms for a campaign?

The starting point for all digital strategy, in fact all
marketing/media strategy, needs to begin with two key
ingredients:

1. Clear Business Objectives: Business objectives that are
60$57 6SHFL<«F OHDVXUDEOH $WWDLQDEO
Timebound.

2. &0OHDU $XGLHQFH '"H4QLWLRQ Target audiences neec
GH«<QHG FOHDUO\ DQG VKDUSO\ 7KLV GH<«Q
alignment with the business objectives.

Only once you have both of the above can you start building
a robust strategy and choose the right channels.

For the sake of simplicity, let's consider digital only
campaigns and look at how one should go about choosing
the right platform.

One simple approach is to look at the marketing
funnel, which is a useful tool to build the right
digital channel mix.




Consauness

Consilera Yon

Con Yuity/
Loyalty

GLJLWDO

LF

DG Consamuness

NB: This is certainly not a simple linear journey as consumer behavior is
evolving rapidly following far more complex journeys. However, this construct
still represents key steps in the journey and helps align business/marketing

objectives to media choices.

So how does one apply this construct to make the right

digital channel choices?

Consilera Yon

Con Yuity/
Loyalty

Early stage in the lifecycle of a brand or product or service
when the key imperative is to build awareness and visibility.

Relevant for both new and relatively older brands or
products or services when the key imperative is to build
GLSHUHQWLDWLRQ LQ WKH PLQGV RI FRQVXP

Moving consumers from contemplating buying a brand pr
product or service to actual purchase.

Conversion isn't the end but the beginning of a customer
relationship and sustaining loyalty is even more critical

today.

Happy customers are your

best ambassadors and

encouraging positive advocacy from existing customers

helps gain new ones.

Need: High reach/
targeted reach

Need: Credible
"'LSHUHQWLDWLRQ

Need: Push to Try or Buy

Need: Retain, increase ARPU

Need: Encourage positive
WOM

Organic:  SEO,
social, PR, etc
Paid: Ads on video, display,
social, etc

content,

,QEXHQFHU PDUNHWL
product reviews, video ads,
blogs, editorial content

Performance marketing:
6HDUFK 6RFLDO DeOL
marketing, shopping

ads/ecommerce ads, social
commerce, etc

Remarketing,
personalization in comms

DQG RSHUV HPDLO DQG L
QRWL«FDWLRQV VXSSRUW
loyalty programs

Customer review videos,
testimonials, sharable
content, etc, supported by
referral programs



While this is a broad framework to select appropriate As the OTT ecosystem evolves, players will enhance the
FKDQQHOV GLSHUHQW WDFWLFV ZL O advertisidgcapabilitE indudi@Ssh@rpes ter@etng @tions,
upon: Business objective and Audience. self-service platforms, more rich media ad options,
LQEXHQFHU PDUNHWLQJ RQ SODWIRUP HW
And once you have made the broad choices of channels, the  entertainment platform that is here to stay, and the earlier
QH[W VWHS LV WR ORRN DW VSHFL<«F SaiiiseRsStBrvexperiviénting witlb@GTR, thi sieiiepcan
Eg, YouTube vs FB vs Hotstar to run video ads, Google learn and grow.
shopping ads vs Fb Click to Buy ads, etc.
Closing comments
$ QXPEHU RI GLSHUHQW IDFWRUV QHHG WR EH FRQVLGHUHG ZKLOH
choosing the right platform For any business looking to scale up, the choice of digital
platforms is a learning journey. The process above lays down
* $OLIJQPHQW ZLWK DXGLHQFH SUR <O HaBy3tématit Jdp@rdach to go from business objectives to
media objectives to media channels to media platforms. In
e 7DUJHWLQJ RSWLRQV 7DUJHWLQJ ( Hie &tlyostages of Scalirig RpNdiyitaliNedia, this will provide
audiences, Programmatic, In market, etc marketers with a start.

* Cost per desired metric: CPM/Cost per View for reach, +RZHYHU LWV LPSRUWDQW WR UHPHPEHU WI
&3& &3/ IRU FRQVLGHUDWLRQ HWFHYHQ ZLWKLQ WKH VDPH FDWHJRU\ VHH GLSF
GLSHUHQW FKDQQHOV DQG SODWIRUPV 7KHL
* Ad tracking options/Data pass back to deploy measurement right from the early stages of scaling
up digital media spends.
¢ Self-service or managed service platform
The right measurement framework allows brands to

* Ad formats available with brand PHDVXUH WKH HeFDF\ RI VSHFL«<F FKDQQHOV
period of time, and therefore make more informed
¢ Performance benchmarks/metrics of each decisions about which platforms to go with, for the long

WHUP THVW DQG /HDUQ ODWFKHG 0D
¢ BAV of platform—Brand safety given content of platform,  Multi-touchpoint attribution, Media Mix modeling, etc, are
$G IUDXG OLNHOLKRRG DQG SODWIRWVWKXW\S H¥FR PH VDI HYX B ULDAD R@H QHHGV WR W

viewability of your advertising asset GLSHUHQW PHGLD FKDQQHOV DQG «<QDOL]H W
Therefore, measurement should never be an afterthought
¢ Data privacy measures being adopted by the platform, but a part and extension of the media planning process.
given the context of changing data protection laws Continuous measurement provides truly value insights that
allow marketers to optimize media channel mixes and
A closer look at OTTs: improve ROIs.

OTTs have been growing rapidly as consumer and therefore

DGYHUWLVLQJ SODWIRUPV LQ ,QGLD %K\ ROEPOOAWURQHYLGHR DERQWH[W RI WK

programmatically as well as brand content hosting environment and its continued evolution, we need to

SODWIRUPY 6RPH DUH H[SHULPHQW L fdoghirentat ther® will abvelys. BeQGheDefh&gence of new

shoppable content, to create more avenues for brands to  channels and new platforms. Once these fall within the

leverage. criteria articulated above, it is prudent to test these out and
PHDVXUH HeFDF\ DQG WKHQ GHFLGH UHJXO

When it comes to selecting an appropriate OTT platform, Connected TV, Social Commerce, Programmatic Digital

one should be looking at all the metrics mentioned above as  outdoor, etc, are currently at a nascent stage of

a starting point. development but early experience with these could unlock
great potential and give brands an early lead in using these

Given the absence of any single source of measurement platforms to achieve their business goals.

DFURVV 277 SODWIRUPV FXUUHQWO\ PHDVXULQJ WKH HeFDF\ RI

one Vs the other is not easy. Unless one is looking at Andy Chakravarthy

marquee events like cricket, choosing the right mix of OTT

platforms requires the willingness to experiment and learn.

Many brands have arrived at the desired mix of OTT

platforms by spending across multiple OTT platforms and

then measuring response from each. An alternative is to use

emerging tools like Google’'s Ads Data Hub (ADH), which can

be used to determine the incremental reach delivered by

each OTT platform in a mix, and therefore use the ones that

deliver a good incremental reach.



OTT Regulations: The
challenges
and opportunities

“With greater power comes great responsibility” is a dictum
oft heard. While a few media houses in India began to
experiment and enter the traditional non-linear markets,
the titanic shift to the digital world began around 2015. The
adversities of the pandemic saw an impetus being given to
this alternate, more convenient mode of entertainment,
and it was only a matter of time before the Wild Wild West
got tamed, or at least was channeled in a certain direction.

Conventional content and distribution means are now
being challenged by non-conventional content, thoughts,
social issues, distribution formats, etc. The chasm between
law with technology still stays, and the shifting goalpost in
respect to values and traditions once held so dear, are
some of the reasons that it became pertinent and
important that certain guidelines and a direction be given to
the OTT platforms. While we would like to believe that the
OTT phoenix would rise from the ashes, it would be utopian
to consider that one of the oldest civilizations in the world
ZRXOG GLVUHJDUG FHQWXULHV RI XQGHUO
embark on a journey which is unknown and as yet
XQGH<«QHG

The writing on the wall for a kind of streamlining began to

gain momentum as OTT platforms grew from mere

non-linear television to curated content. This need reached

a kind of criticality when individually created content was

EHLQJ XSORDGHG DQG EHLQJ VHHQ DF
geographical locations.

&ULWLFDOLW\ ZDV UHDFKHG ZKHQ VXFK VRF
to gain prominence with not even an iota of responsibility

for content posted by them. The pandemic and the

lockdown in India and the world over gave rise to a new

breed of content creators.

In many cases, the content created by such persons on
such OTT platforms/websites, was devoid of basic
accuracies and and/or cultural sensitivities. All that was now
needed was a basic phone with an inbuilt camera and the

aspiration to become famous and known. Gone was the

need for having a set-up or even basic checks and balances
in place.

The new rules seem to encourage the OTT platforms and
give them an opportunity to draw their own “Laxman
Rekhas"—a kind of a soft-touch approach being made
by the government to the various

stakeholders.




One of the biggest requirements has indeed been The rules as presently envisaged are both, a challenge and
considered in the new rules i.e. gatekeeping. Opportunity  an opportunity—a challenge to implement some of the rules
has been given to the stakeholders to self-determine the  now mandated by law and an opportunity to streamline and
FODVVL<FDWLRQ RI WKHLU FRQW H Q Wstréctube+-aDargéyDuvistiEitiLired aspentdftige nebR Rvhich
H[LVWLQJ ODZV ZKLOH DGGLQJ D WK liskHin driverFrhy EovhimércialaNsrRigs. X Q G H U
WKH 8 $ FODVVL<FDWLRQ DQG %\ UHWDLQLQJ WKH 8

8QLYHUVDO DQG $ $GXOW FDWHJR UheHpkesehtvilles Baenttbl beGinlattempt Ji@ihapsdor the
that content can be on various topics and issues, including <«<UVW WLPH WR LQIXVH VRPH VHPEODQFH
VSHFL<F FRQWHQWWHilk WOTD @lxtiorwsy are direction in the OTT sector. Though these rules have been
required to have in place control mechanisms through  challenged in various courts across India, interestingly, they
which online curated content may be made available on  have not been stayed by any court. These rules, however, will
YHUL<FDWLRQ RI FHUWDLQ SHULPHW HHa¥ toLfade e t&sD @ titBeHand (udidial Scrwtiiy, &8petially
stakeholders where parents choose not to exercise such in matters of creativity and the free-thinking mind and spirit
controls or abdicate their parental responsibilities and use  of every Indian.
the OTT platforms as a scapegoat.

Like all new and emerging industries, a gentle hand-holding

The new rules also provide an opportunity to the may be needed till the child grows into an adult discerning its
stakeholders to resolve issues and grievances at individual own future and path ahead. While time will be the judge of
corporate levels and then at industry partner levels, failing  this journey, one can only hope that future generations look
which such grievances would be escalated to the oversight kindly upon us as the basis of their future is presently being
mechanism of the inter-department committee. This  set by us.
inter-department committee seems to be a concern with
various stakeholders, as it is often the case of upholding the  Adv. Dominic D’souza
status quo and/or approaching the situation through OHGLD /HJDO 6WUDWHJ\ 5HIXODWRU\
ZHOO GH«QHG VWUXFWXUHV ZKLFK PD\ QRW EH LQGXVWU\ IULHQGO\

The new rules pertaining to intermediaries and the
temporary or intermediate storage of information/content
by service providers seems to be bringing it in line with
extant laws, especially in matters of state, security, and
personal laws. The challenge, however, lies in the taking
down and/or blocking, and the other responsibilities being
added to such service providers.

The OTT segment largely depends on which hat one dons.

From a governmental point of view, issues such as national

security, upholding fundamental rights, data protection,

uncontrolled dissemination of fake news or privacy-related

issues are just some of the challenges while balancing these

against national interest and individual freedoms. For an

277 VHUYLFH SURYLGHU WKH FKDOOHQJHV DUH GLSHUHQW LQ QDWXUH
perhaps the biggest challenge being the diversity of India

and the oversensitivity of certain people, while keeping

commercial aspects in mind. The content provider/creator

for an OTT platform has yet another set of challenges while

“telling the story”. Will the content be accepted at face value

DV D ZRUN RI DUW DQG «<FWLRQ RU DV D GLVVHQWLQJ YRLFH WKHUHE\
exposing themselves and the platform to unnecessary and

frivolous litigation or would “playing safe” be a better option?

7KH ELJJHVW EHQH«FLDU\ LQ DOO RI WKLV SHUKDSV LV WKH HQG
FRQVXPHU ZKR LV QRZ VXSHULQJ IURP DQ DEXQGDQFH RI

choices and options. The end consumer, however, is faced

ZLWK WKH GLOHPPD HVSHFLDOO\ ZKHUH QRQ «<FWLRQ FRQWHQW LV
concerned, as to the accuracy and authenticity of such

content; in places where emotions and sensitivities get

EOXUUHG <«<FWLRQ LV RIWHQ FRQVLGHUHG WR EH D IDFW



FROM PRINT TO DIGITAL —
INSIGHTS OF THE INDIAN
INFORMATION SEEKER

As we have transitioned from print to digital over the past
few decades, the Indian information seeker has transformed
and transitioned too. The requirements of the consumer
have changed to a great extent. Back in the days when
breaking news was still a thing and news was broken on
radio or television, the information seeker or consumer was
passive because the information was passed from one to
many. The only way they probably involved themselves was
through discussing the news over tea or at places such as
book clubs, etc. With the rapid growth of digital platforms,
the information seeker has innumerable places from where
the information can be obtained. This has made the seeker
become dynamically involved. They actively participate by
indulging in debates and discussions through tweets,
WKURXJK FRPPHQWY DQG PDQ\ RWKHU ZD\V
empowered the information consumer. They often generate
the news themselves through content creation, citizen
journalism, and the infamous WhatsApp University.

This article sheds light on the shift in consumption of news,
consumption of entertainment, content segmentation, and
the changing consumer behavior. It traces the evolution of
media from print to digital.

Shift in news/information consumption

The growth of digital platforms has ensured the migration of

consumers from passive to active. Active participation has its

own advantages and disadvantages. There are some

advantages of citizen journalism and content creation; for

instance, the video of a disaster or calamity taken by the

seeker himself might reach people even before the

journalist reaches the spot, grassroot level issues often get

highlighted, etc. However, there is a major disadvantage too.

7KH GLVDGYDQWDJH KHUH LV WKH YHUL
Information given out through digital platforms and social

PHGLD FDQQRW EH HDVLO\ YHUL<HG 7KLV XQ
often becomes news.

Shift in entertainment consumption

There was a time when people used to wait for
Chitrahaar to watch Bollywood songs. In those
days, we had only magazines, newspapers,
radio, and television as a medium of consuming
content. Also, the number of TV channels and
radio stations were fewer as compared to today.




Due to the mass communication platforms and channels
being few in number, the content was not as varied as it is
today.

Today, we can watch a Raj Kapoor movie with a click as well
as a Rajkumar Rao movie. Not just movies, but content is also
spread across topics and categories. This wide variety of
content ensures that consumers of all age groups and
GLSHUHQW SV\FKRJUDSKLF WUDLWYV
interest.

Digital media and social media have content ranging from
politics to entertainment, health to automobile, social issues

to gossip. And not only this, the content is also further
divided into niche categories. For instance, health content
ZLOO EH GLYLGHG LQWR YDULRXYV

nutrition, yoga, body positivity, etc. This leads to
community-led content, also known as the phenomenon of

tribalism.

Content
behaviour

segmentation and changing consumer

This niche content creation allows the consumer to do
research before making purchase decisions. For instance, if
someone has to buy a car, they would do in-depth research
before going to the dealership. And not just cars, consumers
are often researching for relatively small purchases such as
home appliances etc. Even before watching a movie, a
consumer is researching by reading several movie reviews
and then deciding whether to watch it or not. Consumers
today want to improve and empower themselves by
increasing their knowledge and digital platforms help them
do so.

Give a child a magazine and they might throw it away; give
them an iPad or any other gadget and they would happily
spend hours with it. This is because a magazine is not
interactive. Young information seekers want their
information to come through interactive media. With the
advancement of technology and growth of the digital world,
communication is no longer a one-way street; it has become
a two-way process. People are not interested in platforms
which do not allow information to be shared. Whether
Instagram, Twitter, WhatsApp or any of these popular digital
platforms, information can be shared within seconds with
just one click.

Apart from interactivity, there are other factors related to

user experience which become important for today’s
information seeker. Use of graphics, the aesthetic sense,
the speed of communication, app interface, etc., all
determine which platforms the users will use the most.

Initially, the company was the dissenter. Then, the brand
became the dissenter of activity. Now, the consumer is the
king.

Medium and consumer transition: from print to
digital

Print was a process which took time--time to write, time to
print. This ensured that information being given out was
FRQ«UPHG DQG FURVV FKHFNHG

Now with news being shared with a single click of a button,

KXY H« FDRPLHRQK D@ IXWKHQWLFLW\ EHFRPH
has caused a poverty of trust and poverty of attention

amongst the consumers. They have developed a syndrome

FDOOHG FRQWLQXRXV SDUWLDO DWWHQWL
hyperactvity disorder syndrome.

With print, the audience was making a conscious choice to
Vrged. W Bddrivi wespBRdIsivelbut the/a@lidnt® was active.
They picked up the newspaper or magazine and decided
what to read and what to skip. In the case of television, the
medium is active whereas the audience is passive; they can
multitask. However, today, because of the digital space
being huge, the medium and the audience are both active.

In terms of marketing challenges from print to digital, we
must understand that now the narrative is transmedia.
Previously, the competition was inter category and now it is
intra category. A consumer has the choice to keep moving
from one platform to another and from one medium to
another.

To conclude, the journey and evolution of the consumer
KDV LQEXHQFHG WKH WUDQVLWLRQ
format only supports the activism of consumers. Also, one
must remember that the consumer is platform agnostic
and hence, all mediums will continue to survive. They will
VXUYLYH FRPSOHPHQWDULW\ ZLWK HDFK RW
to other media platforms.

C
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“Technology comes after your life.” —Dr. Bhaskar Das



Evolving OTT Platforms
with Blockchain
Technology

Blockchain is an arrangement of recording data that makes

LW GLFXOW WR DOWHU ,W LV D GLVWULE
provides a secure, transparent, and traceable way of

making and recording transactions, agreements, and

contracts between multiple parties. Blockchain allows the

storage and processing of data in a distributed manner

across its participating members (i.e. nodes). The key idea is

that no central body has singular control over the data or

content, and therefore it cannot be deleted or altered

without being recorded.

Over-The-Top (OTT) implies bursting content across various

gadgets at whatever location we need. It is a helpful little

WHUP WKDW FODUL<HV WKH QHZ WHFKQLTXH
TV content over the internet without the requirement of

conventional transmission, link, or satellite compensation

TV administrations.

7T Viden Consumptian

India’s OTT video consumption (Consultancy.in, 2021)

Industry and web search information show viewership on
OTT platforms undoubtedly spiked during lockdowns,
particularly in more modest towns and urban areas. The
early impact has not been supported for all stages in the
same, yet net viewership keeps on being a lot higher than
during the pre-pandemic months. Paid memberships on
- ‘eveloped to 29 million by July 2020—an
2> of 31% (Shahidi T., 2020) in only four
1S, as per statistics accessible with India
1d Equity Foundation.



Notwithstanding, the one major undertaking that the area
has gone into the new year is to hold the premium of the
sizable community market. Blockchain empowers direct
support in the organization for buyers, content makers, and
foundation suppliers.

Blockchain-controlled change is inescapable, and the speed
of experimentation and advancement is amazing. It's
MXVWL<«<DEOH JLYHQ WKDW
addition of $176 billion by 2025 and $3.1 trillion by 2030
(Gartner, 2019) across ventures. Blockchain innovation
can address the media and OTT industry's long-standing
battles with issues.

Typically, the value of digital content slowly decreases,
because the value of content can usually be determined

WKURXJK WKH GLeFXOW\ RI
content that becomes easily available in open-source
environments will become worthless to the creator over a
period of time, which is common in OTT content. Currently,
there is no way to track the copyright infringement or
leakage for the spread of digital content. Blockchain
technology has the right set of framework and tools for
content protection. It can be based on the digital watermark

and a blockchain-based system that allows only authorized
users to use online content and provide original multimedia

content. While the digital watermarking is used to reclaim
WKH FRS\ULJKW RZQHUVKLS RI
when the contents are leaked.

Today’s DRM (Digital Rights Management) solutions are
complex as they were not developed to support the diverse
business models, such as music downloads, streaming
services, multiple devices ownership, etc. Usage data today
is really siloed with record companies, studios, publishers,
and distributors. Blockchain brings self-executing smart
contracts that can really make the DRM for OTT industry
(music/videos) transparent, accessible, easy to understand,
and enable monetization with fair distribution of wealth
among the content creators. It removes intermediaries and
H[SORLWHUV +HUH V DQ LQVWDQFH
system can exist where advanced content creators can get
directly paid by their fans without giving out huge
percentages of their deals to mediators. This
hindrance-less correspondence framework is conceivable
through blockchain, eliminating secret go-between
expenses; it also assists craftsmen with building up an
immediate client relationship with their fans. Blockchain
likewise assists them with naturally dealing with the permit,
IP (Intellectual Property) and agreement-related issues as
brilliant agreements.

BLOCKCHAIN AND OTT

Blockchain makes showcasing speculation focused on
which assists advertisers with estimating promoting

HQGHDYRUV DQG WKHLU HSHFWLYHQHVV )H
have enjoyed monopoly in digital advertising space over the
last decade. The advertisement industry is looking for new
solutions due to a lack of trust emerging courtesy
DGYHUWLVHPHQW IUDXGV ERW WUD+F DQC(

RQOLQH DGYHUWLVHPHQW FRQVXPSWLRQ GD

% O RF N F K® $igle 2outc® of iuth o dan&@sxX 86 LitHNeY cdd Qee a

truly transparent picture of their investment across the

digital supply chain. Blockchain, with its distributed ledger
approach, reduces the chances of alteration to advertised
data. Advertisement auctioning process will be easier and
transparent with the help of blockchain-based advertising
platforms.

LWV D FEBN/ (Coiénd Dekery +Ne@6rks) have] e as a

powerful media delivery solution, addressing scalability and
delay-sensitivity concerns for OTT. It does this by storing the
frequently used content closer to the user. Blockchain can
HSHFWLYHO\ FRQWURO VWRULQJ LQ GLVWU]
capacity in multiple users’ machines) and so brings
WUDQVSDUHQF\ LQ UHZDUGV IRU SDUWLFLSD
their infrastructure that can be treated as additional CDN
layer (Micro CDN) As per the most recent insights, video
VWUHDPLQJ ZLOO UHSUHVHQW RI
6WUHDPLQJ OHGLD ODJD]LQH

DOO LQ
&RQVLG

RZL QM FRGWHQWHO ILI)GWKKSHR ¢ WHRQBMUULYH DW 1H
KDYLQJ ]JHWWDE\WHV IRU YLGHR DORQH 2
E\WHV 6LQFH WKH PDNLQJ RI %LWFRLQ LQ

innovation and the world have made some amazing
progress. The worth and use cases for this sort of
decentralized and changeless timestamping are boundless.

Truth be told, the appropriation of timestamping based on
blockchain is probably already being seen across numerous
areas and enterprises worldwide. It very well may be utilized
for administration, exchanging, installments, protection,
supply chains, and considerably more.

INVesr& B s, VBlodRchai/itingé tr@sRanLtRIGpardncy to
the OTT ecosystem. Blockchain innovations will play an
important role in a number of aspects, including securing
content distribution, legalities, copyright protection,
contribution-based wealth distribution, digital
advertisement auctions, and many more. Watch out! Within
5 years, we will be able to see innovations that outperform
the capacities of the present OTT arrangements.

Nikhil Shah,
CEO and Founder, Cilans Systems
(Data Science and Blockchain Solutions)



Theatres Vs OTT: Will
Indian audiences go
back to movie theatres
to enjoy their favorite
<cOPV"

For close to a century, Indian entertainment consumers

enjoyed their favorite movies on the big screen—which later

came to be known as the ‘theatrical movie experience’. For
almost 5 decades since 1975, with the introduction of

television in people’s homes, the big screens coexisted with
millions of small screens in households, providing viewers a
choice of experiences in entertainment consumption. An

entire business ecosystem encompassing theatrical,
television and music rights of movies, television soaps and
serials emerged and took shape around these two types of
screens.

Fast forward to 2010... the world stumbled upon the reality

of entertainment in the digital space. One of the earliest

PRYHUV ZDV 1HWEL[] ZKLFK UDSLGO\ FKDQC
system to video streaming technology and digitization of

thousands of hours of content. Over-The-Top (OTT)
entertainment, as this technology came to be known, is

burgeoning into a multi-billion dollar industry in India,

cannibalizing smoothly into the established bastion of

traditional television, cinema theatres, radio, and other

traditional forms of entertainment.

The global Covid-19 pandemic has changed the way
audiences consume media in a dramatic but sure shift.
&RQVXPHUY HDVLO\ DGRSWHG 277 SODWIRUP
of convenience, productivity, and low cost. The growing
market and consumer appetite for content of choice
available on these platforms fueled this enormous demand.
277 RSHUV D QHYHU EHIRUH FF
experience’—enormous choice of content across multiple
genres, ease of access, choice of device/mediums (smart
phones, tablets, laptops, and connected TV screens) and so
far, a liberal censorship policy. In fact, today’'s OTTs have
given us the new www mantra of content—whatever,
whenever, wherever. Gone are the days when
iembers fought for screen time of
ar television screen.




Size of the OTT market

The Indian OTT market (video and audio) is currently
estimated at USD1.8 billion (INR13,500 crores) and is further
expected to grow to USD4.2 billion by 2025 and USD12.5
billion by 2030. This growth will be fueled by increasing daily
hours of internet consumption, smartphone penetration,
and further reduction in data costs.

There is no doubt that media consumption on OTT
SODWIRUPV LQ ,QGLD KDV FRPH WR
transformed the entertainment business. These platforms
have been attracting billions of new subscribers on
concurrent basis and the platforms themselves are
investing thousands of crores on technology, content, and
customer acquisition. It is not very clear how these
LQYHVWPHQWY ZLOO SD\ RS LQ WKH
WKH WRS IDYRULWHV YL] 1IHWEL]
Prime Video, the space is seeing a plethora of local and

regional OTT players—MX Player, Zee5, ErosNow, Voot,
SonyLiv, AltBalaji, AHA, and Hoichoi. In a country like India,

ZKLFK KDV RYHU
ignore regional content only at their own peril. The OTT
market in India is estimated to grow at the CAGR of 28.6%
over the next 4 years.

Emerging OTT business models

The key business models currently in usage are described
below:

a. Subscription-based Video On Demand (SVOD): Users
SD\ <[HG VXEVFULSWLRQ FKDUJHV
repository

b. Advertising-based Video on Demand (AVOD): Users
watch content for free and platforms earn revenue
through advertisements

c. Freemium: Users watch content for free upto a certain
limit and platforms earn revenue through both
advertisement and subscriptions

d. Transactional Video on demand (TVOD): Users pay
one-time payment on pay-per-view basis instead of
subscribing to the OTT packages

e. Telecom Revenue: Users need to pay only the telco
charges and receive complimentary access to the OTT
platforms

It is increasingly being discussed and debated whether
consumers (the audience) will come back to the cinema
halls once there is a normalization after the pandemic.
While we are still in the midst of the pandemic, this is a
challenging question to answer.

"KHQ WKHDWUHV EULHE\ RSHQHG XS
RI WKH «<UVW ZDYH
ODVWHU DQG 7THQHW WR EH VSHFL<«F

LW zZzDV REVHUYHG WKDW RQO\ D

Social distancing and safety protocols went for a toss, which
led to the belief that the pull of the big screen to enjoy
VSHFL«<F VWDU VWXGGHG <OPV ZDV VWURQJ +
the fear factor. Psychologists also attributed this
phenomenon to a possible claustrophobia—remaining
shuttered down within four walls for several months. This
established our long-held belief that moviegoing, being a
highly immersive experience and a social one too, is
something that cannot be easily substituted by home
entertainment. The mix of the audience coming to theatres
VYostEhe fau@i€niKbight undergQd chaimy € Wednay expect
the 18 to 45 age group to come back to screens in large
numbers and adopt ‘revenge movie watching’ in
multiplexes. However, with almost 2,000 screens, mostly
single and double screens, getting shuttered down
permanently in India post the pandemic, this phenomenon
WEURI b idterébing ¥ waiCand Badch W LR Q WR

'LVQH\ +RWVWDU DQG $PD]RQ

What the future holds for OTT

7KH ,QGLDQ 277 LQGXVWU\ LV SRLVHG IRU VL

R*FLDO ODQJXDJatbess2td hette meivdiRd) BiditalFddinectivity, and huge

content production across languages and genres. OTT
platforms in India are increasingly attracting subscribers on
a daily basis. At the same time, we may expect the OTT
landscape to get hyper competitive in the next 4-5 years
and the service providers will have to strive very hard to
emerge as a preferred platform among consumers.

The quality of content will always remain a major driver of

consumer growth. The industry has witnessed a

phenomenal rise in original content being aired on OTT

plaRorbh§. FRtdAk Vin \RKU 8 rRdReQtiai @0P8 of the overall
SURGXFWLRQ EXGJHWV RI WKH HQWLUH ZRU
and Amazon alone. It is also interesting that apart from

creating original content for bingewatching, OTT network

and production houses are seeing value in acquiring rights

to live events and performances, a kind of shadow play of
WHOHYLVLRQ VKRZV 7KH «<UVW HYHU 277 $.
recent highlight for Indian audiences when they saw
JLOPIDUH DQG 277 SODWIRUPV MRLQ
ever. The enthusiastic Indian audience can expect more of
such landmark events in the coming years.

IRUFH'

Kandaswamy Bharathan
Joint Managing Director, Kavithalayaa Productions Pvt. Ltd.
& Visiting Faculty, MICA & [IM A

IRU D IHZ ZHHNV DW WKH HQG
IHZ PRYLHYV
DWWUDFWHG KRXVH IXOO0O VKRZV



2775%&7,21 7TKH %L
for Brand Experience.

Here’'s an experiment. Let's imagine that you have

subscribed to these three OTT (Over The Top)

SODWIRUPV 1HWEL] $PDJRQ 3ULPH 9LGHR
+RWVWDU 2N J)LUH WKHVH XS RQ \RXU OD
WHOHYLVLRQ $QG QRZ WU\ QDYLJDWLQJ WK
VRPHWKLQJ QLFH WR ZDWFK <RX PXVW KDY}t
WLPHV GXULQJ WKH RQJRLQJ SDQGHPLF EX
(YHU\ H[SHULHQFH IHHOV VR GLSHUHQW :K\
GLFXOW" :K\ FDQ W WKH\ MXVW NHHS RQH ZCLC

:HOO WKH\ GRQ W ZDQW WR HDFK 277 SOI
H[SHULHQFH WKDW \RX KDYH ZLWK WKHF
GLSHUHQW DQG EHWWHU WKDQ DQ\ RWKHL
GLSHUHQWLDWLRQ WKH RQH WKDW JRHV EH\I
to be one of the key frontiers that all of these services are

battling over currently.

W ZDVQ W DOzZD\V OLNH WKLY 5HPHPEHU W
& 6 JHQHUDWLRQ" ,Q WKDW VLPSOHU WLPH
\RXU SDOP RYHU WKH VSRW ZKHUH WKH ORJR
RQ \RXU 79 FKDQFHV ZHUH WKDW \RX FRXO
FKDQQHO V QDPH EDVHG RQ WKH SURJUDP \F
5HFRJQL]H WKH SURJUDP UHFRJQL]JH WKH
FKDQQHO \RXU EUDQG V XVHU H[SHULHQFH
exclusively on your content.

%XW QRZ LW V GLSHUHQW $Q 277 SOD\HU V E
EHFRPH D NH\ IRU GLSHUHQWLDWLRQ )UF
SHUVSHFWLYH ZH QHHG WR XQGHUVWDQG
HYHQWV WR NQRZ KRZ ZH YH UHDFKHG KHUH

7KH EDWWOH IRU DWWHQWLRQ EHJDQ ZLWK
to go beyond being niche players and attract users from
& 6 KRPHV 277 SODWIRUPY KDYH QRZ SDUWL!
WKLV FUHDWLQJ D FDWHJRU\ VKLIW $XGLHQF
DQG ,QGLD LV WKH IDVWHVW JURZLQJ 277 S
VODWHG WR EH QXPEHU VL[ LQ WKH ZRUOG L
report 2020)

2QFH WKH FDWHJRU\ VKLIW ZDV XQGHUZD\
PRGHOV DQG SULFLQJ VWUDWHILHVY ZHUH D(
DGYHUWLVLQJ OHG 692" RQJRLQJ VXEVFUL
WUDQVDFWLRQ DW D WLPH DQG K\EULG PL
'LWK VR PDQ\ SOD\HUV LQ WKH PDUNHW WKH
VKLIWHG ITURP MXVW DWWUDFWLQJ SHRE
GLSHUHQWLDWLRQ EHWZHHQ SOD\HUV



- There’s been a learning curve for all players—and the - *R WR $PD]RQ 3ULPH 9LGHR DQG WKH GLS|
FDWHJRU\ KDV QRZ EHHQ TXLFNO\ GLY QIDH/G DXCSNILRWRVMWRDIUR RXKR/ ZKDW \RX ZDQW W
VHIPHQWY PDLQO\ GULYHQ E\ SULF L Qin2@ey"isidlsV Fhe sXpaNarielis less
3ULFLQJ QRZ VHHPVY WR EH DFURVV WKRIYHWIHKWORRQZLWW DOORZV \RX WR EURZ\
1IHWEL[] DW RQH HQG RI LW DQG WKH UWHEQ RLWKHQSD B\HWIVHV \RX FDQ SDXVH WI
KXGGOHG DW WKH RWKHU HQG 1HW € the akt&Zand tHedikel s @reMdrs@l bf
SULFLQJ YDULDWLRQV HVSHFLDOO\ RYWWHeEeDWHKVQNLYW GEOREZRERPHQDWHY 7KL
SODQ DQ DWWHPSW WR ORZHU WKH SUURKERFW®QVWUG ILYWR YWHNLQG RI PDUNHWL(
category. VXEVFULEHU PDNHV UDWLRQDO FKRLFHV (

B3ULPH 9LGHR LV PDUNHWLQJ :KDW V \RXU
&RQWHQW VHHPV WR EH GULYHQ EDVIGE HR®LPAWHQIQWKUEBOWIRU \RX LW LV DVNL
VWUHQJIJWKYV RI HDFK 277 SOD\HU 1HWteughtRIi@h&ideLILQDOV
$PD]JRQ 3ULPH 9LGHR RQ UXVWLF UXUDO DQG QRQ PHWUR
GULYHQ FRQWHQW 'LVQH\ +RW6WDU R@SMIUG WOFRIQWHYQMA BR®\WOWLPH DQG \RX OO
sports. $PD]RQ 3ULPH 9LGHR ZLWK PRUH HPSKDVL
:KDW V QRWDEOH LV WKDW WKHLU SODWIR
7KH FRUH GLSHUHQWLDWLRQ VWUDWHIO ¢ R/ FBEBRKOWBRHY RRQ WRRV DQG WKH Ol
FRQWHQW DQG LWV PDUNHWLQJ :H UHGRLAMWHI @W O WRPUHBDWEQ) V QHZ DJH QRPHQ
SUHPLXP FRQWHQW 1HWEL[ OHDGV KHUH OHYHUDJLQJ H[LVWLQJ
FROQWHQW 'LVQH\ OLYHVWUHDPLQJ7XSRUWN[DPFRBWHWDOHW HOWNQ@RZ KRZ WKHV/
RXW FRQWHQW 'LVQH\ +RWVWDU DW&LIDANMDQU DERRYWZ FIREHWHQW LDWLQJ WKHLU
0*0 DFTXLUHG E\ $PD]RQ KDYH EHHOQRFHHQBHIRQ WRRQOQKMHQW 21 FRXUVH HWKLFV
UDFH VR IDU 7KH PDUNHWLQJ KDV EPMBIQONHWLKUHVMRL@OD DR XAMWVICGGHU VXUSULVLC
H[HPSOL«HG E\ 1HWEL[ FUHDWLQJ FRQWHRW RRURXIWEHUDQG H[SHULHQFH VHHP
DGYHUWLVLQJ RQ & 6 FKDQQHOV D Qiéd ®P D4tR Qridacy. etihlcO mGcH Rridre than the data
doing college and community-driven events. SUR«<OLQJ $, GULYHQ PHFKDQLFV RI D 1HWEL

+RZHYHU WKLV FXUUHQW FRQWH QW VBRK WHIQL & L\EHUAHQ WRDWHIR KRR GW GHYHOR
PDUNHWLQJ LV H[SHQVLYH WLPH FRERQWEULFRNLPQG: ISMKIDLEWXDO DQG $XJPHQWH
XQVXVWDLQDEOH W V QRW HQRXJKWWKH KILFAV MXMWLRQW OUNHRAE\ WMPKDW WKH EUDC
WKH TXLYHU /R\DOW\ DQG HQJDJHP QW WIRAU R @ HHHRARPH PRUH VRFLDO WKD
FRUH PDUNHWLQJ JRDOV WKHUHIRUH OHDGLQJ WR WKH EXLOGLQJ RI
a better brand experience going beyond the content. Imagine The Family Man having an exclusive conversation
ZLWK \RX RU DQ\ RWKHU SRSXODU FKDUDF
6PDUW PDUNHWHUV DFURVV 277 SODWDRU®GM \RXHW DRBWDQJKWRLQJ D ZDWFK SDI
GHYHORS DQ HYHU LPSURYLQJ EUD Q Gyodrf8étdslbeisad-dr yduf eLerR ood/ K H
platform. Marketers are looking at user data and behavioral
VFLHQFH IRU GHOLYHULQJ WKLV MXVW RDRN®JWRROQ AQVRHG YD USNDXODN ZIRRMOG QHDU \F
KDYH GRQH VXFFHVVIXOO\ $QG WKH\ UH RQ WKHLU ZD\
...Siddharth Deshmukh
/HW V ORRN DW D IHZ HI[DPSOHV WR NQRZ KRZ WKLV LV EHLQJ SOD\HG
RXW FXUUHQWO\

%URZVH 1HWEL[ DQG LW ZLOO LPSUHVV \RX ZLWK LWV WLOHV WKDW
FRPH WR OLIH ZKHQ \RX KRYHU RQ WKHP RU DQQR\ \RX LI
they haven't accurately understood the content you
PLIKW ZDQW WR ZDWFK IHWEL[ ZLOO QRW RQO\ UHDG \RXU
PLQG LW ZLOO DOVR XUJH \RX WR LPSHWXRXVO\ FOLFN WR
YLHZLQJ VRPHWKLQJ UHPRWHO\ DWWUDFWLYH PRGH TKLQNLQJ
)DVW 6\VWHP WKLQNLQJ ZLWKRXW WU\LQJ WR PDNH D
UDWLRQDO FKRLFH 7KLQNLQJ 60RZ 6\VWHP WKLQNLQJ
IHWEL[ V HQIJDIJHPHQW PRGHO VHHPV WR IRFXV RQ FKXUQLQJ
WKURXJK D ORW RI FRQWHQW IRU \RX EDVHG RQ \RXU SUR<OH RI
course.



The emergence of BIG
DATA: Powering the OTT
ecosystem

Statistician, Professor, Author, and Consultant, W Edwards
Deming once famously said, “In God, we trust; all others
bring data.”

Amongst all sectors, the OTT sector is the one that has built
an entire industry successfully perched on data.

OTTs revolutionized the way people across the world view

content. The content watching habit moved from being a

IDPLO\ DSDLU LQ WKH OLYLQJ URRP WR FR]
travel), where one could watch content of their preference

at their own convenience. OTT viewing has now further

evolved into a distinctly individual experience or a
hangout-with-your-tribe activity. And now that the demand

has been created, the big question facing OTTs is: how do

we cater to so many distinct preferences?

The answer to this lies in DATA.

Curating for distinct preferences
/LNH HYHU\ERG\ HOVH V IDPLO\ PLQH WRR KI
for every member on the streaming platforms that we use.
+RZHYHU QRW RQH SUR<OH ZLOO KD
recommendation home page as the other. And
while it's a simple algorithm trick, the technology
behind it has revolutionized the manner in which
content is served and consumed by the masses.

Every OTT platform is privy to information about
the minutest activity that a viewer records on their
platform. The nature of the data—the point at which
it is collected, the frequency of collection,
collation of results, and how we utilize the
insights thereof—throws light on various
aspects of viewer behavior on the platform.
This assists with decisions to be made
about content genres to be invested in,
tackling the point of churn and such, that
make this a very powerful tool in the
hands of platforms today. Predictive
analysis has, in fact, developed as one of
the foremost tools in deepening the
reach of these platforms.




Big data analysis has thrown up interesting insights to help
platforms cross the content chasm. Algorithms are
constantly studying viewing patterns extensively. The
recommendation engine, built on the back of robust
Al-powered meta-data, has revolutionized the content
game, with platforms being able to customize the content
served to each viewer.

Building a seamless experience

RU GXULASJIOTTs expand horizons to go global, optimizing viewer

experiences becomes imperative to stay relevant. In-depth

Optimising the technical infrastructure
OTTs have also begun to optimize available data to draw

WHUULWRU\ VSHFL<F QXDQFHV WKDW RSHU

device demographics supporting platform infrastructure.

7KH VWURQJHVW GDWD QHWZRUNV WKDW

streaming in the region, incidences of piracy from the
market, engagement with smaller local broadband players
who are still strong contenders in tier Il markets, are all
insights that have come from analysis of data

The RBSA report on the media industry, released in

GDWD DQDO\VLV XVLQJ UHDO WLPH D Q@IK20Z1Y Shoitel tGab W' RSTH Undustty DGt QD

feedback to the platforms, enabling them to quell potential
churn by introducing features and innovations to improve
viewer experience.

For eg: I am a huge fan of knowing behind-the-scenes details
about English classics when | watch them, and | need them
LPPHGLDWHO\ ,Q WKH SDVW , ZRXOG
caught up in reading reams and reams of content. Now,

XD O S UR «@wk\Ver, the trivia icon on the screen itself ensures that | go

PH

no farther than a click on the same page.

Oftentimes, talk about the use of big data to fuel OTT
businesses stops at recommendation engines and viewer
experience. However, there is a realm beyond this too—one
that has keen bearing on the revenue stream of the platform,
and therefore on the sustainability of the business itself.

worth US$15 billion by 2030. And this prediction isn't far
from reality, given some of the statistics one sees today. Data
from December 2020 shows that the average monthly data
usage per user in India has increased 20% year-on-year to

R

*% DV ,QGLDQV VSHQW DERXW <YH KRXL
VPDUWSKRQH DV SHU WKH ORELOH %URDGEDC

UREQA® RS WKH SODWIRUP DQG JHW

6PDUWSKRQHV ZLWK DSRUGDEOH GDWD SODQ

inroads across the country. This has brought the requisite

LQIUDVWUXFWXUH WR SHRSOH V <QJHUWLSYV |

created a massive opportunity. The next wave of growth in
the OTT landscape, thus, will be propelled by the Tier II, lll, IV
cites and the |Indian regional languages-speaking
population.

As Eric Schmidt, former CEO of Google and executive

'"HYHORSLQJ HSHFWLYH DGYHUWLVLQJ ciar@aaVel pa@h company Alphabet Inc., said, “There

Brand integration into content has rapidly emerged as a
leading revenue generator for OTT platforms across the
world. Given that viewer retention is top priority for them,
OTTs only allow for non-invasive ways of advertising; any
formats that compromise user experience or user interface
would sound the death knell for the platform. Data collected
may be sliced and diced by demography and geography to

were 5 exabytes of information created between the dawn
of civilization and 2003, but that much information is now
created every 2 days.”

That said, there is another round of data tsunami that is
about to be unleashed, and platforms are gearing up to
harness it to the best of their abilities.

GHVLJQ HYLGHQFH EDVHG EHVSRNH FDPSDLJQV WR VXLW VSHFL<F

advertiser asks.

The State Of OTT Advertising In 2020: Strong And Gaining
ORPHQWXP IRUEHV FRP

Tarun Katial
Investor and Founder in Media Tech and Edu Tech



Towards a Conscious
Content Culture (CCC)

We live in a world of connectivity and consumerism,

primarily shaped by the factor called content. Consumerism

led by the content and connectivity of the 21st century is not

limited to the idea of selling a product. Still, it has started

GH«QLQJ HYHU\ UHDOP RI EXVLQHVV SROL
individual self. This is further becoming important when the
SDQGHPLF KDV UHGH«<QHG KXPDQ H[LVWHQF
everything physical, face-to-face to content-driven human
HILVWHQFH ZKHWKHU SULQW DXGLR RU D)
H[SHULHQWLDO :H DUH GHDOLQJ ZLWK D FF
where seamless connectivity through technological

integration has given uniform ‘accesses' to the
meta-narrative of content. Access to content has been the

PRVW VLJQL«FDQW DFKLHYHPHQW RI WKH V
digital narratives. Be it content for information or

entertainment, content has become the key to bringing

consumers together for any segment and any form of the

business. This is driving every facet of life and every industry

segment and has turned into one of the biggest businesses

in itself.

If we talk about the content business in general, no other

industry like Media and Entertainment has witnessed growth

and disruption. Growth and de-growth are happening within

formats; content is becoming format neutral; competition is

not happening from within the format but from outside.

2YHU WKH 7RS 277 LV EHFRPLQJ WKH QRUP

DXGLR YLVXDO RU H[SHULHQWLDO IRUPDWYV

growth of the OTT has also raised the alarm for the
unprecedented yet unregulated content consumption.

Equal and uniform access has posed multiple
threats not only for consumers but also for
creators. From consumers' perspective, it is
all about choice and access hence
the growth.

However, the challenge lies in the conscious
or unconscious. From the creator's
perspective, it is more about engagement
and Return on Investment than what
that engagement leads to. This is
where the need for control both
on consumption and creation,
but the devil lies in who will bell
the cat.

The time has come in India's OTT
environment to  consider a
conscious creation and consumption



of digital content. When being mindful, either in the creation
or consumption of content, one should not forget about

becoming a conscious creator or consumer. The journey of
achieving a conscious creator or consumer needs to

HW\ DOQ émdergo social, ethical, and legal watchdogs. Many people
have argued for a digital content regulation policy to ensure
FLQJ fair content creation and consumption like any other media

IRUPDW +RZHYHU

)y RU HY® ent regulation. Unlike other media formats, digital

DO UHDAJY , be OTT or othewlse, have enormou§ t_echnologlcal
advantages to play with the blanket digital content
regulation. | would argue for a journey to create a conscious
content and consumption environment by adopting a

WKURXJ Igwultl-method approach. Spme of my thoughts_for creating
conscious content creation and consumption are as
bellows:

'LSHUHQW DGYLVRU\
content creator and content consumers.

For content creators-
It is essential to have a regulatory framework to classify
content without disrupting what to create. This should be

DQG UHJXODWRU\

would sound the death knell for the platform. Data collected

may be sliced and diced by demography and geography to

GHVLJQ HYLGHQFH EDVHG EHVSRNH FDPSDLJ!
advertiser asks.

The State Of OTT Advertising In 2020: Strong And Gaining
Momentum (forbes.com)

WHQG WR GLSHU ZLWK D EODQNHW GLJLWDO

Optimising the technical infrastructure

OTTs have also begun to optimize available data to draw
WHUULWRU\ VSHFL<F QXDQFHV WKDW RSHU
device demographics supporting platform infrastructure.

7KH VWURQJHVW GDWD QHWZRUNV WKDW R
streaming in the region, incidences of piracy from the

market, engagement with smaller local broadband players

who are still strong contenders in tier Il markets, are all

insights that have come from analysis of data

IUDPHZRUNV IRU WKH

The RBSA report on the media industry, released in

July 2021, showed that India's OTT industry is set to be

worth US$15 billion by 2030. And this prediction isn’t far

from reality, given some of the statistics one sees today. Data

from December 2020 shows that the average monthly data

EH\RQG XQLYHUVDO DGXOW RU JHQU Husage per vder Drnidid Ra® Mcre@ded Y0% Yeanbiki-ear to

high time to categorise content with precise psychographic
segmentations.

WH[WXDO )
HFHGHQ V\;rﬁ gnsure content segmentation, | would strongly suggest

*% DV ,QGLDQV VSHQW DERXW <YH KRXL
VPDUWSKRQH DV SHU WKH ORELOH %URDGEDC
(Mbit) 2021.

WKDW GLJLWDO FRQWHQW FUHDWRUV BABUMZS WKGHY ERWW HDGW U®DE GH @BVED SODQ

psychographic segmentation before taking it to consumers.
The time has come to create a content audit system like the

<QDQFLDO DXGLW V\VWHP OD\EH DQ LOVWRWMN® LIR® DLWV Z D HWRLSEIR W\WR XEH W\

formed as the Content Audit Bureau of India to produce
FHUWL<HG FRQWHQW DXGLWRUYV

This will be a big boost towards achieving a conscious
content creator environment

Oftentimes, talk about the use of big data to fuel OTT
businesses stops at recommendation engines and viewer
H[SHULHQFH
that has keen bearing on the revenue stream of the platform,
and therefore on the sustainability of the business itself.

inroads across the country. This has brought the requisite
LQIUDVWUXFWXUH WR SHRSOH V <QJHUWLSYV |

7TKH QH]J
the OTT landscape, thus, will be propelled by the Tier II, llI, IV
cites and the Indian regional languages-speaking
population.
$V (ULF 6FKPLGW IRUPHU &(2 RI *RRJOH |

chairman of parent company Alphabet Inc., said, “There
ZHUH HI[DE\WHV RI LQIRUPDWLRQ FUHDWHG
of civilization and 2003, but that much information is now

+RZHYHU WKHUH LV D U drBaieR egdi\ Rdays."WKLVY WRR RQH

That said, there is another round of data tsunami that is

about to be unleashed, and platforms are gearing up to

'"HYHORSLQJ HSHFWLYH DGYHUWLVLQJ hdRe3XiMoLtRe@ast of their abilities.

Brand integration into content has rapidly emerged as a
leading revenue generator for OTT platforms across the
world. Given that viewer retention is top priority for them,

Prof. Santosh K Patra
Head, Centre for Media and Entertainment Studies

OTTs only allow for non-invasive ways of advertising; any (CMES)
IRUPDWY WKDW FRPSURPLVH XVHU H[SHULHQFH RU XVHU LQWHUIDFH
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BACKGROUND

Digital Infrastructure

From close to 251.59 million Internet subscribers in 2015,
India has come a long way with 749.07 million subscribers
in 2020. With an estimated population of 1.38 billion in the
country, internet marks close to 55% penetration. While
98% of urban India had access to internet, close to 33%
rural India could consume content on the internet in 2020.

Internet/Broadband Subscribers

Total Internet Subscribers 749.07 Million
% change over previous quarter 0.79%
Narrowband subscribers 50.84 Million
Broadband subscribers 698.23 Million
Wired Internet Subscribers 23.05 Million
Wireless Internet Subscribers 726.01 Million
Urban Internet Subscribers 455.98 Million
Rural Internet Subscribers 293.09 Million
Total Internet Subscribers per 100 population 55.41

Urban Internet Subscribers per 100 population 98.35

Rural Internet Subscribers per 100 population 33

(TRAI, 2020)

$V SHU WKH 'DWD5HSRUWDO UHSRUW V

PLOOLRQbVRFLDO PHGLD XVHUV LQ ,QGLD D'
WKH QXPEHU RI VRFLDO PHGLD XVHUV KDG
PLOOLRQDb EHWZHHQ DQG 7KLV L
WRDbD bRI WKH WRWDO SRSXODWLRQ WLOO

ORELOH FRQQHFWLRQV LQ ,QGLD KDYH DOVR
ELOOLRQbPRELOH FRQQHFWLRQV UHFRUGH:
7KLV <JXUH KDV LQFUHDVHGb E\b b PL
EHWZHHQ WKH WLPH SHULRG RI -DQXDU\
ORELOH FRQQHFWLRQV LQ ,QGLD LQ -D
HTXLYDOHQW WRb bRI WKH WRWDO SRSXC

India is few years away from 1 billion-plus screens and 1

billion-plus internet users. The digitally connected world

KDV JLYHQ ELUWK WR QHZ SRVVLELOLW
connections. These connections are waiting to explode in

terms of new data sets about consumer insights, thereby

PDNLQJ WKH SURPLVH RI FRQWHQW GHOL
HeFLHQW

* https://datareportal.com/reports/digital-2021-india
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:KLOH ,QGLDQ FRQVXPHUV ORYH WR DNeddiess\to BRYQ tMeH@rinecteiUvdrld il bring in new
PLOOLRQ VXEVFULEHUV SDLG IRU opporRhtesd RaDtenbuZinedsLShlrReities, connected
subscriptions in 2020. As per a report titled ‘International YHKLFOHVY SXEOLF SODFHV ZLWK PRUH Q>
OHGLD FRQVXPSWLRQ E\ <RX*RY GDERMWOHVYXUEXQFOHY PXOWLSOH VFUHHQ
Indians do not mind ads in exchange for free content while HYHQWXDOO\ RSHU FRQVXPHUV D PXFK I
Rl XUEDQ ,QGLDQV DUH VLIJQHG KSHURHDFHOPQRMKAIPRVW FRQYHQLHQW ZD\
VXEVFULSWLRQ 'LJLWDO VDWHOOLWHOOD\WVWBUYLWBY RO MW KK QUKW ARMWILQJ GL.
popular—at 41%, second highest in the world after Mexico. ,QYHVWPHQWY LQ GLJLWDO LQIUDVWUXFWX
While a third read a newspaper online or in an app (32%) JURZWK RI GLJLWDO FRQVXPSWLRQ LQ D XQl
EXW IHZHU UHDG D PDJD]JLQH GLJLWDOO\ <RX*RY
Music subscriptions rank third—with one in three (33%)
VXEVFULELQJ WR D SDLG YHUVLRQ ~° -~ ~ 7~ — o= =n =7
platform. The 450 million Indian entertainment consumers
VSHQW KRXUV SHU GD\ RQ WKHLU e
,OQGLDQ FRQVXPHUV KDYH EHHQ :
IRU FLOQHPD JDPHV GUDPD PXVLF Q - it . l
LOQRYDWLRQV LQ GLJLWDOO\ HQDEC L] -
Needless to say, India is emerging as the most promising ' o o
market for OTT platforms, especially with the support of
$UWLFLDO ,QWHOOLJHQFH $, ODFKLQH /HDUQLQJ 0/ ,QWHUQHW RI
Things (IOT) and Machine to Machine (M2M) possibilities.
$V SHU DQ DQDO\VLV E\ (< ,QGLDQ 0 0 VHJIP!
38%, which has crossed 300 million connections in the year

M2M and 10T (< ),&&, 'DWD DQDO\WLFV KDV HP

GLVFLSOLQH WKDW KDV SURYHQ WR EH DQ L
&RYLG JDYH D ERRVW WR WRXFKOBAX¥VWHVV. Q YHHR®PVIOBQH \HDU WKH SO
interactions. From human to machine connections, the LQYHVWLQJ PRUH DQG P Rbdsucc@sa@isvD ODNH
new world order is manifesting the machine-to-machine R YLGHR PXVLF QHZV JDPLQJ DQG VRFLD!
interactions. These interactions foster more powerfuland KDV LQFUHDVHG RYHU WKH \HDUYV

more data-enriched interactions. They create immense

possibilities of interactions, consumption, consumer Q F U H D V H G & R Q V X
LQVLIJKWY GDWD GULYHQ GHFLVLRQ DQG XQGH QG

FRQVXPHU EHKDYLRXU 7KH FRQQHFWH RUOG LV D R IR R &_R\

PDNLQJ KXPDQ OLYHV HDVLHU DQG SOHDVXUDEOH 7KHVH
additional connections and interactions will create more p m|C

GDWD VHWV HYHQWXDOO\ HQDEOLQY DGYHUWLVHUV WR JHW EHWWHU

bang for their buck, thanks to content creators with more 7KH \HDU ZDV H[FHSWLRQDO 7KH &RYL¢

precise cor?s.urr.]er preferences, and platforms  with taught the entertainment industry to pause and relook at

stronger positioning. VRPH Rl WKH PDMRU RSHULQJV &RQVXPHUV
WKHLU KRPHV IRU PRQWKY ,QLWLDOO\ WKH
go out. This resulted into a slow-down in the entertainment
LQGXVWU\ (YHQWYV FLQHPD 22+ OLYH VSF
the most impacted platforms. Newspaper and magazines
were not preferred by a lot of consumers, because of the
IHDU RI JHWWLQJ LQIHFWHG &RQWHQW |
impacted in a big way due to guidelines issued by
JRYHUQPHQW UHVWULFWLQJ ODUJHU QXPE
JDWKHULQJ LQ SXEOLF &RYLG KDG D GU
FRQVXPHU EHKDYLRXU JOREDOO\ ZKLFK LQ
on media consumption habits. Digital media assumed
greater importance as a means of keeping the public
LQIRUPHG DQG HQWHUWDLQHG ZLWKLQ WKH
homes.

2 A data lake is a centralized repository that allows you to store all your structured and unstructured data at any scale.
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When people were left with no option but to stay at home 7KH 277 SOD\HUV KDYH VWDUWHG LQFUHD)
with their family, they spent the initial time catching up with LPSURYLQJ WKH 4XDOLW\ RI ([SHULHQFH
IDPLO\ DQG IULHQGV RYHU YLGHR FKDRMVERHQY WRPGOVY QRIQ WKKH.IUU SODWIRUPV
RZQ WU\LQJ WR H[SHULPHQW ZLWK GOSNUNQW VRPHSHM QIQSOPMHRUPY KDYH EHH
they got bored of all of it, they resorted to their SODWIRUPVY KDYH VWURQJ SDUWQHUVKLSYV
HQWHUWDLQPHQW GHYLFHV (YHQWXDOOHU\ZRHWZRHEXFDAWLR® R VWD\ JXDUG
GRFWRU V DSSRLQWPHQWY SD\PHQW YV QFRRD G OLLY HER QRWHIIW L GHPDQG ORFDOO!
heath reports, shopping, home management, business, VWUHDPLQJ HVSHFLDOO\ ZRXOG EHQH«W Il
LOYHVWPHQWY HWF XQGHUZHQW D |ateddy ramiselbiSo Which@ expezdd W xlUoQthGndia
LQWR FRPSOHWHO\ GLJLWDOO\ DLGH & éxf\V2022 L Th4 Will/also@&Gh the GoXddidevs Wom Dol W H G
VSHQGLQJ PRUH WLPH RQ WKHLU OD SaNR B2M ¥ednie.HYV cahBubnptidh 79 eXpedtel to
DQG VPDUW SKRQHV (YHQWXDOO\ H{BORBPMHUVWHKQWHKB GBXQFK RI * LQ WKH
FRQVXPLQJ PRUH FROQWHQW RQ WKHVERFPHBKIWIHY] 7&H HDRRV\VMWWR KHOS WKH FRC
ZDV IDYRUDEOH IRU WKLV QHZ ZRU O @inRd/ etdidmesdat@ns XGtrlizatiorZdf ¢dhtent, content
UHDG\ WKH\ ZHUH GRLQJ DFWLY L WbiHpressioh, viia®eting strare@y \axdrcbr@edt strategy are
content; they were also making payments online and factors that will come into play.
DGYHUWLVHUV ZHUH UHDFKLQJ RXW WR WKH SRWHQWLDO FXVWRPHUYV
E\ PDNLQJ WKH ULJKW NLQG RI PDUN I38Uriy had Béei) 8 issvieX & SEnahHoBndeMn on the
GDWD DQDO\WLFV 2QOLQH YLGHR X Qi@irXiBiaid.dehnadyy e BlodktKath \@li-address this
QRUPDO IRU WKH ZRUOG LPSDFWHG EEVWRDYGQJ D PRUH LQWHOOLJHQW 'LJLWDO
(DRM), compared to current solutions like watermarking of
:KLOH DOO WKH WUDGLWLRQDO PHGLFRMPWWQWD OV KHISIRU VDG D QBIUDRWH $, D
JURZWK RYHU WKH SUHYLRXV \HDU GERQWXE® WX PWHFLLLS WQ RGO OUHZQERH VHUYLFH\
DQG RQOLQH JDPLQJ JUHZ E\ R Y H UWWKK HWOXIHV WS OHDDWJI RUIPWK DQG  DGYHUWLVH L
WKH UHDFK Rl RQOLQH YLGHR YLHZWWYWYDDMHJ\ GRLIO/AHIR G H RIQAIRGH IRU EHWWHU
news at 454 million, online entertainment at 450 million,
online gamers at 245 million, and online music consumers ~ Gaming itself has been adapting to newer technologies
DW PLOOLRQ (< ),&&, 7KR X DKO RWKH ZHXWHK. @H VIVQR 1 0/ HQDEOLQJ IDFLDO
WUDGLWLRQDO SODWIRUPY OLNH FLQHABRWHOMWWRYLRQHVWEUR OSUUBWRIQGWLRQ
VSRUWLQJ HYHQWYV ZDV ODUJHO\ LP S\Dgmahte6 RealyH wdades) LeicH t® elaleD bewer
DGGHG WR UHPDUNDEOH FRQVXPSW LR@riddd@ss UHYHQXH JURZWK
While children and young adults started spending long
hours in front of their screens for academic reasons, this
ZDV WKH VDPH DJH JURXS WKDW ZDV &\RUQWCH\QJ\MOLEH J X O D V
JDPHV DV ZHOO 'XH WR JRYHUQPHQW UHVWULFWLRQV XOWLSOH[HV
and single screens remained shut for the entire time during  pue to the unregulated nature of digital platforms for
WKH ORFNGRZQ DV D UHVXOW VRPHQRAHWWBLBPHQWP VFRHEYHBHWH FUHDWLYH IL
VWUHDPHG RQOLQH DQG HYHQ UHFRhEhshtd& cRBESH Which GhWilfrRefebed trouble for
UDGLR FRXOG QRW JDUQHU HQRXJKyFMHAXKH WKEBBYIK oWKfbsxu 3DWDDO /RN
traditional platform, music as a category grew from the WKHVH VKRZV ZHUH ZHOO UHFHLYHG E\ W
FRQVXPSWLRQ SRLQW RI YLHZ 3HRR&& leHdihtRiesXst ContbrX &tdatdes ¥nd producers.
throughout the year, which showed in the high
consumption of online news. Almost all major newspapers  These shows increased consumption of content and
ZHUH DYDLODEOH LQ WKH GLJLWDO DYRWRYEWRSHUG @I MK SRY Y URZMWE RW DOV
EUHDNLQJ QHZV IDVWHU 7KLV DOVR gHDSHRU Y Q&M ECWROMD WM\ WR WKH GLYHL
touch with the current happenings around the world. Since  |ndian audience. This also resulted in numerous
RQOLQH YLGHR FRQVXPSWLRQ ZRXOEREWURYHRAALRLWEREK RHYHUDO VKRZV ER
FRQVXPSWLRQ LQVLIJKW FRPLQJ IURRMRQHEUYLUBRGD REWRL GHRBXWHYV RQ TXHV)
EHVLGHV KDYLQJ WKH QHHG WR ZDWEGH |SHYWRRGObZEHE K XBRWHR®WI UHOLILRXV V
WKH UHDFK RI RQOLQH YLGHR YLHZHYYAPW LR @ RY FUHD W RAVIH HRGRP ULVHV ZK|
2020. PDVVLYH DQG GLYHUVH DXGLHQFH 7KH OLQI
and Broadcast (MIB) has in the past years stressed on
. some form of regulation of OTT platforms to streamline the
TeChnOIOgy |ntegrat|0n VHFWRU DQG KHOG FRQVXOWDWLRQV ZLWK
I[URP WKH LQGXVWU\ $QG WKH 0,% UHFHC
India is currently the world’'s fastest growing OTT market, Information Technology Rules 2021.
set to become the sixth largest around the globe by 2024.
7KH PDUNHW LQ ,QGLD LV H[SHFWHG WR JURZ DW D &%$*5 RI
RYHU WKH QH[W IRXU \HDUV WRXFKLQJ ELOOLRQ LQ UHYHQXHYV
(Singh, 2021).

# Information Technology (Intermediary Guidelines and Digital Media Ethics Code) Rules 2021
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The Information Technology (Intermediary Guidelines and  This in turn will lead to piracy of content because the
'LILWDO OHGLD (WKLFV &RGH 5XO H Vcontent tiatoQes¥t Qffatdiende \wigh&sHo watch might be
Information Technology Minister and Information and RSHQVLYH WR WKH RWKHU VHW RI DX
%URDGFDVWLQJ OLQLVWHU KDV IR Uimpéttentatibhl V6f Wiie RédulatOny Wilk @ossityGbe a
content regulations for OTT platforms. The rules also talk challenge and the scope of misusing of the regulations is
about practices that would curb fake news and obscene feared, therefore, a balanced framework needs to be putin
content on social media platforms. The rules for content place keeping in mind all stakeholders.
UHJXODWLRQV RQ 277 SODWIRUPY KDYH D WKUHH OD\HUHG
UHGUHVVDO V\VWHP DW WKH 277 DWIRUP V OHYHO DW WKH

VHOI UHJXODWRU\ ERG\ V OHYHO gh@\lﬂ'/t f rmaFELtakc@SV\aULDo
FRPPLWWHH OHYHO 7KH DLP LV WR LGHQWLI\ FRQWHQW WKDW UHTXLUHV
an action--either deleting it from the platform or modifying eap

it. As per the rules, there are emergency powers that the

JRYHUQPHQW KDV WR EORFN DFFHYY MRnERAmdnBRPHY thQ Wsiste® in the short
TXHVWLRQ IRUPDW FDWHJRU\ &KLQHVH DSS 7LN7RN Z

o ) was synonymous with the younger audience. TikTok’s
In the absence of any guidelines for content regulations on OR WKO\ $SFWLYH 8VHUV 088 JUHZ QHDUO\
277 SODWIRUPV WKLV LV D ZHOFRP & RIERQRJIH \2RH Y[l5| OLRO L X QH 7
LPSRUWDQW SDUW KHUH LV WKH FRBr‘-"WM ﬁQRM LZﬁBWLRQLb %%FEdJalRUH WK
EURDG FDWHJRULHV YL] 8 SQLYHU\éI% of 5 O er oftotaﬁ3 onthly time spent by
DQG $ $GXOW 3ODWIRUPV DOVR é KQKHU 'IJFQ"&FWPIQQWHQW LQ -XQF
ORFNV IRU FRQWHQW FODVVL<«HG DV HKLIKHU pRY@G 3 2wk RWKHU .

FUHGLEOH YHUL<FDWLRQ PHFKDQLVP%/k-ll H)Sg ﬁqéglgﬁftﬁgn%&{(é{tb (]%ngpgssuch

$ O6LQFH WKH 277 SODWIRUPV FDQ KWHR HND¥YDN 5RSRVR

UDWHG FRQWHQW XQOLNH WHOHYLVLI%D&Q(CEd:j_&ULPDZKFL Q YMW&%KHLU VKD

be disseminated. cent, roughly translating to 55 billion minutes (91 hours), in

October 2020, accordintho arecent RedSeer report
:KLOH XSIURQW FRQWHQW UDWLQJV ZLOO HQFRXUDJH YLHZHUV WR

PDNH LQIRUPHG FKRLFHV WKH TXHVWLRQ WIKRIWHVI\—NC'TSIPPBHWWZHWHd:r\)/\pZHOO HT)
D YLHZHU ZKR FRQWLQXHV WR ZDWFEK DGR Wik by BN DOG KDG WR
GHVSLWH WKH 2DUQLQJV DQG UDWLQghs ¥Wihé Broblidid b %X‘%ﬁ%sér’ﬁa& oY REAGslde!
XQGHU WKH JULHYDQFH UHGUHVVDO PHEKDSLYPuw & B ¥ bR DQ LQEX[ RI
QRW SURYLGH IRU VSHFL<F JURXQGVfJ?E; Zifibrhdt EoRpani&sPih the ERE. such as
EH PDGH DQG JLYHQ WKH VXEMHFWLRR RO HHy IHW\WB 5%\%171 NS o N

DQG GLYHUVH VHQVLELOLWLHV RI YLHZHUV WKHUH DUH NHO\ WR EH D

multitude of complaints. The challenge for OTT platforms Short- form cqntent penetratlon is currently around 45%

ZLOO EH WR EDODQFH JULHYDQFHYV |H[ge|§ I—éL{_IﬁQ\)N LFHLZd_'dJL HUQHW XVH
YDULHG VRFLDO VHQVLELOLWLHV D%@ds\@& %Ermo%e% ehffiet. ﬁaéaﬂ t'r Whtion

WA\SHV RI FRQWHQW RQ WKHLU RQ GH ﬁ RI \)-1_|J|52|$(5|\9 LV §URXQG ZLWK

a wide audience base.* The new regulations are surely a P QWKO\ DFWLYH XVHUYV XUWKHUPRUH W

SRVLWLYH DGGLWLRQ WR WKH UHDWKI—BK/I@F?UV\F@IPGV\{-FBqa\QP[; HLv FURZGHG zLV

regulations are broad interpretations of Freedom of As a result, consolidation seems most Ilkel in the near
6SHHFK DQG ([SUHVVLRQ JUDQWHG LQ-utWKH &RQVWLWXWLRQ LD

and the limitations thereof. While the intent of the rules

appears to be to curtail problematic content, empower

YLHZHUV WR PDNH PRUH LQIRUPHG FKRLFHY DQG FUHDWH D OHYHO
SOD\LQJ <HOG IRU YDULRXV PHGLXPV DW WKLV MXQFWXUH KRZHYHU
the rules appear to be speed breakers in the fast-paced

OTT industry >

$V WKH 277 VSDFH JURZV DQG WKH FRQWHQW HYROYHV WKH
IUDPHZRUN RI WKH UHJXODWLRQV ZLOO DOVR HYROYH G\QDPLFDOO\
Regulation and censorship, keeping in mind the

VHQVLELOLWLHV RI WKH GLYHUVH ,QGLDQ DXGLHQFHV ZLOO HQVXUH
that a lot of content will be regulated, censored or not be

permitted to be released.

¢ KWWSV ZZZ 4QDQFLDOH[SUHVV FRP RSLQLRQ QHZ UXOHV IRU RWW SODWIRUPV UHJXODWLRQ RU UHVWULFWLRQ
KWWSV ZZZ 4QDQFLDOH[SUHVV FRP RSLQLRQ QHZ UXOHV IRU RWW SODWIRUPV UHJXODWLRQ RU UHVWULFWLRQ
S KWWSV ZZZ 4QDQFLDOH[SUHVV FRP LQGXVWU\ VPH WLNWRN ORVW PDUNHW WR ORFDO DSSV MRVK P[ WDNDWDN URSRVR RWk
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: 'XH WR JURZLQJ FKDOOHQJHV LQ WKH <OP L

Indwm?ﬂ":Im'mr!“:;:m:rn:;::::?u:m:umms PRGHO OLYH VWUHDPLQJ JHR EORFNHG GH

with MX TakaTak gaining J5% of all dowrécads ' VPDOOHU <OP VHIJPHQWYV DQG RULJLQDO VWL

E 228 ZLOO VHH D VWURQJ XSWLFN LQ WKH 277 \

SODWIRUPY ZLOO FRQWLQXH WR EH GULYHQ

FRQVLGHULQJ ORZHU 692' FRQVXPHU EDVH LC
majority of Indian subscribers, who do not want to pay for

their content.

'LWK * LPPHUVLYH FRQWHQW OLNH 95 DQG
r gL —cn LQ KLIKHU SLFWXUH TXDOLW\ OLNH- . ZLWK I
v BETPAmE ¢y, This will enhance the consumer experience. The
consumer experience will become the key. The big players
ZLOO LQYHVW PRUH PRQH\ RQ WKH FRQWHQW
Domestic and international players SOD\HUV ZLOO UHPDLQ LQQRYDWLYH ZLWK W
seeking to fill the void left by TikTok

i febates  Mof  Grepohet  bwisgem  Josh  Roposo

- : Online gaming, esports, fantasy sports, and the skill-based
— : JDPLQJ VHIJPHQW ZLOO GHYHORS LQ WKH QH

Chomgar #X TomaTan wwatag om . . . -
[ eTE S — gaming will continue to grow and reach 500 million gamers

i Hegtohmazhar] Rt ! by 2025, to become the third largest segment of the Indian

R o 0 ( VHFWRU (< ),&&, ORVW RI WKHVH

i [ B Mg |

VXSSRUWHG E\ DGYHUWLVLQJ KRZHYHU WK
DSSV ZLOO GULYH JURZWK 7KH HVSRUWV L(
to hit INR11 billion by 2025, with 1.5 million players
HQJDJHG LQ HYVSRUWY will EMitiniYel tavdrdiy

with more consumers and more regional as well as
FUture GrOWth +LQGL (QJOLVK ODQJXDJH FRQWHQW 7KH V
3RVVLELOLWLH RQWHQW SKRWR VWRULHV DQG LQIR JUDS|

ZLOO FRQWLQXH WR GULYH WKH JURZWK
7KH *OREDO /HDUQLQJ ODQDJHPHQW @\)/Vgl—,l'% 13026& JDUNRWplY (QWHUWDLQPHQW
H[SHFWHG WR UHDFK D ZKRSSLQJ 86 ELOO %QDERROGV WKH PRVW SRWHQWL

/06 ODUNHW —  *RLQJ E\ WKH UDYYhe RdMd &l 1t dfeadeddit e bifgrowth will see total
rapidly transforming when it comes to e-learning at school, 277 YLGHR UHYHQXH RYHUWDNH 6RXWK .RU

FROOHJH DQG SURIHVVLRQDO XSJU%%VMYd_L%VWWWIﬂ:éQWE"N WK H VL[WK OD

*
Riniiear: £ Pk e BETPrime

expected to contribute in a big way in this direction. Thisis  « Rz QJ DW D &$*5 RI RYHU WKH QH[W
DOVR HYLGHQW IURP WKH FXUUHQW W#’WW#\!’I—VQ\M%VVRQQG PI:DI%OLRQ 277 YLG
other open source learning apps. hottest sector out there.

:LWK * DURXQG WKH FRUQHU UHGXFHG &XVWRPHU
&RVWYV &$& LQYHVWPHQWYV LQ GDW
FRPSXWLQJ WKH YLGHR 277 PDUNHW
QHDU IXWXUH 277 LV JRLQJ WR SOD
QRQOLQHDU RSHULQJ DQG SURYH WH
OLQHDU 79 RSHULQJV :LWK H[FOX
SODWIRUPVY OLNH +RLFKRL %HQJDO
DODP 2KR 6XSHU *XMDUDWL 30D(
1;7 7DPLO 7HOXJX .DQFKDQND 7D
DQG ODQJXDJH RSHULQJV IURP WK
SODWIRUPV WKH FRQVXPSWLRQ RI'Y
JURZ HYHQ IXUWKHU %HVLGHV SODW
localized language search experience to address the
QRQ (QJOLVK VSHDNLQJ FRQVXPHUV
WKH PDMRU FRQWULEXWRUV DQG WK
to grow multifold, the regional content consumption
VXSSRUWHG E\ DGYHUWLVLQJ ZLOO
growth.

https:/imww.ey.com/en_in/media-entertainment/the-dawn-of-esports-in-india
8 KWWSV PHGLDEULHI FRP NDODJDWR DQDO\VHV RWW PHGLD ODQGVFDSH
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&RQWHQW 7UHQGV $SULO
2020 — Mar 2021

Following are some of the trending content on some of the
NH\ YLGHR 277 SODWIRUPV LQ WKH FRXQWU\

SonyLiv

16

A Simple Murder
Your Honour
Hadh

JL50

Avrodh

Undekhi

Gullak

TVF Pitchers

Scam 1992

Disney+ Hotstar

Malgudi Days
PariWar

Roar of the Lion
Aarya

City of Dreams
Hostages

Out of Love
Special Ops

Criminal Justice

0,&% $QDO\VLV

Amazon Prime

Afsos

Pushpavalli

Hear Me Love Me

Four More Shots 2
Bandish Bandits

Breathe: Into the Shadows
Panchayat

Paatal Lok

Mirzapur 2

Tandav

Mx Player

Aafat

Hey Prabhu

Ek Thi Begam
2FLDO %KRRW
Raktanchal

Pati Patni Aur Wohh
Basement Company
High

Aashram

Chakravyuh

1HW5L][

Selection Day
Jamtara
She

LAbdul UL
Little Things
Guilty
Taaj Mahal 1989
Delhi Crime
Leila

Sacred Games

Zeeb5

High Priceless

Karanjit Kaur

Rangbaaz

The Final Call

Abhay2

Poison

Code M

Silence: Can You Hear It
The Married Woman

Gandi Baat

Voot

Time Out

Fuh Se Fantasy

It's not that simple
Untag

Gone Game

Asur

Raikar Case

lllegal

Marzi: A Game of Lies

Court Room
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The year 2020-21 was special. The pandemic forced
consumers to stay homebound. Platforms that would
expect human to human contact were impacted by this. It
brought in a paradigm shift in the consumption pattern.
The country added new consumers to digital platforms.
The convenience of consuming content on OTT platforms
drove growth within the sector. Video content
consumption, audio content consumption, news, gaming,
e-sports, payments, food delivery, education, work from
home, all brought in massive growth in digital
consumption. The reach of online video viewers was 468
million, online news 454 million, online entertainment 450
million, online gamers 245 million, and online music
consumers 205 million. Online avatars of traditional
platforms like cinema, television, radio, print, and sporting
HYHQWY VKRZHG VLIJQL«<FDQW JURZWK

The transition from traditional platforms to digital
platforms has empowered consumers to choose what they
would like to view. The consumer has proved to be
platform agnostic. Despite massive digital growth, India has
remained an “and” market, where multiple traditional and
digital platforms co-exist.

India is marching towards the milestone of 1 billion internet
users at a fast pace. The digital dark areas, primarily the
regional areas, will be adding new consumers within the
digital space. Over 450 million Indian entertainment
consumers spent 4.6 hours per day on their smart phones.
Indian consumers have been increasingly adapting to their
love for cinema, games, drama, music, news, events, sports,
and innovations in digitally enabled platforms. While all the
traditional media verticals reported a negative growth over
the previous year, digital subscriptions grew by 49% and
online gaming grew by 18% over the last year. While Indian
consumers love to access content for free, 29 million
subscribers paid for 53 million OTT video subscriptions in
2020.

Esports as a category saw a sharp increase. The Indian
government’s recognition and the rising popularity of
esports stars are set to push the category. Indian gaming
companies are aggressively building esports games. Due
consideration is being given to esports for its inclusion in
the Asian Games 2022 as a medal event. The stage is set for
this category to grow. With the ban on Chinese apps in
India, the most popular short video app Tiktok was out of
use overnight in the country, however, it was replaced by
MxTakaTak, Moj, Josh, Chingari, Zee5 HiPi, Instagram reels
and Facebook reels, all of which have gained popularity in
the previous year. The short video app is attracting younger
audiences in the country.

All the major newspapers were observed actively reacting
to the promise of digital news.
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Apart from this, there were also digital news only
companies contributing to the consumer's appetite for

news. The pandemic too played a part, keeping consumers
hooked to the news, seeking updates on topics like
lockdown, the rising number of covid cases, and updates
on covid vaccination. The previous year also brought about
a big shift in the revenue streams of the music industry,
where streaming revenue proved to be the highest
contributor due to the increased digital consumption of

music.

As far as consumer demographics are concerned, as per
the ComScore data, consumers in the age group of 15-34
showed high consumption of content across video OTT,
gaming, music, and news apps. Males in the age group of
15-24 contributed to higher consumption compared to
females. Moreover multiple platforms were observed with

Blockchain innovations are set to play an important role in

a number of aspects, including securing content
distribution, legalities, copyright protection,
contribution-based wealth distribution, digital

advertisement auctions, consumer rewards and many
PRUH
innovations within the space of OTT platforms in the near
future.

Despite the challenges posed by the Covid-19 pandemic,
the OTT sector had a fabulous year. The future looks
optimistic. Consumers are hungry for content. From a
variety of standpoints—including technology, innovations,
consumer-centricity, content diversity, revenue and
legal—the Indian OTT sector is about to witness a sea
change. The digital segment is on the doorstep of an
explosion. We will see you next year with more in-depth

UHJLRQDO RSHULQJV LQ ODQJXDJH Vam@lydisHon (el @dian KOT T+ teQrieht—anbl Rie®, have a

Telugu, Kannada, Malayalam, Oriya, Bengali,

Guijarati. As per Meltwater data, Maharashtra and Tamil
Nadu were two states contributing to the highest
interactions with OTT platforms. Apart from India, the
United States was observed with more conversations
around OTT platforms.

The biggest development on the legal front was the

Bhojpuri, fantastic year ahead!
Haryanvi, Punjabi, Marathi, Rajasthani, Assamese, and

DPHQGPHQW RI ,7 UXOHV VSHFL«<F WR WKH VRFLDO PHGLD DQG 277

FROQWHQW UHJXODWLRQV
out a regulatory framework for these platforms. These
rules have been introduced to tackle issues such as
national securities, upholding fundamental rights, data
protection, uncontrolled dissemination of fake news or
privacy-related issues. Protecting the freedom of speech
and expression for a diverse country like India, from OTT or
social media platform content creation point of view, is a
challenging task. In the absence of any other framework for
content regulations on digital platforms, the IT Rules of
2021 work as a good beginning for consumer protection.

7KH UXOHV

IRU WKH «UVW WLPH KDYH ODLG

7KH HeFDF\ RI WKH UXOHV LV \HW WR EH UHFRUGHG

Big data analytics has transformed the entire ecosystem of
OTT platforms. It constantly gives insights to help keep the
consumers at the center of the value chain. The
Al-powered meta-data has revolutionized the content
promise. The measurements in terms of data analytics
have helped optimization of digital platforms for marketing,
thereby improving the revenue over a period of time. Tech
innovations, such as Augmented Reality/Virtual Reality, are
all set to make the marketing experience more experiential.

While content monetization and content piracy have been
areas of concern for OTT platforms, Blockchain can bring in
smart solution for the OTT industry.

Blockchain will ensure trust and transparency for the OTT
ecosystem.
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%@+ hotstar

Content
Original S N I P P ETS

Disney+ Hotstar is an online video streaming platform owned
by Novi Digital Entertainment Private Limited, a wholly owned
Y . 9 ) . . ) y February 2015 (as Hotstar);
subsidiary of Star India Private Limited. Disney+ Hotstar . 1 -
- April 2020 ?(as Disney+ Hotstar).
FXUUHQWO\ RSHUV 79 FRQWHQW PRYLHV DQG HYHU\ PDMRU VSRUW

Launched

covered live. Highly evolved video streaming technology and a Owned by
high attention to quality of experience across devices and The Walt Disney Company India
platforms, make Disney+ Hotstar the most complete video Headquarters
GHVWLQDWLRQ IRU 277 YLGHR FRQVXPHUMyymbai, India
Key Measures Google Play Store Downloads
2
7KH DXGLHQFH YLHZLQJ 'LVQH\ +RwvwDUIWd0ov Lo WKH DIH EUDENHW
of 6 to 34 in both the genders. Male viewers outnumber 8QLTXH 8VHUV
female viewers by 1.6 times. In both male and female 4.6M3

DXGLHQFH PDMRULW\ RI WKH YLHZHUV IDROea%hLQ WKH DJH EUDFNHW RI

15-24 years. 27.8% (March 2021)

6HSWHPEHU KDG WKH KLIJKHVW 789V IRe@R WiAwesisitor W R EH U
7KH UHDVRQ EHKLQG WKH ULVH zDV ,80.1(Margh RI31oDUIHV W

draw of Disney+ Hotstar.® ORQWKO\ $FWLYH 8VHUV

300M*#

Revenue Model
AVOD (Advertisement Video on Demand) 5

Content Delivery Network
Limelight Networks ¢

Hours of Content
1 lakh hours ”

Mode of Revenue
INR 1,499 yearly 8

1 https://www.livemint.com/industry/media/hotstar-rebranded-to-disney-hotstar-ahead-of-disney-launch-in-india-115839081006 17.html

2 Google Play Store

3 https://www.livemint.com/industry/media/disney-hotstar-crosses-26-8-million-subscribers-in-india-11607646286230.html|

4 https://feconomictimes.indiatimes.com/small-biz/startups/news t uzz/mx-players-top-streaming-app-in-india-in-2019/article
show/73316298.cms#:~:text=%E2%80%9CWe%20ended%202019%20with%20280,Now%2C%20we%20have%?20launched%20gaming.

S KWWSV WLPHVR4QGLD LQGLDWLPHV FRP EXVLQHVV LQGLD EXVLQHVV P[ SOD\HU R*HUV SUHPLXP VKRZV IRU IUHH DUWLFO

5 https://www.exchange4media.com/media-others-news/mx-player-partnered-with-limelight-networks-to-bring-high-quality-election-coverage-97108.html

7 https://www.hotstar.com/in/about-us

8 https://inc42.com/buzz/hotstars-18-5-mn-membership-helps-disney-boost-q4-growth/#:~:text=Hotstar%20is%200ne%200f%20the, 20th%20Century%20Fox%?20last%20year.

S KWWSV VSRUWVWDU WKHKLQGX FRP FULFN HW LSO LSO QHZV LSO XDH JURXS VWDJH 4[WXUHV IXOO VFKHGXO H PDWF
super-kings-kkr-rcb-csk-rr-dc-srh/article32259845.ece
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Consumer Demographics

Disney+ Hotstar Audience March 2021

Males TUV Females, TUV
(000) Age Group (000)

6-14 465 6-14 324
15-24 37786 15-24 23037
25-34 32000 25-34 17238
All Males 100546 All Females 62304

Source: ComScore

Total Unique Visitors Disney+ Hotstar (000)
Between April 2020 and March 2021

Desktop ® Mobile App @ Total Mobile @ Total Digital Population
149465
150000 @ 144919
o ~0
\.\% 130145
121158 114857 43.434 13826 2.435 120189 118928_~®
120000 — & o 1073 o @ ._é 10375~ 8 Z~T33115
11563RNGT0% v =¢ 1186N6.248 _11.5’\3/113482/0
w
\g: 8336 9.805 1027, 103060 104803 103538 — © ™ 107060
90000 101918 -0 98061
is?\e /3277 90204 94670
78251 L4
60000 68868
30000

7590 6114 5252 7463 5878 8574 9291 8179 7353 6651 7255 9405

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore



Regional Consumption In the News
Chennai tops entertainment consumption with 73%
YLHZHUVKLS RI 'LVQH\ +RWVWDU %LJ'ARMM 7DFPWOWHD ZRY WKW VHFRQG KLJKHYV
WKH PRVW ZDWFKHG VKRZ LQ 7DPLO 1DL@&XW&R RMNRXQIMKVR I SOMRIF& L 7KH VKRZ
is the second most watched show. Evanukku Sriyana is the in the Hills was the highest binge-watched show. *
PRVW ZDWFKHG PRYLH IROORZHGY )\ 8QJDOXNNDJD 2UXYDQ

¢ In August 2020, Disney+ Hotstar launched its services in
8VHUV RI 'LVQH\ +RWVWDU 9,3 QRZ JHdWnhediadH EHVW RI JOREDO
PRYLHV DQG VKRZV GXEEHG LQ +LQGL 7DPLO DQG 7HOXJX
including superhero movies (Avengers: End Game), latest < In December 2020, Disney announced the addition of
DQLPDWLRQ «OPV 7KH /LRQ .LQJ )UR]JHQHZ OINULGWO DDXRBWWHKH :DUV VHULHV RQ
characters (Mickey Mouse, Doraemon), exclusive Hotstar SODWIRUP LQ VXEVHTXHQW \HDUV 7KLV Qt
6SHFLDOV 6SHFLDO 2SV &ULPLQDO thxhik¢/ih Ehel subskripton dmowhtas nohedof the

sports, and much more. ** OHDGLQJ SOD\HUV RSHU ODUYHO DQG 6WD!
App Availability « ,Q $SULO 'LVQH\ SDUWQHUHG ZLWK $LU
Disney+ Hotstar is currently only available in India, and one-year subscription for Rs 401, DORQJ ZLWK 9, WR RS
since September 2020, in Indonesia.'? one-year free premium service *° and Reliance Jio for

9,3 VXEVFULSWLRQ
Digital Conversations
7KH SODWIRUP ZDV PHQWLRQHG 0 ; WDIRFFHV S BQWYQMHWIHRX Y LWK 'LVQH\ +RWVWD L
internet sources in the year 2020-21, with an average of GD\ <UVW VKRZ PRYLH H[SHBLHQFH WR LW
3.07k mentions in a day.*®
e 7KH 277 VHUYLFH SDUWQHUHG ZLWK &XOW <
%ULOOLDQW :HOOQHVV WR VRXUFH KHDOW

Most consumed content SURJUDPV E\ <WQHVV DQG \RJD H[SHUWV V
and nutritionists. Disney+ Hotstar streamed 3,000 pieces
e Aarya 2 RI FRQWHQW LQ (QJOLVK +LQGL DQG 7HOX
 Special Ops + ODUYHO 6WXGLRV /RNL VWDUULQJ 7RP +L
on Disney+ Hotstar on June 11, 2021. Six episodes long,
* Hostages Loki takes place after the events of Avengers: Endgame
DQG H[SORUHV D GLSHUHQW YHUVLRQ RI W
e Out of love Hiddleston's titular anti-hero at its centre. 2
* Aarya l e 'LVQH\ +RWVWDU 3UHPLXP UHOHDVHG WKH

the original series, Big Shot. Big Shot premiered on
Disney+ Hotstar Premium on April 16, 2021.24
Languages
7KH 277 SODWIRUP RSHUV FRQWHQW InQovatonsQ ,QGLDQ ODQJXDJHV
DORQJ ZLWK (QJOLVK 7KH ODQJXDJH¥ 'DVEHALGBW VMHHDIBBLLQWURGXFHG :DWFK
7HOXJX O0ODOD\DODP 7DPLO ODUDWKL IBEQ®WXDEB8QWR®DVWDUW ZLWK ,3/ 30D\RSV 7K
users to video chat with friends while watching the Live
Stream of matches all on a single screen.?®
7KH\ DOVR ODXQFKHG D YLUWXDO LQ VWI

10 https://www.indiantelevision.com/iworld/over-the-top-services/chennai-tops-entertainment-consumption-with-73-viewership-disneyhotstar-210122
1 https://lyourstory.com/2020/07/disney-hotstar-video-service-changing-content/amp
2 https://www.androidauthority.com/disney-plus-hotstar-1121087/
2 Meltwater analysis, accessed 2.5.2021. Keywords ("disney+hotstar" or "disney + hotstar" or "DisneyPlusHS" or "hotstar" OR disney+ OR disneyplus OR "disney +" OR
"disney plus")
14
5 https://mediabrief.com/top-3-ott-platforms-in-india/
®KWWSV \RXUVWRU\ FRP ZHHNHQGHU VKUH\DVY WDOSDGH QLQH UDVD ZRUOG 4UVW RWW SODWIRUP WKHDWUH SHUIRUPLQJ
7 https://www.indiatoday.in/technology/news/story/disney-plus-unveils-plans-for-future-content-may-hike-subscription-fee-for-users-1749002-2020-12-12
BKWWSV Z2Z2Z 4QDQFLDOH[SUHVYV FRP EUDQGZDJRQ GLVQH\KRWVWDU SDUWQHUV ZLWK DLUWHO WR R*HU RQH \HDU VXEVFU
9 https://www.livemint.com/companies/news/vi-partners-with-disney-hotstar-to-provide-year-of-free-content-to-users-11615361749336.html
20 https://indianexpress.com/article/technology/techook/reliance-jio-complimentary-disney-hotstar-vip-subscription-6442647/
2t https://www.thehindubusinessline.com/news/variety/xiaomi
SDUWQHUV ZLWK GLVQH\ KRWVWDU WR EULQJ WKH 4UVW GD\ 4UVW VKRZ PRYLH H[SHULHQFH WR LWV VPDUW WY DUWLFC
2ZKWWSV \RXUVWRU\ FRP GLVQH\ KRWVWDU KHDOWK 4WQHVV FRQWHQW FXOW 4W VDUYD DPS
2KWWSV z272Z 4UVWSRVW FRP HOQOWHUWDLQPHQW PDUYHO VWXGLRV ORNL VWDUULQJ WRP KLGGOHVWRQ WR SUHPLHUH RQ C
2 KWWSV ZZZ 4UVWSRVW FRP HQWHUWDLQPHQW GLVQH\ KRWVWDU SUHPLXP UHOHDVHV R]JFLDO WUDLOHU RI RULJLQDO VHLI
X KWWSV Z2Z2Z HIFKDQJH PHGLD FRP LSO QHZV GLVQH\ KRWVWDU YLS LQWURGXFHV ZDWFK ZLWK IULHQGV IHDWXUH WR VWD
% KWWS WLPHVR4QGLD LQGLDWLPHV FRP DUWLFOHVKRZ FPV'"XWPBVRXUFH FRQWHQWR4QWHUHVW XWPBPHGLXP WH[V
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O MxPLAYER

content 61,33(76

0; 30OD\HU LV D YLGHR VWUHDPLQJ DSS WKDW/B§ L‘I:\{(WéRXVDQGV RI KRXUV

RI SUHPLXP H[FOXVLYH DQG RULJLQDO FRQYHGH:1 AR LHPRLRIBYR X RZLOH PXVLF DS
HUV DQG SXEOLVKHUV ,W V D RQH VWRS DSS)RE YRBY Rl WKH EHWMyBRG-HV0J SODWIRUP
79 VKRZV ZHE VHULHV PXVLF YLGHRV DQG VKRUW YLGHRV 7KH SODWIRUP

IRFXVHV RQ H[FOXVLYH RULJLQDO FRQWH Qzﬂ'.@'/ﬁ\lav HESKDVLV RO o
KLJK TXDOLW\ +LQGL DQG UHJLRQDO /DQJIXDJIHV" ' Q Q

+HDGTXDUWHUYV
1HZ '"HOKL

Google Play Store Downloads
PLOOLRQ

8QLTXH 8VHUV
0°

5HDFK
oDU

$YHUDJH OLQXWHV YLVLWRU
obu

ORQWKO\ $FWLYH 8VHUYV
PLOOLRQ

5HYHQXH ORGHO
$92' $GYHUWLVHPHQW 9LGHR RQ 'HPDQG

Content Delivery Network
/LPHOLJKW 1HWZRUNYV

+RXUV RI &RQWHQW
7

ORGH RI 5HYHQXH
AVOD

1 Google Play store

2 Google Play Store

¢ https://inc42.com/buzz/mx-player-tops-indias-video-streaming-app-for-time-spent/

4 https://techcrunch.com/2020/09/09/times-internet-is-grow
LQJ GHVSLWH LQ5X[ RI XV 4UPV LQ LQGLD a WH[W 0; 30D\HU & ZKLFK KDV QRZ WROG THFK&UXQFK LQ DQ LQW

S KWWSV WLPHVR4QGLD LQGLDWLPHVY FRP EXVLQHVV LQGLD EXVLQHVV P[ SOD\HU R*HUV SUHPLXP VKRZV IRU IUHH DUWLFC
KWWSV ZZZ H[FKDQJH PHGLD FRP PHGLD RWKHUV QHZV P[ SOD\HU SDUWQHUHG ZLWK OLPHOLJKW QHWZRUNV WR EULQJ K
KWWSV SOD\ JRRJOH FRP VWRUH DSSV GHWDLOV"LG FRP P[WHFK YLGHRSOD\HU DG KO HQB-1 JO 86

INDIAN OTT PLATFORMS REPQORT 2049



Key Measures
7KH WRWDO PDOH DXGLHQFH LV
JHQGHUV WKH DJH JURXS RI

WLPHV KLIKHU WKDQ WKH IHPDOH DXGLHQFH ,Q E
\HDUV UHFRUGV WKH KLJKHVW YLHZHUV 7KRXJK 0

30D\HU GRHVY QRW KDYH FRQWHQW WDLORUHG IRU NLGY FKLOGUHQ WKHUH DUH YLHZ

JURXS RI \HDUYV

Consumer Demographics

MX Player Audience March 2021

Males TUV Females, TUV
(000) Age Group (000)
-14 54 -14 324
15-24 15-24
25-34 25-34
All Males 115951 All Females 51003

6RXUFH &RP6FRUH

Total Unique Visitors MX Player (000)

%HWZHHQ $SULO

DQG ODUFK

Desktop ® ORELOH @33$RWDO OREIZ@MWDO 'LIJLWDO 3RSXODWLRQ

200000

150000

10

142329

.5.\./.\./119.159\./.
0000

50000

6

1990 2030 2355

O = @
149910 _ o 150051 150.99/ e ——0
@0 [ ]
.5. ./ ‘.’149224

@ —
/ .\._’—.

2410 2133

Apr-20 0D\ Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 1RY Dec-20 Jan-21 Feb-21 0DU

RXUFH &RP6FRUH

7KH 7TRWDO 'LJLWDO 3RSXODWLRQ DQG 7TRWDO ORELOH 3RSXODWLRQ VKRZ WKH VDPH \

J

UDSK RI 789V EHWZHHQ $SULO

DQG ODUFK KDV DOPRVW EHHQ EDW 7KHUH LV

D VPDOO SHDN VHHQ LQ WKH 'HFHPEHU ZKHQ WKH 789V ZHUH DW WKH KLIJKHVW 7|

SHDN PDUNHG WKH UHOHDVH RI WZR RULJLQDO®mng 3OD\HU VKRZV 7KH OLVVLQJ 6WRQ|
%HHKDG ND %DJKL

KWWSV ZZZ PHQV[S FRP EUDQGV P[ SOD\HU

SKWWSV

050
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WKULOOLQJ QHZ VHULHV WKH PLVVLQJ VWRQH LV D PXVW ZDWFK KWPO
ZZZ DQLQHZV LQ QHZV EXVLQHVV EXVLQHVYVY DFWRU GLOLS DU\D VKLQHV LQ P[ SOD\HUV ODWHVW ZHE VHULHV EHI



Regional Consumption * ,Q $SULO 'LVK 79 ,QGLD SDUWQHUHG ZI
7KH SODWIRUP KDV D VWURQJ GLVWUIRRSHWLRBDE@PWY R UN.QHR ,RGLOHPDQG FRQWE
ZLWK HQJDJHPHQW FRPLQJ IURP ERWK WRBBEORS XY\MURWIRVVIHOHDP SRSXODU 0; :
DV 7LHU ,, ,,, DQG HYHQ EH\RQG WRZBXVIOF 3OGMHRY \D 8 PRNQMV DFURVV PXOWI
PL[ LV \RXQJ DQG PDVV ZKLFK DOORZVORQJIJXRUMHVZLGHVSUHDG
YLHZHUVKLS DQG WKH\ FDWHU WR ,QGLD V YDVW \RXWK ZLWK
DXGLHQFHV LQ WKH DJH JURXS RI * \HDWDWQX¥ROORZHEGNDPWKHD OHDGLQJ FRQWH
\HDUV DJH VHJPHQW QHWZRUN SDUWQHUHG ZLWK 0; 30D\HU WF
,W KDV D ZLGHU XVHU EDVH LQ 8WWDU BUWEHVKHDPOHVV GLJLWDO H[SHULHQFH
XVHU H[SHULHQFH ZDV SDUWLFXODUO\ SUF
App Availability Rl1 0; 7TDND7DN D SRSXODU VKRUW YLGHR ¢
0; 30D\HU LV RQO\ DYDLODEOH LQ ,QGLYHHQ D UDSLG VXUJH LQ WKH QXPEHU RI X

Top Content 3 * Q -XO\ $UU« ODXQFKHG 2+FLDO %KRRW
H[FOXVLYH VWUHDPLQJ SDUWQHUVKLS ZLW

1. Aashram
* QVLJKW 79 ODXQFKHG RQ 0; 30D\HU LQ 'HF
2. Queen SDUWQHUVKLS VDZ WKH ODXQFK RI ,QVLJK
FRPSDQ\ V 277 VHUYLFH LQ ,QGLD DORQJ Z
3. Raktanchal LQWHUQDWLRQDO SODWIRUPV LQ WKH 86

1HZ =HDODQG %DQJODGHVK DQG 1HSDO
4. Cheesecake
e Q ODUFK 0; 30D\HU DQQRXQFHG 0; 9'"H"
2]FLDO %KRRWL\DJLUL ODUJHVW FDWDORJXH RI LQWHUQDWLRQDC
ODQJXDJHV +LQGL 7DPLO DQG 7HOXJX
MX Original Series Aashram has seen a phenomenal
UHVSRQVH 7KH «<FWLRQDO VHULHV KOvtiEeltNe9SGLUHFWHG E\ 3UDNDVK
-KD DQG KDV %REE\ 'HRO SOD\LQJ DOYBODWNM\VYHIDRRGIPHPWXUH ODXQFKHG L
ZKRVH DDVKUDP LV D GHQ RI FULPH ZKKDN BRURIZWHM]SRIRHD WILW OO\ JRLQJ IURP
JXOOLEOH GHYRWHHV JDPHV WR RYHU JDPHV WKDW DUH QRZ D
$QGURLG DQG L26 DSSV

Languages

7KH SODWIRUP RSHUV FRQWHQW LQ WHQ GLSHUHQW ODQJXDJHV
+LQGL 3XQMDEL 7DPLO 7HOXJX %KRMSXUL .DQQDGD ODUDWKL
(QJOLVK O0DOD\DODP DQG %HQJDOL 7KH SODWIRUP KDV
ODXQFKHG D UREXVW FDWDORJXH RI LQWHUQDWLRQDO FRQWHQW
GXEEHG LQ +LQGL $ ORW RI 7XUNLVK .RUHDQ 6SDQLVK DQG
+ROO\ZRRG FRQWHQW KDV EHHQ GXEEHG LQWR ORFDO
ODQJXDJHV

In the News

e . Q -XO\ 0; 7TDND7DN VKRUW YLGHR FRPPXQLW\ PDGH
ORFDOO\ DQG VSHFLDOO\ E\ 0; OHGLD (QWHUWDLQPHQW ZDV
ODXQFKHG LQ ,QGLD 0; 7DND7DN SURYLGHG ULFK YLGHR
FRQWHQW DQG HQFRXUDJHG FUHDWLRQ IXOO RI LPDJLQDWLRQ
7DNLQJ RYHU WKH ,QGLDQ VKRUW YLGHR DSSV PDUNHW LQ WKH
ZDNH RI 7LN7RN V EDQ LQ WKH FRXQWU\ 0; 7DND7DN FODLPHG
LQ 6HSWHPEHU WKDW LW KDG PRUH WKDQ PLOOLRQ GDLO\
DFWLYH XVHUV DQG PLOOLRQ PRQWKO\ DFWLYH XVHUV ZLWK LWV
DSS JHQHUDWLQJ PRUH WKDQ EQ YLGHR YLHZV D GD\ MXVW RQH
PRQWK DIWHU WKH ODXQFK

VKWWSV Z272Z WKHGUXP FRP QHZV P[ SOD\HU V EHGL WKH RWW SOD\HU V SODQV EHFRPH RQH VWRS SODWIRUP

T KWWSV ZZZ H[FKDQJH PHGLD FRP GLJLWDO QHZV FRPVFRUH KLJKOLJKWY GLJLWDO PHGLD FRQVXPSWLRQ WUHQGV LQ LQ!

2ZKWWSV ODWHVWQHZV IUHVKHUVOLYH FRP DUWLFOHV P[ SOD\HU ZKLFK FRXQWU\ DSS

= https://www.ggindia.com/binge-watch/collection/10-best-indian-web-series-on-mx-player-watch-right-now/

4 https://www.thequint.com/brandstudio/bobby-deol-plays-baba-nirala-in-mx-player-aashram-chapter-2

BKWWSV Z272Z WKHGUXP FRP QHZV P[ SOD\HU V EHGL WKH RWW SOD\HU V SODQV EHFRPH RQH VWRS SODWIRUP
KWWSV ZZZ WLPHVQRZQHZV FRP WHFKQRORJ\ VFLHQFH DUWLFOH P[ WDNDWDN WKH QHZ VRFLDE@ YLGHR IXQ DSS E\ P[ SO
https://musically.com/2020/09/09/indian-short-video-app-mx-takatak-is-doing-1bn-daily-views/

KWWSV EHVWPHGLDLQIR FRP GLVK WY LQGLD SDUWQHUV ZLWK P[ SOD\HU WR R*HU VHDPOHVYV YLGHR RQ GHPDQG F
9 https://www.exchange4media.com/digital-news/akamai-partners-with-mx-player-to-provide-its-users-with-seamless-digital-experience-110035.html
2VKWWSV EHVWPHGLDLQIR FRP DUU ODXQFKHV R]JFLDO EKRRWL\DJLUL LQ DQ H[FOXVLYH VWUHDPLQJ SDUWQHUVKLS Z

2L https://www.digitaltveurope.com/2020/12/14/insight-tv-launches-on-mx-player/
22 https://www.afags.com/news/media/mx-player-announces-mx-vdesi
B2KWWSV ZZZ H[FKDQJH PHGLD FRP GLJLWDO QHZV JDPLQJ RQ P[ SOD\HU HPHUJHV DV D UXQDZD\ KLW KWPO
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3 YouTube

Content

About

YouTube is a website for sharing videos. It was registered
on February 14, 2005, by Steve Chen, Chad Hurley, and
Jawed Karim, three former employees of the American
e-commerce company, PayPal. They had the idea that
ordinary people would enjoy sharing their “home videos”.
The company is headquartered in San Bruno, California.

SNIPPETS

Launched
May 7, 2008 (India Launch)

Owned by
Google (Alphabet Inc.)

Headquarters
San Bruno, United States

Google Play Store Downloads
10B+*

Unique Users
437M (March 2021)

Reach
93.6% (March 2021)

Average Minutes/visitor
14.9 (March 2021)

Monthly Active Users
425M?

Revenue Model
AVOD, SVOD, TVOD

Content Delivery Network
Google Networks

Hours of Content
1B+ hours 2

Mode of Revenue
YouTube Premium (SVOD)

1 https://play.google.com/store/apps/details?id=com.google.android.youtube

2 https://techcrunch.com/2021/01/11/youtube-and-whatsapp-inch-closer-to-half-a-billion-users-in-india/

® https://blog.youtube/press/
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Key Measures World Matrix

The total male TUVs are 1.5 times more than the total female TUVs. In both the

gender categories, the maximum TUVs fall in the age group of 5-24 years. Regional Consumption
YouTube is cited as the preferred
platform for watching videos in

Consumer Demographics for YouTube regional  languages,  with  Hindi
leading the charts, followed by Tamil,
YouTube Audience March 2021 Telugu, Kannada and Bengali, among
others.*
Males, TUV Females, TUV
Age Group (000) Age Group (000)

YouTube has also seen a staggering
growth in its vernacular or Indian
regional language content. Last year,
Males: 15-24 89000 Females: 15-24 55935 more than 95% of the online video
consumption was in Indian
languages, and Bengali content was
All Males 265293 All Females 173959 growing more than 100%
year-on-year in watch time. This year,
Google said Hindi led the charts,
followed by Tamil, Telugu, Kannada,

Males: 6-14 3668 Females: 6-14 2637

Males: 25-34 82549 Females: 25-34 48054

Source: ComScore

Total Unique Visitors YouTube (000) Bengali and others. The boom in
Between April 2020 and March 2021 content consumption in rural India
and among regional language users

Mobile App @ Total Mobile ~ @ Total Digital Population @ Desktop in the past few years coincides with

the growing internet penetration. °

500000
60998 62906 60220 63901

Q=—=0——0=——0 YouTube’s top regional language ads

57237 56864 56020 57915 57704 57067 56229 559 UHOHWHv% .
400000 @ e @ et @ e @ T—e—— ﬁsm 416811 414175 411200 for July—December included an ad by

:;ﬁ;ﬁ;ﬁ:ﬁ:ﬁ;mﬁw b Amul in Tamil. YouTube in December
S00000 UHOHDVHG LWV <UVW HYHU
language Ads Leaderboard, listing
the top ten most-watched regional

language advertisements.®

200000

100000
361712 360317 359584 361605 361770 352794 352395 351326 408069 409913 405598 404903

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

7KH SODWIRUP VHHV D YHU\ EDW WUHQG ZKLFK PHDQV WKDW LW KDV D IDLWKIXO Y|
throughout the year. The maximum TUVs, however, are in the month of December
2020.

“https://www.warc.com/newsandopinion/news/youtube-india-now-reaches-325-million-monthly-viewers/44286
Shttps://inc42.com/buzz/youtube-has-over-325-mn-monthly-users-in-india-gaming-rules/
SKWWSV 22Z WKHKLQGXEXVLQHVVOLQH FRP LQIR WHFK \RXWXEH UHOHDVHV LWV 4UVW HYHU UHJLRQDO ODQJXDJH DGV OH
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App Availability

YouTube is available everywhere, except China, Iran, North
Korea, Pakistan, Germany, Tajikistan, and Turkey.

Top Content 8

1. Kota Factory

2. What the Folks

3. Please Find Attached

4. Soulmates

5. Better Life Foundation

Top Indian YouTubers °

1. Carry Minati

2. Amit Bhadana

3. Ashish Chanchalani vine
4. BB kivines

5. Technical Guruiji

Languages

The app is the biggest example of ‘of the users, by the users,
for the users’. Content in all the Indian languages is available
on the platform.

In the News
* YouTube added UPI as a mode of payment for Indian
users of YouTube premium.

* Sadak 2 trailer became the most-disliked YouTube video
in India.**

* <RX7XEH LQ -XO\ bOLIWHG WKH U
108p HD videos in India. It was done to save the internet
bandwidth as a huge number of people were working
from home in the country. 2

* Baby Shark became a global sensation after it was
remixed and recreated by the Seoul-based production
company, Pinkfong.t®

® Teachers turned YouTube into an education platform
amid lockdown. The app, which was considered an
entertainment platform, has now turned out to be an
HGXFDWLRQ «<UVW SODWIRUP IRU WHDFKHU
especially in areas with connectivity issues*

Innovations

* YouTube's short-form video feature, Shorts, which aims
to compete with TikTok, is achieving 3.5 billion views per
day during its early test run in India. *°

* YouTube experimented with hiding the dislike count on
videos after feedback from creators. As a part of an
experiment, YouTube tested hiding the number of
dislikes on some creators' videos. Youtube noted that it
was not removing the dislike button and would work on
a new design based on the feedback of users who are a
part of the experiment. 6

HVWULFWLRQ LQ VWUHDPLQJ

7 https://blog.hidemyass.com/en/youtube-censorship-countries-block-youtube

8 https://indianexpress.com/article/entertainment/web-series/top-20-indian-web-series-watch-video-youtube-6430987/
9 https:/lwww.businessinsider.in/india/news/from-carry-minti-to-bb-ki-vines-these-are-the-10-most-popular-you

tube-stars-in-india/slidelist/76276240.cms#slideid=76276558
10 https://blog.hidemyass.com/en/youtube-censorship-countries-block-youtube
1 https://indianexpress.com/article/entertainment/web-series/top-20-indian-web-series-watch-
2 KWW S WLPHVR4QGLD LQGLDWLPHY FRP DUWLFOHVKRZ

video-youtube-6430987/
FPV'"XWPBVRXUFH FRQWHQWR4QWHUHVW XWPBPHGLXP WH[V

3 https://indianexpress.com/article/explained/explained-why-baby-shark-is-the-most-watched-video-on-youtube-6930166/

4 https://indianexpress.com/article/education/teachers-turning-youtube-into-education-platform-amid-lockdown-and-how-you-can-do-it-too-6 371382/

15 https://lwww.cnbc.com/2021/01/26/youtube-shorts-tiktok-competitor-has-3point5-billion-daily-views-in-india.html

16 https://lwww.indiatoday.in/technology/news/story/youtube-experiments-hiding-dislike-count-on-videos-after-feedback-from-creators-1785489-2021-03-31
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JioCinema

Content
About SN I PPETS

JioCinema is an OTT platform from the house of RPPMSL.

7KH DSS RSHUV DQ H[FLWLQJ FRQWHQWPRRPRHGHY 79 VKRZV
PXVLF YLGHRV -LR 6KRUWV DQG WUDEH®US 2%k H YLHZHUV FDQ
H[SORUH WKH EHVW VWXGLRV RI WKH 2ZRWLEGEPQG ZDWFK WKHLU
IDYRULWHV LQ D KLJKO\ RSWLPL]HG Refafce JiRIIEENMHODVY YLGHR

VWUHDPLQJ H[SHULHQFH ZLWK -LR ," DQG 3DVVZRUG
+HDGTXDUWHUYV

Mumbai, India

*RRJOH 30D\ 6WRUH 'RZQORDGYV
50M+1

8QLTXH 8VHUV
Desktop 2.3M (March 2021),
Mobile App 9.5 M (March 2021)

5HDFK
0.5% (March 2021)

$YHUDJH OLQXWHV YLVLWRU
8 (March 2021)

S5HYHQXH ORGHO
Bundled exclusively free for Jio users
(monthly INR 149, yearly- INR 1699  2?)

&RQWHQW 'HOLYHU\ 1HWZRUN
Integrated with Cisco

Hours of Content
1L+ hours 2

ORGH RI 5SHYHQXH
Bundled

! https://play.google.com/store/apps/details?id=com.jio.media.ondemand
2 https://selectra.in/ott/jiocinema
* http://apigw.jio.ril.com/help/jiocinema/about/
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Key Measures App Availability
7KH PDOH YLHZHUV DUH WKUHH WLPHV PRUH WKDQ W/KHH | BBSOHVY DH P HWW G$ R\RR J, C\GL-
DXGLHQFH DOPRVW RI WKH DXGLHQFH IDOOV LQ WEHQBIHGURXNEKRWKHD @® BERGH -

LQ IHPDOH DXGLHQFH DOPRVW RI WKH DXGLHQFH IDOOV LQ WKH DJH JURXS RI
\HDUV Top Content °

1. Dude
Consumer Demographics for JioCinema ,

2. Twisted 3

JioCinema Audience March 2021

3. Jamai Badal
Males, TUV

Females, TUV
Age Grou 000 Age Grou 000 .
’ P (©00 9 : (©00 4. Yours Cupidly
Males: 6-14 12 Females: 6-14 25
5. Horses Stable the Race
Males: 15-24 484 Females: 15-24 297
Males: 25-34 351 Females: 25-34 121
_ _ Languages

Males: 35+ 822 Females: 35+ 221 9LHZHUV FDQ HQMR\ WKH FRQWH
All Males 1,670 All Females 665 (QJOLVK 7DPLO .DQQDGD Ol

7THOXJIX %HQJDOL *XMDUDWL D¢

Source: ComScore

In the News
e 7ZLVWHG -D\ 6RQL 3UL\D

%DQHUMHH VWDUUHU FURVVH
YLHZHUVKLS

Total Unique Visitors JioCinema (000)
Between April 2020 and March 2021

Desktop @ Mobile App

20000 — @

1964\

()
166
15000
\ @
. a0 1378}\

12281 o~
9962 9711
10000 1488 1021’3\§54V. ~.8812___0® %5
° [ ]
A7,
5545 N
5000 4318

2745
2501 2531 e 198 0 2000 2265 2335

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

7KH WDEOH VKRZV WKH 789 RQ GHVNWRS DQG PRELOH DSS EHWZHHQ $SULO
ODUFK

$SULO

DQ
,Q WKH PRELOH DSS WKH KLJKHVW 789V DUH UHJLVWHUHG LQ WKH PRQW

ZKLOH RQ WKH GHVNWRS 'HFHPEHU KDV WKH KLIJKHVW 789V

“https://www.comparitech.com/blog/vpn-privacy/best-vpn-jiocinema-watch-abroad/
S https://www.imdb.com/search/title/?companies=co0808044
S http://apigw.jio.ril.com/help/jiocinema/about/

7 https://www.koimoi.com/television/twisted-3-jay-soni-priya-banerjee-starrer-crosses-2-million-viewership-already/
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Content
About SN I PPETS

+XQJDPD VWDUWHG DV ,QGLD V «<UVW GLJLWDO EUDQG VROXWLRQV
SODWIRUPDBLQ 7KH SODWIRUP KDV !}EUJ?@QE@ WR EHFRPH WKH

leading digital entertainment company in India, providing

VHUYLFHVY DFURVVb PXVLF YLGHR HQmméaWyDLQPHQW QHzZzV DQG
JDPLQJ FDWHJRULHV b 7KH DSS FRPEHfdaMa DigRPMeHiLO W ZL WK
technology to make digital consumption an enriching

H[SHULHQFH IRU XVHUV e

Mumbai, India

Google Play Store Downloads
10M+ P

Unique Users
0.56M (March 2021)

Reach
0.1% (March 2021)

Average Minutes/visitor
6.2

Monthly Active Users
87M?

Revenue Model

Freemium (the plans range between
INR 99-INR 1300 for the period one
month to one year %)

Content Delivery Network
Amazon Web Services

Hours of Content
1500+ hours *

Mode of Revenue
Freemium

L https://play.google.com/store/apps/details?id=com.hungama.movies&hl=en_IN&gl=US

Zhttps://www.hungama.org/about-us/

https://www.hungama.com/plans

S KWWSV ZZZ 5LFN]JHH FRP EORJ KXQJDPD SOD\ VXEVFULSWLRQ a WH[W +XQJDPD 30D\ ZDV ODXQFKHG LQ & 6KRUW
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Key Measures Top Content ©
7KH PDOH DXGLHQFH LV H[WUHPHO\ KLJK RQ WKLV SODWIRUP WKH QXPEHU RI PDC

YLHZHUV LV WLPHV WKH QXPEHU RI IHPDOH YLHZHUV Lockew kHOVHPDOH DXGLHQFH YL
are only in the age group of 25-34 years, whereas, in the male audience, the

KLIJKHVW QXPEHU RI YLHZHUV DUH LQ WKH DJH JURXZS.Rtrange Story

3. Raita Phail Gaya
Consumer Demographics

4. Shree Kamdev Prassanna
Hungama Audience March 2021

5. Ratri Ke Yatri

Males, TUVv Females, TUV
Age Group (000) Age Group (000)
Languages
6-14 25 6-14 13 7KH VHUYLFH RSHUV VKRUW
15.24 1594 1185 FRQWHQW PRYLHV 79 VKRZV D
i ) «<OPV DFURVV JHQUHV LQ PRUH
25-34 1438 25-34 1636 languages like Hindi, English, Bhojpuri,
3IXQMDEL 7THOXJX 7DPLO .D
All Males 4586 All Females 4612 . . .
Malayalam, Bengali, Guijarati, and
6RXUFH &RP6FRUH PRUH

7KH PDOH DXGLHQFH LV H[WUHPHO\ KLJK RQ WKLV SODWIRUP WKH QXPEHU RI PDC

YLHZHUV LV WLPHV WKH QXPEHU RI IHPDOH YLHZHUV ,Q WKH IHPDOH DXGLHQFH YL
are only in the age group of 25-34 years, whereas, in the male audience, the
KLIKHVW QXPEHU RI YLHZHUV DUH LQ WKH DJH JURXS RI

Total Unique Visitors Hungama.com (000)
%HWZHHQ $SULO DQG ODUFK

'"HVNW® Srotal Mobile @ 7RWDO 'LJLWDO 3RSXODWLRQ

oO——0——g
° o—o—g¢
NG
844N0
L] 6475 6318 6444
(] O0=—0——0
—
oy 5257 o — o O—— 0=,
o—9 5812 5867
..—-.
818 725 876 828 542 663 588 583 667 767
$SU 0D\ -XQ -XO $XJ 6HS 2FW 1RY 'HF Jan2l )HE Mar21

6RXUFH &RP6FRUH

7KH KLJKHVW 789V DUH VHHQ LQ WKH PRQWK RI $SULO -XVW OLNH RWKHU SODWIR
VSLNH LV EHFDXVH Rl WKH ORFNGRZQ DQQRXQFHG LQ EHFDXVH RI WKH &RYLG
SDQGHPLF

App Availability

+XQJDPD 30D\ LV DYDLODEOH RQ DOO OHDGLQJ DSS VWRUHV DFURVV GLSHUHQW HFR
RYHU FRXQWULHV ,QWHUQDWLRQDO XVHUV FDQ VXEVFULEH XVLQJ FDUGV RU Y

SD\PHQW JDWHZD\V RSHUHG E\ WKHLU WHOHFRP RSHUDWRUYV

SKWWSV 227Z DGJXOO\ FRP KXQJDPD SDUWQHUV ZLWK OHDGLQJ WHOHFRP RSHUDWRUYV LQ GL*HUHQW FRXQWULHV KWP
¢ https://www.hungama.com/all/top-shows-57/8481/

" https://www.businessinsider.in/business/startups/news/snap
GHDO HQWHUV WKH RWW UDFH SDUWQHUV ZLWK KXQJDPD SOD\ WR R*HU YLGHR VWUHDPLQJ FRQWHQW DUWLFOHVKRZ
062 INDIAN OTT PLATFORMS REPQRT 20



In the News

* Hungama entered into strategic partnerships with leading telecom operators in
VHYHUDO FRXQWULHY DFURVV WKH ZRUOG VXFK DV 6XQULVH DQG 6DOW ORELOH
6ZLW]JHUODQG 7 ORELOH 3ROVND DQG 30XV WZR Rl WKH OHDGLQJ WHOHFRP RSHU
3RODQG DQG 67& =DLQ DQG 9LUJLQ ORELOH WKUHH RI WKH SULPDU\ WHOHFRP SL
LQ 6DXGL $UDELD ,Q DGGLWLRQ WR WKHVH +XQJDPD KDV DOVR SDUWQHUHG ZLWK
2RUHGRR LQ 3DOHVWLQH %DWHOFReLQ %DKUDLQ DQG 1FHOO LQ 1HSDO

e 'LVK 79 ,QGLD DGGHG +XQJDPD 30D\ DSS RQ LWV '+ VWUHDP

* 9L ODXQFKHG PRYLH UHQWDO VHUYLFH LQ FROODERUDWLRQ :LWK +XQJDPD 9L RSHU
PRYLH WLWOHV WKURXJK LWV QHZ SDUWQHUVKLS

* 6QDSGHDO R*FLDOO\ HQWHUHG WKH 277 UDFH E\ SDUWQHULQJ ZLWK +XQJDPD 30D\ V
RSHU D YLGHR VWUHDPLQJ VHUYLFH WR LWV XVHUV

* Huawei App Gallery added Hungama Play, Hungama Music apps for Honor,
+XDZHL VPDUWSKRQHV

* +XQJDPD 30D\ ODXQFKHG &RPHG\FKD 5DDGD D ODUDWKL VWDQG XS FRPHG\ RULJLQLEL
+RVWHG E\ SRSXODU ODUDWKL DFWRU 3UDQDY 5DRUDQH WKH VKRZ LQFOXGHV
HSLVRGHV IHDWXULQJ EXGGLQJ VWDQG XS FRPHGLDQV IURP ODKDUDVKWUD

* Hungama Play launched Sanam Hotline, a new original comedy show in Marathi
DQG +LQGL 7KH VKRZ IHDWXUHV SRSXODU DFWRUV RI WKH ODUDWKL HQWHUWDLQP}
LQGXVWU\ LQ OHDG UROHV 3URGXFHG E\ &DIHODUDWKL 6WXGLRV WKH VKRZ LV GLU
$NDVK *XUVDOH

* +XQJDPD 30D\ ODXQFKHG 5DWUL .H <DWUL DQ RULJLQDO VKRZ IHDWXULQJ <YH VHQ\
VWRULHV VHW LQ UHG OLJKW DUHDYV

* +LQGXVWDQ 7DONLHVY DQG +XQJDPD FROODERUDWHG WR LQYHVW LQ ,QGLD V OHDGL
SODWIRUP ,QGLDQ *DPLQJ /HDJXH ,*/

Innovations

9LHZHUV FDQ JHW WKH +XQJDPD 30XV VXEVFULSWLRQ E\ JHWWLQJ OR\DOW\ FRLQV
user streams music or videos on Hungama Play, which users can redeem to get

DQ\ +XQJDPD VXEVFULSWLRQ SODQ +XQJDPD DFFRXQW LV D PXVW IRU WKLYV

8 KWWSV 22Z DGJXOO\ FRP KXQJDPD SDUWQHUV ZLWK OHDGLQJ WHOHFRP RSHUDWRUV LQ GL*HUHQW FRXQWULHV KWP

https://www.d2h.com/news/156/dish-tv-india-adds-hungama-play-app-on-its-d2h-str

KWWSV JDGIJHWV QGWY FRP WHOHFRP QHZV YL YRGDIRQH LGHD KXQJDPD GLJLWDO SD\ SHU YLHZ PRYLH UHQWDO SUHPL)}
 https://www.businessinsider.in/business/startups/news/snap

GHDO HQWHUV WKH RWW UDFH SDUWQHUV ZLWK KXQJDPD SOD\ WR R*HU YLGHR VWUHDPLQJ FRQWHQW DUWLFOHVKRZ
2ZKWWSV Z2Z LQGLDWYQHZV FRP WHFKQRORJ\ QHZV KXDZHL DSSJDOOHU\ ZHOFRPHV KXQJDPD SOD\ PXVLF DSSV
BKWWSV Z2Z2Z HIFKDQJH PHGLD FRP GLJLWDO QHZV KXQJDPD SOD\ ODXQFKHV FRPHG\FKD UDDGD D PDUDWKL VWDQG XS FRI
¥ KWWSV EHVWPHGLDLQIR FRP KXQJDPD SOD\ ODXQFKHV VDQDP KRWOLQH D QHZ RULJLQDO FRPHG\ VKRZ LQ PDUDWK
5 https://www.indiawest.com/entertainment/bollywood/hunga

PD SOD\ ODXQFKHV UDWUL NH \DWUL DQ RULJLQDO VKRZ IHDWXULQJ 4YH VHQVLWLYH VWRULHV VHW LQ DUWLFOHB HI D H
®KWWSV WLPHVR4QGLD LQGLDWLPHYVY FRP HQWHUWDLQPHQW VSRW

OLJKW KLQGXVWDQ WDONLHV DQG KXQJDPD FROODERUDWH DQG LQYHVW LQ LQGLDY OHDGLQJ H VSRUWV SODWIRUP LQGL
TKWWSV ZZ2Z 5LFN]JHH FRP EORJ KXQJDPD SOD\ VXEVFULSWLRQ PFHWRFB HQ QRMLI
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Content SNIPPETS

Original

Voot is a video-on-demand OTT platform that is a part of e
Viacom18 Digital Ventures, the digital arm of Viacom18. March 2016
With over 35,000 hours of exciting content for audiences

with varying choices and preferences, covering Colors 2_2 QHG E\
(Hindi), MTV, Viacom18 Motion Pictures, Colors Kannada, Viacom 18
Colors Marathi, Colors Bangla, Colors Super, and Colors Headquarters

*XMDUDWL 9RRW RSHUV WKH ELJJHVWum®aiMiRZY EORFNEXVWHU

movies & Voot Originals.
Google Play Store Downloads

100 M+ P

Unique Users
12.2M (March 2021)

Reach
2.6% (March 2021)

Average Minutes/visitor
6 (March 2021)

Monthly Active Users
Monthly Active Users —5.6 L 2

Revenue Model
Freemium (INR 99 — monthly, INR 399 - yearly)

&RQWHQW 'HOLYHU\ 1HWZRUN
Kaltura 3

Hours of Content
35K*

Mode of Revenue
Freemium

* https://play.google.com/store/apps/details?id=com.tv.v18.viola&hl=en_IN&gl=US

2 KWWSV ZZZ 4QDQFLDOH[SUHVV FRP EUDQGZDJRQ ULVH RI SDLG VXEVFULEHUV

2 KWWSV FRUS NDOWXUD FRP SUHVV NDOWXUD SRZHUV WKH IDVWHVW JURZLQJ FORXG WY VHUYLFH ZRUOGZLGH YRRW E\ YLC
KWWSV ZZZ YRRW FRP DERXW XV
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Key Measures App Availability
7KH IHPDOH DXGLHQFH RXWQXPEHUV WKH PDOH DXBTHROFHYVIRWPLWRKEIH §ODWIRUPCL
audience in the age group of 15-24 is the highest.

Top Content

The top shows on Voot are

Consumer Demographics for Voot (000) 1. Asur

Voot Audience March 2021 _
2. The Raikar Case

Males, TUV Females, TUV
Age Group (000) Age Group (000) 3. The Gone Game
4. lllegal
15 15
25 25 5. Crackdown
All Males 4826 All Females 5710 Languages
6RXUFH &RPGB6ERUH 7KH SODWIRUP R*HUV FRQWHQW LQ (QJ

.DQQDGD 7DPLO ODUDWKL 7HOXJX
DQG *XMDUDWL

Total Unique Visitors Voot (000)
%HWZHHQ $SULO DQG ODUFK

Desktop ® 7RWDO (@ ELROWMDO 'LJLWDO 3RSXODWLRQ

°
—_
o§./o\ ° 13883
— o—o—° o—9 o— 12235
° \ \ .\
13281 o—o—o ° °

$SU 0D\ -XQ -X0 $XJ 6HS 2FW 1RY 'HF -DQ )HE o0DU

6RXUFH &RP6FRUH

7KH 789V WUHQG EHWZHHQ $SULO DQG ODUFK VKRZV GRZQZDUG VORSH 7KH KLJKHVW 789V
ZHUH UHFRUGHG LQ $SULO DIWHU WKH VWDUW RI WKH 4UVW ORFNGRZQ -W DOVR FRLQFLGHG
UHOHDVH RI WKUHH RULJLQDO ZHE VHULHV QDPHO\ ODU]JL $VXU DQG 7KH 5DLNDU &DVH

Regional Consumption
-Q -XO0O\ 9RRW 6HOHFW ReHUHG LWV SUHPLXP FRQWHQW WR UHJLRQDO DXGLHQFHV 7KH FKDQ
VWUHDPHG LWV -QGLDQ RULJLQDOV $VXU O0DU]JL 7KH 5DLNDU &DVH DQG -OOHJDO LQ .DQQDGD 7
DSSHWLWH IRU UHJLRQDO FRQWHQW FRQVXPSWLRQ LV KXJH DQG E\ PDNLQJ 9RRW 2ULJLQDOV DYDL(
.DQQDGD 9RRW 6HOHFW QRW RQO\ H[SDQGHG LWV UHDFK EXW DOVR DGGHG WR WKH FRQWHQW H[SH!
LWV DXGLHQFH LQ .DUQDWDND $V D QHWZRUN 9RRW DOUHDG\ KDG D VWURQJ SUHVHQFH LQ WKH .I
PDUNHW ZLWK &RORUV 6XSHU &RORUV .DQQDGD &LQHPD DQG &RORUV .DQQDGD ZLWK FRQWHQW DYL
KRXUV RQ 9RRW 6HOHFW 9RRW 6HOHFW V SUHPLXP FRQWHQW ZLOO ODXQFK LQ PXOWLSOH ODQ
LQFOXGLQJ 7DPLO %HQJDOL ODUDWKL DQG 7HOXJX LQ IXWXUH

SKWWSV ZZZ H[FKDQJH PHGLD FRP LQGXVWU\ EULH4QJ QHZV YRRW VHOHFW WDNHV SUHPLXP FRQWHQW WR UHJLRQDO DXG
KWWSV Z2ZZ VFUHHQELQJH FRP FKDQQHOV YRRW

KWWSV Z2ZZ WKHIRXUWKZDOO LQ EHVW LQGLDQ ZHE VHULHV RQ YRRW WKDW \RX ZLOO ORYH KWPO

8 https://www.voot.com/channels

066 INDIAN OTT PLATFORMS REPQRT 20



In the News

* 9RRW MRLQHG KDQGV ZLWK &XOW )LW DQG ,VKD )RXQGDWLRQ LQ -XQH 7KH REMF
of the partnership is to provide content that promotes the physical & spiritual
ZHOO EHLQJ RI 9RRW YLHZHUV

* ,Q $XJIXVW 6RQ\ 3SLFWXUHV 1HWZRUNV DQG 9LDFRP OHGLD 3YW /WG V PHUJHU W

help their respective video streaming platforms, SonyLIV and Voot, would have
resulted in an entity that would have 30% higher revenue than the two did
individually.?* 7KH PHUJHU ZDV ODWHU FDOGHG RS LQ 2FWREHU

e Q -DQXDU\

9RGDIRQH ,GHD LQNHG D VWUDWHILF SDUWQHUVKLS ZLWK 9RRW 6HO

RSHU SUHPLXP 92' FRQWH®W WR FXVWRPHUYV

* ,Q )HEUXDU\ 60LQJ 79 ODXQFKHG 9RRW ¥ZLWK ,QGLD V FRQWHQW LQ WKH 86

e OLD E\ 7DQLVKT FROODERUDWHG ZLWK 9RRW 6WXGLR IRU D EUDQG FDPSDLJQ FHOHE

ORYH LQ )HEUXDU\ 7KH VHFRQG EUDQG FDPSDLJQ VKRZFDVHG OLD V ODWHVW
7KH &XSLG (GLW FROOHFWLRQ

Innovations
* Voot forayed into edutainment with upGrad partnership. There is a dedicated
upGrad segment on Voot featuring informative content on data science,
EORFNFKDLQ WHFK DQG PDQDJHPHQW

KWWSV
KWWSV
L KWWSV
2ZKWWSV
BKWWSV
KWWSV
L KWWSV

ZZZ H[FKDQJH PHGLD FRP GLJLWDO QHZV YRRW MRLQV KDQGV ZLWK FXOW4W LVKD IRXQGDWLRQ KWPO
ZZZ OLYHPLQW FRP FRPSDQLHV QHZV VRQ\ YLDFRP PHUJHU WR KHOS VRQ\OLY YRRW LQFUHDVH UHYHQXH E\
ZZZ OLYHPLQW FRP LQGXVWU\ PHGLD VRQ\ YLDFRP PHUJHU FDOOHG R- KWPO

WHOHFRP HFRQRPLFWLPHYV LQGLDWLPHYV FRP QHZV YRGDIRQH LGHD LQNV VWUDWHJILF SDUWQHUVKLS ZLWK YRRW
ZZZ EURDGFDVWSURPH FRP QHZV VOLQJ WY ODXQFKHV YRRW ZLWK LQGLDV FRQWHQW LQ WKH XV

Z2ZZ H[FKDQJH PHGLD FRP LQGXVWU\ EULH4QJ QHZV PLD E\ WDQLVKT FROODERUDWHYV ZLWK YRRW VWXGLR IRU EL
Z2ZZ H[FKDQJH PHGLD FRP GLJLWDO QHZV YRRW IRUD\V LQWR HGXWDLQPHQW ZLWK XSJUDG SDUWQHUVKLS K
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Content

Original Content
Zee5 is an online video streaming OTT platform by Zee

SNIPPETS

. o IDXQFKHG
entertainment. Zee5 capitalizes on the advantage of February 2018
RSHULQJ YDULRXV ODQJXDJHV ZLWK QDYLJDWLRQDO DQG

IHDWXUHG ODQJXDJHV DFURVV RULJLQDPEF U@ IEHVY OLYH 79 FDWFK XS
79 OLIHVW\OH VKRZV FKLOGUHQ V SURSENSEPMeN EESRIpE (FESEhKANR) w
VHULHV DQG DFFODLPHG SOD\V =HH +RHktH¥pRQuHiDXVWLYH
DUUD\ RI FRQWHQW ZLWK OLYH 79 MukBBQ QHOV PDNLQJ LW D
FRPSOHWH YLGHR GHVWLQDWLRQ IRU 277 YIHZHUY, TKH SODWIRUP
KDV DQ H[KDXVWLYH VHOHFWLRQ RI wig(ﬁzmcﬁigﬂaé% b8YWRYH, R
ODQJXDJH PRYLHV

8QLTXH 8VHUV
25M (March 2021)

Reach
5.4% (March 2021)

$YHUDJH OLQXWHV YLVLWRU
3.6 (March 2021)

Monthly Active Users
65.9 M?

5HYHQXH ORGHO
Freemium (3 months- INR 299/
12 months- INR 499) @

&RQWHQW 'HOLYHU\ 1HWZRUN
Sugarbox Network #

+RXUV RI &RQWHQW
1.25 L+°

ORGH RI 5HYHQXH
Freemium

1 Google Play Store

2 https://www.livemint.com/industry/advertising/zee5-launches-ad-campaign-targeting-small-town-users-116 15448847397 .html|

¢ https://www.zee5.com/myaccount/subscription

4 https://www.cnbctv18.com/business/zee-invests-rs-522-crore-in-sugarbox-here-are-the-key-highlights-from-its-investor-call-56946 11.htm
5 https://www.zee5.com/aboutus
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Key Measures

7KH DXGLHQFH RI =HH IDOOV LQ WKH DJH JURXS RI,
YLHZHUV LQ WKH PDOH DXGLHQFH DUH LQ WKH DJH JURMY LAIH
\HDUV 7KH QXPEHU RplaF®@m Hlab@ GthaH RDadd A GLHQFH L

IHPDOH DXGLHQFH LW LV
almost the same.

Consumer Demographics for Zee5 (000)

Zeeb Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
6-14 40 6-14 42
15-24 3954 15-24 3693
25-34 4392 25-34 2307
All Males 12066 All Females 12049

Source: ComScore

Total Unique Visitors Zee5 (000)
Between April 2020 and March 2021

Tablet @ Desktop @ Mobile App @ Total Mobile @ Total Digital Population

60000
53881
S
50000 517\
971
40000 36527
°e—o 34725 34453
SIS 7100 220 26239
30000 33000 3255’3\\{ ° 25303
° e N0 e 229
273 27900 o—0_ 19881
331 25439 = o %307
20000 ® 16723 17261 /ﬁ; o~ 23584 L e D 21734\ e
. —
QGA/ \ 16714 17418 50 \ ) /17322
14874 15620 14274
10000
2575 2098 2040 2168 2274 1950 1959 1700 1497 1325 1180 1640
0 1,7_.193_3,8_590_1!2_&_5_9_._._._9

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

The platform had the highest number of viewers in April 2020—the reason behind the peak
was the real-time update of the COVID 19 situation in India.[ https://www.exchange4me-
dia.com/digital-news/zee5-new-chan-
nel-sees-spike-in-viewership-during-covid-19-103900.html] Post that, viewership showed a
downward trend.

Regional Consumption
Like many other OTT platforms, ZEE5 plans to double down on regional content by increasing
investments in the local segment. The platform will focus on language markets like Tamil,

Telugu, Kannada, Malayalam, and Bengali. ZEE5 plans to produce more original web shows in

regional languages besides showcasing more blockbuster regional movies. Their major
priority is focusing on the southern market and the Bengali market, which has higher viewer
base.”

App Availability

QWRF W RIEBIWY RI DIH 7TKDHIX QLEIMKHH
LOQHDUV ERKQMDYL HY

PLOOLRQ PRQWKO\ DFWLYH XV
DFURVV ,QGLDQ DQG JOREDO
JXUWKHU LW UHFHQWO\ ODXQF
LQ <YH LOQOWHUQDWLRQDO (0]
LQFOXGLQJ 0DOD\ 7KDL %
*HUPDQ DQG 5XVVLDQ

Top Content °

e $EKD\ 6 6

* 5SDQJEDD] 6 6

e 6WDWH RI VLHJH

* Code M

* Mentalhood

* %ODFN :LGRZV

* %LFFKRR .D .KHO

e -HHW .L =LG

e DD<U

S https://www.exchange4media.com/digital-news/zee5-new-channel-sees-spike-in-viewership-during-covid-19-103900.html

https://www.exchange4media.com/digital-news/zee5-will-double-down-on-regional-content-in-2021-manish-kalra-111531.html
8 https://brandequity.economictimes.indiatimes.com/news/media/zee5-looks-at-a-global-play-to-build-a-presence-in-190-countries/71041124

¢ https://play.google.com/store/apps/details?id=com.graymatrix.did
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Languages

7KH SODWIRUP RSHUV FRQWHQW LQ GLSHUHQW ODQJXDJHV ZKLFK
DUH (QJOLVK +LQGL %HQJDOL 0DOD\DODP 7DPLO 7HOXJX .DQQDGD
ODUDWKL 2UL\D %KRMSXUL *XMDUDWL DQG 3XQMDEL

e 7KH SODWIRUP LQ ODUFK ODXQFKHG $Q\ 7LPH
ODQRUDQMDQ FDPSDLJQ WDUJHWHG DW FXVWRPHUV LQ WLHU ,,
cities.

* =(( ODXQFKHG LWV VKRUW YLGHR SODWIRUP +L3L ZLWK DQ DLP WR
HQJDJH ELOOLRQV RI ,QGLDQV WR HPEDUN RQ D MRXUQH\ I[URP MXVW
being a fan to achieving fandom”.

e $SLUWHO LQ -XO\ DQQRXQFHG QHZ SUHSDLG SODQV ZLWK IUHH
=(( VXEVFULSWLRQ

* ODQRM %DMSD\HH V 6LOHQFH SUHPLHUHG RQ =(( LQ )HEUXUDU\

* =(( ODXQFKHG LWV «<UVW 3DNLVWDQL RULJLQDO VHULHV &KXUDLOV
&KXUDLOV LV WKH «<UVW RULJLQDO IURP =(( (QWHUWDLQPHQW
(QWHUSULVHV /WG V PXFK ORYHG FRQWHQW EUDQG =LQGDJL DQG LW
VWDUWHG VWUHDPLQJ RQ =(( RQ $XJIXVW

* $UMXQ 5DPSDO VWDUUHG LQ =(( V 1DLO 3ROLVK D
FRXUWURRP GUDPD DERXW D PXUGHU WULDO 7KH <OP ZDV
GLUHFWHG E\ %XJV %KDUJDYD .ULVKQD

* =(( ODXQFKHG =(( .LGV ZLWK RYHU KRXUV RI FRQWHQW
LQ QLQH ODQJXDJHV VSHFL«<FDOO\ WDLORUHG IRU NLGV

10 https://www.zee5.com/aboutus

* https://www.exchange4media.com/digital-news/zee5-will-double-down-on-regional-content-in-2021-manish-kalra-111531.html

12 https://gadgets.ndtv.com/apps/newst/tiktok-rival-hipi-zee5-short-video-platform-2255209

2 https://www.indiatoday.in/technology/news/story/airtel-announces-new-prepaid-plans-with-free-zee5-subscription-all-you-need-to-know-1698211-2020-07-08

4 https://indianexpress.com/article/entertainment/bollywood/manoj-bajpayees-silence-to-premiere-on-zee5-7187150/

B KWWSV LQGLDQH[SUHVV FRP DUWLFOH HQWHUWDLQPHQW ZHE VHULHV FKXUDLOV JHH 4UVW SDNLVWDQL RULJLQDO VHUL
1 https://indianexpress.com/article/entertainment/web-series/arjun-rampal-to-star-in-zee5-nail-polish-6605946/

TKWWSV 2727 4QDQFLDOH[SUHVV FRP EUDQGZDJRQ JHH ODXQFKHV NLGV R*HULQJ ]JHH NLGV
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7KH XQIRUWXQDWH HYHQW WXUQHG SDQGHP
\HDU OHG WR EHKDYLRXUDO DQG OLIHVW\O
LQFOXGLQJ D QRWHZRUWK\ FKDQJH LQ
FRQVXPSWLRQ SDWWHUQV :LWK UHVWULFWLR
movement  of  people and prohibitions  that

VWD\HG RQ JDWKHULQJV FRQVXPHUV ZHUH
RSWLRQV WR VWD\ RFFXSLHG DQG HQW
LQYDULDEO\ VRXJKW WR «<QG PHDQV WR HQWH
VDIH FRQ«QHV RI WKHLU KRPHV

%HLQJ DQ DXGLHQFH «<UVW SODWIRUP ZH DW
XS EVJLYLQJ DXGLHQFHV D ZLGHU UDQJH RI FK
HQWHUWDLQHG ZKLOH EHLQJ FRQ<QHG DW KI
GHOLYHUHG WKHLU IDYRULWH DQG HQJDJLQJ

WR GHOLJKW RXU SDQ ,QGLD DXGLHQFH ZLW
UHOHYDQW DQG UHVRQDQW VWRULHV DFURV
SODWIRUPVY :H DGGHG QHZ WLWOHV WR RXU

H[LVWLQJ UHVHUYRLU WR ODNKV KRXUV RI
VSDQQLQJ =(( RULJLQDOV PRYLHV 79 6KRZV
VKRZV $G IUHH &DWFK XS 79 =LQGDJL 79 VKR
WKH EHVW RI .RUHDQ GUDPDV DQG PXFK PR
UHJLRQDOLVDWLRQ DV WKH FRUH IRFXV VLQ
HQVXUHG WKH PRPHQWXP RQ FRQWHQW SURG
even in the pandemic.

2Q WKH WHFK IURQW VLQFH D FRXQWU\ OLN
WHFK VWDFN WR KDQGOH PDVVLYH WUD<F ZH
HQKDQFLQJ RXUV ZKLFK HQDEOHG XV WR RSH
YLHZLQJ H[SHULHQFH IRU PLOOLRQV RI DXGL
JXUWKHU WR VWD\ PRUH UHOHYDQW IRU EUDQ
UHDG\ DG WHFK DQG PDU WHFK VWDFN LQ D¢
WDVWH FOXVWHUV WKDW ZH LGHQWL«HG ZK
SHUVRQDOLVH FRQWHQW HQVXUH PXOWL GH
K\SHU SHUVRQDOLVDWLRQ IRU RXU DXGLHQFH
DQG SDUWQHUV ,Q RQH \HDU ZH DOVR VWUD
GULYHQ % % SDUWQHUVKLSV ZLWK HFRV\VWHP
GHPRFUDWLVH DFFHVV IRU D JUHDWHU FKXQ
SRSXODWLRQ WR EHVSRNH HQWHUWDLQPH:(
LPSRUWDQWO\ ZH ZRUNHG WRZDUGV EHFRPL
VWRU\WHOOHU [IRU PLOOLRQV RI HQWHUW
democratizing access to compeling and diverse
entertainment.

$00 RI WKLV FRQFHUWHG HSRUW KHOSHG X

JURZWK RI LQ ‘H DOVR REVHUYHG D

WUDMHFWRU\ LQ RXU YLHZHUVKLS LQFOXGLQJ

YLHZHUV DQ XS WLFN LQ RXU VXEVFULSWLRQ

‘H REVHUYHG ; JURZWK RI HQJDJHPHQW ZLW

LQ DSS LQVWDOOV DQG WKUHHIROG JURZ
FRQQHFWHG GHYLFHV DV ZH HQKDQFHG
H[SHULHQFH DQG EURXJKW WKH ER[ ReF
compelling content.

(QWHU ZH DLP WR FRQWLQXH EHLQJ
plattorm of choice for Indian content in local
ODQJXDJHV DQG KDYH DOUHDG\ <UPHG
FRQWHQW OLQH XS IRU ZLWK WKHD
2ULJLQDOV DFURVYVY GLYHUVH ODQJXDJHV
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:KLOH ZH ZLOO FRQWLQXH WR H[SORUH GLSHUHQW JHQUHV E\
XQGHUVWDQGLQJ GLSHUHQW FRQVXPHU FRKRUWVY IDPLO\ DQG
UHJLRQDO FRQWHQW ZLOO FRQWLQXH WR EH RXU IRFXV ZLWK WKH ODWWHU
EHLQJ D NH\ JURZWK GULYHU 7KLV \HDU ZLOO ZLWQHVV XV IXUWKHU
FHPHQWLQJ RXU SRVLWLRQ DV WKH O0OXOWLOLQJXDO 6WRU\WHOOHU IRU
OLOOLRQV RI 'LJLWDO ,QGLDQV WDNLQJ D VWHS FORVHU WR RXU YLVLRQ RI
EHLQJ WKH ODUJHVW FRQWHQW GHVWLQDWLRQ ZKHQ LW FRPHV WR
FRQWHQW LQ \RXU RZQ ODQJXDJH /DVWO\ ZH DUH DOVR ZRUNLQJ
WRZDUGV IXUWKHU HQULFKLQJ WKH OLYLQJ URRP H[SHULHQFH IRU RXU
DXGLHQFH DQ DUHD WKDW ZLOO VHH WDUJHWHG JURZWK RZLQJ WR WKH
SRSXODULW\ RI FRQQHFWHG GHYLFHV

JXUWKHUPRUH ZH IRUHVHH DV WKH \HDU RI UHLPDJLQLQJ
UHWKLQNLQJ DQG UHZRUNLQJ EXVLQHVV DQG FRQWHQW VWUDWHILHV
:LWK 5DGKH ZH KDYH EHFRPH SLRQHHUV LQ H[SORULQJ
PXOWLIRUPDW <OP UHOHDVHV DQG ZH ZLOO FRQWLQXH WR H[SORUH
GLSHUHQW ZD\V Rl GHOLYHULQJ PDVV HQWHUWDLQPHQW FRQWHQW WR
GLSHUHQW VHWYV RI DXGLHQFHV :H DUH EXOOLVK RQ JURZWK FRPLQJ
LQ IURP WLHU ,, ,,, DQG ,9 PDUNHWV ZKHUH IDVWHU GLJLWDO
DFFHOHUDWLRQ LV OLNHO\ WR PDNH 277 PDLQVWUHDP IDVWHU WKDQ
HYHU ,Q IDFW WKH LQGXVWU\ KDV DOUHDG\ VWDUWHG GLVFXVVLQJ WKH
HDUO\ G\QDPLFV RI * DQG KRZ WKDW ZLOO SOD\ RXW LQ DGYRFDWLQJ
(QWHUWDLQPHQW ,QFOXVLRQ IRU XQGHUVHUYHG PDUNHWYVY DQG
DXGLHQFHV

MANISH KALRA,
CHIEF BUSNIESS OFFICER, ZEE5 INDIA
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content 61,33(76

$/7 %DODML D VXEVLGLDU\ RI %DODM 7*&;!—‘('9 V /LPLWHG LV WKH

*URXS V IRUD\ LQWR WKH GLJLWDO HQMWMEWHEQPHQW VSDFH S$IWHU
FRQTXHULQJ WHOHYLVLRQ DQG PDNLQJ D VWURQJ PDUN LQ <OPV

%DODML 7HOH<OPV DLPV WR UHDFK RXR®QRHGUHFwWO\ WR LQGLYLGXDO
DXGLHQFHV E\ SURYLGLQJ WKHP zLWK RRPEMI D! G £ RN LR Wit
WDLORU PDGH VKRZV WKDW FDQ EH DFFHYY&BXxDWWHKHHLU <QJHUWLSYV

OXPEDL ,QGLD
$/7 %DODML RSHUV IUHVK RULJLQDO D G H[FOXVLYH VWR

7DLORUHG HVSHFLDOO\ IRU ,QGLDQV @%uj?%v \%RMGW(?F&JI%{H RZIRI?IBDGV

VWRULHV IURP GLSHUHQW ZRUOGYV JHQUHV UDQJLQJ IURP
WKULOOHUV P\WWWHU\ DQG FULPH WRS@WIXHDE8VHRFNHG\ DQG

URPDQFH $/7 %DODML FDWHUV WR LQGN¥i(daxah 2091) I URP DOO VWUDWD RI
WKH VRFLHW\ 5HDFK

1.6% (March 2021)

$YHUDJH OLQXWHV YLVLWRU
4.6 (March 2021)

ORQWKO\ $FWLYH 8VHUV

2.1M?2

5HYHQXH ORGHO

692' WKUHH PRQWKV ,15 VL]
PRQWKV ,15 RQH \HDU ,15
&RQWHQW 'HOLYHU\ 1HWZRUN
(NR ,QGLD

Hours of Content
KR XUV

ORGH RI 5HYHQXH
SvVoD®

* https://play.google.com/store/apps/details?id=com.balaji.alt

2 https://www.adgully.com/altbalaji-crosses-2-1-mn-active-subscribers-monthly-billing-crosses-rs-10-cr-100905.html
* https://www.altbalaji.com/subscribe

*KWWSV LQF FRP IHDWXUHV DOWEDODML GRXEOHV VXEVFULSWLRQ UHYHQXH LQ I\ DV EROG FRQWHQW VWUDWHJ\ SD\\
5 https://www.altbalaji.com/about-us
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Key Measures App Availability

7KH PDOH DXGLHQFH LV DOPRVW GRXEOH WKH IHPDOH DRIGWHK®IF W/ UTKFHW HRLQ/ KR BPK W WU

WKH DJH JURXS RI \HDUV LQ ERWK PDOH DQG IHPDOREDGLBEREHHQFH RUJDQLF]
%DODML KDV D IDLU VKDUH
LQWHUQDWLRQDO DXGLHQFH DF

Consumer Demographics for Alt Balaji (000) 8. &DQDGD $XVWUDOLD WKF
(DVW DQG 6RXWKHDVW $VLD
Alt Balaji Audience March 2021 ZKR GRZQORDG DQG ZDWEFK
FRQWHQW
Males, TUV Females, TUV
Age Group (000) Age Group (000)
Top Content °
15-24 1315 15-24 696
1. Paurashpur
25-34 1132 25-34 258
All Males 4770 All Females 2425 2. Broken But Beautiful 2
Source: ComScore 3 Flttrat

4. The Married Woman
Total Unique Visitors Alt Balaji (000)

Between April 2020 and March 2021 5. Apaharan
"HV N W@ SVobile App @ Total Mobile @ Total Digital Population 6. Virgin Bhaskar
12000 7. Bose: Dead/Alive
10109
10000 — @
98
8050 8074
8000 — @, o——o 7652
81 6850 L35 73'5&6936%.
43 6325 5975 ,;’OSN 67,.,7 g
6000 o= " 5143 5270 ® 668 .__-03/6676
V74 557 .—l.’g i 5658 5887
e .4@4_51.79/5166
4000 4222\44.6%504 4313

3455
2000

321 214 208 122 158 105 164 179 237 241 174 237
0

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

%HWZHHQ $SULO DQG ODUFK WKH GLJLWDO SRSXODWLRQ KDV UHGXFHG E\
WLPHVY 7KH OHDVW 789V DUH UHJLVWHUHG LQ WKH PRQWK RI -XO\ 7KH GHVNYV
SRSXODWLRQ VKRZV D EDW WUHQG WKURXJKRXW )<

Regional Consumption
2YHU RI FRQVXPHUV RI $/7 %DODML FRPH IURP WRS WLHU FLWLHV DQG IURP 7L}
DQG FUWXKRAWKHG WKUHH \HDUV DJR $/7 %DODML KDV EHHQ DPRQJ WKH ELJ
SOD\HUV SURYLGLQJ UHJLRQDO ODQJXDJH FRQWHQW PRVWO\ LQ +LQGL WR ,QGLDQ |
‘H UH SODQQLQJ RQ D PDMRU WKUXVW LQWR VRXWK ,QGLDQ ODQJXDJHV SUREDEO\
7THOXJX LQ %XW RXU VWUDWHJI\ WKHQ ZRXOG EH WR DW OHDVW ODXQFK ZLWK DEF
VKRZV DQG EXLOG WKDW XS WR D ODUJH SDFN 5HJLRQDO XVHUV ZLOO ORVH LQWHU
MXVW RQH RU WZR VKRZV DQG FDOO RXUVHOYHV D UHJLRQDO SOD\HU 1DFKLNHW 3D
&(2 $/7 %DODML DQG *URXS &22 %DODML 7HOH<«OPV

s KWWSV Z27ZZ HIFKDQJH PHGLD FRP GLJLWDO QHZV ZH LQWHQG WR GRXEOH RXU GLUHFW VXEVFULSWLRQV WR GRXEOH GLJ
T KWWSV Z27ZZ EXVLQHVVLQVLGHU LQ HQWHUWDLQPHQW QHZV DOW EDODML ZDV QHYHU IRUPHG WR FRPSHWH QHWS5L[ RU DF
& https://indianexpress.com/article/technology/tech-news-technology/alt-balaji-ceo-interview-ott-platforms-adult-content-6423886/

¢ KWWSV Z27ZZ H[FKDQJH PHGLD FRP GLJLWDO QHZV ZH LQWHQG WR GRXEOH RXU GLUHFW VXEVFULSWLRQV WR GRXEOH GLJ
0 https://www.meritline.com/alt-balaji-web-series/
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Languages

&DWHULQJ WR D ZLGHU DQG GLYHUVH DXGLHQFH JURXS $OW %DODML
RSHUV D KRVW Rl +LQGL RSHULQJV GXEEHG LQ ,QGLDQ DQG
LQWHUQDWLRQDO ODQJXDJHV OLNH 7DPLO 7HOXJX ODOD\DODP %DKDVD
$UDELF HWF DPRQJ RWKHUV :LWK HDFK RI WKHVH ODQJXDJHV

KDYLQJ LWV XQLTXH DSSHDO DQG ORFDO EDYRXU $OW %DODML LV ORRNLQJ
WR H[SDQG LWV UHJLRQDO ODQJXBJH FRQWHQW OLEUDU\ LQ IXWXUH

In the News

e ,Q 2FWREHU $/7 %DODML DFTXLUHG D VWDNH LQ
FHOHEULW\ GLJLWDO HQJDJHPHQW SODWIRUP 7ULQJ

* $/7 %DODML DQG 3D\3RLQW ,QGLD MRLQHG KDQGV IRU GHHSHU 277
SHQHWUDWLRQ

* $/7 %DODML ODXQFKHG 6HDVRQ RI LWV SRSXODU VKRZ *DQGLL
%DDW LQ -DQXDU\

* $/7 %DODML ODXQFKHG PDJQXP RSXV GUDPD 3DXUDVKSXU
7TRXWHG WR EH RQ WKH OLQHV RI *DPHV RI 7TKURQHV 3DXUDVKSXU
UHOHDVHG LQ )HEUXDU\

* %LFFKRR .D .KHO VWDUULQJ 'LY\HQQGX 6KDUPDD $QVKXO
&KDXKDQ =HLVKDQ 4XDGUL OXNXO &KDGGD DQG 5DMHVK
6KDUPD DLUHG RQ 1RYHPEHU

T KWWSV Z272Z H[FKDQJH PHGLD FRP GLJLWDO QHZV ZH LQWHQG WR GRXEOH RXU GLUHFW VXEVFULSWLRQV WR GRXEOH GL.
2 KWWSV Z22Z YFFLUFOH FRP EDODML WHOH40OPV DOWEDODML EX\V LQWR FHOHEULW\ HQJDJHPHQW SODWIRUP WULQJ

13 https://lwww.aninews.in/news/business/altbalaji-and-paypoint-india-join-hands-for-deeper-ott-penetration20200706 163556/
4 https://scroll.in/reel/984388/gandii-baat-trailer-altbalaji-erotic-thriller-series-is-now-into-season-six
* https://indianexpress.com/article/entertainment/web-series/altbalaji-to-launch-magnum-opus-drama-paurashpur-6 742303/

¥ KWWSV LQGLDQH[SUHVV FRP DUWLFOH HQWHUWDLQPHQW ZHE VHULHV ELFFKRR ND NKHO WUDLOHU GLY\HQQGX VKDUPDI
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Content

Original Content

SonyLIV is an Indian OTT Freemium streaming platform
owned by Sony Pictures Networks India. It's a top premium
streaming platform where subscribers can watch popular
TV shows, movies, sports, web series.

SNIPPETS

Launched
January 2013

Owned by

Sony Pictures Networks India

Headquarters
Mumbai, India

Google Play Store Downloads

100 M+1*

Unique Users

21M (March 2021)

Reach

4.6% (March 2021)

Average Minutes/ Visitor
27.8 (March 2021)a

Monthly Active Users

70-80 M2

Revenue Model

SVOD (the plan varies; Liv Premium INR 999,
Liv Special+INR 399, Liv Special INR 199,
WWE Network INR 299 3)

Content Delivery Network

Amazon Web Services *

Hours of Content

40,000 hours °

Mode of Revenue

SVOD

! https://play.google.com/store/apps/details?id=com.sonyliv&hl=en_IN&gl=US
2 https://technosports.co.in/2021/01/11/top-5-most-streamed-ott-app-in-2020/
* https://www.sonyliv.com/fags#taccordion9

4 https://laws.amazon.com/blogs/media/sonyliv-delivers-live-and-on-demand-content-across-india-with-aws/
S https://www.businesswire.com/news/home/20200506005140/en/Leading-Disruptor-in-Live-and-On-Demand-Video-Streaming%E2%80%94 SonyLIV-Selects-Intertrust
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Key Measures

The male audience outnumbers the female viewers by 1.2 times. The maximum

Top Content °

viewers are in the age group of 15-24. 1. Scam 1992
2. JL50
Consumer Demographics for SonyLIV (000)
3. Avrodh
SonyLIV Audience March 2021
4. Gullak
Males, TUV Females, TUV
Age Group (000) Age Group (000) 5. Undekhi
6-14 103 6-14 45
Languages
15-24 >80 15-24 337t 7KH SODWIRUP RSHUV FRQWHQ
25.34 3123 25.34 2726 languages: English, Hindi, Tamil, Telugu,
and Marathi
All Males 12666 All Females 9953
Source: ComScore
Total Unique Visitors SonyLIV (000)
Between April 2020 and March 2021
Desktop @ Total Mobile @ Total Digital Population
50000
45611
.
3930
40000 022\. !
()
29156 - 870
30000 /.
23942 23136 24301 26:48% S 340
AYe e ® =0 7 ° 21327
- 23777
e 8 NG o o
15835
10000
785 720 07 1066 1642 1385 lees 2215 0 2055 1788 1746
0
Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21
Source: ComScore
7KHUH LV QRW PXFK GLSHUHQFH LQ 789V EHWZHHQ $SULO DQG ODUFK $ VKDUS
WLS LV VHHQ LQ '"HFHPEHU ZKHQ ,1' YV $86 %R[LQJ 'D\ 7HVW ZDV VWUHDPHG OLYH

on SonyLlV, resulting in a rapid increase in viewership 8

Regional Consumption

After the success of Scam 1992 — The Harshad Mehta Story, the series was dubbed
in regional languages such as Tamil, Telugu, Malayalam, and Kannada to reach a
larger audience. Along with this, other titles like Avrodh, Your Honor, Undekhi, and
many more have been dubbed, indicating the app’s plan of foraying into the

southern market. 7

App Availability

SonyLiv is available in all countries except the US, the UK, and Europe. As for
SonyLiv Premium, you can only access it in India, UAE, Kuwait, Saudi Arabia, Oman,

DQG %DKUDLQ

¢ https://www.indiatvnews.com/sports/cricket/live-stream

ing-cricket-india-vs-australia-2020-2nd-day-4-when-where-how-to-watch-online-ind-vs-aus-telecast-on-tv-sony-liv-app-jio-6 74599
7 https://www.indiantelevision.com/iworld/over-the-top-services/sonyliv-ramps-up-content-portfolio-with-live-sports-dubbed-regional-show-201126

& https://anonymania.com/unblock-sonyliv-anywhere-abroad/

¢ https://www.ggindia.com/binge-watch/collection/best-indian-series-on-sonyliv-watch-weekend-to-know-why-they-are-so-hyped/

10 https://www.sonyliv.com/custompage/tv-shows-2240
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In the News

* Scam 1992 becomes one of the highest-rated shows on IMDb with 9.6 rating
beating GoT* 7KH PDNHUV DQQRXQFHG 6HDVRQ LQ ODUFK ZKLFK ZLOO IRFXV
on the case of Abdul Karim Telgi*?

e ,Q OD\ 6RQ\/,9 DQQRXQFHG LWV 6RQ\/,9 EXLOG ZLWK D UHIUHVKHG
enhanced user experience and new brand identity.

* 8QGHNKL UHFHLYHG EDFNODVK IRU LWV SURPRWLRQDO JLPPLFN LQ -XO\ $IWHU ¢
called out SonyLIV for its bizarre promotional call for its latest web series
Undekhi, the streaming platform issued an apology on social media.

e ,Q -XQH WKH GLJLWDO VHOHFWLRQ SURFHVV RI .%& UHFRUGHG D MXPS LQ
participation. *#

* The 63rd Grammy Award got streamed in India exclusively on SonyLIV in March
15

¢ SonyLIV became an exclusive partner with WWE to stream the show in India.*®

e 7DWD 6N\ %LQJH DGGHG KRXUV RI HIFLWLQJ RQ GHPDQG FRQWHQW IURP
SonyLIV’s distinguished library, including originals, TV shows, and movies along
ZLWK WKH EHQH«WV RI FDWFK XS 79 DQG OLYH VSRUWV

* $90 SURGXFWLRQV HQWHUHG WKH ZHEVSDFH ZLWK D QHZ VHULHV ,Q ODUFK WK

studio announced a collaboration with SonyLIV to bring shoot a crime-thriller
series called Tamil Stalkers?®

* :LQ=2 EHFDPH WKH R*FLDO FR SRZHUHG VSRQVRU LQ ,QGLD $XVWUDOLD 6HULHV RQ
SonyLiv?®

Innovations

* SonyLIV signed IAMAI's Streaming Self-Regulation Code, hoping to get
government support.

 https://www.wionews.com/entertainment/scam-1992-becomes-one-of-the-highest-rated-shows-on-imdb-with-96-rating-beating-got-338045

12 https://www.indiatoday.in/binge-watch/story/after-scam-1992-sonyliv-announces-season-2-make-way-for-scam-2003-the-telgi-story-1775454-2021-03-04

2 https://indianexpress.com/article/entertainment/web-series/sonyliv-undekhi-receives-backlash-for-promotional-gimmick-6499496/

4 https://lwww.thehindubusinessline.com/news/variety/sonylivs-digital-selection-process-of-kbc-records-42-jump-in-participation/article31793820.ece

5 https://www.indiantelevision.com/iworld/over-the-top-services/63rd-grammy-awards-to-stream-in-india-exclusively-on-sonyliv-210313

16 https://www.indiantelevision.com/iworld/over-the-top-services/sonyliv-brings-wwe-action-exclusively-in-india-210204

7 https://lwww.afags.com/companies/tata-sky-binge-partners-with-sonyliv-to-bring-high-quality-shows-movies-sports-to-customers

'8 https://www.cinemaexpress.com/stories/news/2021/mar/24/avm-productions-enterwebspace-with-a-new-series-23564.html

PKWWSV Z2ZZ DIDTV FRP FRPSDQLHV ZLQ]R EHFRPHV WKH R]JFLDO FR SRZHUHG VSRQVRU LQ LQGLD DXVWUDOLD VHULHV RQ
20 https://www.medianama.com/2020/09/223-sony-liv-lionsgate-play-iamai-self-regulation-code/
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7KH VWD\ DW KRPH GLUHFWLYHV LQ
activities and fewer outdoor entertainment options, opening
new avenues for some industries. Improved connectivity and
technological advancement provided a leg up to many
over-the-top (OTT) platforms across India. Quite evidently,
,QGLD V VWUHDPLQJ LQGXVWU\ KDG KLW WKH
an increased paid subscriber base tuned into premium
services to avail their choice of content.

$I1HZ 277 SODWIRUPV ZHQW EXOOLVK E\ RSHUL
content pieces across formats, genres and languages to an
increased paid subscriber base across India. Unlike previous
years, originals, digital movie premieres, international content,
live sports witnessed a spike in viewership during the
lockdown. With increasing popularity and adoption of online
streaming services, video-on-demand came of age. SPN'’s
GLJLWDO SODWIRUP 6RQ\/,9 ZLWQHVVHG
VXEVFULEHU EDVH LQ )<
:LWK PDMRU 277 SOD\HUV PDNLQJ KHDY\ LQYH
viewers get the best of original content, we continued to cater
WR RXU DXGLHQFH E\ EXLOGLQJ D UREXVW V(
stories. Scam 1992 -The Harshad Mehta Story became one of
the best-reviewed and most successful originals breaking the
clutter. The daily average premium subscriptions on the
SODWIRUP LQFUHDVHG E\ LQ WKH IROORZ
ODXQFK $OVR D VOHZ RI RWKHU RULJLQDOV D
VLQFH -XO\ FUHDWHG XQSUHFHGHQWHG
platform.
Sports content, besides originals, was the most consumed
FRQWHQW RQ 277 SODWIRUPV IURP 6HSWHPE
b 6WUHDPLQJ SODWIRUPV ZLOO FRQWLQX
content catalogues and sustain sports viewership. In India,
most of the audience is still connected to cable TV but
increased digital adoption will accelerate sports streaming.
7KLUW\ SHU FHQW RI 6RQ\/,9 VXEVFULSWLRQV
OLYH VSRUWYV b::( VWUHDPLQJ SDFNDJHV WK
India tour of Australia are some of the sports events that
FRQWULEXWHG WR DSSUR[LPDWHO\ Rl WK
the platform.
Content innovation laced with technological advancement will
act as a catalyst for increased engagement in the coming
\HDUV 7HFKQRORJ\ ZLOO DFFHOHUDWH SUF
HOLPLQDWH SK\WVLFDO SURGXFWLRQ UHVWUL
H[SHULHQFH bDQG DPSOLI\ FRQWHQW FF
HQJDJHPHQW b,PSOHPHQWDWLRQ RI SC
(content delivery network) optimization on
6RQ\/,9 PLQLPL]JHG EXSHULQJ VWD
VWUHDP ODJ DQG LPSURYHG IUDPH T
we have our own Content Management
System (CMS) developed in a
build-operate-transfer model.



Subsequently, we will invest and build our subscription

management and data management platform, along with our

RZQ VHDUFK DQG GHYHORSPHQW SODWIRUP b

As the audience continues to embrace and adapt digital

platforms, OTT players will further amplify personalized

YLHZLQJ H[SHULHQFH WR VXVWDLQ WKH JURZWK WUDMHFWRU\

Mr. N.P. Singh,
&KLHI ([HFXWLYH 2¢FHU
Sony Pictures Networks India (SPN)
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Content SNIPPETS

Original
Eros Now is one of India’s leading OTT platforms with the e
biggest catalogue of movies and music in several regional 2012

ODQJXDJHV 7KH DSS RSHUV FRQWHQW LQ +' %ROO\ZRRG DQG
UHJLRQDO ,QGLDQ PRYLHV 79 VKRzV 2ARNG FRzZ 2uULJLQDOV
PXVLF DQG PXVLF YLGHRV Eros STX'

+HDGTXDUWHUV
Mumbai, India

*RRJOH 30D\ 6WRUH 'RZQORDGYV
10M+2

8QLTXH 8VHUV
1.2M (March 2021)

Reach
0.3% (March 2021)

Average Minutes/visitor
3.2 (March 2021)

ORQWKO\ $FWLYH 8VHUV
36.2M3

Revenue Model
Freemium (one month- INR 49,
quarterly- INR 79, one year- INR 399 %)

&RQWHQW 'HOLYHU\ 1HWZRUN
Azure Content Delivery Network s

+RXUV RI &RQWHQW
15,000 hours ¢

Mode of Revenue
SVOD

L https://www.businessinsider.in/advertising/media/arti
cle/eros-international-and-stx-entertainment-together-can-yield-run-rate-revenue-and-cost-synergies-of-up-to-50-million-by-2022/articleshow/75325750.cms

2https://play.google.com/store/apps/details?id=com.erosnow

% https://telecom.economictimes.indiatimes.com/news/eros-now-targets-to-take-total-subscribers-to-50-million-by-march-2023/79680336

“https://erosnow.com/purchase

S https://inc42.com/buzz/eros-now-banks-on-originals-to-build-on-36-mn-subscribers-drive-overseas-revenue/

SKWWSV ZZZ SUQHZVZLUH FRP QHZV UHOHDVHV [4QLWH DQG HURV QRZ H[SDQG SDUWQHUVKLS IRU EORFNFKDLQ EDVHG FR
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Key Measures Top Content °
The platform has more male viewers than female. The total male viewers are more

than twice the total female viewers. The maximum number of viewers fall in the age 1. Hindmata
JURXS RI \HDUV LQ PDOH ZKHUHDV LQ WKH FDVH RI IHPDOH LW LV \HDUV
2. 7 Kadam
Consumer Demographics for Eros Now (000) 3. Modi Season 2
Eros Now Audience 2021 4. Metro Park 2
Males, TUV Females, TUV
Age Group (000) Age Group (000) 5. Flesh
6-14 12 15-24 308 Languages
1524 274 2534 47 Eros Now ig one of.lndia’s leading OTT
platforms with the biggest catalogue of
25-34 361 PRYLHY DQG PXVLF LQ VHYHUDO
All Males 1015 All Females 361 LQFOXGLQJ +LQGL 7DPLO
ODOD\DODP 7HOXJX .DQQDGD (
Source: ComScore *XMDUDWL DQG %HQJDOL

Total Unique Visitors Eros Now (000)
Between April 2020 and March 2021

Desktop @ Total Mobile @ Total Digital Population
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Source: ComScore

7KH 789V LQ WKH WLPH SHULRG EHWZHHQ $SULO DQG ODUFK NHSW RQ
GHFUHDVLQJ ,Q WKH PRQWK RI $SULO LW ZzDV WKH KLIJKHVW 7LOO ODUFK 7¢
GHFUHDVHG E\

Regional Consumption

(URV 1RZ KDG D IDLU UXQ ZLWK +LQGL RULJLQDO VHULHY DQG SODQV WR ODXQFK UHJ
VHULHV LQ GXH FRXUVH ,W VWUDWHJIL]HV WR UXQ PLQXWHV RI UHJLRQDO FRQWH
WKH (URV 4XLFNLH FDWHJRU\ WKDW VWUHDPV VKRUW IRUPDW SURJUDPV SULPDULO\ W
mobile audiences.”

App Availability

7KH VHUYLFH ZDV LQLWLDOO\ ODXQFKHG LQ WKH 8QLWHG 6WDWHV &DQDGD DQG ,QGl
6HOHFW DIWHU WKH SDUWQHUVKLS ZLWK $SSOH 79 LV QRZ DYDLODEOH WR FXVW]I
$XVWUDOLD 1HZ =HDODQG 6LQJDSRUH 6RXWK $IULFD &DPERGLD ,QGRQHVLD ,V
ODOD\VLD 3KLOLSSLQHV 6WL /DQND DQG 7DMLNLVWDQ

T KWWSV ZZZ 4QDQFLDOH[SUHVYV FRP LQGXVWU\ SDQGHPLF SXVK RWWV SODFH WKHLU EHWV RQ UHJLRQDO FRQWHQW
& https://www.thehindubusinessline.com/news/variety/eros-now-select-now-available-in-11-countries-for-apple-tv-channels/article33400434.ece

9 https://erosnow.com/originals

12 https://erosnow.com/about_us
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In the News

* (URV 1RZ 6HOHFW LV DYDLODEOH WKURXJK $SSOH 79 &KDQQHOV LQ QHZ FRXQWUL
VLQFH '"HFHPEHU

e ,Q $SULO (URV ,QWHUQDWLRQDO DQG 67; (QWHUWDLQPHQW PHUJHG WR IRUP D C
HQWLW\ (URV 67; *OREDO &RUSRUDWLRQ 7KH PHUJHG HQWLW\ KDG DQ LQFUHDVHG
HFRQRPLF VFDOH RI PRUH WKDQ PLOOLRQ LQ SUR IRUPD UHYHQXH IRU WKH \HDU

DQG RYHU PLOOLRQ RI DJJUHIJDWHG IXWXUH UHYHQXH IURP 67;
(QWHUWDLQPHQW <OPV DOUHDG\ UHOHDVHG LQ

* (URV 1RZ UHOHDVHG WKH «<UVW WUDLOHU RI 9LNUDQW ODVVH\ VWDUUHU 6ZLWFKK Z|
GLUHFWHG E\ OXVWXID 5DM 7KH PRYLH ZDV VKRW LQ WKH 8%( HQWLUHO\ DQG SUHPL
RQ (URV 1RZ V VWUHDPLQJ SODWIRUP RQ ODUFK

* (URV 1RZ DSORJLVHG IRU 1DYUDWUL SRVWHUV DV %R\FRWW(URV1RZ WUHQGHG $Q |
FDPSDLJQ E\ (URV 1RZ IHDWXUHG VWLOOV IURP %ROO\ZRRG PRYLHV ZLWK FDSWLRQ
ZHUH VODPPHG DV GLVWDVWHIXO E\ PDQ\ RQ VRFLDO PHGLD

e ,Q 'HFHPEHU (URV 1RZ DQQRXQFHG D VODWH RI <OP SUHPLHUHV ZKLFK
LQFOXGHV <OP SUHPLHUHV DQG RULJLQDOV LQ PRUH WKDQ HLJKW ODQJXDJHV :
WKH OLNHV Rl 'XOTXHU 6DOPDDQ 1DZD]XGGLQ 6LGGLTXL VWDUULQJ LQ WKHP 7KH \
GXEEHG DV .DKDDQL +DU 5DQJ .L ZDV LQWURGXFHG E\ DFWRUV $\XVKPDQQ .KXUUDC
DQG .DUWLN $DU\DQ

* (526 1RZ OLYH VWUHDPHG $EX 'KDEL 7 /HDJXH LQ FRXQWULHV LQ -DQXDU\
* (URV 1RZ SDUWQHUHG ZLWK 6RQ\ ,QGLD LQ -XO\ (URV 1RZ $SS QRZ FRPHYV
SUH LQVWDOOHG RQ VHOHFW PRGHOV RI 6RQ\ 6PDUW 79V LQ ,QGLD

* 5DQYLU 6KRUH\ VWDUUHU OHWUR 3DUN UROOHG RXW D TXDUDQWLQH HGLWLRQ ZK|
DFWRUV VKRRW WKHLU SRUWLRQV LQGHSHQGHQWO\ DW WKHLU UHVLGHQFH

* (URV 1RZ SDUWQHUHG ZLWK 'LVK 79 ,QGLD 'LVK79 '+ FXVWRPHUV FDQ QRZ
DFFHVV (URV 1RZ VHUYLFHV RQ WKHLU DQGURLG 6HW 7RS ER[HV 'LVK 6057 +XE
'+ 6WUHDP

T KWWSV 4QDQFH \DKRR FRP QHZV HURV QRZ VHOHFW QRZ DYDLOD
ble-140000465.html?guccounter=1&guce_refer
rer=aHROcHM6Ly93d3cuz29vZ2xILmNvbS8&guce_referrer_sig=AQA
AAM7Or1HfIf7grosGwgHLbNLGbAfunbFIrN49PR1RKzLsycPXOta3HfGZbK
J3IDGYzfKv2jIX34XTfFZO2NUbPtShvQexheM_lhvcSyd84Zk0oxf6d8K7VBCMyvwTIbrngOcErO9SQxY7KrM7YWdz5_-Qq81PJLHJIjcgvwtv43jk2Gs
12 https://www.businessinsider.in/advertising/media/arti
cle/eros-international-and-stx-entertainment-together-can-yield-run-rate-revenue-and-cost-synergies-of-up-to-50-million-by-2022/articleshow/75325750.cms
3 https://www.broadcastprome.com/news/shot-in-the-uae-bollywood-thriller-switchh-trailer-released/
¥ KWWSV Z2Z2Z QGWY FRP R*EHDW HURV QRZ DSORJLVHV IRU QDYUDWUL SRVWHUV DV ER\FRWWHURVQRZ WUHQGV
5 https://www.thehindu.com/entertainment/movies/eros-now-an
QRXQFHV VODWH RI 40P SUHPLHUHYVY OLNHV RI GXOTXHU VDOPDDQ QDZD]XGGLQ VLGGLTXL WR VWDU LQ WKHP DUWLFOH
16 https://www.insidesport.co/abu-dhabi-t10-live-streaming-eros-now-to-live-stream-abu-dhabi-t10-league-in-12-countries/
7 https://www.businesswire.com/news/home/20200720005251/en/Eros-Now-Partners-with-Sony-India
% https://indianexpress.com/article/entertainment/web-series/ranvir-shorey-starrer-metro-park-to-have-quarantine-edition-6419782/
1 https://www.businesswire.com/news/home/20200630005039/en/Eros-Now-Partners-with-Dish-TV-India
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7KH QHZ DW KRPH HQYLURQPHQW KDV OHC
GLUHFW WR FRQVXPHU DSSV ORFDO ELWH
SODWIRUPV DQG XVHU JHQHUDWHG FRQWH(
LPSURYHG FRQQHFWLYLW\ DQG WHFKQRORJ
Indian OTT audience has proliferated in number during the

pandemic and India is now considered as one of the fastest

JURZLQJ 277 PDUNHWYV LQ WKH ZRUOG
HPEUDFLQJ GLJLWDO WHFKQRORJLHV IRU HQ
LV SRLVHG WR JURZ IXUWKHU 7KH VLJQL<FDC
HQWHUWDLQPHQW EHKDYLRU UHVXOWLQJ LQ
UHOHDVHVY VSRUWY HYHQWYV RULJLQDOV
LQGXVWU\N ZLOO FRQWLQXH WR XSVXUJH H[SRC

'LWK WKH OHJDF\ VWXGLR DQG RXU H[SHULHQ
LQ WKH WKHDWULFDO LQGXVWU\ IRU VR ORQJ
SXOVH RI RXU DXGLHQFH ZKLFK JLYHV XV DQ

‘H KDYH SXW WKLV ULFK H[SHULHQFH DQG XQ
VHFWRU WR JURZ (URV 1RZ LQWR D JOREDO
VXFFHVVIXOO\ FRQFOXGHG ODVW «<VFDO \HDU
QHZ SDLG VXEVFULEHUV WR UHDFK D WRWDO
VXEVFULEHUV DQG PLOOLRQ UHJLVWHUHG

$V WKH ZRUOG PRYHV WRZDUGV D QHZ QRUPDC
H[SDQG ZKLOH FRQVWDQWO\ LPSURYLQJ XVHU
1RZ WKURXJK HQJDJLQJ FRQWHQW LQQRYDW
IRFXV RQ WHFKQRORJ\ 7KH SODQ KDV DOUHDG

,Q DQ LQWHUFRQQHFWHG ZRUOG EXVLQHVV
VI\QHUJLHY DQG WDNH D FROODERUDWLYH DSS
VROR 'HYHORSLQJ WKH ULJKW PRGHO DQG ZF
partners to ensure coevolution while adding value to a
FXVWRPHU V OLIH LV WKH NH\ :H KDYH SLYR
PRGHO WR IRFXV SULPDULO\ RQ GLUHFW WR F
ZKLOH FRQWLQXLQJ WR VWUHQJIJWKHQ DQG
GLVWULEXWLRQ SDUWQHUVKLSV :H EHOLHY
WHFKQRORJ\ (DUOLHU WKLV \HDU ZH KDG IF
VWUDWHJILF UHODWLRQVKLS ZLWK OLFURVRIW
WHFKQRORJ\ 7KLV FROODERUDWLRQ ZLOO KH
new intuitive online video platform to ensure seamless
GHOLYHU\ RI FRQWHQW
$W WKH VWDUW RI WKLV \HDU ZH KDG DQQRXH
original series and movie premieres across 8 Indian languages
GXULQJ «<VFDO 7KH DQQRXQFHPHQW RI W
most promising content lineup across multiple Indian
ODQJXDJHV LV H[SHFWHG WR XSVFDOH WKH J
GDWH ZH KDYH DOUHDG\ UHOHDVHG WLWOH
:H KDYH DOVR EHHQ WKH WUHQG VHWWHU GX
DGRSWLQJ WR QHZ VKRRWLQJ WHFKQLTXHV
ORFNGRZQ QRUPV WR RSHU PXOWLSOH UHC
entertaining content for its worldwide audience.
,QGLD LV RQH RI WKH ODUJHVW DQG IDVWHVW

in the world and the pandemic has further propelled this

JURZWK , EHOLHYH WKDW LQ DGGLWLRQ
growth will come from tier 2 and tier 3 cities.



7TKHUHIRUH EXVLQHVVHV VKRXOG VSHQG WLPH WR XQGHUVWDQG WKH
,QGLD WKDW UHVLGHV LQ WKH KLQWHUODQG 6LWXDWLRQ ZLOO QRUPDOL]H
VRRQHU RU ODWHU EXW ZH PD\ VWLOO KDYH D QHZ HQYLURQPHQW WR
GHDO ZLWK 8VHU EHKDYLRU WKHLU SHUVSHFWLYH WRZDUGV
entertainment and their consumption pattern might have

FKDQJHG RU HYROYHG $QG FRPSDQLHV VKRXOG EH UHDG\ WR

embrace this change and plan their growth strategies

DFFRUGLQJO\

Ali Hussein,
&KLHI ([HFXWLYH 2FHU (URV 1RZ
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Content

origina SNIPPETS
Sun NXT is an online video streaming platform owned and

RSHUDWHG E\ 6XQ 79 1HWZRUN /LPLWHﬁmeZZ{flquK RSHUV OLYH 79
content, movies, originals, kid’s content, music and more

DFURVV «<YH ,QGLDQ ODQJXDJHV W VOWEeﬁI@yOHYHQ DXGLR YLGHR
streaming technology and high attention to the quality of Sun TV Network Limited

user experience across devices and platforms makes Sun Headquarters

NXT the most complete entertainment destination for Chennai, Tamil Nadu

VRXWKHUQ 277 DXGLR YLGHR FRQVXPHUV
Google Play Store Downloads

10M+*

Unique Users
2.7M (March 2021)

Reach
0.6% (March 2021)

$YHUDJH OLQXWHV YLVLWRU
66.1 (March 2021)

Monthly Active Users
18 M?

Revenue Model
SVOD (month- INR 50, three months-
INR 130 and year- INR 480 °9)

Hours of Content
50,000 hours

Mode of Revenue
SVOD

! https://play.google.com/store/apps/details?id=com.suntv.sunnxt&hl=en_IN&gl=US

2 https://www.exchange4media.com/media-tv-news/sun-tv-networks-top-management-foresees-ad-revenue-de-growth-in-fy21-109073.html
* https://www.sunnxt.com/payment/subscription/

4 https://lwww.sunnxt.com/about/
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Key Measures Top Content

7KH SODWIRUP KDV PRUH PDOH YLHZHUV WKDQ IHP®XQH ;77KM P D[R AREpDHAPOHU R

viewers fall in the age group of 18-24 years, with men in this age group FROQWHQW LV DV IROORZV

RXWQXPEHULQJ WKH IHPDOH DXGLHQFH LQ WKLV DJH JURXS E\ DOPRVW WKUHH WLPH)
1. Kalyana Veedu

Consumer Demographics for Sun NXT (000) 2. Nayaki
Sun NXT Audience March 2021 3. Manasaare
Males, TUv Females, TUV
Age Group (000) Age Group (000) 4. Shubha Sankalpam
18-24 403 18-24 143 5. Chocolate
25-34 278 25-34 196 Languages

6XQ 79 1HWZRUN /LPLWHG RSHU'
content, movies, originals, kid's
FRQWHQW PXVLF DFURVV «<«YH
ODQJXDJHV 7DPLO 7HOXJX I
ODOD\DODP DQG %HQJDOL

Source: ComScore

Total Unique Visitors Sun NXT (000)
Between April 2020 and March 2021

Total Mobile
2986

3000
2796

2500

2010
1935

2000
1809 1714

Source: @emScore
1554
1517 1524

1500 1393

1036

1000
Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

7KH DERYH JUDSK VKRZV WRWDO PRELOH 789V RI 6XQ 1;7 7KH KLJKHVW 789V DUH VHI
LQ WKH PRQWK RI 6HSWHPEHU 7KH UHDVRQ FDQ EH -LR )LEHU SURYLGLQJ D
QR FRQGLWLRQ GD\ IUHH WULDO WR DOO QHZ PRQVXPHUV ZKLFK LQFOXGHG 6XQ 1
Unlike other platforms, in SUNNXT, the TUVs increased between April 2020 and

ODUFK

Regional Consumption

6XQ 1;7 RSHUV D FROOHFWLRQ RI RYHU PRYLHV PXVLF YLGHRV 79 VKRZV DQG Ol
79 LQ IRXU VRXWK ,QGLDQ ODQJXDJHV 7DPLO 7HOXJX .DQQDGD DQG 0DOD\DODP C
IURP D IHZ RWKHU ODQJXDJHV DV ZHOO 1R GRXEW WKH DSS KDV PDMRU FRQVXPSWL
WKH VRXWKHUQ VWDWHYV

App Availability

The app is accessible in the US, Canada, Europe, Southeast Asia, South Africa,

$XVwubDOLD 1HZ =HDODQG DQG WKH OLGGOH (DVW 9LHZHUV FDQ HYHQ VWUHDP 6X
FRQWHQW RQ -LR79 $LUWHO ;VWUHDP DQG 9 PRYLHV 79

5 KWWSV JDGJHWV QGWY FRP WHOHFRP QHZV MLR 4EHU QHZ SODQV DQQRXQFHG UV GD\ IUHH WULDO RWW

5 https://www.gizbot.com/sun-nxt-subscription-plans.html?story=2

T KWWSV \RXUVWRU\ FRP KRWVWDU QHWS5L[ DPD]JRQ SULPH YLGHR UHJLRQDO RWW SODWIRUPV DPS
8 https://www.amazon.in/Sun-TV-Network-Limited-NXT/dp/B072814ZX5

9 https://wittycolumn.com/top-10-web-series-on-sun-nxt/

10 https://www.sunnxt.com/about/
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In the News

* Sun TV announced its plan to invest around Rs 600 cr in movies and content for
277 SODWIRUP LQ 1RYHPEHU &RPPHQWLQJ RQ WKH DGYHUWLVHPHQW PDUNHW
the company said that in October 2020, advertisement revenue had recovered
WR RYHU SHU FHQW RY SUH &RYLG OHYHOV

¢ 7HOHFRP SDUWQHUVKLSY KDYH EHHQ GULYLQJ 6XQ 1;7 VXEVFULEHU JURZWK :KLOH
TV is likely to spend Rs 2 billion on Sun NXT, analysts believe the broadcaster is
JURVVO\ XQGHU LQYH¥WHG LQ 6XQ 1;7

* Sun Nxt, the OTT platform of Sun TV in Tamil, bagged online streaming rights for
DIHZ 7DPLO PRYLHV LQFOXGLQJ $\DODDQ 3DUW\ .RPEX 9DWFKD 6LQJDPGD 5DDQJ
5DMD 9DPVDP 1DD 1DD 7ULS 3DQQLE®XWW\ 2RPDL 9L]KLIJDO HWF

Innovations

* The management of Chennai-based Sun TV Network seems to have abandoned
the earlier *hybrid strategy’ for its digital platform and come to the conclusion
that an advertising-led model will likely not work in the video-on-demand
XQLYHUVH LQ WKH ORQJHU WHUP

11 https:/lwww.business-standard.com/article/entertainment/sun-tv-to-invest-around-rs-600-cr-in-movies-and-content-for-ott-platform-120111300383_1.html

12 https://telecomtalk.info/telecom-partnerships-driving-sun-nxt-subscriber-growth/322177/

B KWWSV 227 4OPLEHDW FRP WRS OLVWLQJ XSFRPLQJ WDPLO PRYLHV EDJJHG E\ VXQ Q[W IRU RQOLQH VWUHDPLQJ D\DODI
4 https://ultra.news/s-e/51793/sun-nxt-to-abandon-ad-based-strategy
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content SNIPPETS

8OOX LV D YLGHR VWUHDPLQJ VHUYLFH WKDW RSHUV D ZLGH YDULHW\ RI
JHQUHV IURP GUDPD KRUURU VXVSHQVHpWdldbePsl WR FRPHG\ DQG
EH\RQG 7KH SODWIRUP KDV D YDVW FROOHFWLRQ RI ZHE VHULHV

PRYLHV 800X 2ULJLQDOV DQG PRUH LQ URAREDE\ODQIXDIHV
Ullu Digital Pvt. Ltd., a subsidiary

of Jaypeeco Infotainment

Headquarters
Mumbai, India

*RRJOH 30D\ 6WRUH 'RZQORDGYV
10 M+ P

Unique Users
3.1M (March 2021)

Reach
0.7% (March 2021)

Average Minutes/visitor
14.9 (March 2021)

ORQWKO\ $FWLYH 8VHUYV
198 M2

Revenue Model
SVOD (7 days- INR 36, 1 month- INR 81,
4 months- INR 153, 1 year- INR 252 9)

&RQWHQW 'HOLYHU\ 1HWZRUN
Amazon Web Services

ORGH RI 5SHYHQXH
SVOD

* https://play.google.com/store/apps/details?id=cdi.videostreaming.app&hl=en_IN&gl=US
2 KWWSV WKHELHP FRP QHWS5L[ DOWHUQDWLYHV LQ LQGLD
* https://ullu.app/#/subscribe
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Key Measures

App Availability
7KH PDOH DXGLHQFH LV WLPHV PRUH WKDQ WKH |HPIDHD HD & X GLH\Q FSHU H\KHQFFDHM R@Q LRR
PDOH DXGLHQFH IDOOV LQ WKH DJH JURXS RI \HDARX QAKHUMHYYV LQ WKH IHPDO

DXGLHQFH WKH PDMRULW\ Rl YLHZHUVKLS LV VHHQ LQ \HDUV DJH JURXS
Top Content ©

Consumer Demographics for Ullu (000) %ODFN &ReHH

Ullu Audience March 2021 2. Generation Gap

Males, TUV Females, TUV
Age Group (000) Age Group (000) 3. The Bull Of Dalal Street
567 15 24 232 4. Kirdaar
546 25 34 688 .
5. Dubeyji and The Boys
All Males 1379 All Females 924

6RXUFH &RP6FRUH

Total Unique Visitors Ullu (000)
%HWZHHQ $SULO DQG ODUFK

'"HVNW® SMobile App @ Total Mobile @ 7RWDO 'LJLWDO 3RSXODWLRQ

3. 3275
o e o——9o
o= Ne—iri—v
321 2734 ~ -
° 2554 PY
18 566 ° @ = \._.\
PY 616 2574 2567
= 188 *
g/'\ 2286
[ ] \e/.\
s o—i®
1732 1714
145 77 65 111 162
$SU OD\ -XQ -XO $XJ 6HS 2FW 1RY 'HF -DQ )HE o0DU

6RXUFH &RP6FRUH

7KH 789V FKDUW DERYH VKRZV WKH KLIJKHVW YLHZHUV LQ WKH PRQWK RI $SULO 71

LV D VXGGHQ GURS LQ WKH PRQWK RI 2FWREHU 7KH DXGLHQFH LQ WKH WLPH SHL
EHWZHHQ $SULO DQG ODUFK KDV GHFUHDVHG E\

Regional Consumption

7KH ELJJHVW PDUNHW LV WKH %HQJDOL PDUNHW IROORZHG E\ 7THOXJX (LJKW\ SHU FH
VXEVFULEHUV DUH IURP ,QGLD 21 WKH UHPDLQLQJ SHU FHQW *XOl FRXQWULHV DL
ELJJHVW IROORZHG E\ %DQJODGHVK 6UL /DQND /DWLQ $PHULFD DQG &DQDGD ,Q

PRVW VXEVFULEHUV FRPH IURP +LQGL VSHDNLQJ PDUNHWY OLNH 8WWDU 3UDGHVK 5D
DQG ODKDUDVKWUD

‘KWWSV ZZZ DIDTV FRP LQWHUYLHZV ZLOO VSHQG XS WR UV FURUH SHU VKRZ WR FKDQJH XOOXV HGJ\ LPDJH YLEKX DJD

SKWWSV 7Z7ZZ PLG GD\ FRP HQWHUWDLQPHQW ZHE VHULHY DUWLFOH 5DVLND 'XJDO &UXFLDO WR EH IDPLOLDU ZLWK FKDUDF
SKWWSV WKHELHP FRP QHWS5L[ DOWHUQDWLYHV LQ LQGLD
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Languages

7KH FRQWHQW LV DYDLODEOH LQ QLQH GLSHUHQW ODQJXDJHV (QJOLVK
+LQGL %KRMSXUL %HQJDOL ODUDWKL 3XQMDEL 7DPLO 7HOXJX DQG
.DQQDGD

In the News

e ,Q '"HFHPEHU 800X DQQRXQFHG WKHLU EUDQG QHZ VHULHV
60LS ZLWK D UHIUHVKLQJ VXVSHQVH DQG WKULOOHU VWRU\OLQH

e .Q PHGLD UHSRUWHG WKDW WKH 800X IHDWXUHG DGXOW DQG

H[SOLFLW FRQWHQW GXULQJ WKH &29,' SDQGHPLF WR JDLQ
PRUH VXEVFULEHUYV

Innovation

e 7KH 800X DSS KDV ODXQFKHG WKH 800X PXVLF FKDQQHO LQ
$XIXVW 7KH FKDQQHO IRFXVHV RQ JLYLQJ RSSRUWXQLWLHV
WR EXGGLQJ VLQJHUV VRQJ ZULWHUV DQG PXVLFLDQV ZKR PLJKW

QRW KDYH VHWWOHG FRQWDFWYV LQ WKH PXVLF LQGXVWU\ WR SUHVHQW
WKHLU ZRUN

TKWWSV ZZZ LQGLDQWHOHYLVLRQ FRP LZRUOG RYHU WKH WRS VHUYLFHV XOOX EULQJV LQ D UHIUHVKLQJ QHZ FKDQJH WR
8KWWSV ZZZ YLFH FRP HQ DUWLFOH HS SHS LQGLDQ ORFDO VWUHDPLQJ SODWIRUPVY HURWLFD VH][
KWWSV P GDLO\KXQW LQ QHZV LQGLD HQJOLVK WYQHZV X HSD

SHU WYQHZV XOOX DSS ODXQFKHV XOOX PXVLF FKDQQHO DLPV DW JLYLQJ RSSRUWXQLWLHY WR RXWVLGHUV QHZVLG Q
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Content

Original

Prime Video is a video streaming service that's included in
your Amazon Prime membership. Subscribers can watch
thousands of titles on Prime Video at no additional
cost—including many award-winning movies and critically
acclaimed original TV series. Users can rent or buy movies
and TV episodes not included with Prime Video, and
subscribe to over 100 premium channels with Prime Video
Channels Subscriptions.

SNIPPETS

Launched
December 2016

Owned by
Amazon

Headquarters
Seattle, USA

Google Play Store Downloads
100M+?2

Unique Users
47M (March 2021)

Reach
10.6% (March 2021)

Average Minutes/visitor
94.9 (March 2021)

Monthly Active Users
80M?

Revenue Model
SVOD (yearly INR 999 4)

Content Delivery Network
Amazon Web Services

Mode of Revenue
SVOD

! This chapter covers only India data
2 https://play.google.com/store/apps/details?id=com.amazon.avod.thirdpartyclient

3 https://www.business-standard.com/article/entertainment/ott-debut-of-shoojit-sarkar-s-gulabo-sitabo-may-script-a-new-story-120061300040_1.html
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Key Measures Top Content 8
The male category occupies the biggest chunk in the TUVs. In both male and
female audience, the highest viewers are in the age group of 18-24 years. 1. Made in Heaven

2. The Family Man
Consumer Demographics for Amazone Prime Video (000)

) ) 3. Mirzapur
Amazon Prime Video Audience March 2021
4. Breathe
Males, TUV Females, TUV
Age Group (000) Age Group (000)
5. Paatal Lok
18-24 11385 18-24 7540
25-34 10309 25-34 5533 6. Panchayat
Source: ComScore Over half of Mirzapur Season 2 viewers

<QLVKHG ZDWFKLQJ WKH VKRZ Z
hours of its release.®

Total Unique Visitors Amazon Prime Video (000)

Between April 2020 and March 2021 Languages
The app has content in nine local

Total Mobile languages, including Hindi, Marathi,
Tamil, Telugu, Kannada, Malayalam,
60000 . . . . . .
Gujarati, Punjabi, and Bengali, and is
also available in three local user
50554 interfaces—Hindi, Telugu and Tamil.*°
50000 48190
46888 46562 47269
44969 45331 45655
44522
40000
38547 37413 38260
30000

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

The maximum TUVs were in December 2020. The possible reason could be the
much awaited remake of Coolie No.1l starring Varun Dhawan, a modernized
YHUVLRQ RI WKH ELFN DOVR GLUHFWHG E\ 'DYLG 'KDZDQ

Regional Consumption

Amazon Prime Video (APV) is watched in over 4,300 cities and towns in India,

making India one of the fastest growing markets for Amazon Prive Video globally.

Along with Hindi content, the platform has consistently launched content in other

Indian languages including movies and shows such as CU Soon (Malayalam), V

(Telugu), Soorarai Pottru (Tamil), AB Aani CD (Marathi), Ponmagal Vandhal (Tamil),

Law (Kannada), Comicstaan Semma Comedy Pa (Tamil original series) and Putham

3XGKX .DDODL 7DPLO DQWKRORJ\ Rl <YH <OPV 7KLV VKRZV WKDW WKH DSS KDV D Yl
EDVH LQ GLSHUHQW VRXWKHUQ VWDWHYV WRR

App Availability

The app is available in 18 countries—Australia, Brazil, Canada, China, France,
Germany, ltaly, Japan, Mexico, Netherlands, Poland, Singapore, Spain, Turkey,
United Arab Emirates, United Kingdom, United States, and India.”

S https://lwww.gqindia.com/binge-watch/collection/upcoming-new-shows-movies-on-amazon-prime-video-releasing-december-2020/

5 https://www.livemint.com/technology/apps/amazon-prime-video-to-invest-in-more-indian-content-as-ott-competition-continues-11610880141614.html
7 https://lwww.amazon.infamazonprime?_encoding=UTF8&ad

grpid=89346394715&ext_vrnc=hi&gclid=CjwKCAjwuvmHBhAXEIwWA

WAY|-BpimSYbzbs2UjzusYZzqgonB5PKGIMtVoaMR_kk9mcifwarR0O6Vi

BoCT_8QAvD_BwE&hvadid=509716345330&hvdev=c&hvdvcmdI=&hv

locint=&hvlocphy=1007740&hvnetw=g&hvpone=&hvpos=&hvptwo=&h
vgmt=e&hvrand=4129794579299708355&hvtargid=kwd-342311194444&hydadcr=15722_2210662&ref=pd_s|_2ddkbdocj8_e&tag=googinhydrl-21
https://www.indiatimes.com/entertainment/amazon-prime-web-series-521358.html

9 KWWSV WHFK KLQGXVWDQWLPHY FRP WHFK QHZV 4UH WY XVHUV GRXEOH LQ DPD]RQ KWPO
10 https://play.google.com/store/apps/details?id=com.amazon.avod.thirdpartyclient
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In the News
* Amazon Prime Video was the most subscribed to platform **

* Amazon Prime show Tandav faced calls for a ban in India for hurting religious
feelings, even though the makers and Amazon Prime Video apologized and
edited the scene.*?

* OTT debut of Shoojit Sarkar's Gulabo Sitabo scripted a new story. The movie was
DPRQJ WKH <UVW <OPV WR WDNH WKH 277 URXWH IRU UHOHDVH UDWKHU WKDQ RSWL
conventional theatrical release due to the lockdown induced by the coronavirus
pandemic.®

* Since December 2020, Tenet—Christopher Nolan's epic time-bending espionage
movie—is available on Amazon Prime Video in India, in English, Hindi, Tamil, and
7THOXJX EXW WKH 3ULPH 9LGHR YHUVLRQ LV OLPLWHG WR KLJK GH«<QLWLRQ +' YLGF
resolution and not 4K. *#

* Amazon Prime Video forayed into live sports; bagged India rights for New
Zealand cricket in November 2020. %

* The makers of Mirzapur announced the renewal of the series for the third
season on Amazon Prime Video, after a successful run of two seasons®

* Tamil action thriller, Master, starring ‘Thalapathy’ Vijay and Vijay Sethupathi, had
a digital premiere on Amazon Prime Video in January 20217

* Amazon announced that its customers in India can now access Prime Video
through a dedicated app available on the Microsoft Store on Windows 10
devices!®

Innovations

* Airtel users can get a free trial of Amazon Prime mobile edition for 30 days.
Airtel-Prime Video Mobile Edition plans are priced at INR 89, INR 131, INR 299,
INR 349 and INR 399%°

* Amazon Prime Video’s ‘Watch Party’ feature is now available in India. Up to 100
people can watch together, but on computers only. 2°

 https://www.businessinsider.in/advertising/ad-tech/arti
FOH QHWS5L[ LV WKH PRVW SRSXODU SODWIRUP LQ LQGLD ZKLOH DPD]J]RQ SULPH YLGHR KDV WKH KLJKHVW VXEVFULEHUV L
12 https://edition.cnn.com/2021/01/18/media/tandav-controversy-amazon-india-intl-hnk/index.html
3 https:/lwww.business-standard.com/article/entertainment/ott-debut-of-shoojit-sarkar-s-gulabo-sitabo-may-script-a-new-story-120061300040_1.html
4 https://gadgets.ndtv.com/entertainment/news/tenet-movie-amazon-prime-india-video-online-watch-download-release-date-ott-streaming-2402758
5 https://www.thehindu.com/business/amazon-prime-video-forays-into-live-sports-bags-india-rights-for-new-zealand-cricket/article33063682.ece
16 https://indianexpress.com/article/entertainment/web-series/mirzapur-renewed-for-season-3-7048941/
" https://indianexpress.com/article/entertainment/web-series/vijay-master-to-premiere-on-amazon-prime-video-on-january-29-7163082/
8 https://www.thehansindia.com/tech/amazon-prime-video-app-arrives-on-windows-10-devices-in-india-631533
9 https:/lwww.indiatoday.in/technology/news/story/airtel-users-can-get-a-free-trial-of-amazon-prime-mobile-edition-for-30-days-here-is-how-1758924-2021-01-14
20 https://gadgets.ndtv.com/entertainment/news/prime-video-watch-party-india-how-to-computer-100-people-amazon-2335376
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Content

About

Vuclip, a PCCW Media Company, was one of the pioneers of
the video streaming domain and a widely-trusted
video-on-demand service provider, with a global footprint
across more than 22 countries. Borne of innovation, Viu
intended to become one of the world’s most recognized
MediaTech giants, however, the service has been discontin-
ued in India from November 2019 onwards.

SNIPPETS

Launched
March 2016

Owned by
Vuvlip

Headquarters
Singapore

Google Play Store Downloads
50M+ P

Unique Users
60K (March 2021)

Reach
0

Average Minutes/visitor
2 (March 2021)

Monthly Active Users

45 M2

Revenue Model

Freemium (month- INR 99  #)

Content Delivery Network
Akamai °

Hours of Content
40,000 hours ©

Mode of Revenue
Freemium

*https://play.google.com/store/apps/details?id=com.vuclip.viu

2Includes 16 markets across Asia, Africa and the Middle East including Hong Kong, India, Singapore, Thailand, Philippines, UAE, Bahrain, Egypt, Indonesia, Jordan, Kuwait.
3 https://www.broadcastprome.com/interviews/in-conversation-with-abe-shady-aboul-naga-gm-viu-me-pccw-media-company/

4 https://www.viu.com/ott/in/en/hindi/fag

S https://www.akamai.com/uk/en/about/news/akamai-in-the-news-2019.jsp

¢ https://www.viu.com/ott/in/en/hindi/faq
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Key Measures

The table above depicts the consumer demographics of Viu, the male audience is
higher than the female audience. In case of male audience the age group of 15-24
has highest audience, while in female audience majority of the audience is seen in
the age group of 25-34.

Consumer Demographics for Viu (000)

Viu Video Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
15-24 3 15-24 4
25-34 2 25-34 6
All Males 18 All Females 15
Source: ComScore
Total Unique Visitors Viu (000)
Between April 2020 and March 2021
Desktop @ Total Digital Population
800
700 657
° °
600 655
500
400
300
200
“ 74
100 69 57 74 60
118 ) 32 ° ° 45 48 49 L)
4
o 74 74 69 2 B . & g &

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

The highest TUV are seen in June 2020. After the suspension of Viu services in India
the TUVs have drastically gone down.

App Availability

Viu is a leading pan-regional OTT video streaming service. It's available in 16
markets including: Hong Kong, Singapore, Malaysia, Indonesia, the Philippines,

Thailand and Myanmar in Asia; Bahrain, Egypt, Jordan, Kuwait, Oman, Qatar, Saudi
Arabia and the UAE in the Middle East; as well as South Africa’

Top Content 8

1.

2.

3.

4.

5.

Love Lust and Confusion

13 Mussoorie

Kaushiki

Memories

XYX

Languages
7KH SODWIRUP RSHUV FRQWHQW
Hindi, Telugu and Kannada languages?®

In the News

Viu launches new Arabic show, ‘Ansaf
Majaneen'. Drama follows a heart
transplant recipient who hears the
voice of his donor in his head. *°

7 https://www.hq.viu.com/

& https://wittycolumn.com/top-10-web-series-on-viu-india/

9 https://www.viu.com/ott/in/en/hindi/originals

10 https://gulfnews.com/entertainment/tv/viu-launches-new-arabic-show-ansaf-majaneen-1.76547689
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Content SNIPPETS

1HWEL[ LV D VWUHDPLQJ VHUYLFH WKDW RSHUV D ZLGH YDULHW\ RI
DZDUG ZLQQLQJ 79 VKRZV PRYLHV DQIDPHQF&REXPHQWDULHYV

DQG PRUH RQ WKRXVDQGV RI LQWH UQHaWuahRQWG HEiA)HG GHYLFHV
IHWEL[ LQ IX00 IHWEL[ ,QF PHGLD VWUHBPLOJ DQG YLGHR UHQWDO
FRPSDQ\ ZDV IRXQGHG LQ E\ $PHULFQQVV|@W£)U' SUHQHXUYV

5HHG +DVWLQJV DQG ODUF 5DQGROSK ,W LV DOVR LQYROYHG LQ WKH

FUHDWLRQ RI RULJLQDO SURJUDPPLQJ tHDGTXDUWHUYV
Mumbai, India (India Operations)

*RRJOH 30D\ 6WRUH 'RZQORDGV
1B+°F

8QLTXH 8VHUV
0 ODUEFEK

5HDFK
ODUFK

$YHUDJH OLQXWHV YLVLWRU
ODUFK

ORQWKO\ $FWLYH 8VHUV
02

S5HYHQXH ORGHO
692' ORELOH ,15 %DVLF ,15
Standard- INR 649, Premium-INR 799 %)

&RQWHQW 'HOLYHU\ 1HWZRUN
IHWEL[ 2SHQ &RQQHFW

+RXUV RI &RQWHQW
KRXUV Rl RULJLQDO FRQWHQW

ORGH RI 5HYHQXH
SVOD

1 KWWSV SOD\ JRRJOH FRP VWRUH DSSV GHWDLOV"LG FRP QHWS5L[ PHGLDFOLHQW KO HQB-1 JO 86
2 https://economictimes.indiatimes.com/tech/technology/netf

OL[ VFRUHV ZLWK VWUHDPIHVW LQ LQGLD DV JOREDO VXEVFULEHU EDVH FURVVHV PLOOLRQ DUWLFOHVKRZ
KWWSV KHOS QHWSL[ FRP HQ QRGH "XLBDFWLRQ NE DUWLFOH SRSXODU FDWHJRULHV
KWWSV EORJ DSQLF QHW QHWS5L[ FRQWHQW GLVWULEX

WLRQ WKURXJK RSHQ FRQQHFW a WH[W 1HW5L] 2SHQ &RQQHFW LV RXU XVH WR DFFHVV WKH -QWHUQHW

S KWWSV ZZZ ZKDWV RQ QHWS5L[ FRP QHZV KRZ ORQJ ZRXOG LW WDNH WR ZDWFK DOO RI QHWS5L]
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.H\ OHDVXUHV

7KH PDOH 789V DUH PRUH WKDQ WKH IHPDOH 789V 7KH SODWIRUP PDMRUO\
FDWHUV WR WKH DJH JURXS EHWZHHQ DQG \HDUV 7KH IHPDOH DXGLHQFH LQ W
FKLOGUHQ V DJH JURXS LV PRUH WKDQ PDOH DXGLHQFH ,Q ERWK WKH JHQGHUV
PD[LPXP 789V IDOO LQ WKH DJH JURXS RI \HDUYV

&RQVXPHU "HPRJUDSKLFV IRU 1HWS5L]

IHWS5L[ $XGLHQFH ODUFK

ODOHYV TUvV Females, TUV
Age Group (000) Age Group (000)
15
$00 0ODOHV All Females

6RXUFH &RP6FRUH

7TRWDO 8QLTXH 9LVLWRUV 1HWS5L]
%HWZHHQ $SULO DQG ODUFK

ORELOH (@ SSRWDO OR@LDRMWDO 'LJLWDO 3@ SODNWIRRBQ

.E.\ 7
A/ S

~ \.\.—./.\O-—‘. o—

e @) s @
° o o oO——g—0 (] [
25212
$SU 0D\ -XQ -XO0 $XJ 6HS 2FW 1RY 'HF -DQ )HE obuU
6RXUFH &RP6FRUH
7KH 789V VXGGHQO\ VSLNHG LQ WKH PRQWK RI '"'HFHPEHU 7KH SODWIRUP KDG D

VWHOODU OLQH XS RI PRYLHV DQG VKRZV FRPLQJ LQ 'HFHPEHU $. YV $. ZDV RQH R
WKHP

5HILRQDO &RQVXPSWLRQ

7KH 789V VXGGHQO\ VSLNHG LQ WKH PRQWK RI 'HFHPEHU 7KH SODWIRUP KDG D

VWHOODU OLQH XS RI PRYLHV DQG VKRZV FRPLQJ LQ 'HFHPEHU $. YV $. ZDV RQH R
WKHP

$ VPDOO WRZQ EDVHG VHULHV -DPWDUD 6DEND 1XPEHU $D\HJD KDG WKH ORQJHVW
DPRQJ ,QGLDQ WLWOHV RQ 1HWEL[V 7RS OHDGHUERDUG LQ ,QGLD 5HJLRQDO OD
FRQWHQW ZDV QRW IDU EHKLQG WKRXJK 6HYHUDO ,QGLDQ ODQJXDJH VKRZV DQG P
GRPLQDWHG LQWHUQHW VHDUFK WUHQGV DQG JHQHUDWHG FRQYHUVDWLRQ RQ RQOL
$0D 9DLNXQWKDSXUUDPXORR D 7HOXJX PRYLH RQ 1HWEL[ ORJJHG RQH RI WKH KL.
*RRJOH VHDUFK YROXPHV

KWWSV ZZZ JTLQGLD FRP ELQJH ZDWFK FROOHFWLRQ XSFRPLQJ QHZ VKRZV PRYLHV UHOHDVLQJ RQ QHWS5L[ LQ GHFHPEHL
KWWSV ZZZ WKHKLQGXEXVLQHVVOLQH FRP QHZV YDULHW\ KRZ QHWS5L[ LQGLD LV PDNLQJ LWVHOI PRUH GHVL DQG DFFHV\
KWWSV ZZZ OLYHPLQW FRP LQGXVWU\ PHGLD ORFNGRZQ OHG SXVK IRU RWW SODWIRUPV VHW WR FDUU\ RQ LQWR

108 INDIAN OTT PLATFORMS REPQRT 20



$SS $YDLODELOLW\

IHWEL[ LV DYDLODEOH IRU VWUHDPLQJ LQ RYHU FRXQWULHVY H[FHSW &KLQD &ULP
.RUHD DQG 6\ULD

7RS &RQWHQW

ORVW SRSXODU URPDQWLF VHULHV OLVPDWFKHG

ORVW SRSXODU GRFX VHULHV %DG %R\ %LOOLRQDLUHV ,QGLD

ORVW SRSXODU QRQ «<FWLRQ VHULHV 7RR +RW WR +DQGOH ,QGLDQ ODWFKPDNLQJ
J)DEXORXV /LYHV RI %ROO\ZRRG :LYHV

ORVW SRSXODU DQLPH VHULHV %ORRG RI =HXV DQG 2QH 3XQFK 0DQ 6HDVRQ
ORVW SRSXODU QRQ ,QGLDQ QRQ (QJOLVK VHULHV 7KH 3URWHFWRU

ORVW SRSXODU . GUDPDV 7KH .LQJ (WHUQDO ORQDUFK .LQJGRP 6HDVRQ W V 2NELC
WR 1RW %H 2ND\ DQG 6WDUW XS

/IDQJXDJHV

ODMRUO\ WKH FRQWHQW LQ ,QGLDQ RULJLQDOV LV DYDLODEOH LQ +LQGL WKH RW
ODQJXDJHV DUH 7DPLO DQG 7HOXJX

KWWSV KHOS QHWS5L[ FRP HQ QRGH
KWWSV JDGJHWV QGWY FRP HQWHUWDLQPHQW QHZV QHWS5L[ LQGLD PRVW SRSXODU PRYLHV VHULHYV JXQMDQ VD[HQD
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-Q WKH 1HZV

* $.YV$ DQ HGIJ\ WKULOOHU GLUHFWHG E\ <OPPDNHU 9LNUDPDGLW\D ORWZDQH KDV
EHHQ ZDWFKHG LQ FRXQWULHV DQG VXEWLWOHG DQG GXEEHG LQ PRUH WKDQ
ODQJXDJHV

e IHWEL[ XQYHLOHG ,QGLDQ VHULHV IRU DQG SRVVLEO\ EH\RQG LQFOXGLQJ <Y
QHZ RQHV 6RPH Rl WKH QHZ 79 VKRZV LQFOXGHG WKH 5DYHHQD 7DQGRQ OHG
VXSHUQDWXUDO FULPH WKULOOHU $UDQ\DN IURP 5RKDQ 6LSS\ &ULPLQDO -XVWLFH
&ORVHG 'RRUV WKH 5 0DGKDYDQ VWDUUHU FRPHG\ '"HFRXSOHG IURP DXWKRU 0DQ X
-RVHSK WKH IRXU SDUW DQWKRORJ\ 5D\ ZLWK $EKLVKHN &KDXEH\ GLUHFWLQJ RQH
WKHP WKH \RXQJ ORYH DQWKRORJ\ )HHOV /LNH ,VKT WKDW IHDWXUHVY 5DGKLND Ol
7DQ\D ODQLNWDOD =D\Q ODULH .KDQ DQG 1HHUDM ODGKDY DQG WKH EODFN FRPHG
SXOS WKULOOHU <HK .DDOL .DDOL $QNKHLQ VWDUULQJ 6KZHWD 7ULSDWKL DQG IUF
6HQJIJXSWD $SKDUDQ

e IHWEL[ ,QGLD DQRXQFHG D IUHH ZHHNHQG LQ ,QGLD LQ 2FWREHU

¢ IHWEL[ V 6WUHDP)HVW LQLWLDWLYH LQ ,QGLD ZKLFK JDYH IUHH ZHHNHQG DFFHVV
QRQ VXEVFULEHUV LQ 'HFHPEHU EURXJKW LQ PLOOLRQV RI XVHUV WR WKH
VWUHDPLQJ SODWIRUP LQ WKH IDFH RI LOQFUHDVLQJ FRPSHWLWLRQ IURP ORFDO UL

* ,Q )HEUXDU\ IHWEL[ IDFHG IUHVK VFUXWLQ\ DV ,QGLD WLIJKWHQHG LWV JULS ZL\
VWUHDPLQJ JXLGHOLQHYV

e '"HOKL &ULPH EDJJHG WRS SUL]H WKH EHVW GUDPD VHULHV KRQRXU DW WKH WK
,QWHUQDWLRQDO (PP\ $ZDUGV

e IHWEL[ IDFHG ER\FRWW FDOOV LQ ,QGLD RYHU D NLVVLQJ VFHQH LQ WKH VHULHV $
%R\

e 1IHWEL[ ,QGLD UHOHDVHV WKUHH HSLVRGHV Rl %DG %R\ %LOOLRQDLUHV DPLG OHJD
7KH %DG %R\ %LOOLRQDLUHV ,QGLD GRFXPHQWDU\ VHULHV DERXW OLTXRU W\FRRQ
0DOO\D 6XEUDWD 5R\ Rl WKH 6DKDUD JURXS ,7 H[HFXWLYH 5DPDOLQJD 5DMX DQG
MHZHOOHU 1LUDY ORGL ZDV UHOHDVHG LQ 2FWREHU

* $Q ,QGLDQ JRYHUQPHQW DJHQF\ IRU SURWHFWLQJ FKLOG ULJKWV DVNHG 1HWEL[ ,Q
LPPHGLDWHO\ VWRS VWUHDPLQJ LWV QHZ GUDPD VHULHV %RPED\ %HJXPV DIWHU L
UHYLHZHG FRPSODLQWY DURXQG VFHQHV VKRZLQJ FKLOGUHQ FRQVXPLQJ GUXJV

~QQRYDWLRQV

e ,Q 2FWREHU IHWEL][] LQWURGXFHG WKH FRPSOHWH +LQGL 8, XVHU LQWHUIDFH
7KLY ZzDV GRQH WR IXUWKHU WKH SODWIRUP V DSSHDO LQ 7LHU DQG 7LHU FLWLH

¢ IHWEL[ SDVVZRUG VKDULQJ FRXOG FRPH WR DQ HQG DV FRPSDQ\ WHVWYV QHZ IHDW)
IHWEL[ LV WHVWLQJ D QHZ IHDWXUH ZKLFK ZLOO HQVXUH WKDW RQO\ WKRVH ZKR |
DFFRXQW RU OLYH ZLWK WKH RZQHUV RI WKH DFFRXQW DUH DEOH WR DFFHVV WR L)\

T KWWSV Z2ZZ IRUWXQHLQGLD FRP HQWHUSULVH QHWS5L[ DQG LWV EDWWOH IRU LQGLD
2ZKWWSV JDGIJHWV QGWY FRP HQWHUWDLQPHQW QHZV QHWS5L[ LQGLD UD\ ERPED\ EHIJXPV GHFRXSOHG 4QGLQJ DQDPLND Dl
KWWSV WHFKFUXQFK FRP QHWS5L[ WR WHVW IUHH ZHHN
HQG ORQJ DFFHVV LQ LQGLD "JXFFRXQWHU JXFHBUHIHUUHU D+5 F+0 /\ G FX= Y= [O/P1YE6 JXFHBUHIHUUHUBVLJ $4$$%+-
410 JXLW%)6WH:FIKJ L7QU-\DJ4-/ KU7XKGGP% B OLLGF40& SP SF7 KH*D%Z]XWE6)N- W 2;GV 7UM VIR-Z2/L F<%8G=SW ]'K01
https://economictimes.indiatimes.com/tech/technology/netf

OL[ VFRUHV ZLWK VWUHDPIHVW LQ LQGLD DV JOREDO VXEVFULEHU EDVH FURVVHV PLOOLRQ DUWLFOHVKRZ FPV"X
paign=cppst
SKWWSV ZZZ EORRPEHUJ FRP QHZV DUWLFOHYV IDFHERRN QHWS5L[ IDFH IUHVK VFUXWLQ\ DV LQGLD WLJKWHQV UXO|
KWWSV HFRQRPLFWLPHV LQGLDWLPHYV FRP PDJD]LQHV SDQDFKH
ELJ ZLQ IRU LQGLD QHWS5L[V GHOKL FULPH ZLQV WRS SUL]H DW LQWHUQDWLRQDO HPP\ DZDUGYV DUWLFOHVKRZ F
KWWSV HGLWLRQ FQQ FRP PHGLD D VXLWDEOH ER\ QHW5L[ LQGLD LQWO KQN LQGH[ KWPO

KWWSV LQGLDQH[SUHVVY FRP DUWLFOH HQWHUWDLQPHQW ZHE VHULHV QHWS5L[ LQGLD UHOHDVHV WKUHH HSLVRGHV RI EI
KWWSV Z2ZZ UHXWHUV FRP DUWLFOH LQGLD QHWS5L[ LG86.%1 % 1
KWWSV 22Z WKHKLQGXEXVLQHVVOLQH FRP QHZV YDULHW\ KRZ QHWS5L[ LQGLD LV PDNLQJ LWVHOI PRUH GHVL DQG DFFHV
2 KWWSV LQF FRP EX]] QHWS5L[ LQWURGXFHV KLQGL LQWHUIDFH WR OXUH LQGLDQ YLHZHUV
2 KWWSV LQGLDQH[SUHVV FRP DUWLFOH WHFKQRORJ\ WHFK QHZV WHFKQRORJ\ QHW5L[ SDVVZRUG VKDULQJ FRXOG FRPH W
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Content

Original Content

TVFPlay is a premium content destination from The Viral
Fever (TVF). It caters to the young audience who want a
premium content experience. It hosts all of TVF's premium
shows as well as shows and content from around the
world.

On TVFPlay, viewers can browse and watch regular shows
and content, created and curated especially for the young
audience, across a variety of genres like humor, drama,
trends etc.

SNIPPETS

Launched
2012

Owned by

The Viral Fever (TVF), operated by
Contagious Online Media Network Pvt. Ltd

Headquarters
Mumbai, India

Google Play Store Downloads

5M+1

Unique Users
1.5M (March 2021)

Reach
0.3% (March 2021)

Average Minutes/visitor
23.2 (March 2021)

Revenue Model
AVOD

Content Delivery Network

Brightcove Video Cloud

Mode of Revenue
AVOD

2

L https://play.google.com/store/apps/details?id=com.tvf.tvfplay

2 https://www.brightcove.com/en/company/press/viral-fever-selects-brightcove-enable-new-ott-service-reaching-indias-millennial-audience/
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Key Measures

The male viewers of TVFPlay are double the female viewers. The 15-24 years age

group occupies the highest share in the total male and female audience.

Consumer Demographics for TVF Play (000)

TVF Play Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
2. Inmates
15-24 417 15-24 184
3. Cubicles
25-34 160 25-34 135
All Males 748 All Females 319 4, BiSht, Please
Source: ComScore 5. Bachelors
6. Kota Factory
Total Unique Visitors TVF Play (000)
Between April 2020 and March 2021
Desktop @ Mobile App @ Total Mobile @ Total Digital Population
3000 57,
)
2500 |
2000
1659
1500
1000
500 290
0
Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21
Source: ComScore
$SULO KDG WKH KLJKHVW 789V WKDQNV WR WKH EHJLQQLQJ RI

Eventually the TUVs declined. The month of April 2020 had almost twice the TUVs
compared to March 2021. TVF produced many shows for other OTT platforms in

the FY 2020-21.

Regional Consumption

App Availability

TVF Play is available only in India.

Top Content (only the shows

available on the OTT

platform are considered)

1. Yeh Meri Family

WKH

<UVW ORFNC

79) 30D\ KDV D PL[ Rl FRQWHQW IURP GLSHUHQW SDUWV RI WKH FRXQWU\ 79) KDV E
ORRNLQJ WR H[SDQG LQWR GLSHUHQW UHJLRQV DIWHU DQQRXQFLQJ WKH 7HOXJX Ul

Permanent Roommates.?

Web series and videos are picked up from the lives of middle-class society
showcasing their innocent reality with a lot drama and comedy. The platform is

available free of cost.*

® https://theenvoyweb.com/news/tvf-announces-2021-web-series-lineup/

“https://www.latestly.com/technology/top-5-movie-streaming-apps-on-google-play-store-sonyliv-tvf-play-airtel-xstream-mx-player-amazon-prime-video-2330464.html|
S https://www.koimoi.com/television/from-kota-factory-to-yeh-meri-family-here-are-best-tvf-web-series-available-to-binge-watch-this-weekend/
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Languages
The content available is majorly in Hindi language.
In the News

* Arunabh Kumar announces the sequel to one of the hit Timeliners series, College
Romance$

e IHWEL[ VWUHDPHG WKH VHDVRQ RI 79) V SRSXODU VWXGHQW OLIH ZHE VHULHV .RYV
Factory on the platform in 2021. *

* The Viral Fever (TVF) announced its web series slate for 2021, with some of its
most popular shows getting a sequel.






Content

Original Content

YuppTV is one of the world's largest internet-based TV and
on-demand service provider for South Asian content
RSHULQJ D GLYHUVH OLEUDU\ RI

shows in regional languages.

79 FKDQ

SNIPPETS

Launched
October 2015

Owned by
YuppTV

Headquarters
Hyderabad, India

Google Play Store Downloads
10M+*

Unique Users
9.4M (March 2021)

Reach
2% (March 2021)

Average Minutes/visitor
1.3 (March 2021)

Revenue Model
SVOD (one month- INR 49 2)

Hours of Content
25000 hours 3

@ Countries Movies
191+ 2000+
E Channels

4000+

Mode of Revenu
SVOD

2

%HOV PRYLHV DQG 79

Languages
17+

* https://play.google.com/store/apps/details?id=com.tru&hl=en_IN&gl=US

2 https://www.yupptv.com/allpackages.aspx
3 https://www.yupptv.com/help/about
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Key Measures Top Content ©

The total male audience is 2.3 times more than the total female audience. In both

WKH JHQGHUV WKH PDMRULW\ RI WKH DXGLHQFH ID Ot@\4 datghipyy Rv4—BhidH nddaiis X BaR | \HD
no original content.

Consumer Demographics YuppTV (000) 1. Kumkum Bhagya
YuppTV Audience March 2021 2. Dance Deewane 3
Males, TUV Females, TUV i
Age Group (000) Age Group (000) 3. Indian Idol Season 12
15-24 1205 15-24 1038 4. Indian Pro Music League
25-34 742 25-34 238 5. Jabardast
All Males 7481 All Females 1406

Source: ComScore

Total Unique Visitors YuppTV (000)
Between April 2020 and March 2021

Desktop ® Mobile App @ Total Mobile @ Total Digital Population

15000
12880

12000 0907

10078

1057\402 - 9486
8254 \
9000 7469 9310\ 966\8 7497
757 606 8211 7666§@a/8319
5384 7247
6000 7214
5600

5114 47 48

3000

231 197 131 230 196 358 272 171 160 121 120 179

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

The highest TUVs were recorded in the month of September 2020. Unlike other
SODWIRUPV KHUH WKH JUDSK VKRZV D EHOO VKDSH WUHQG

Regional Consumption
<XSS79 PDMRUO\ IRFXVHV RQ 6RXWK' ,QGLDQ ODQJXDJH FRQWHQW

App Availability

<XSS79 LV FXUUHQWO\ DYDLODEOH LQ PRUH WKDQ FRXQWULHV LQFOXGLQJ WKH 8.
&DQDGD $XVWwWUDOLD 1HZ =HDODQG O0DOD\VLD ,QGLD DQG VHYHUDO ORFDWLRQV LQ
(DVW +RZHYHU VLPLODU WR 1IHWEL[ <XSS79 KDV GLSHUHQW FRQWHQW OLEUDULHV |
countries.

“https://fossbytes.com/einthusan-alternatives/
S https://www.comparitech.com/blog/vpn-privacy/best-vpn-yupptv-abroad/
¢ https://www.yupptv.com/
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Languages

7KH SODWIRUP RSHUV FRQWHQW LQ ,QGLDQ ODQJXDJHV +LQGL 7DPLO 7HOX

obOD\DODP .DQQDGD ODUDWKL %HQJDOL 3XQMDEL *XMDUDWL 2GL\D %KRMSXU|
English’

In the News

*  YuppTV acquires the rights of Dream11 Indian Premier League 2020. The

streaming platform has added a new feather to its cap by telecasting Dream11
IPL 2020 on YuppT\&

* <XSS 79 LV SDUWQHULQJ ZLWK %61/ IRU <XSS79 6FRSH ZKLFK SURPLVHV WR GHOL
D SURSHUO\ FXUDWHG H[SHULHQFH ZLWK XVHUV JHWWLQJ SHUVRQDOL]HG
UHFRPPHQGDWLRQV EDVHG RQ YLHZHUVKLS SDWWHUQV ZKLFK DUH PDQXDOO\ FKH|
DQG FXUDWHG YLD D WHDP RI HISHUWV® XVLQJ $, DQG PDFKLQH OHDUQLQJ

* The platform forayed into the online education space by launching a novel
edtech platform called YuppMaster. The platform is backed by tech
LQIUDVWUXFWXUH VSHFLDOL]HG IDFXOW\ PHPEHUV OLYH LQWHUDFWLYH FODVVHV
FXUUHQWO\ RQH Rl WKH PRVW DSRUGDEOH SODWIRUPV IRU ,,7 -(( DQG 1((7 DVSLUD
,QGLD DQG WKH OLGGOH (DVW WKH FRPSDQ\ VDLG LQ D VWDWHPHQW

Innovations

e .Q -XO\ <XSS79 DQQRXQFHG D FRXQWU\ EDVK VDOH E\ LQWURGXFLQJ GLSHUHQV
SULFH SDFNDJHV IRU GLESHUHQW FRXQWULHV

7 https://www.yupptv.com/

& https://www.prnewswire.com/news-releases/yupptv-acquires-rights-of-dream11-indian-premier-league-2020-301130856.html

9 https://telecomtalk.info/bsnl-yupptv-announce-yupptvscope/332959/

10 https://lwww.thehansindia.com/business/yupptv-enters-online-education-space-616356

T KWWSV 22Z JXOWH FRP PRYLHQHZV \XSSWYV 5DVK VDOH EHVW RI WHOXJX KLQGL WY VKRZV
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Content

Original Content

Hoichoi is an on-demand video streaming platform for

Bengalis all over the world. With a library of over 500
Bengali movies, Hoichoi also showcases exclusive original
shows and shorts, with new content being added every

month.

SNIPPETS

Launched
September 2017

Owned by
Shree Venkatesh Films (SVF)

Headquarters
Kolkata and Dhaka

Google Play Store Downloads
5 M+*?

Unique Users
0.4M+ (March 2021)

Reach
0.1% (March 2021)

Average Minutes/visitor
4.4 (March 2021)

Monthly Active Users
1m?2

Revenue Model
Freemium (one year- INR 599
one screen & 899 two screens)

Content Delivery Network
Akmai 4

Hours of Content
1,00,000 +°

Mode of Revenue
Freemium

3

1 https://play.google.com/store/apps/details?id=com.viewlift.hoichoi

2 https://www.moneycontrol.com/news/trends/entertainment/bengali-ott-hoichoi-gets-1-3-crore-subscribers-in-three-years-40-users-from-foreign-markets-5858231.htm

% https://www.hoichoi.tv/viewplans

* https://economictimes.indiatimes.com/tech/software/stream-engine-what-goes-on-behind-delivering-contents-on-ott-platforms/articleshow/71869602.cms

5 https://play.google.com/store/apps/details?id=com.mxtech.videoplayer.ad&hl=en_IN&gl=US
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Key Measures

The audience watching Hoichoi falls under the age group of 6-34. Male viewers are
in the age category of 6-14. Male audience is higher than female audience. In male
audience, the maximum number of viewers is in the age group of 25—-34, whereas
in the female audience, the maximum of viewers is in the age group of 15-24.

Consumer Demographics for Hoichoi (000)

Hoichoi Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
6-14 24 15-24 199
15-24 77 25-34 153
25-34 294
All Males 416 All Females 363

Source: ComScore

Total Unique Visitors Hoichoi (000)
Between April 2020 and March 2021

Mobile App @ Desktop @ Total Mobile @ Total Digital Population
1500
1205
1200
1065 .
897
900 814
L 742
657
6g 31 \
600 559 480
401.
145
300
BTAX 145 ) e 152 106\ 103 298 215
0 . — d ° o—_ ~—~——o—/ . \93 —181
0 — 0 — 0

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

The app saw many ups and downs in the TUVs in the time period between April
2020 and March 2021. In August 2020, Hoichoi launched First Day First Show, a

The app has a good subscriber base

in Sweden and Japan too. There is a
VLIQL<FDQW %HQJDOL SRSXOD\
Bangladesh, Middle East, UK, and

Australia. These are big international

markets. Overall, Hoichoi has

subscribers in more than 70

countries.®

Top Content ®

1. Byomkesh

2. Kamini

3. Manbhanjan

4. The Stoneman Murders

5. Paap

QHZ SURSHUW\ WR VWUHDP %HQJDOL IHDWXUH <OPV ZKLFK ZLOO KHOP WKH GLUHFW

Bengali movies®

Regional Consumption

The majority of consumption is from the Bengali-speaking belt—West Bengal.
More than 20% of the viewers come from Bangladesh, which has a bigger diaspora
of Bengali people when compared to India. *

App Availability

Hoichoi started seeing growth in consumption in markets like Agartala (capital of
Tripura), where they did not have much of a presence. It has successfully cut across
Tier |,
whatever the platform had envisioned happened much faster.

Il, and Il markets. Because of COVID and the subsequent lockdowns,

SKWWSV

ZZZ DGJXOO\ FRP KRLFKRL SUHVHQWYV 4UVW GD\ 4UVW VKRZ D QHZ SURSHUW\ WR VWUHDP EHQJDOL IHDWXUH 40F

7 https://www.moneycontrol.com/news/trends/entertainment/bengali-ott-hoichoi-gets-1-3-crore-subscribers-in-three-years-40-users-from-foreign-markets-5858231.html

8KWWSV
9 https://www.indiatimes.com/entertainment/bengali-hoichoi-web-series-524556.html
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Languages In the News

* 7KH SODWIRUP RSHUV FRQWHQW LQ %HQJDOL DQG e LAPGrkntabCoRtiHeEURQ/D Soon
be added on the platform which
In the News comes with Hoichoi being among
the top 17 OTT platforms of India
* Media company Shree Venkatesh Films (SVF), which owns the streaming service WKDW KDYH VLIQHG XS IRU D >
+RLFKRL REWDLQHG D FRXUW RUGHU DJDLQVW =HH sdifRgfafiéh@rdoess with ARMALW SURGXF
from the streaming service’s catalogue. In a statement, SVF said that Zee5 didn’t IRU FODVVL«<FDWLRQ DQG GHPI
KROG WKH ULJKWV WR WKH <OP &KLWUDQJDGD D Q Geoaten! avadbldbR RILQJ LW ZLWKRXW
video-on-demand apps and
* Hoichoi announced the slate of 2021. *2 The list includes the following:** websites in India.1®

¢ Almost 40 percent of the audience
comes from non-urban areas and
their primary mode of transaction is
cash. So, Hoichoi adopted the

Popular Shows on Hoichoi

Maradonar Juto Mouchaak Byomkesh S7 successful telecom model of top-up
. cards to make it convenient for the
Dujone Rabindranath Ekhane Tangra Blues (World Premier) viewers to subscribe to Hoichoi. This

Kokhono Khete Asenni

RZLQH SD\PHQW PHFKDQLVP KF

Mohmaya Murderin the Hills Plram vene (il Asule) the platform reach the masses. 2°
. . Kakababur Protyaborton
Mohanagar Shei Je Holud Pakhi 2 (World Premier) * Hoichoi launched live TV with FTA
channels on app and website.?
Srikanto Paap 2 Psycho (World Premier)
Mandaar Eken Babu S5 Golondaaj (World Premier)

* Hoichoi is now available for JioFiber customers. Additionally, Bengali and Hindi
Original Series of Hoichoi will also be available through the JioTV+ app*

* +RLFKRL RSHUV %HQJDOL FRQWHQW RQ 'LVK 79 DQG ' K 30DWIRUPV 'LVK 79 V
partnership with Hoichoi provides original and premium Bengali content to
customers.*®

¢ With shoots being stalled owing to the Covid-19 pandemic, Hoichoi is trying to

keep its audience entertained with shot-at-home web series. Shows like Case

Jaundice and Pabitra Puppies have already started streaming on the platform,
DQG WKH\ ZLOO VRRQ ODXQFK /RYH DQG $SDLUV

* Hoichoi inked a strategic partnership with Chingari App for a larger content
promotion and distribution. **

* Hoichoi turned its mobile website into a Progressive Web App (PWA) to provide
HDVH RI XVDJH WR DOO XVHUV 7KH QHZ LQWHUIDFH LV SDUWLFXODUO\ EHQH<«FLDO

viewers of Hoichoi who still use 2G and 3G networks.®

10 https://www.hoichoi.tv/about-us

“https://www.medianama.com/2020/10/223-hoichoi-svf-zee5/

12 https://www.livemint.com/industry/media/regional-streaming-services-to-woo-audiences-more-aggressively-11616302280854.html

3 https://www.indiantelevision.com/iworld/over-the-top-services/hoichoi-gives-a-glimpse-of-its-2021-content-slate-210320

¥ KWWSV Z2Z2Z HIFKDQJH PHGLD FRP GLJLWDO QHZV KRLFKRL QRZ DYDLODEOH IRU MLR4EHU FXVWRPHUV KWPO
5 https://telecomtalk.info/hoichoi-dish-tv-d2h-partners/283118/

16 https://indianexpress.com/article/entertainment/web-series/hoichoi-shot-at-home-web-series-bengali-6461931/

7 https://indiaeducationdiary.in/hoichoi-inks-strategic-partnership-with-chingari-app-for-a-larger-content-promotion-distribution/

BKWWSV Z2Z2Z 4QDQFLDOH[SUHVYV FRP EUDQGZDJRQ KRLFKRL ODXQFKHV SURJUHVVLYH ZHE DSS WR SURYLGH HDVH RI XVDJ
9 https://www.moneycontrol.com/news/trends/entertainment/bengali-ott-hoichoi-gets-1-3-crore-subscribers-in-three-years-40-users-from-foreign-markets-5858231.html

20 https:/lyourstory.com/2020/10/vernacular-ott-hoichoi-video-platform-bengali-content/amp

2L https://www.indiantelevision.com/iworld/over-the-top-services/hoichoi-launches-live-tv-with-fta-channels-200410
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Content
Originals S N I P P ETS

$GGDWLPHV LV WKH <UVW RI LWV NLQG %HQJDOL YLGHR RQ GHPDQG
SODWIRUP ZKLFK RSHUV D ZLGH UDQJHMDPRREKHGYHVFHQW zZLwWw\

DQG RULJLQDO FRQWHQW WKDW LV FR¥WHMSRI®DU\ \HW ELQGV WKH
WUDGLWLRQDO %HQJDOL FXOWXUH WRJIMMKHI gRU WKH %HQJDOLV JOREDO
O\ Addatimes Media Private Limited

Regional Consumption eIl DIE 1D ID TR

ODMRU WUD+F LV IURP :HVW %H0JDo v WRKFRESWHow Lv Lo wHoJIDOL
*RRJOH 30D\ 6WRUH 'RZQORDGYV

App Availability 1M+1

IDXQFKHG RQ -XQH b $GGDWLPHV LVs RYRLAREQH LR, QGLD

.Q WKH DSS ZDV DOVR ODXQFKHG LQ &8 {idyEd Vihe Zhdef IR

D ERRPLQJ 2YHU 7KH 7RS 277 PDUNHWyPREnKIRN 58) KXJIH

%HQJDOL VSHDNLQJ SRSXODWLRQ
ORGH RI 5HYHQXH

Languages Slelp

7KH HQWLUH FRQWHQW LV LQ %HQJDOL DQG $GGDWLPHVY FDOOV LWVHOI WKH
<UVW %HQJDOL ZHE SRUWDO

In the News

* %HQJDOL 277 SODWIRUP $GGDWLPHYV ZDV ODXQFKHG LQ
%DQJODGHVK 7KH SODWIRUP
WDUJHWHG PLOOLRQ VXEVFULEHUV LQ <HDU RI LWV ODXQFK

e 'LUHFWRU 6ULMLW OXNKHUML V ZHE VHULHV )HOXGD 3KHURW EDVHG
RQ 6DW\DMLW 5D\ V
<FWLRQDO VOHXWK UHOHDVHG RQ &KULVWPDV 7RWD
5R\FKRZGKXU\ SOD\HG WKH QHZ
JHOXGD LQ WKH ZHE VHULHV ZULWWHQ DQG GLUHFWHG E\ 6ULMLW
OXNHUML

e $GGDWLPHV ODWHVW ZHE VHULHV 6LQ JRW D WKXPEV XS IURP
YLHZHUV DFURVV WKH
ZRUOG 6LQ LV DQ DVVHUWLYH EOHQG RI FULPH GHWHFWLRQ UDZ
IDQWDV\ DQG PLOOHQQLDO
OLIHVW\OH

* https://play.google.com/store/apps/details?id=com.addatimes.Addatimes&hl=en_IN&gl=US

2 https://localbusinessguruscom.wordpress.com/2020/05/01/25-ott-players-in-india-that-you-should-know/

% https://in.bookmyshow.com/buzz/blog/Streaming/bengali-ott-platform

4 https://www.exchange4media.com/digital-news/bengali-ott-platform-addatimes-launches-in-bangladesh-104894.html

° https://www.addatimes.com/about

5 https://www.exchange4media.com/digital-news/bengali-ott-platform-addatimes-launches-in-bangladesh-104894.html

T KWWSV 22Z 4UVWSRVW FRP HQWHUWDLQPHQW GLUHFWRU VULMLW PXNKHUMLY ZHE VHULHYV IHOXGD SKHURW EDVHG RQ V
8 https://www.ibtimes.co.in/addatimes-latest-web-series-sin-gets-thumbs-viewers-across-world-820512
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Content

Original

ShemarooMe is a one-stop destination for authentic Indian
content, with access to over 3700+ titles of movies, TV
shows, songs, and 24x7 TV from various categories in many
regional languages.

SNIPPETS

Launched
February 2019

Owned by
Shemaroo Entertainment

Headquarter
Mumbai, India

Google Play Store Downloads
1IM+1

Revenue Model

Freemium (plans range from monthly
to two-monthly, priced between

INR 49 and INR 899. 2)

Content Delivery Network
Media Corp

Hours of Content
15000+ hours @

Mode of Revenue
Freemium

Regional Consumption

The app majorly targets audience residing in tier 1l and IlI
markets as well as rural India, after successfully targeting
the urban customer base.

App Availability
The app has its strong presence in more than 150 coun -
tries globally.*

*https://gadgets.ndtv.com/entertainment/news/shemaroo-launches-video-streaming-app-shemaroome-for-android-ios-and-web-1993166
2 https://play.google.com/store/apps/details?id=com.saranyu.shemarooworld&hl=en (May 10, 2019)

% https://www.shemaroome.com/plans

“https://www.mediacorp.sg/en/corporate/mediacorp-in-the-news/media-releases/mediacorp-expands-library-of-indian-content-following-tie-ups-126586 38
S https://www.mumbailive.com/en/digital/shemaroome-launches-gujarati-chat-show-with-dhwani-gautam-44433
¢ http://everythingexperiential.businessworld.in/article/ShemarooMe-celebrates-the-Golden-Era-of-Bollywood-at-a-star-studded-evening/24-07-2019-17386 7/

INDIAN OTT PLATFORMS REPQRT 2027



Top Content °

1.

2.

Drishtibharam

Pyaar on the Rocks
Aur Ek Kahani

Sector 12 Ka Kitty Club

Baaten Suni Ansuni

Languages
The content is available in Hindi, Gujarati, Punjabi, Marathi, and Urdu.®
In the News

* ShemarooMe, the OTT platform from the house of Shemaroo Entertainment
entered into a strategic partnership with Rehlat, one of the fastest-growing
Online Travel Agency (OTA) in the Middle East.

* During the lockdown, Shemaroo Entertainment worked with more than 30
temples to stream their artis live on their channels for free. The idea here was to
incentivise people to ‘Stay at Home and Pray at Home,” and this really resonated
with their audience. ®

* Shemaroo launched OTT service on Mediacorp’s meWATCH. The alliance further
strengthened Shemaroo’s foothold in the international market by targeting the
South Asian audience?®

* Graham Staines: Ek Ankahi Sachai - The Least of These, based on the brutal
murders of Australian missionary Graham Staines and his two sons, the
Sharman Joshi starrer has received widespread acclaim from all parts of the
ZRUOG EHIRUH PDNLQJ LWV GLJLWDO GHWEXW RQ 6KHPDUF

* ShemarooMe has associated with Jio to bring its content catalogue to JioFiber
users through the JioTV+ app. JioFiber users will now have access to
ShemarooMe's vast content library, including its premium content. *

¢ ShopClues entered into a strategic partnership with ShemarooMe. *?

* Tata Sky announced collaboration with ShemarooMe. The partnership gave Tata
Sky Binge subscribers access to ShemarooMe’s vast content library of over
15,000+ hours of multi-genre, multi-regional content. **

¢ ShemarooMe partnered with Amazon Pay as a digital wallet partner. 1
Innovations

* :LWK %R[ 2FH 6KHPDURROH EULQJVY WKH VXFFHVVIXO 79
consumers. The idea of TVoD (Transactional Video on Demand) is to let viewers
select movies they would like to stream from the available list and pay only for
WKH <OPV W K Hdr thiD Wifufe ShemarooMe has partnered with Book
My Show?¢

7 https://www.shemaroome.com/faq

8KWWSV

22Z WHOHYLVLRQSRVW FRP VKHPDURRPH WR SUHPLHUH PRYLHV LQ ZHHNV ZLWK WKHLU QHZ R*HULQJ

9 https://play.google.com/store/apps/details?id=com.saranyu.shemarooworld&hl=en_IN
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Content
Mubi is home to an ever-changing collection of incredible S N I P P ETS

hand-picked cinema. From cult classics and forgotten gems Launched

to festival-fresh exclusives and modern masterpieces, from November 2019

the greatest ever directors to the best new artistes, Mubi

R-HUV D YDULHW\ RI FDUHIXOO\ KDQG SWeEdlYG FLQHPD IRU PRYLH
EX-V 7KH SODWIRUP KDV FXUDWHG VSI—ﬁBaL@@WDQG FROOHFWLRQV DQG
D FRPPXQLW\ RI RYHU QLQH PLOOLRQ Pﬁe\é&qlda'%%YHUV

London

Google Play Store Downloads
1IM+1

Unique Users
27K (March 2021)

Average Minutes/ Visitor
1.6 (March 2021)

Revenue Model
Freemium

Content Delivery Network
Bitgravity

1 https://play.google.com/store/apps/details?id=com.mubi

INDIAN OTT PLATFORMS REPQRT 2031



Key Measures Top Content 3
The male TUVs outnumber female TUVs Among female viewers, there is equal
viewership in the 15-24 age group as well as 25-34 age group. However, among 1. The Traitor
male viewers, the highest number of viewers is in the 25-34 age group.

2. John & Jane

Consumer Demographics for Mubi (000) 3. City of God
Mubi Audience March 2021 4, Ham on Rye
Males, TUV Females, TUV ;
Age Group (000) Age Group (000) 5. Citadel

6. Bhuvan Shome

All Males 19 All Females 10

Source: ComScore

Total Unique Visitors Mubi (000)
%HWZHHQ $SULO DQG ODUFK

Desktop @ Total Mobile @ 7RWDO 'LJLWDO 3RSXODWLRQ

/\
[ \ AN

$SU 0D\ -X0 $XJ 6HS 2FW 1R

Source: ComScore

The highest TUVs were recorded in the month of June 2020.

App Availability

MUBI has a presence in 190 countries and its library is guided and curated by local
cultures and cinema. The streaming service has over 10 million users across the
world.?

KWWSV WLPHVR4QGLD LQGLDWLPHV FRP ZHE VHULHV QHZV HQJOLVK 40P VWUHDPLQJ VHUYLFH PXEL MRLQ KDQGV ZLWK L
SKWWSV  ZZZ LQGXOJH[SUHVV FRP HQWHUWDLQPHQW FLQHPD GHF IURP FLW\ Rl JRG WR FLWDGHO PXVW ZDWFK 40P
KWWSV ZZZ EXVLQHVVLQVLGHU LQ HQWHUWDLQPHQW QHZV PXEL XQ

YHLOV KXJH VHOHFWLRQ RI ORFDO ODQJXDJH FLQHPD FRPLQJ WR PXEL LQGLD LQFOXGLQJ 40PV LQ WDPLO PDOD\DODP DQ
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Languages

2Q OXEL «OPV DUH DYDLODEOH LQ 7DPLO ODOD\DODP %HQJDOL 7HOXJX .DQQDGD *X
and other Indian languages.*

In the News

Times Prime partnered with Mubi for a three-month free subscription. °

08%, MRLQHG KDQGV ZLWK $LUWHO % ;VWUHDP LQ )HEUXDU\

6DKLUU 6HWKKL V VKRUW <OP =R\D KLW WKH GLJLWDO YLHZLQJ SODWIRUP OXEL LQ O

$MLWSDO 6LQJK V VKRUW «<OP 5DPPDW *DPPDW® UHOHDVHG RQ 08%, LQ ODUFK

KWWSYV
KWWSV
KWWSV
KWWSV

Z2ZZ WLPHVSULPH FRP FDWHJRULHY HQWHUWDLQPHQW PXEL

WLPHVR4QGLD LQGLDWLPHV FRP ZHE VHULHV QHZV HQJOLVK 40P VWUHDPLQJ VHUYLFH PXEL MRLQ KDQGV ZLWK C
Z2ZZ GHFFDQKHUDOG FRP HQWHUWDLQPHQW VKRUW 40P JR\D QRZ SOD\LQJ RQ PXEL KWPO

ZZZ RXWORRNLQGLD FRP QHZVVFUROO DMLWSDO VLQJKV VKRUW UDPPDW JDPPDW WR UHOHDVH RQ PXEL
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Content
Original S N I P P ETS

From the house of Malayala Manorama and from their

recent successful sojourn into broadcasting comes a Launched
VHUYLFH ODQRUDPDOD|[ ZKLFK FRPELCHEREMREPIRSHULQIV RI
Manorama News and Mazhavil Manorama. ManoramaMax Owned by

RSHUV DOO WKH ODWHVW YLGHRV RI Q WWalyalkQdnbrahfal QJ OLYH QHZV DQG
all the curated programs of Manorama News. It has a

SOHWKRUD RI HOWHUWDLQPHQW FRQWI—||_| u E?'ﬁH YLGHRV IURP <FWLRQ
. . . Kerala, India

reality, and other shows of Mazhavil Manorama. Viewers

can watch the current shows on Mazhavil Manorama prior Google Play Store Downloads

to it being shown on TV with the Premium membership IM+1?

plan.

Unique Users
0.6M (March 2021)

Reach
0.1% (March 2021)

Average Minutes/ Visitor
5.1 (March 2021)

Revenue Model
AVOD

Mode of Revenue
AVOD

* https://play.google.com/store/apps/details?id=com.mmtv.manoramamax.android&hl=en_IN&gl=US
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Key Measures
Viewership is higher among the female audience compared to the male audience.
Higher number of viewers is seen in the age group of 15-24 years in both genders.

Consumer Demographics for ManoramaMAX (000)

ManoramaMAX Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)

15-24 10 15-24 14

25-34 3 25-34 4
All Males 15 All Females 25

Source: ComScore

Total Unique Visitors ManoramaMAX (000)
Between April 2020 and March 2021

Desktop @ Total Mobile @ Total Digital Population

2500

2058
2000

1517
1500
1000
571 513 646
429 .--l==
500 . 47\ . — . 610

0 0
0 0 O
31 25 40 22 27 21 27 26 38
ol g 8@

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

The TUVs for this platform are measured from the month of June 2020. The highest
TUVs were recorded in the month of November 2020, followed by September
2020.

Regional Consumption
TManorama Max majorly targets the Malayalam market, and therefore is highly
viewed in Kerala?

Top Content 3

1.

2.

Marimayam
Menaka

Life Jor

. Manjurukum Kaalam

Marutheeram Thedi

2 https://www.manoramamax.com/details/5d5a22a623eec6001b48c8ad
2 https://wittycolumn.com/top-10-web-series-on-manoramamax/
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Languages
100% content is in Malayalam.
In the News

* Mazhavil Manorama's Udan Panam changed TV game show trends. The new
format allowed contestants to play the game show from within their homes via
video call, and win instant cash. Through the app, viewers could win instant
cashback and other prizes.*

¢ Ningalkkum Aakaam Kodeeshwarar® got a good uptake with "Play along," a new
feature on the app, which has helped garner greater subscriber base for the
platform.

4 KWWSV Z2Z2Z HIFKDQJH PHGLD FRP LQGXVWU\ EULH4QJ QHZV PD]KDYLO PDQRUDPDV XGDQ SDQDP WR FKDQJH WY JDPH VKR

5 Malayalam version of Kaun Banega Crorepati
5 https://www.exchange4media.com/media-tv-news/our-tv-ott-grew-independently-none-gained-from-loss-of-the-other-pr-satheesh-mmtv-104435.html
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Content

About

aha is an exclusive Telugu content platform with an
extensive range of movies and original web series. Viewers
can get access to aha exclusives, aha world digital
premieres, aha originals and selected free movies. With
content curated specially for viewers with varied
SUHIHUHQFHYV DQG FKRLFHV DKD
entertainment with its broad library of movies ranging from

old blockbusters to originals.

SNIPPETS

Launched
February 2020

Owned by
Aha Media & Broadcasting Pvt. Ltd  *

RSHUV [IX0O0 EHGJHG
Headquarters

Hyderabad, India

Google Play Store Downloads
10M+2

Unique Users
18M3

Monthly Active Users
23L4

Revenue Model
SVOD (3 months- INR 149,
annual plans- INR 399 °)

Mode of Revenue
SVOD

Regional Consumption

7KH DSS DLPV WR FDWHU WR WKH 7HOXJX VS
become the OTT giant in the Andhra Pradesh and Telangana
PDUNHWYVY 7KHUH DUH PLOOLRQ 7HOXJX VSH
of which 50 million watch video content online.

The app also plans to bring other regional language content
except Hindi, to expand its regional market reach. ©

* https://www.aha.video/about-us

2 KWWSV SOD\ JRRJOH FRP VWRUH DSSV GHWDLOV"LG DKD5L[ WY KO HQB-1 JO 86
*KWWSV 7277 DIDTV FRP QHZV PHGLD RWW SODWIRUP DKD SDLQWV WKH WRZQ RUDQJH ZLWK WKH EHVW LQ WHOXJX FRQ)

4 KWWSV 7ZZZ PRQH\FRQWURO FRP QHZV WUHQGYV HQWH
SKWWSV ZZZ DKD YLGHR YLHZSODQV
KWWSV 7Z7ZZ PRQH\FRQWURO FRP QHZV WUHQGV HQWH

UWDLQPHQW WHOXJX RWW DKD LV EHWWLQJ RQ RULJLQDOV WR JDL
UWDLQPHQW WHOXJX RWW DKD LV EHWWLQJ RQ RULJLQDOV WR JDL
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Top Content 7 Languages

1. Color Photo The content is tailored exclusively for the Telugu audience.®
2. Masti's In the News
3. Bhanumati Ramakrishna e ,Q )JHEUXDU\ DKD DFTXLUHG H[FOXVLYH VWUHDPLQJ U
Krack?
4. Kotha Poradu
* ,Q 1IRYHPEHU DKD DQQRXQFHG RULJLQDO <OPV DQG
5. Honeymoon 2021.1°
* Samantha Akkineni signed up as host of a celebrity chat show, Sam Jam, in
November 2020. The guest celebrities included Chiranjeevi, Allu Arjun,
Tamannaah Bhatia, Rashmika Mandanna, and badminton player Saina Nehwal,
among others. **
* $&7 )LEHUQHW LQWURGXFHG IDFLOLW\ WR VXEVFULEH WR
e 'XULQJ 'LZDOL )LUH 79 RSHUHG D GLVFRXQW RQ DQQXDO
aha—the streaming platform was available on Fire TV at INR 265
* aha apologized to actor Chiranjeevi's fans. Actor Allu Arjun was referred to as
‘Megastar’ by aha app in its promotions, which angered the fans of Chiranjeevi,
who is popularly referred to as ‘Megastar’. #
* Allu Arjun will be producing a few web series as well as some interesting content
IRU WKH 277 VSDFH $Q R*FLDO DQQRXQFHPHQW UHJDUGL
VRRQ $00X $UMXQ DND %XQQ\ V H SURGXFWLRQ YHQWXU
Allu Aravind's aha app*®
¢ In May 2020, Chhota Bheem and his friends made their debut on aha. ¢
e 7DPDQQDDK V «<UVW 7HOXJX ZHE VHULHV WK +RXU SUHPL
2020. The web series is based on the novel 8 Hours by Upendra Namburi. **
Innovations
e 7KH VWUHDPLQJ SODWIRUP RSHUV 3D\ SHU 9LHZ SODQ W
share basis. For every view, the revenue that gets generated will be shared in
KDOlI EHWZHHQ WKH SODWIRUP DQG WKH SURGXFHU 0DQ
EHQH<«W IURP WKLYV
¢ aha hired seasoned directors as ‘creative consultants’ to dish out the content
WKDW FDQ VWULNH D FKRUG ZLWK 7HOXJX YLHZHUV ,W K
3DLGLSDOO\ FUHDWLYH GLUHFWRU &KDQGUD 6LGGKDUW
5HGG\ DQG 9L $QDQG WR VHOHFW UHIUHVKLQJ VWRULHV |
XVLQJ WKHLU YDVW H[SHULHQFH LQ WKH <OP LQGXVWU\
7 KWWSV ZZZ PLUFKL FRP PRYLHQHZV WRS WHOXJX ZHE VHULHV PRYLHV RQ DKD YLGHR
https://www.aha.video/about-us
KWWSV Z2ZZ H[FKDQJH PHGLD FRP GLJLWDO QHZV DKD DFTXLUHV H[FOXVLYH VWUHDPLQJ ULJKWV RI UDYL WHMD 40P NUL
KWWSV Z2Z2Z PRQH\FRQWURO FRP QHZV WUHQGYVY HQWHUWDLQPHQW WHOXJX RWW DKD LV EHWWLQJ RQ RULJLQDOV WR JD
1 KWWSV Z2Z2Z KLQGXVWDQWLPHY FRP WY VDPDQWKD DNNLQHQL WR KRVW D FHOHEULW\ WDON VKRZ RQ DKD 4UVW HSLVRG]|
2 KWWSV 22Z P\VPDUWSULFH FRP JHDU DFW 4EHUQHW LQWURGXFHV IDFLOLW\ VXEVFULEH JHH VRQ\ OLY DKD KXQJDPD DS
B KWWSV LQGLDQH[SUHVV FRP DUWLFOH WHFKQRORJ\ WHFKRRN 4UH WY VWLFN DQQXDO VXEVFULSWLRQ SODQ ]JHH GLVFR
“ KWWSV ZzZZ JUHDWDQGKUD FRP PRYLHV QHZV DKD DSRORJLVHV WR PHJDVWDUV IDQV
B KWWSV Z2Z2Z WKHKDQVLQGLD FRP FLQHPD WROO\ZRRG DOOX DUMXQ WR WU\ KLV OXFN LQ SURGXFWLRQ
KWWSV 2Z2Z WKHKDQVLQGLD FRP FLQHPD WROO\ZRRG FKKRWD EKHHP DQG KLV IULHQGY PDNH WKHLU GHEXW RQ DKD
T KWWSV 72Z2Z WKHQHZVPLQXWH FRP DUWLFOH WDPDQQDDK V 4UVW WHOXJX ZHE VHULHV WK KRXU SUHPLHUH DKD
KWWSV Z2Z2Z WKHKDQVLQGLD FRP FLQHPD WROO\ZRRG DKD PXOOV RXW SD\ SHU YLHZ SODQ ZLWK SURGXFHUV
KWWSV Z2Z2Z WKHKDQVLQGLD FRP FLQHPD WROO\ZRRG DKD KLUHV VHDVRQHG GLUHFWRUV DV FRQVXOWDQWY WR GLVK RX
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Content SNIPPETS

Original Content

Started in 2008, BIGFlix entered the Indian market with the Launched
sole purpose of bringing entertainment straight to people's 20081
homes. The platform wanted to make movie watching as

FRQYHQLHQW SRUWDEOH DQG DSRUGD%?—?“UV SRVVLEQH
Reliance Entertainment

Going by this key thought, BIGFlix initiated DVD distribution Headquarters

service in India. However, over a period of time, it discontin - Mumbai, India

XH_G WKDW VHQYLFH .DQG .SXW LQ I?OO d_é)gg?elﬂ’lav%/\éto%e Vc\)lw%logd)s(UWXULQJ WKH
movies-on-demand service. BIGFlix calls itself the user’s 0.5M+2

'Personal Blockbuster Theatre'. Movies are streamed

without any advertisements in between, and are of high Revenue Model

GH<QLWLRQ ZLWK DQ RSWLRQ WR XQVX®APP (mopthlyoNR ) wLPH

Mode of Revenue
SVOD

App Availability
The app is available only in India and the US currently ®

Languages
The app is available in seven languages including English,
Hindi, Tamil, Telugu, Marathi, Punjabi, and Bengal®

In the News

Pixar's Cars 3 returned with the iconic hot red racing car

Lightening McQueen (Owen Wilson) in a modern take of old

meets new. As the series returned for another thrilling race to

WKH <QLVK OLQH LW DLUHG LQ -XQH DV
SURSHUW\ RQO\ RQ EL[ DQG ELJ[+"

Innovations
The app also has a pay-per-view feature?

LKWWSV ZZZ ELJ5L[ FRP DERXW

2KWWSV ZZZ UHOLDQFHHQWHUWDLQPHQW FRP DERXW XV

SKWWSV SOD\ JRRJOH FRP VWRUH DSSV GHWDLOV"LG FRP ELJ5L[ ORYLHV
*KWWSV ZZZ ELJ5L[ FRP DERXW

SKWWSV ZZZ XOWUD QHZV W W DQLO DPEDQL JURXS UHODXQFKHV ELJ5L] WDNH QHWS5L[ DPD]JRQ SULPH YLGHR
SKWWSV ZZZ ELJ5L[ FRP DERXW
"KWWSV JHHQHZV LQGLD FRP WHOHYLVLRQ SL[DUV FDUV VHW WR DLU DV SDUW RI ELJ 5L RQ 5L][ KWPO

8KWWSV JDGJHWV QGWY FRP HQWHUWDLQPHQW JXLGH EHVW VWUHDPLQJ VHUYLFH LQGLD RWW DSS QHWS5L[ DPD]RQ KRWV\
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Content SNIPPETS

Original
Discovery curates content across 40+ genres, including Lt
science, adventure, food, lifestyle and others, sourced from March 2020 *

brands such as Discovery Channel, Animal Planet, BBC, TLC,
Discovery Science, Discovery Turbo, ID, Food Network, HGTV, Oyvned by
Cooking Channel, Travel Channel, DIY Network, Motortrend, Discovery Inc

and VICE. Headquarters
Mumbai, India

Google Play Store Downloads
5M+2

Unique Users
0.3M (March 2021)

Reach
0.1% (March 2021)

Average Minutes/visitor
11.8 (March 2021)

Revenue Model
SVOD (yearly- INR 299) 3

Content Delivery Network
Verizon Communications Inc.  *

Hours of Content
4000 hours °

Mode of Revenue
SVOD

1 https://www.livemint.com/news/india/discovery-launches-discovery-plus-new-streaming-service-for-india-11584355463152.html
2 https://play.google.com/store/apps/details?id=com.discoveryplus.mobile.android
® https://www.livemint.com/news/india/discovery-launches-discovery-plus-new-streaming-service-for-india-11584355463152.html
“ https://corporate.discovery.com/discovery-newsroom/discov
HU\ DQQRXQFHV WKH JOREDO ODXQFK RI GLVFRYHU\ WKH GH4QLWLYH VWUHDPLQJ VHUYLFH IRU WKH EHVW UHDO OLIH HQ\
5 https://www.livemint.com/news/india/discovery-launches-discovery-plus-new-streaming-service-for-india-11584355463152.html
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Key Measures
Male users outnumber female users by four times. In the male category, the
maximum users are in the age group of 25-34 years.

Consumer Demographics Discovery Plus (000)

Discovery Plus Audience March 2021

Males, TUv Females, TUvV
Age Group (000) Age Group (000)
6-14 12 25-34 54
15-24 35
25-34 122
All Males 254 All Females 62

Source: ComScore

Total Unique Visitors Discovery Plus (000)
%HWZHHQ $SULO DQG O0DUFK

Desktop @ Total Mobile @ Total Digital Population

®
(J
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./.
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[ J [ J @ ' @ e @) e @ @ m— Q@ [}
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Source: ComScore

The platform registered maximum TUVs in the month of October 2020. The reason

EHKLQG WKH VXGGHQ SHDN FRXOG EH WKH $PD]RQ )LUH 79 RSHU RI

app.

App Availability *

Discovery+ was launched in India back
in 2020, but the Discovery network
wants to take the platform to territories
all across the globe.

The US rollout included territories like
American Samoa, Guam, the Northern
Mariana Islands, Puerto Rico, and the
US Virgin Islands.

Elsewhere, Discovery+ was made
available in the Netherlands, Spain,
Italy, and the Nordic countries. It will
also launch in Latin America, Brazil, and
some parts of Asia at a later date.
Through a partnership with Starzplay,
Discovery+ content is also available in
18 countries from across the Middle
East and Northern Africa (MENA)

region through a branded area across
existing Starzplay platforms.

Top Content 8

1. Secrets Of Sinauli

2. 2 Nations 1 Obsession.
3. Hell's Kitchen.

4. Walking the Himalayas.

5. A Haunting.

6. Tales of Valour.

SKWWS
https://www.whattowatch.com/how-to/what-countries-is-discovery-plus-available-in

Z2Z2Z EXVLQHVVZRUOG LQ DUWLFOH $PD]JRQ *UHDW -QGLDQ )HVWLYDO 7RS 'HDOV 2Q $PD]JRQ (FKR )LUH 79 $QG .LQG!

& https://www.scoopwhoop.com/entertainment/from-secrets-of-sinauli-to-a-haunting-8-must-watch-shows-on-discovery-to-add-to-your-watchlist/
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Languages
The app in India is available in 5 languages. This includes
English, Hindi, Tamil, Telugu, and Bangld.

In the News

¢ Discovery+ partnered with Jio'®and Amazon Fire TV}

¢ Discovery+ showcased MotoGP World Championship live
in India in August 2020.%2

* Discovery+ premiered sports docuseries with FC Barcelona
in October 2020. %3

* Discovery+ launched India special shows with Manoj
Bajpayee, Rana Daggubati. These shows featured popular
names like Manoj Bajpayee, Rana Daggubati, Neeraj
Pandey, and Randeep Hooda*

* Australian legend Steve Waugh captured India’s passion for
cricket on Discovery+. Capturing Cricket: Steve Waugh in
India documented Waugh'’s journey in India through nine
cities capturing cricket's deep-rooted love. Narrated by
Harsha Bhogle, the documentary includes perspectives
from Sachin Tendulkar, Rahul Dravid, Adam Gilchrist,
among others.*®

* Discovery+ introduced a genre devoted to kids content,
with the launch of a show from the Little Singham franchise,
PRGHOOHG RQ WKH SRSXODU %ROO\ZRRG <«OP

* Starting December 15, 2020, the platform introduced six
new LIVE feeds of Discovery Network including Dkids,
HGTV, Food Network HD, Travel Channel HD, DMAX HD,
and Eurosport HD, along with existing feeds from marquee
channels like Discovery HD, Animal Planet HD, TLC HD,
Investigation Discovery HD, Discovery Science, and
Discovery Turbo.*”

* Discovery+ started streaming top titles from BBC Studios.
Landmark BBC series like Planet Earth | & Il and Blue Planet
| & Il, narrated by Sir David Attenborough, are a part of the
platform’s history programming, along with other titles. 8

Innovation

ZEUX Innovation partnered with Discovery India to deliver
FRXQWU\ V <UVW UHDO OLIH HQW DSS

9 https://www.discoveryplus.in/faq?displayFooter=false&displayMenu=false&displayHeader=false

KWWS
LKWWSV

ZZZ EXVLQHVVZRUOG LQ DUWLFOH 'LVFRYHU\ /IDXQFKHG 2Q -LR 6HW 7RS %R[ )RU -LR)LEHU 8VHUV

ZZZ H[FKDQJH PHGLD FRP GLJLWDO QHZV GLVFRYHU\ SOXV DSS QRZ RQ DPD]JRQ 4UH WY KWPO

12 https://www.zee5.com/zee5news/discovery-plus-to-showcase-motogp-world-championship-live-in-india

BKWWSV
“KWWSV
B KWWSV
BKWWSV

KWWSV
BKWWSV
BKWWSV

ZZZ H[FKDQJH PHGLD FRP LQGXVWU\ EULH4QJ QHZV GLVFRYHU\ SOXV SUHPLHUHV VSRUWY GRFXVHULHV ZLWK IF
ZZZ LQGLDWRGD\ LQ ELQJH ZDWFK VWRU\ GLVFRYHU\ ODXQFKHV LQGLD VSHFLDO VKRZV ZLWK PDQRM EDMSD\HH
EHVWPHGLDLQIR FRP DXVWUDOLDQ OHJHQG VWHYH ZDXJK FDSWXUHV LQGLD V SDVVLRQ IRU FULFNHW RQ G
ZZZ OLYHPLQW FRP QHZV LQGLD GLVFRYHU\ LQWURGXFHV NLGV FRQWHQW WR ERRVW JHQUH LQ LQGLD

ZZZ H[FKDQJH PHGLD FRP GLJLWDO QHZV LQGLD WKH VWURQJHVW GULYHU RI VXEVFULSWLRQ JURZWK IRU GLVFR
ZZZ FLQHPDH[SUHVV FRP VWRULHV QHZV RFW GLVFRYHU\ SOXV WR VWUHDP WRS WLWOHV IURP EEF VWXGLF
WLPHVR4QGLD LQGLDWLPHV FRP EXVLQHVV LQGLD EXVL

QHVV JHX[ LQQRYDWLRQ SDUWQHUV ZLWK GLVFRYHU\ LQGLD WR GHOLYHU FRXQWU\V 4UVW UHDO OLIH HQW DSS DUWLFOH
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Amazon Prime Music is an integral part of the Prime mem -
bership services by Amazon.com. The exclusive member-

ship gives access to unlimited downloading, unlimited skips S N I P P ETS
and ad free streaming of 60 million+ songs. The song

reserves on the app are also available as part of well-segre- Launched

gated stations and playlists in various genres as well as March 2018

moods. Depending on the user’s tastes, one can select

genres ranging from the usual rock, pop and alternative to
jazz, classical, ghazals and Rabindra sangeet etc

Owned by
Amazon.com

Headquarters
Seattle, Washington, USA

Google Play Store Downloads
100 million+

Unique Users
11 million+ (April 2021)

Reach
2.5%

Average Minutes/ Visitor
13.9

Revenue Model
SVOD

Content Delivery Network
AWS

Content Library
Over 70 million songs + 9 million podcasts !

Mode of Revenue
Bundled with Amazon Prime subscription
at Rs. 129/month, Rs. 329/ three months
and Rs 999/year ?2

thttps://lwww.amazon.in/music/prime
2https://www.amazon.in/music/prime
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Key Measures

Prime Music is accessed three times more by men above the age of 35 years as

compared to women above 35 years. Similarly most men between the ages 25-34

\HDUV IUHTXHQW WKH DSS ZKLOH ZRPHQ Rl WKDW DJH JURXS DUH <YH WLPHV IHZHU

Consumer Demographics for Amazon Prime Music (000)

Amazon Prime Music Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)

15-2 2,313 15-24 1,698
25-34 2,408 25-34 504
35+ 3,649 35+ 1,308

All Males 8,370 All Females 3,510

Source: ComScore

Total Unique Visitors Amazon Prime Music (000)
Between April 2020 and March 2021

Mobile App
20000
16788
15000
12405 \oos 11880
1042
0429 10120 10443 - 10238
10000 8672
7052 7354
5000

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

There is a peak in exploration of the mobile app seen in July 2020 and December
2020 when Amazon Prime Music launched ‘Hyderabad gig’ and music videos as an
in-app feature. ®

Prime Music India, apart from being prevalent in India, also gets mentions across its
diaspora in the US, Bangladesh, Malaysia, etc.

3 https://www.indiatoday.in/technology/news/story/amazon-music-subscribers-can-now-watch-music-videos-but-there-is-a-catch-1745980-2020-12-02
“https://music.amazon.in/
> Meltwater Analytics, Top Hashtags
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Regional Consumption

Music on Amazon Prime India caters to English, Hindi, Tamil,
Telugu, Kannada, Malayalam, Gujarati, Bengali, Odia, Marathi,
Punjabi, Assamese, Rajasthani, and Bhojpuri languages’.

Major consumption of music is seen in Tamil Nadu with
popular hashtags conversing on Putham Puthu Kalai and
Soorarai Potrru.®

Tollywood is known for its hit musicals, and Amazon Music in
collaboration with Sony Music Studios and Knack Studios took
it up a notch with ‘Hyderabad Gig’ in July 2020 bringing on
board well known artists who released their independent
music with Telugu Pop as the theme. “Listeners are constantly
seeking newer, undiscovered music to enjoy and Hyderabad
Gigs’ original compositions are sure to delight music lovers
with fresh Telugu songs especially created by composers like
Gopi Sundar, Ghibran, Justin Prabhakaran” —Sahas Malhotra,
Director, Amazon Prime Music.®

Amazon Prime Video has made investments in content for
more than 10 languages.’ The release of the music from these
productions will be available on Prime Music exclusively.

Focusing on Tier 2 cities, Amazon hopes to make an impact
with popular podcast topics on the lines of sports and album
releases for independent artists. &

In News

Globally, Amazon Music has crossed over 55 million
subscribers.®

3ULPH OXVLF KDV
service, providing 9 million+ episodes for its paid members
featuring everything from TED talks to podcasts by Indian
hosts and creators like Cyrus Broacha, Jay Shetty, Sadhguru,
Robin Sharma, etc, international hosts Conan O Brian, Trevor
Noah with categories covering business, news, education
motivation, travel, health and lifestyle, comedy, etc.'® The
podcasts will have voice ads pre-embedded in them for
monetization purposes. **

The podcasts will have voice ads pre-embedded in them for
monetization purposes. *?

In the global market, Amazon Prime has held on strongly as a
smart speaker distributor with 10.9 million Echo devices
shipped in 2019, giving it a 36.6% market share, crushing
Google Home smart speakers in the process. '3

«QDOO\ DGGHG SRGFDVWV WR LWV

Tesla cars will soon have voice-enabled support for Amazon
Music streaming, adding to the current option of Spotify as
in-car entertainment.

Earlier this year, Chromecast on Google TV as well as
televisions supporting Android introduced Amazon Music
app, giving users a clean and adaptive Google Ul experience
as they listened to their favourite tunes.

Since June 2020, selected Jio Fibre Gold, Platinum, Diamond

DQG 7LWDQLXP EURDGEDQG SODQV EHJDQ RS
Prime membership including access to Prime Music, where all

users had to do was sign into the app. ¢

Innovations

Amazon Prime Music has added a new “X-Ray” feature, similar
to the feature in Prime Video, which enables listeners to read
short trivia of what they listen to, sing along lyrics as well as
song credits.’

Amazon Music International has joined hands with Warner

Music Group and Universal Music Group to upgrade the

audio quality of thousands of songs to Ultra HD. The process

RI UHPDVWHULQJ ZLOO FUHDWH DQRWKHU OD
and vibrancy to the audio, converting it to 24 bit and 96 kHZ or

192 kHz ®

VWUHDPLQJ

© https://www.newindianexpress.com/cities/hyderabad/2020/jul/04/hyderabad-gig-season-1-to-launch-6-telugu-pop-songs-2165060.html

" https://www.thehindu.com/business/Industry/amazon-prime-video-to-continue-investing-in-local-content/article33593308.ece

& https://www.thehindubusinessline.com/companies/amazon-india-to-increase-investments-in-ott-space-push-prime-into-tier-ii-markets/article35056 118.ece
9 https://musically.com/2020/01/22/amazon-now-has-more-than-55m-music-streaming-users/

WKWWSV

Z2ZZ 4UVWSRVW FRP WHFK QHZV DQDO\VLV DPD]JRQ SULPH PX

sic-introduces-podcasts-in-india-including-on-purpose-with-jay-shetty-ted-talks-daily-and-more-9528371.html
1 https://inc42.com/buzz/amazon-prime-music-looks-to-replicate-spotifys-growth-with-podcasts-launch-in-india/
2 https://www.cnbctv18.com/technology/new-digital-tax-impact-amazon-evaluates-registering-prime-video-music-in-india-6668581.htm
2 https://musically.com/2019/11/14/report-claims-amazon-has-soared-ahead-in-smart-speaker-race/
4 https://www.businessinsider.in/business/auto/news/tesla-cars-to-soon-have-apple-amazon-music-support/articleshow/80008095.cms
5 https://www.news18.com/news/tech/amazon-music-app-now-available-on-google-tv-and-android-tv-3476492.html

®KWWSV
7 https://www.engadget.com/amazon-music-x-ray-164539864.html

JDGJHWV QGWY FRP WHOHFRP QHZV MLR 4EHU DPD]JRQ SULPH IUHH DQQXDO VXEVFULSWLRQ UHOLDQFH

8 https://press.aboutamazon.com/news-releases/news-release-details/amazon-music-partners-universal-music-group-and-warner-music
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@ Spotify’

Swedish-origin streaming service, Spotify, has completed a

littte more than a year in India since its launch and has

successfully streamed in almost 2,300 countries °. S N I P P ETS
Globally, Spotify has a catalogue of 50 million+ songs and

700k+ podcasts, where the premium membership provides Launched

DG IUHH KLJK GH<QLWLRQ TXDOLW\ DX GeRruayx00® Ko@) DOVR EH GRZQ

loaded. Founders

Daniel Ek, Martin Lorentzon 2

Legal Name
Spotify Technology S.A. @

+HDGTXDUWHUV
Stolkhome, Sweden #

,QGLDQ +HDG 2<FH
Mumbai ®

Google Play Store Downloads
1 billion+ ©

8QLTXH 8VHUV
25.8 million+ (April 2021)

Reach
5.5%

Average Minutes/ Visitor
137.5

Monthly Active Users
365 million (Worldwide)

Content library
70 million + (songs and podcasts)

Popularity Rankings
#1 in downloads (worldwide) as per Statista 8

Revenue model
AVOD, SVOD

Content Delivery Network
Fastly °

Mode of Revenue
Rs. 66 (Student) and Rs 199 (Family) per
month, Rs. 719 (Individuals) half yearly

https://inc42.com/resources/hottest-music-streaming-apps-in-india-2020/

https://www.crunchbase.com/organization/spotify#section-overview

https://www.crunchbase.com/organization/spotify#section-overview

https://www.crunchbase.com/organization/spotify#section-overview

https://www.spotify.com/in/about-us/contact/

https://play.google.com/store/apps/details?id=com.spotify.music&hl=en_IN

https://www.imore.com/spotify-now-has-365-million-monthly-active-users

https://www.statista.com/statistics/691256/leading-google-play-music-worldwide-downloads/
https://engineering.atspotify.com/2020/02/24/how-spotify-aligned-cdn-services-for-a-lightning-fast-streaming-experience/

0 KWWSV QHZVURRP VSRWLI\ FRP PDMRU VWUHDPLQJ WUHQGYV IURP VSRWLI\V 4UVW \HDU LQ LQGLD

© @ N o s w N e
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Key Measures

The platform has 1.5 times more male users than female. The maximum number
of users fall in the age group of 15-24 years, where male users are double the
female users.

Consumer Demographics for Spotify (000)

Spotify Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
6-14 599 6-14 809

15-24 8,710 15-24 4,955
25-34 3,053 25-34 2,018
35+ 3,457 35+ 2,232

All Males 15,819 All Females 10,013

Source: ComScore

Total Unique Visitors Spotify (000)
Between April 2020 and March 2021

Desktop @ Mobile App @ Mobile @ Total Digital Population

30000
24820 25333
25000 23328 23339/0/
21837 -_—1
o
20000 |-18766 1807 18221
17862 18059
15:50\0\@93 16239 16219_~® L& _1ogen —0—
[ ] 14687 [ ]
15000 |— @~y o ~<o¢— 0 N
128°6 12019 _—~@ 0 —"T3733 T8 @ — 13300
ot01 o= ¥ ~10g5—© 12776 12 12049
10000 e 8178 1e5  7go7 7 %o
7238
o§._._./e 510y 5653 6081 6157 6496
5000 600 444
2916 2755 2662 2965 3270
0

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

With a variety of subscription plans available to suit all lifestyles, Spotify has seen an
increase in user base, especially among those who have a fondness for

international music. Over 60% of the top ten albums streamed through the year
had music from international artists. *

Regional Consumption

Choices for music on Spotify are
currently present in English, Hindi,
Bengali, Marathi, Tamil, Telugu,
Kannada, Malayalam, Punjabi, Odia,
Bhojpuri, Urdu, and Gujarati. *?

Singer Diljit Dosanjh hosted a listening
party, a feature on Spotify allowing
guests to listen to music together no
matter the distance, ** while releasing
his alboum G.O.A.T. live on the app*

Punjabi, Telugu, and Tamil seem to be
the most streamed regional languages
on Spotify; to capitalize on this, two
commercials in Tamil and Telugu with
actor Nagarjuna on TV were released
and so was sponsorship for a season of
Big Boss in Telugu®®

To focus on Punjabi-speaking regions,
there were digital ad campaigns?®
involving Baadshah, Diljit Dosanjh, and
Neha Kakkar, the latter being the top
Punjabi artist and top female Hindi
artist on Spotify.*” A Punjabi pop music
microsite was also released in April
2021 to engage with users.*®

AP Dhillon’'s Brown Munde has been
streamed 65,302,200 times on Spotify,
which the app claims has never
occurred with either English or Hindi
tracks before.*®

In February 2021, Spotify’s virtual
‘Stream On’ event announced that it
would be focusing more on getting
Kannada, Bhojpuri, and Bengali music
on board. %

1 https://www.ibef.org/news/audio-streaming-grows-40-in-india-in-2020
2 https://musically.com/2021/04/07/spotifys-six-point-strategy-for-cracking-india/
1 https://www.theverge.com/2020/7/28/21344926/spotify-premium-group-session-stream-together

4 https://brandequity.economictimes.indiatimes.com/news/digital/opinion-seven-strategies-from-brands-leading-the-conversation/77647240

5 https://www.businessinsider.in/advertising/ad-tech/arti

cle/how-spotify-will-use-marketing-and-communication-to-bring-in-its-next-phase-of-growth-in-india/articleshow/81553003.cms

16 https://indianexpress.com/article/entertainment/music/punjabi-music-neha-kakkar-diljit-dosanjh-spotify-playlists-6332379/

7 https://www.republicworld.com/entertainment-news/music/neha-kakkars-2020-wrapped-on-spotify-sees-the-singer-top-multiple-playlists-check-out.html

18 https://musically.com/2021/04/07/spotifys-six-point-strategy-for-cracking-india/
9 https://musically.com/2021/04/07/spotifys-six-point-strategy-for-cracking-india/

20 https://www.newindianexpress.com/business/2021/feb/23/spotify-to-expand-sound-up-to-add-12-more-languages-in-india-2267793.html
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In News Spotify, with its monthly active users standing at 365 million, *

credits its considerable growth to the Indian market, Europe,
An interesting Twitter campaign started by Spotify India and the US3 Its total YOY revenue for 2020 amounted to
#playthis was one of the top 5 trending hashtags globally in ELOOLRQ JURZLQJ LQ WKH ODVW TXDUW
June 2020. The campaign, ideated by 22feet Tribal Worldwide, million paid subscribers. *
gave users a chance to discover music and playlists by
tweeting a mix of emojis based on their mood with the  Entering the live audio segment, Spotify has bought over
hashtag—#playthis—and ~almost instantly receive a Clubhouse rival, sports-focused audio app, Locker Room, on a
recommendation associated with the emojis. The campaign ~ $50 million deal.*

led Twitter engagement of 39k and 243k conversations over a
period of 24 hours. 2 In May 2020, Spotify signed an agreement with Indian music

label giant Saregama to add its library of more than 100,000
7KH <UVW ORFNGRZQ LQ ,QGLD PDUNHGYBOANM LALIHGWA B HHXW® ®DRIRDPIMYV WR WKH VV
people—with a marked increase in screen time resulting in )
listenership on Spotify's web version and the tab/mobile  INNoOvations

applications growing by 37% and 55% respectively.??
From smart watches to smart speakers, Spotify is now

Independent music listenership on Spotify India has available to stream on Apple Watch without the need to own
increased by 90% with users wanting to stream happier —aniPhone*and also on Amazon’s Echo devices®
music.?® As per Spotify’s editorial head Sneha Singh, with
Bollywood taking a backseat in the number of songs Spotify HiFiis a high-end membership plan providing users
produced in movies, the indie music scene has the best ZLWK &' TXDOLW\ ORVVOHVV DXGLR DW D SU
growth, with the team easily being able to curate 50 playlists, ~current devices.¥
which was far tougher before.

Another feature introduced on the app is ‘Spotify clips’, which
Among Indian independent artists being streamed abroad, IS a version of Instagram stories, exclusively created by artists
Prateek Kuhad, The F16s, Ritviz, Lost Stories, and Nucleya are to connect with their fans. *
the most popular. 2°

6SRWLI\ KDV VHHQ D QHZ D*QLW\ WRZDUGV SRGFDVWV LQ D
fact corroborated by its YouGov survey in November 2020.

More than half the respondents “felt closer” to the

personalities when hearing them speak on podcasts. Indians

also looked forward to listening to one podcast a week with

novel content that is both informative and inspirational. 2

A 1,100% growth was seen with Hindi podcasts hosted on
podcast creation tool Anchor, 2 with Ranveer Allahbadia, Jay
Shetty, and Dhruv Rathee joining Spotify Wrapped's Top 5
most streamed shows. %

Spotify’s ‘Sound Up’ initiative manages underrepresented
podcasters while its ‘Spotify for Artists - SFA' initiative has seen
LQGHSHQGHQW DUWLVWYV FODLP SUR<OHV 6DUDWK\ .RUZDU
Antariksh, Sand Dunes are few among the many who've
reached global audiences, thanks to ‘SFA?°

2L https://www.afags.com/companies/spotify-indias-playthis-twitter-campaign-by-22feet-tribal-worldwide-trends-at-5-worldwide

22 https://www.ibef.org/news/audio-streaming-grows-40-in-india-in-2020

2 https://www.livemint.com/companies/news/spotify-sees-indie-playlist-grow-90-in-2020-11614063963545.html

24 https://musically.com/2021/04/07/spotifys-six-point-strategy-for-cracking-india/

2 https://www.livemint.com/news/india/audio-streaming-grows-40-in-india-in-2020-11608022882735.html

26 https://newsroom.spotify.com/2020-12-08/new-insights-reveal-podcast-patterns-in-india/

27 https://newsroom.spotify.com/2020-12-08/new-insights-reveal-podcast-patterns-in-india/

2 https://tech.hindustantimes.com/tech/news/spotify-wrapped-2020-here-s-what-indians-listened-to-the-most-this-year-71606 796 108054.html

2 https://www.newindianexpress.com/business/2021/feb/23/spotify-to-expand-sound-up-to-add-12-more-languages-in-india-2267793.html

30 https://www.imore.com/spotify-now-has-365-million-monthly-active-users

SLKWWSV ZZZ 4QDQFLDOH[SUHVYV FRP LQGXVWU\ LQGLD VHUYHV VSRWLI\ DV QRWDEOH VRXUFH RI JURZWK LQ PRQWKO\ DFV
2ZKWWSV JDGIJHWYV QGWY FRP DSSV QHZV VSRWLI\ T UHVXOWY HDUQLQJV SUR4W UHYHQXH PDX SDLG VXEVFULEHUV SR
* https://indianexpress.com/article/technology/tech-news-technology/spotify-buys-locker-room-apps-maker-betty-labs-in-live-audio-push-7252248/

34 https://techcrunch.com/2020/05/11/spotify-saregama-india/

3 https://www.indiatoday.in/technology/news/story/apple-watch-users-can-directly-stream-songs-podcasts-on-spotify-1738197-2020-11-05

BKWWSV JDGIJHWV QGWY FRP HQWHUWDLQPHQW QHZV VSRWLI\ DPD]RQ DOH[D VXSSRUW LQGLD DQQRXQFHG HFKR GHYLFH)
TKWWSV ZZZ LQGLDWRGD\ LQ WHFKQRORJ\ QHZV VWRU\ VSRWLI\ KL4 VXEVFULSWLRQ WR EULQJ ORVVOHVV FG TXDOLW\ DX
8 https://www.indiatoday.in/technology/news/story/spotify-clips-are-like-instagram-stories-for-artists-1772095-2021-02-23

INDIAN OTT PLATFORMS REPQRT 2055



156 INDIAN OTT PLATFORMS REPQRT 20



Gaana was founded with a visionary outlook in 2010 when

music streaming was entirely a foreign concept. The

application since then has grown to deliver 45 million+
songs (with daily additions), 30+ Radio Mirchi stations,

SNIPPETS

IS

PLOOLRQ PRQWKO\ DFWLYH X\

H[SHUW FXUDWHG SOD\OLVWV KLJK Gﬁpp@e@vlLRQ DXGLR TXDOLW\
podcasts, and music videos, all available in 16 regional April 2010
languages. Owned by
Times Internet 2
+HDGTXDUWHUV
Noida, Uttar Pradesh 2
Google Play Store Downloads
100 million + 4
8QLTXH 8VHUV
40 million+ (April 2021)
Reach
8.6%
Average Minutes/visitor
12.9
Monthly Active Users
185 million+ °
Revenue Model
AVOD, SVOD
CDN
Akamai ¢
Song library
45 million 7
Mode of Revenue
Rs. 99/Month Rs. 149/3 month
and Rs. 399/Year for Gaana+
! KWWSV WLPHVR4QGLD LQGLDWLPHV FRP EXVLQHVV LQGLD EXVLQHVV JDDQD EHFRPHV 4UVW PXVLF DSS WR UHDFK PLC
2 KWWSV WLPHVR4QGLD LQGLDWLPHV FRP EXVLQHVV LQGLD EXVLQHVV JDDQD EHFRPHV 4UVW PXVLF DSS WR UHDFK PLC
KWWSV ZZZ OLQNHGLQ FRP FRPSDQ\ JDPPDJDDQD DERXW
KWWSV SOD\ JRRJOH FRP VWRUH DSSV GH
WDLOV"LG FRP JDDQD KO HQB-1 VKRUWOLQN E G G SLG *DDQD HEVLWH F $QGURLG LVBUHWDUJHWLQJ WUXH DIBGS JD
KWWSV EUDQGHTXLW\ HFRQRPLFWLPHYV LQGLDWLPHV FRP QHZV PHGLD JDDQD UHDFKHV
KWWSV Z WHFKV FRP VLWHV LQIR JDDQD FRP
KWWSV SOD\ JRRJOH FRP VWRUH DSSV GHWDLOV"LG FRP JDDQD KO HQB-1 JO 86
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Key Measures

Gaana’s study on music consumption

7KH PRVW WUD+F VHHQ RQ WKH DSS LV IURP PHQ ®@Qd &R MK RUWKHORFN®RAQ |

JURXS

PRUH WKDQ WRWDO XQLTXH IHPDOH YLVLWRUV

Consumer Demographics for Gaana (000)

Gaana Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
1 24 1 24
2 2
All Males 24,980 All Females 15,267
6RXUFH &RP6FRUH
Total Unique Visitors Gaana (000)
%HWZHHQ $SULO DQG ODUFK
'"HVNW@SORELOH @SBRELOH
° 42224 Py
=" o—3—e—o—, o
/ . _~°
o—¢ Y

$SU 0D\ -XQ -X0 $XJ 6HS 2FW 1RY 'HF -DQ )HE

6RXUFH &RPG6FRUH

The maximum TUV is recorded in the month of April 2020. The users of the
platform are almost uniform throughout the year. There is a very meagre change
between the TUVs of April 2020 and March 2021. The least TUVs are seen in the
month of July 2020.

Regional Consumption

Music on Gaana is available in English, Hindi, Urdu, Tamil, Malayalam, Kannada,
Telugu, Punjabi, Haryanvi, Bhojpuri, Bangla, Odia, Assamese, Marathi, Gujarati, and
Rajasthani?®

There are about a 100 original podcasts released by Gaana, including a few Tamil
and Telugu podcasts apart from Hindi and English with genres discussing crime,
news, storytelling, poetry, comedy, etc.®

amongst people were “Bollywood,
Punjabi Pop, Indipop, Telugu Film
Music, and Regional Pop songs”
—statedPrashan Agarwal, CEOQO,
Gaanal® With a plateau in Bollywood
music  production  during  the
pandemic, more and more singles
sought out popularity on streaming
platforms from independent artists
like, B Praak, Prateek Kuhad, Diljit
Dosanijh, etc. Gaana’s CEO also stated
that with streaming platforms gaining
recognition in tier 1, 2, and 3 cities,
regional music saw a meaningful rise
of 30x times as compared to
Bollywood, which only saw a 5x growth
in the past three years.

Gaana supports 3.3 billion streams in
which regional music consumption
KROGV D VLJQL<«<FDQW =
Bollywood music listenership

+RZHYHU WKH WRWDO QXPEHU RI XQLT X H thatthe rosypogulapistening chaices O PR V W

FRQWU|

FRQWUDULO\ GURSSHG®IURP W

ULVH LQ PXVLF FRQVXPSWLRQ DFURVV LQGLD GXULQJ ORFNGR

PLOOLRQ PRQWKO\ DFWLYH X

KWWSV JDDQD FRP

KwWwsV JDDQD FRP SRGFDVW YLHZDOO JDDQD SRGFDVW RULJLQDOV

KWWSV 7ZzZZ H[FKDQJH PHGLD FRP PHGLD RWKHUV QHZV
B KWWSV ZZZ OLYHPLQW FRP LQGXVWU\ PHGLD DXGLR VWUHDPLQJ SODWIRUPY OHDQ RQ LQGHSHQGHQW DUWLVWHV LQ DE
2 KWWSV EUDQGHTXLW\ HFRQRPLFWLPHV LQGLDWLPHV FRP QHZV PHGLD JDDQD UHDFKHV

KWWSV ZZZ OLYHPLQW FRP LQGXVWU\ PHGLD DXGLR VWUHDPLQJ SODWIRUPVY OHDQ RQ LQGHSHQGHQW DUWLVWHV LQ DE
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In News The government’s ban on Chinese apps paved the way for
many streaming players to introduce a short form video
Gaana has seen the most success with their strategies of —application for users to indulge in an attempt to substitute the
concentrating on smaller Tier 2 and 3 regions and has plans ~ previously comfortable Tik Tok. Gaana’s Hotshots saw more
RYHU WKH QH[W <YH \HDUV WR IRFXV Dap 3Hakh contantyrregtors emistingriremselyes and some

4 regions** ,W DOVR QRWLFHG D LQRRENAP UL P UWKMWWY DQG LQEXHQFHUV LQF|
consumption all over India with a rise in the listening patterns ~ Darshan Raval, Riyaz Aly, Avneet Kaur, ef€.The introduction
of devotional and romantic playlists. 1° of Hotshots and podcasts apart from music streaming has

given Gaana a projected user base of 500 million in the next
A study on the listening patterns of more than 150 milion  three years.>
Indians showed that Arijit Singh, Tanishk Bagchi, Neha Kakkar,
Pritam, and Badshah were the most listened to in the Indian *DDQD LV WKH «<UVW PXVLF VWUHDPLQJ DSSOL
artists’ circle. On the other hand, music by Ed Sheeran, Billie @ UPI Autopay feature to smoothen out the auto debit
Eilish, Alan Walker stood out among global icons 16 mandate procedure that would renew its subscriptions as per
the user's choice of intervals depending on whether it is
20H Rl WKH WUHQGLQJ KDVKWDJV % meekh. mentily, yeayy kasis, etc?
growth in listenership of Korean pop (K-pop) music exclusively
on Gaana. Indie artists and music beyond movies received
LPPHQVH UHFRJQLWLRQ WKURXJK WKH \HDU ZLWK D JURZWK RI
of the Top 100 Hindi charts encompassing the former. 7

On a less successful note, Gaana was unable to renew their
licensing contract with Tips Music Industries owing to high
royalty fees resulting in Tips withdrawing their entire library of
work from Gaana’s servers.®

TuneCore, a New York-based music distribution service joined

a two-way partnership with Gaana in October 2020. All of

TuneCore’s artists will be available for Gaana’s subscribers to

H[SORUH DQG LQ WXUQ ,QGLDQ DUWLVWYV ZLOO «QG D ZD\ WR EH
distributed out to TuneCore’s partnered 150 digital stores

around the world. *°

Gaana raised approximately $41 million dollars as debt from

Tencent?®® to support its incremental growth, thus hiking

7THQFHQW V VKDUH LQ *DDQD E\ ZKLOH 7LPHV ,QWHUQHW

*URXS DQG (VRS 3RRO V VKDUHV ERLOV GRZQ WR DQG
UHVSHFWLYHO\ $V SHU (QWUDFNHU WKLV SXWV *DDQD V QHW

worth at approximately $530 million as of September 2020. #

Innovations
Gaana is now compatible with Amazon Alexa, making it

FRQYHQLHQW IRU (FKR XVHUV WR UHTXHVW WKHLU IDYRXULWH SRGFDVWYV
playlists, and singles to be played on demand.??

W KWWSV ZZZ IRUWXQHLQGLD FRP WHFKQRORJ\ VSRWLI\ WKH VRXQG RI VWUHDPLQJ

KWWSV 7ZZZ H[FKDQJH PHGLD FRP PHGLD RWKHUV QHZV ULVH LQ PXVLF FRQVXPSWLRQ DFURVV LQGLD GXULQJ ORFNGR.
KWWSV Z7ZZZ H[FKDQJH PHGLD FRP PHGLD RWKHUV QHZV ULVH LQ PXVLF FRQVXPSWLRQ DFURVV LQGLD GXULQJ ORFNGR
KWWSV ZzZZ LEHI RUJ QHZV DXGLR VWUHDPLQJ JURZV LQ LQGLD LQ

KWWSV 7ZZZ PXVLFEXVLQHVVZRUOGZLGH FRP VWUHDPLQJ IDOORXW LQ LQGLD WHQFHQW EDFNHG JDDQD UHIXVHV WR SD\
KWWSV ZZZ DQLQHZV LQ QHZV EXVLQHVV EXVLQHVV WXQHFRUH SDUWQHUV ZLWK JDDQD WR PD[LPL]JH GLVWULEXWLRQ LC
KWWSV Z7Z7ZZ ELOOERDUG FRP DUWLFOHV EXVLQHVV VWUHDPLQJ WHQFHQW LQFUHDVHYV VWDNH LQ LQGLDQ VWUHDPL
KWWSV 7ZZZ PXVLFEXVLQHVVZRUOGZLGH FRP WHQFHQW DFTXLUHV D ELJJHU VOLFH RI LQGLDQ VSRWLI\ ULYDO JDDQD XS
KWWSV ZZZ OLYHPLQW FRP WHFKQRORJ\ DSSV DOH[D FDQ QRZ SOD\ VRQJV IURP VSRWLI\ RQ HFKR VSHDNHUV LQ LQGLD
KWWSV 727ZZ WKHKLQGXEXVLQHVVOLQH FRP FRPSDQLHV JDDQD EHWV ELJ RQ KRWVKRWY VHHV VXUJH LQ VXEVFULSWLRQ
KWWSV PXVLFDOO\ FRP JDDQD KRSHV WR UHDFK P XVHUV LQ QH[W WKUHH \HDUV

KWWSV Z7ZZZ H[FKDQJH PHGLD FRP GLJLWDO QHZV JDDQD EHFRPHV 4UVW SOD\HU LQ PH LQGXVWU\ WR LQWHJUDWH ZLWK
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Airtel Wynk is Bharti Airtel's entry to the music OTT
competition in India. Launched in the year 2014, the app

boasts of 4 million+ songs with both a free and premium S N I P P ETS

subscription option. For listeners consuming the free

version, the quality is lower, ridden with ads, and there is no Launched
option of download. Airtel Wynk monetizes instead with a September 2, 2014 ®
premium plan allowing subscribers, at the following
standard rates per month, to listen to uninterrupted (ad Owne_d l_)y
Bharti Airtel

free) tracks at 320kbps and with the option of download for
RZLQH FRQVXPSWLRQ Headquarters
Gurgaon, Haryana

Google Play Store Downloads
100 Million+ 2

Unique Users
50 million + (March 2021)

Reach
10.7%

Average Minutes/visitor
16.9

Monthly Active Users
72.5°%

Revenue Model
AVOD, SVOD

Content Delivery Network
NAGRA Security Services Platform  *

Song Library
15 million °

Mode of Revenue
Rs 49/monthly ©

! https://www.indiatoday.in/technology/news/story/airtel-launches-wynk-music-service-for-phones-206856-2014-09-02
2 Google Play Store
® https://musically.com/2021/05/18/indian-streaming-ser
vice-wynk-music-has-72-5m-monthly-users/#:~:text=Wynk%20Music%20had%2072.5%20million, India%2C%20citing%20App%20Annie%20data.
4 https://lwww.bloomberg.com/press-releases/2020-04-29/airtel-xstream-app-exceeds- 1-5-billion-multi-drm-licenses-served-from-the-nagra-security-services-platform
5 https://wynk.in/corporate/music.html
¢ https://tech.hindustantimes.com/tech/news/airtel-launches-new-prepaid-packs-with-wynk-premium-subscription-71611205931476.html
” https://lwww.mysmartprice.com/gear/spotify-launched-in-india-airtel-wynk-and-jio-saavn-comparison/
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Key Measures Regional Consumption
‘\QN OXVLF <«QGV D PDMRULW\ RI LWV DXGLHQFH D ®RRRNNsKWhaRaOQage peSeneeiW ZHHQ W

ages of 15-24 years and ages 35 and above. Most female audiences for Wynk  English, Hindi, Tamil, Telugu, Kannada,

OXVLF IDOO LQ WKH DJH JURXS RI \HDUV EXW WRBDUDQRPEHW LW VL%RQJIPDQW C
compared to their male counterparts. +DU\DQYL 3XQMDEL ODUDWKL !
$VVDPHVH DQG&G *XMDUDWL
3XQMDEL VHHPV WR EH WKH PRV
language heard over Wynk with more

than 120 curated playlists with the top

artist list frequented by B Praak, Jass

Consumer Demographics for Wynk (000)

Wynk Audience March 2021

Males, TUV Females, TUV Manak, Maninder Buttar, etc.®
Age Group (000) Age Group (000)
6-14 53 6-14 14 Marath? pIayI!sts follow the Iea_d with
Bengali, Tamil, and Telugu music.
15-24 12,326 15-24 7,648
25-34 9,460 25-34 5,231
35+ 10,132 35+ 5,330
All Males 31,971 All Females 18,222

Source: ComScore

Total Unique Visitors Wynk (000)
Between April 2020 and March 2021

Desktop @ Mobile App @ Mobile @ Total Digital Population

60000
50000 49268 49434 49203 50193
._g— 9
477 48832 48298
40430 4068, o—° 071 8937
40000 38364 — ﬂ):, Joegy 44585
32457 32250
31231 3178, 38003
20000 338 28657 8@3 5414 36999
%649
28998 28815 29175
26615
20000
10000

489 316 287 281 383 380 395 348 666 497 602 573

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

Wynk Music has seen a steady rise this year with Airtel's bundled subscription
opportunities.

8 https://wynk.in/music
¢ https://wynk.in/music/package/popular-punjabi-hits/bb_1512370496100
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In News

Wynk Music currently holds a 15% market share, same as

Spotify as per the OTT Audience Measurement Insights

report®* DQG PDMRU FRPSHWLWRU $PD]JRQ KDG SODQV RI LQYHVWLQJ
in approximately a 5% stake in Bharti Airtel as of mid-2020 *.

$ULMLW 6LQJK LV VXFFHHGLQJ DV WKH 1R DUWLVW DFURVYVY DOO PDMRU
music streaming platforms. 2

Bharti Airtel has added two new data plans that provide its
telecom users an added free subscription to Wynk Music. **

,QGLYLGXDOV FDOOLQJ $LUWHO XVHUV FDQ HQMR\ OLVWHQLQJ WR
‘Hellotunes’ set by the latter from a choice of more than 6
PLOOLRQ VRQJV UHEHMFWLQJ WKHLU PRRG

:\QN OXVLF «<QDOO\ KDV DQ DGGLWLRQ RI SRGFDVWV WR LWV
application, allowing subscribers to listen to high quality,

ad-free audio podcasts.*® Genres like sports, comedy, news,

etc, are suggested to the user based on their preferences with

the option of easily resuming from where they paused. Sony

Music on Wynk will soon be bringing alive Chakmak

Kathaayein, audio stories from the popular children’s

magazine Chakmak, that teach children family values and love

towards nature. 6

Innovations

Wynk Stage in mid-2020 launched #WynkConcerts allowing
artists to share a live space to connect with and perform for
their followers as well as new audiences.'” Wynk was
successfully able to conduct live Navratri®, Diwali® and New
Year concerts® with artists like Benny Dayal, Amit Trivedi,
Sachin-Jigar, Mika Singh, Tony Kakkar, Euphoria, Sanam, etc,
making appearances where fans could post song requests
and react in real-time through their user experience.

10 https://inc42.com/buzz/gaana-claims-top-spot-in-india-with-150-mn-users-30-market-share/

1 https://economictimes.indiatimes.com/industry/telecom/telecom-news/amazon-in-talks-to-invest-2-billion-in-bharti-airtel-sources/articleshow/76194403.cms?from=mdr
2 https://www.iwmbuzz.com/music/celebrities-music/wynk-music-jio-saavn-apple-music-spotify-arijit-singh-becomes-no-1-artist-followed-platforms/2021/01/05

B KWWSV ZZZ 4UVWSRVW FRP WHFK QHZV DQDO\VLY DLUWHO ODXQFKHV UV uv GDWD DGG RQ SDFNV ZLWK Z\QN SUHP
1 https://telecomtalk.info/airtel-wynk-music-launches-free-hello-tunes/285113/

5 https://telecomtalk.info/wynk-music-introduces-podcasts/344007/

16 https://www.outlookindia.com/newsscroll/stories-from-childrens-magazine-chakmak-to-be-available-in-audio-format/2051272

7 https://www.deccanchronicle.com/technology/in-other-news/140520/soon-you-can-watch-live-concerts-on-airtel-wynk-music-app.html

18 https://nenow.in/business/wynk-music-announces-navratri-nights-online-concert-series.html

19 https://www.indiatvnews.com/technology/news-wynk-music-to-celebrate-diwali-with-live-music-performances-662942

20 https://lindiaeducationdiary.in/join-tony-kakkar-euphoria-sanam-dj-ali-merchant-and-nikhita-gandhi-as-they-perform-live-on-wynk-stage-from-dec-24-27/
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About

JioSaavn is yet another Indian music OTT gem providing SN I P P ETS
users all across the globe access to 55 million songs*,

podcasts, radio stations, curated playlists, and customized

ringtones® in 16° GLSHUHQW UHJLRQDO OE}Q}’HS@BdJH\l/S 00
application holds a 24% share’ DPRQJVW DOO P XV PFeDHe ¢018 (Jio Music + Saavn Merger)

JioSaavn continues to grow with 900+ label partnerships, Owned by
the more popular ones being T series, Saregama, Tips, Eros, Reliance Industries Limited !
HWF Headquarters

Mumbai 2

Google Play Store Downloads
100 million+

Unique Users
50 million+

Reach
10.7%

Average Minutes/visitor
16.1

Monthly Active Users
100 million+ 3

Revenue Model
Bundled free for Jio Prime subscribers

Subscription
Rs. 99/Month, Rs. 399/Year

! https://www.medianama.com/2018/12/223-jiosaavn-merger/

2 https://www.medianama.com/2018/12/223-jiosaavn-merger/

® https://entrackr.com/2019/09/jio-saavn-se
cures-rs-240-35-cr-reliance-industries/#:~:text=Currently%2C%20JioSaavn%20has%200ver%20100,Punjabi%20and%20Gujarati%20among%?20others.

4 https://www.jiosaavn.com/corporate

S https://apps.apple.com/in/app/jiosaavn-music-podcasts/id441813332

¢ English, Hindi, Tamil, Kannada, Malayalam, Telugu, Marathi, Gujarati, Punjabi, Bengali, Haryanvi, Rajasthani, Urdu, Bhojpuri, Odiya, Assamese.

" OTT Audience Measurement & Insights 2020,
https://images.assettype.com/afaqs/2020-02/6861b53f-deb4-459h-9190-c56402223577/Audio_OTT_Audience_Measurement.pdf

& https://www.crunchbase.com/organization/saavn
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Key Measures Regional Consumption

The maximum number of consumers for JioSaavn app are young men and JioSaavn is available in English, Hindi,

ZRPHQ LQ WKH UHVSHFWLYH DJH JURXSV RI W R Gujarbiy UMarathi, Tamil, Kannada,
Telugu, Malayalam, Oriya, Bengali,
Rajasthani, Urdu, Bhojpuri, Punjabi,

Consumer Demographics Jio Saavn (000) and Assamese’
Jio Saavn Audience March 2021 $XIXVW VDZ -LR6DDYQ WDNF
unigue venture in acclaiming regional
Males, TUV Females, TUV ; ; ;
Age Group (000) Age Group (000) entertainment in thg form of music,
podcasts, and a mini documentary on
6-14 28 6-14 14 <RX7XEH 7KH :H DUH ,QGLD ¢
contains a series of playlists in several
15-24 13,907 15-24 8.170 regional languages featuring
25-34 12,722 25-34 5,779 LOQGHSHQGHQW QRQ <OP DQG «C
A couple of the themes seen across
35 5,514 B 4.078 WKHVH SOD\OLVWV ZHUH )UHHC
All Males 32,171 All Females 18,042 $UWLVWPOHG HWF

JioSaavn introduced JioSaavn Yourcast,
encouraging independent podcasters
to sign up with the former, providing a

Source: ComScore

Total Unique Visitors Jio Saavn (000) business ecosystem that would also

Between April 2020 and March 2021 give them a route to reach 100 million
-LR6DDYQ* XXHUV:H DUH ,QGLD

Deskiop @ Mobile App @ Mobile @ Total Digital Population campaign also showcased popular

UHJLRQDO SRGFDVWYVY OLNH 0LQC

150000 RJ Balaji in Tamil, The Telugu Cinema

e o o 119869 125405 Project in Telugu, Baalgatha Gujarati,
120000 126074 7 Tzo0 326 — T304 Urdunama, Mu Odia Mo Odisha in
2UL\D “2HMSaavn claims that the
90000 most popular podcasts after Hindi and
8390 English were Punjabi, Telugu, and
73224 \Q 46925 g
60000 — ./51699 ooe67  \705 82 ees 1878 44011 30209 7/DPLO
sas18 P 52904 BI04
44795 44151 SS377 4g338~_
30000 w2 $V D SDUW RI -LR6DDYQ V :H D
campaign, a YouTube special,
447 264 233 247 341 421 343 421 521 374 393 460 . .
0 mini-documentary  series  explored
Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21 musical stories in Punjabi Malayalam

1\LVKL 7DPLO DQG .DQQDGD ZL
Harshdeep Kaur, Job Kurian, Taba
&KDNH 6LUL DQ®& *9 3UDNDVK

Source: ComScore

7KH PD[LPXP 789 LV UHFRUGHG LQ WKH PRQWK RI1 0D\ 7TKH QXPEHU RI1 789V
show a sudden fall after the month of August 2020, where they reduce to

DOPRVW WLPHY 7KHUH LV D VWDUN GLSHUHQFH LQ WKH 789V RI EHWZHHQ $SU
DQG ODUFK 7KH OHDVW 789V DUH VHHQ LQ WKH PRQWK RI 1RYHPEHU

9 https://play.google.com/store/apps/details?id=com.jio.media.jiobeats&hl=en_IN&gl=US

10 https://www.thestatesman.com/entertainment/music/jiosaavn-launches-india-multi-platform-brand-campaign-celebrating-excellence-regional-music-1502914525.html

" https://inc42.com/buzz/jiosaavn-targets-indie-podcasts-creators-with-yourcast-platform/

2 https://lwww.thestatesman.com/entertainment/music/jiosaavn-launches-india-multi-platform-brand-campaign-celebrating-excellence-regional-music-1502914525.html

BKWWSV 2727 4QDQFLDOH[SUHVYV FRP EUDQGZDJRQ SRGFDVWLQJ D ZLGHU QHW

¥ KWWSV 227 4QDQFLDOH[SUHVYV FRP EUDQGZDJRQ MLRVDDYQ FHOHEUDWHY H[FHOOHQFH LQ UHJLRQDO PXVLF WKURXJK Z
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In News -LR6DDYQ ODXQFKHG D SOD\ERRN &RQQHFW
'LVWDQFH 7KH 'LJLWDO $XGLR 30D\ERRN )R

Independent artists and podcasters have had a successful —containing listenership data on song trends, playlists, podcast

ULVH LQ OLVWHQHUVKLS GXULQJ WKH S RHMERDREHVLREWBEY JKAYDEPY WROHDVHG LQ

KDYH VHHQ D VWDUN LQFUHDVH LQ WKEHUPRFAVYL B8R KRG RWHKIDPFPRVPEPNH XVHUV UHOD

ZLWK RXW RI 7RS ZHHNO\ KLWV E H IN®$sad¢ RgndDiergiorgwoprove Nad BL sURarign audio

' 6RX]D 'LOMLW 'RVDQMK % 3UDDN 3UPWNHNWINDYEDNWHRWHU -LR6DDYQ RSHUHG 5V
of audio ad credits to bring on brands new to audio

$Q LQWHUHVWLQJ EUDQGLQJ YHQWXUHDGYHUMREOEMNQ V ORJR SUHVHQW

RQ 1HVWOH V .LW.DW SDFNDJLQJ HQFRXUDJLQJ XVHUV WR WDNH D

VKRUW PXVLFDO EUHDN 7KH ODWWH WHWHEDBNR FX WP D UV AHRIDY BYHRQY ZLOO QRZ KF

ZLWK WKLV EUDQGLQJ ZLWK OXFEN\ XVHWUNVIRMWMLEQUWIG RBIS&RUWXNQRED & R HDFK

ZLQ D PRQWK V VXEVFULSWLRQ WR IUHH XQLQWHUUXSWHG PXVLF RQ
-LR6DDYQ -LR6DDYQ ODXQFKHG D 3UR UHZDUGV V\VWH

encouraging paid subscribers to redeem deals with its
JioSaavn has brought on board American podcast service, SDUWQHU VHUYLFHV OLNH 6DU¥D <RJD &DUH -
6SUHDNHU JLYLQJ ULVH WR D WZR ZD\ RSSRUWXQLW\ IRU ,QGLDQ
users to access globally recognized podcasts as well as giving ,Q SDUWQHUVKLS ZLWK -LR6DDYQ )RUG UHOHI
6SUHDNHU D QHZ DXGLH®OFH LQ 6RXWK ¥WKhFOH )UHHVW\OH )ODLU (GLWLRQ -LR6DI
FKDQQHO QDPHG )UHHVW\OH WKDW FXUDWHC
6ZHGLVK RULJLQ $FDVW D SRGFDHW- X HMVWULEXWLRQ DQG
monetization platform, in a deal with JioSaavn will be providing
the latter with content from its platform as well as deliver
PRQHWL]DWLRQ WHFKQLTXHVY OLNH VXEVFULSWLRQ SD\ZDOO DQG
G\QDPLF DGV WR¥SRGFDVWHUYV

7KH $UWLVW 2ULJLQDOV LQLWLDWLYH E\ -LR6DDYQ ODXQFKHG DQ
DFFHOHUDWRU SURJUDP QDPHG $2 PDEV LQ 6HSWHPEHU

The program aims to boost recognition for unsigned artists

via a demo selection, by systemizing its distribution, analytics,

SD\PHQWV DQG*DUNHWLQJ

7TUDFENV ITURP $UWLVW 2ULJLQDOV DUH QRZ DYDLODEOH RQ
6HDWWOH EDVHG 6\QF)ORRU V OLEUDU\ IRU FRQWHQW FUHDWRUV RQ
6\QF)ORRU WR VHDUFK DQG OLFHQVH PXVLF IRU WKHLU LQGLYLGXDO
SURMHFWYV

Since 2019, JioSaavn saw 85 new brands becoming part of its

SODWIRUP GHFODULQJ D b <2< JURZWK LQ DGYHUWLVLQJ
UHY H®Méddia and Entertainment recorded a whopping
LQFUHDVH LQ FRPSDULVRQ WR DQG *DPLQJ VDZ D
LQFUHDVH HQWHULQJ WKH WR8 VSHQGHUV RI oLVW
Innovations

JioSaavn entered a strategic partnership embedding Triller,?*

DQ $, PXVLF YLGHR DSS ZLWKLQ WKH IRUPHU OXVLF YLGHRV RQ
-LR6DDYQ ZLOO EH OLQNHG WR 7ULOOHU ZKLFK JOREDO DUWLVWV OLNH
Eminem, Cardi B, Alicia Keys, etc, have used to produce some

Rl WKHLU ZRUN 7KLV QHZV IROORZV WKH LQWURGXFWLRQ RI -LR6DDYQ
Shorties, a 15-second on-loop video accompanying certain

WUDFNV ODUWLQ *DUUL[] 6LGGKX ORRVHZDOD DQG $UPDDQ KDYH
DOUHDG\ DSSHDUHG RQ 6KRUWLHYV

BKWWSV ZZZ OLYHPLQW FRP LQGXVWU\ PHGLD DXGLR VWUHDPLQJ SODWIRUPVY OHDQ RQ LQGHSHQGHQW DUWLVWHV LQ DE!
16 https://bestmediainfo.com/2020/10/jiosaavn-partners-with-nestle-kitkat-for-a-multi-channel-activation/

7 https://www.livemint.com/news/india/jiosaavn-to-host-podcasts-from-american-company-spreaker-11591793799205.html|

8 https://techcrunch.com/2020/05/07/acast-partners-with-jiosaavn-one-of-indias-largest-streaming-audio-services/

9 https://www.mumbailive.com/en/music-dance/jiosaavn-platform-artist-originals-launches-an-accelerator-program-amplify-55414

2KWWSV PXVLFDOO\ FRP MLRVDDYQV DPSOLI\ R*HUV GLUHFW GLVWULEXWLRQ WR HPHUJLQJ DUWLVWV

2KWWSV ZZZ PXVLFEXVLQHVVZRUOGZLGH FRP MLRVDDYQV DUWLVW RULJLQDOV SDUWQHUV ZLWK OLFHQVLQJ VWDUWXS V\
22 https://www.businessinsider.in/advertising/ad-tech/news/jiosaavn-records-17-8-yoy-increase-in-ad-revenue/articleshow/78019646.cms

2 https://www.indiantelevision.com/mam/marketing/mam/over-120-brands-choose-jiosaavn-to-reach-consumers-this-summer-200909

24 https://www.thehindu.com/sci-tech/technology/reliances-jiosaavn-to-host-videos-of-tiktok-rival-on-its-platform/article32438879.ece

% https://gadgets.ndtv.com/apps/news/jiosaavn-update-new-ui-living-search-ai-based-recommendations-shorties-2239322

26 https://www.thehindubusinessline.com/companies/jiosaavn-for-brands-launches-digital-audio-playbook-for-marketers/article32209734.ece

Z7TKWWSV ZZZ HIFKDQJH PHGLD FRP PDUNHWLQJ QHZV MLRVDDYQ IRU EUDQGY ODXQFKHV VWDUWHU SDFN IRU PDUNHWHUYV
28 https://www.access-company.com/en/news_event/archives/2020/netrange-smart-tv-enables-jiosaavn-to-broaden-global-user-base-for-its-indian-music-service/

2 https://www.musicbusinessworldwide.com/jiosaavns-paying-subscriber-base-has-quadrupled-since-early-2019/

VKWWSV ZZZ LQGLDWYQHZV FRP EXVLQHVV QHZV IRUG IUHHVW\OH 5DLU HGLWLRQ MLRVDDYQ JRRJOH PDUNHWLQJ VWUDW!|
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About
Apple Music is “a single, intuitive app that combines the SN I P P ETS

best ways to enjoy music.”” Membership to Apple Music

HQWLWOHVY WKH XVHU WR DG IUHH PLzIa'u(r?c eIHRQ KLJK GH<«QLWLRQ
quality songs, radio channels (Radio City and Beats1®), June 20151

synced lyrics, free downloads, music videos, and daily

personalized recommendations, Apple promises an Owned by

enriching user experience throughout; 2 KLJK G H «<Q L WARRedNC. 2

ad-free audio streaming across 6 devices; and unlimited Headquarters

downloads. Cupertino, California, U.S.A. 2

Google Play Store Downloads
50 million+ *

Unique Users
3 lakhs+ (April 2021)

Reach
0.1%

Average Minutes/ Visitor
4.0

Monthly Active Users
NA

Revenue Model
Subscription-based

Content Delivery Network
Personal CDN °

Song Library
Over 75 million ©

Mode of Revenue
Rs.49/month (Students), Rs.99/month
(Individuals). Rs.149/month (Families)

https://www.apple.com/newsroom/2015/06/08Introducing-Apple-Music-All-The-Ways-You-Love-Music-All-in-One-Place-/
https://www.apple.com/newsroom/2015/06/08Introducing-Apple-Music-All-The-Ways-You-Love-Music-All-in-One-Place-/
https://www.businessinsider.in/careers/news/this-video-gives-a-rare-look-inside-apples-5-billion-spaceship-headquarters/articleshow/72130713.cms
https://play.google.com/store/apps/details?id=com.apple.android.music&hl=en_IN

5 https://www.zdnet.com/article/apple-appears-to-have-built-its-own-content-delivery-network/
https://play.google.com/store/apps/details?id=com.apple.android.music

7 https://www.apple.com/newsroom/2015/06/08Introducing-Apple-Music-All-The-Ways-You-Love-Music-All-in-One-Place-/
https://www.medianama.com/2017/09/223-apple-music-gets-radio-city-91-1fm-onboard/
https://tech.hindustantimes.com/tech/news/meet-zane-lowe-apple-music-s-unlikely-tastemaker-story-WaRcajCnGyzpzCvuWoMMOP.html

10 https://apps.apple.com/us/app/apple-music/id1108187390
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Key Measures

Regional Consumption

ORVW DSS WUD<*F DSSHDUV DPRQJ WKH \RXWK RI1 DJHWracks ohHApplé\WMu3iv aFeRaRaBdbld HG W R WK

remaining male age groups.

Consumer Demographics for Apple Music (000)

Apple Music Audience March 2021

Males, TUV
Age Group (000)
6-14
15-24 274
25-34 25
35+
All Males 300

Source: ComScore

Total Unique Visitors Apple Music (000)
Between April 2020 and March 2021

Mobile App

1000 943
800

600

463
404
400
294 300

214 208
200 179

0 0 0 0

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

'"HFHPEHU

trended on Apple Music’s charts across all genres.**

Hindi, English, Malayalam, Bengali,
Bhojpuri, Tamil, Kannada, Assamese,
Telugu, Marathi, Rajasthani, and
Punjabi.

There are compiled works of more

WKDQ DUWLVWY OLVWHG HDF}
Tamil, Telugu and  Malayalam

languages on Apple Music owing to the

presence of app usage in those

respective states.

There are interesting additions of the
LQGHSHQGHQW PXVLF VFHQH 1
curated within playlists named, ‘The

1HZ ,QGLD +LS KRS DQG 5DS 9
,QGLDQ ,QGHSHQGHQW ,
,QGHSHQGHQW +LWYV WR QDPH
Apple Music, with its ‘Stream Local*®

initiative, has also introduced a

collection of regional folk music from all

over the country. Some known names

LQ WKH ,QGLDQ IRON SOD\OLVYV
Dixit, Swarathma, Papon etc. Barring

these renowned artists, there are also

interesting artists listed, introducing

listeners to Baul music by Oikyotaan

and Himalayan folk music by Bipul

Chettri, among others.

Currently popular new singles on Apple

Music listed under ‘Best New Songs’,
feature the latest hit ‘Enjoy Enjaami’
—Dhee, Arivu, Santhosh Narayanan,
‘Aaram’- Brodha V, Prateek Kuhad's
’Kasoor’, ‘Madhubala’ by Amit Trivedi,
etc.

PDUNHG D PDVVLYH VXFFHVV VWRU\ IRU ,QGLDQ KLS KRS PXVLF ZKHQ
Divine was featured on the Times Square Billboard after his hit album Punya Paap

HKWWSV WHODQJDQDWRGD\ FRP GLYLQH LV 4UVW LQGLDQ UDSSHU RQ QHZ \RUNV WLPHV VTXDUH ELOOERDUG

2 https://music.apple.com/in/room/1069680178

2 https://www.news18.com/news/tech/apple-music-stream-local-launched-in-india-to-support-local-music-artists-2574407.html

¥ https://music.apple.com/in/playlist/indian-folk/pl.dd799eec8d18418b8b5bcc9323722bf6
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In News Innovations

,Q $SSOH OXVLF UHFRUGHG P L O Q\pfeMuSiD hraught \biid DatbyDNIbR dfavidard and lossless
the globe DQG JHQHUDWHG D UHYHQXH Ryjuality in ALv&Onumier of KsLdekgs this year at its spatial
made up 7.6% of Apple’s revenue across all verticals?® DXGLR HYHQW W FXUUHQWO\ KDV RYHU PLC

ORVVOHVYV TXDOLW\ EXW SODQV E\ WKH HQG R
Earlier this year, Apple Music launched ‘Behind the Songs’, a feature in its entire catalogue, which will give listeners a deep
feature on the platform to bring to notice songwriters, and immersive music experience.
producers, sessions musicians and everybody involved
behind the scenes on a piece of music.* Apple Music is now compatible with Google Assisted smart
home speakers, so android users can link their Apple Music
$SSOH OXVLF V DQQXDO DQQRXQFH P H @dsbuft in thé iGBoglé4ddraepdahd request their speaker to
OLVWHG WKH WRS DUWLVWYV LQ ,Q Gildy theibfgydltit®@tlack) LMLW 6LQJK DV WKH
highest. Among the 10 names, mostly international, Sidhu
Moosewala and Diljit Dosanjh took up the 8th and 9th spots. ¥ % DUULQJ $SSOH 79 6DPVXQJ V WHOHYLVLRQ)\
integrate Apple Music application as a service on their smart

$SSOH LQYHVWHG PLOOLRQ LQ 8QLMWHdgsing BozessHdAY theld sdhgsPo&RiiQs, and live radio.
managing and aiding independent music artists with their
presence in the music industry. This investment could leadto ,Q ODUFK :DUQHU OXVLF B5RWKFR DQG .

potential integrations with Apple Music after their own  entered into a partnership to create ‘Saylists’. These are

venture Apple Music connect, which allowed fans to interact  non-exhaustive playlists governed by algorithms recognizing

with artists, wasn't long lasting.*° repetitive sounds in songs to help children with speech
disorders listen and recite as a form of speech therapy.

‘Verzuz,” a livestreaming rap battle show created by Swizz

Beats and Timbaland during the pandemic, partnered with

Apple Music to host and produce their episodes that would

VHH VLQJHUV SURGXFHUV DQG VRQJZULWHUV ULS RS LQ VRQJ

battles.

:LWK WKH JOREDO SDQGHPLF DSHFWLQJ PDQ\ DUWLVWVY LQFRPHV
$SSOH OXVLF IRUPHG D PLOOLRQ IXQG WKDW ZRXOG KHOS SD\
artists that have an arrangement with the platform for

distribution.

$SSOH OXVLF RSHUHG D IRXU PRQWK IUHH WULDO IRU QHZ
subscribers exclusively on iOS Tik Tok.

15 https://www.businessofapps.com/data/apple-music-statistics/

16 https://www.businessofapps.com/data/apple-music-statistics/

17 https://www.musicbusinessworldwide.com/apple-music-launches-behind-the-songs-portal-to-highlight-songwriters-and-producers/

18 https://www.deccanherald.com/specials/best-of-2020-apple-musics-year-end-top-artists-and-tracks-announced-922946.html

19 https://9to5mac.com/2021/03/31/apple-music-independent-investment/

20 https://www.rollingstone.com/pro/news/verzuz-partners-with-apple-music-1031271/

2L https://www.musicbusinessworldwide.com/apple-music-launches-50m-advance-fund-for-independent-labels-hit-by-covid-19-impact/

2 https://www.digitalmusicnews.com/2020/12/18/tiktok-apple-music-trial/

2 https://www.indiatoday.in/technology/news/story/apple-mu
sic-subscribers-can-now-listen-to-dolby-atmos-spatial-audio-and-lossless-songs-at-no-extra-cost-1812434-2021-06-08

2 https://www.deccanherald.com/specials/best-of-2020-apple-musics-year-end-top-artists-and-tracks-announced-922946.html

% https://news.samsung.com/global/starting-today-samsung-brings-apple-music-to-its-smart-tvs

% https://tech.hindustantimes.com/tech/news/apple-music-saylists-will-help-children-with-speech-sound-disorders-71616696550002.html
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SNIPPETS

Launched
March 2013 P

Owned by
Hungama Digital Media

Headquarters
Mumbai, Maharashtra

Google Play Store Downloads
10 million+ 2

Unique Users
1.9 million+ (April 2021)

Reach
0.4%

Average Minutes/ Visitor
9

Revenue Model
AVOD, SVOD

Hours of Content
10 million+ songs + music videos 2

Mode of Revenue
Rs.99/month, Rs 269/3 months, Rs.499/year  *

* https://gadgets.ndtv.com/apps/news/hungama-launches-music-streaming-mobile-app-345577
2 https://play.google.com/store/apps/details?id=com.hungama.myplay.activity&hl=en_IN

* https://play.google.com/store/apps/details?id=com.hungama.myplay.activity

* https://www.hungama.com/plans/
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Key Measures
Men over the age of 35 frequented the Hungama Music mobile app while most
visits made by women were in the age group of 15 to 24 years.

Regional Consumption

Music on Hungama is available in
English, Hindi and regional languages
like Assamese, Bengali, Bhojpuri,

Consumer Demographics for Hungama Music (000)

Hungama Music Audience March 2021

Rajasthani, Marathi, Gujarati, Punjabi,
Haryanvi, Odia, Kannada, Malayalam,
Tamil, and Telugu.

For regional music lovers, Hungama

Males, TUV Females, TUV Music has “Top 40" playlists and Top
Age Group (000) Age Group (000) Albums for every language. These
15-24 220 15-24 240 libraries include independent releases,
curated works by renowned artists,
25-34 356 25-34 372 and movie soundtracks.
35+ 560 35+ )
Apart from the current collection of
All Males 1,136 All Females 812 podcasts, thanks to a tie-up with

Source: ComScore

Total Unique Visitors Hungama Music (000)
Between April 2020 and March 2021

Mobile App

2500
2367
2311
2247 2259
2185

2
000 1887

1812

1500 1454
1352

1000

1807

2296

1948

HubHopper, Hungama Music plans to
release 30 new original podcasts®
produced in 6 languages —Hindi,
English, Tamil, Telugu, Bengali, MaratHi
—over this year.

Hungama Music in 2020 launched a
region-focused show ‘Music Bus'.

The show features trending artists like
Revanth, Indian Ocean, Harrdy Sandhu,
Jassie Gill, Jeet Gannguli and Javed Ali
travelling across 6 cities in India
exploring the culture and music of the
community. The show also brings on
board local artists to contribute to this
enriching musical experience.®

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

Visitor activity on Hungama Music app has been steady throughout the year. A
major reason behind this for most Indians is that Hungama Music is the default
music app on Xiaomi phones, which happen to be among the best-selling budget

phones in the country. 5

5 https://www.mi.com/in/service/lhungama/
¢ https://www.afags.com/companies/hungama-music-forays-into-original-podcasts
https://www.afags.com/companies/hungama-music-forays-into-original-podcasts

8 https://www.newindianexpress.com/cities/hyderabad/2020/jul/09/singer-revanth-joins-the-regional-music-bus-by-hungama-2167241.html
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In News

Hungama Music Artist Aloud’s #StayAtHome
#StayEntertained initiative in May 2020 held an online concert
featuring music, comedy and poetry over YouTube and
Facebook featuring 75+ artists, including Usha Uthup, Toshi
Raina, and Shaan®

The Artist Aloud initiative in association with Khazana saw a
one-of-a-kind ghazal talent hunt judged by Pankaj Udhas,
Anup Jalota, Talat Aziz, Rekha Bhardwaj, and Sudeep Baner;ji
inviting participants to upload their auditions online. *°

Hungama Music has entered a deal with other leading OTT
producers, where the former will be incorporated into the
OTT streamers

Huawei's App Gallery will now feature Hungama Music app
after the Google Play Store ban.*?

After Hungama Music’s successful integration with Alexa,

Google-assisted smart speakers’ app too has been made

compatible to play tracks on command. 3

+XQJDPD OXVLF LV RQH RI WKH «<UVW PXVLF VWUHDPLQJ 277V WR
have signed a licensing deal with the Indian Performing Right

Society Ltd, ensuring original composers are paid their fair

share for their work. *#

In November 2020, Tata Sky, in lieu of their partnership with

+XQJDPD OXVLF VWDUWHG RSHULQJ 7DWD 6N\ PXVLF DQG OXVLF
subscribers a free pro subscription to the entire catalogue of

the Hungama Music app.*®

Innovations

Earlier this year, Hungama Music partnered with Dolby for its

FXWWLQJ HGJH LQQRYDWLRQ 'ROE\ $WPRV ZKLFK H[HPSOL<HV
sound quality and experience for the listener listening to

tracks on Hungama Music. “Our work with Dolby is yet

DQRWKHU VWHS WRZDUGV RSHULQJ ,QGLDQ XVHUV D SUHPLXP DQG
high-quality music streaming experience.” —Siddhartha Roy,

&KLHI 2SHUDWLQJ 2FHU +XQYDPD 'LJLWDO OHGLD

¢ https://www.thehindu.com/entertainment/music/tochi-raina-ricky-kej-and-usha-uthup-in-hungamas-online-concert-line-up/article31669978.ece

10 http://everythingexperiential.businessworld.in/article/Hunga
ma-Artist-Aloud-and-Khazana-announce-the-3rd-edition-of-Khazana-Artist-Aloud-Talent-Hun/19-06-2020-289047/

1 https://www.exchange4media.com/digital-news/hungama-digital-media-fy20-net-loss-widens-due-to-increased-content-cost-110551.html

12 https://www.gizmochina.com/2020/04/22/huawei-inks-deal-with-hungama-to-brings-its-apps-on-appgallery/

1 https://www.news18.com/news/tech/nest-speakers-can-now-play-hungama-music-songs-via-voice-commands-as-google-assistant-gets-app-support-3139103.html

1 https://www.thehindubusinessline.com/companies/iprs-signs-licensing-deal-with-hungama-music/article32842183.ece

B KWWSV ZZZ 4QDQFLDOH[SUHVYV FRP EUDQGZDJRQ WDWD VN\ SDUWQHUV ZLWK KXQJDPD PXVLF

16 https://www.livemint.com/companies/news/hungama-music-partners-with-dolby-laboratories-for-enhanced-streaming-quality-11616821861489.html
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About

Candy Crush Saga is an addictive single player casual game
that is an immense visual treat almost like a tactile
feedback. The game features a board with all kinds of
colourful candy pieces that need to be matched and
eliminated from the board in a given timeframe. As the
levels progress, the journey takes the player into variations
of the board featuring special candies with added bonuses.
Since its inception, various forms of ‘match three’ puzzles
from King and other developers like Candy Crush Soda
Saga, Candy Crush Jelly Saga, and Candy Crush Friends
Saga have made their entry on Google Play Store.

SNIPPETS

Founded
2012

Owned by

King

Headquarters
Stockholm, Sweden

Google Play Store Downloads
1 Billion+

Unique Users
34 million+ (April 2021)

Reach
7.3% (April 2021)

Average Minutes/visitor
233.6 minutes (April 2021)

Popularity Rankings
#4 in Top Gaming app in MAU
and #9 in Revenue (App Annie

Monthly Active Users
273 million *

Revenue model
Freemium

Mode of revenue
In app purchases

* https://play.google.com/store/apps/details?id=com.king.candycrushsaga&hl=en_IN
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Key Measures

Men and women above the age of 35 thoroughly enjoy breezing through this

VLPSOH JDPH 7KHUH DOVR VHHPV WR EH D VLJQL«<FDQW LQWHUHVW LQ WKH DSS
men in the age group of 25 to 34 years.

Consumer Demographics for Candy Crush Saga (000)

Candy Crush Saga Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
15-24 5,119 15-24 3,245
25-34 6,021 25-34 4,972
35+ 7,727 35+ 7,296

All Males 18,868 All Females 15,513

Source: ComScore

Total Unique Visitors Candy Crush Saga (000)
Between April 2020 and March 2021

Mobile App
35000 34380
33072 39999 gapup 33493
31274
31057 w050 30754
30000 Jooes  2OLLS

29127

25000
Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

&DQG\ FUXVK KDV VHHQ D VLIJQL«FDQW JURZWK LQ PRELOH DSS XVHUV VLQFH 1RYt
2020.
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In News

Candy Crush Saga has had more than 12 million installs since
the game was launched, and according to Sensor Tower, has
had more than $200 million in people’s lifetime revenue. 2 By
the year 2020, the game was on the verge of grossing close to
$1 billion solely from the sale of digital goods or in-app
purchases.®

In the beginning of the pandemic in 2020, the gaming industry

initiated a #PlayApartTogether movement and Candy Crush

6DJD RSHUHG D ERQXV IUHH OLYHV ZHHN IRU SHRSOH WR SOD\ WR WKHLU
heart's content without any negative reinforcement. 4 The

Department for Digital, Culture, Media, and Sport, under the

UK government, got into partnerships with mobile apps such

as Candy Crush Saga, Dirt Rally, etc, during the Covid-19

lockdown. An in-game advertisement message ‘Stay Home,

Save Lives’ was displayed across the game screen in order to

encourage players to keep safe and be responsible.®

Candy Crush began with 65 levels when the developers
started out in 2012 and has grown since to 8000 levels,
GUDZLQJ LQ SHRSOH WKDW HYHQ L GHQWL<«<HG DV QRQ JDPHUV

Candy Crush developers, King, have signed a partnership with

1HW(DVH VR DV WR HQWHU WKH &KLQHVH JDPLQJ PDUNHW DIWHU WKH
IDWLRQDO 3UHVV DQG 3XEOLFDWLRQ $GPLQLVWUDWLRQ LQ &KLQD JDYH
their consent for 41 games to be released. ’

Innovations

The developers of Candy Crush Saga, King, are exploring
endless running game theme with their release of Crash
Bandicoot over iOS and Android. Temple Run and Subway
surfers are comparable games where the player has to swipe
left or right to avoid obstacles.

The Christmas holiday season of 2020 gave rise to 3 mini

JDPHV IURP &DQG\ &UXVK b6ZHHW :LQWHU OHPRULHV <HWL V
Sleigh Ride, and Gift Delivery allow users three attempts every

day to crack the daily new level with fun bonus candies and

boosters as rewards.®

2 KWWSV WLPHVR4QGLD LQGLDWLPHV FRP JDGJHWYV QHZV PLOOLRQ DQG FRXQWLQJ WKH PRQH\ SHRSOH KDYH VSHQW RC
3 https://www.wsj.com/articles/why-people-are-still-obsessed-with-candy-crush-saga-11603288963
4 https://www.news18.com/news/tech/candy-crush-saga-has-unlimited-lives-as-a-free-surprise-for-you-this-week-2561023.html
5 https://www.eurogamer.net/articles/2020-04-06-in-game-messages-warn-players-stay-home-save-lives
5 https://www.pocketgamer.biz/interview/75167/king-president-hu
mam-sakhnini-on-candy-crush-longevity-diversity-and-utilising-activision-ip-to-bring-crash-bandicoot-to-mobile/
7 https://www.pocketgamer.biz/news/75208/roblox-given-the-go-ahead-to-enter-china/
8 https://ca.movies.yahoo.com/candy-crush-saga-holiday-mini-games-190625181.html
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About

8 Ball Pool is an online and mobile-based, billiard-themed
pool simulation sports game maintained and operated by S N I P P ETS
Miniclip. The digital replica of the sport has a cue stick, 16
balls, 15 objects and 1 cue ball and can be played as a Launched
singles or a doubles game.! 8 Ball Pool is the largest multi- 2010
player game of its genre, netting thousands of players daily. e
Miniclip
Headquarters

Switzerland, Portugal, Italy and England

Google Play Store Downloads
500 Million+

Unique Users
7 Million +(April 2021)

Reach
1.5% (April 2021)

Average Minutes/visitor
136.7 minutes (April 2021)

Revenue Model
AVOD, Freemium

Mode of Revenue
In app purchases

1 https://lyouthincmag.com/top-4-mobile-games-loved-by-the-youth

INDIAN OTT PLATFORMS REPQORT 2081



Key Measures of the Platform
The key consumers across all age groups are male players. There are twice as
many male players, compared to female users of the app.

Consumer Demographics for 8 Ball Pool (000)

8 Ball Pool Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)

15-24 2,172 15-24 1,203
25-34 1,317 25-34 732
35+ 1,508 35+ 164

All Males 4,997 All Females 2,099

Source: ComScore

Total Unique Visitors 8 Ball Pool (000)
Between April 2020 and March 2021

Mobile App

12000

11007

10000 9753

8342
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7575 7729 4617

7165 7096
6781 6723
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Source: ComScore

The highest TUVs are recorded in the month of April 2020, whereas the least are in
the month of January 2021.

News

As of 2021, 115 pool matches have been played and people have spent almost 24
billion hours on the game. Every month 15 billion minutes of the game are played
and 20 million monthly cue shots are recorded. 2

Innovations

The game completed ten successful years in July 2020. To commemorate the

MRXUQH\ WKH GHYHORSHUV FUHDWHG D VSHFLDO «<UVW HYHU DQLPDWHG FXH QDPHG
which is an ever-evolving mineral. Players will also see changes in the cue every

time they upgrade it. *

2 https://www.gamespress.com/Miniclips-8-Ball-Pool-marks-decade-since-launch-as-monthly-match-count
® https://www.gamespress.com/Miniclips-8-Ball-Pool-marks-decade-since-launch-as-monthly-match-count
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About
PlayerUnknown's  Battlegrounds, conceptualized by

Brendan Greene, began as an action-packed survival game S N I P P ETS

on a console.® Inspired by the narrative of the Japanese

«<OP %DWWOH 5R\DOH 38%* FDQ EH H[$blWdel QFHG DV DQ RSHQ
world’ scenario, where a 100 players are dropped in and March 2017 P

pushed to scavenge for weapons and essentials, Kkill,

sabotage, team up but ultimately only one can be the
victorious player.® The multiplayer gameplay format lets an

Owned by
Bluhole, Tencent Games 2

individual play live against other real users unlike most Developed by
computer-generated game opponents. PUBG Corporation 2
Headquarters

Bundang-gu, Gyeonggido, South Korea  #

Google Play Store Downloads
1 billion+ *

Unique Users
20 million+

Reach
4.4%

Average Minutes/visitor
135.4

Popularity Rankings
Top #2 in both MAU and Revenue ©

Content Delivery Network
Tencent Cloud ”

Revenue Model
Paid and free for PC and Mobile respectively

Mode of revenue
In app purchases

' KWWSV ZZZ EXVLQHVVLQVLGHU LQ WHFK WKH ELJJHVW JDPH RI LV 4QDOO\ 4QLVKHG DQG ZLOO ODXQFK RQ GHFHPEHU
2 KWWSV SOD\ JRRJOH FRP VWRUH DSSV GHWDLOV"LG FRP WHQFHQW LJ KO HQB-1
KWWSV 7ZZZ WLPHVQRZQHZV FRP VSRUWV RWKHUV DUWLFOH LV SXEJ D FKLQHVH JDPH KHUHV DOO \RX QHHG WR NQRZ DE
KWWSV 7ZZZ RZOHU FRP FRPSDQ\ EOXHKROH
KWWSV ZZZ LQGLDWLPHV FRP WHFKQRORJ\ QHZV SXEJ PRELOH FURVVHYV ELOOLRQ GRZQORDGV RXWVLGH FKLQD KV

T KWWSV LQWO FORXG WHQFHQW FRP FXVWRPHU GHWDLO
KWWSV 7ZZZ WLPHVQRZQHZV FRP VSRUWV RWKHUV DUWLFOH LV SXEJ D FKLQHVH JDPH KHUHV DOO \RX QHHG WR NQRZ DE
KWWSV 7Z7ZZ GLIJLWDOWUHQGYV FRP JDPLQJ KLVWRU\ RI EDWWOH UR\DOH JDPHV
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Key Measures of the Platform
3XE * KDV IRXQG D VLIJQL«<FDQW XVHUEDVH DFURVV DOO DJH JURXSV DPRQJ ERWK

and women.

Consumer Demographics for PUBG (000)

PUBG Audience March 2021

Males, TUV Females, TUvV
Age Group (000) Age Group (000)
1 -
2 .
All Males 18,276 All Females 15,509

6RXUFH &RP6FRUH

Total Unique Visitors PUBG (000)
%HWZHHQ $SULO DQG ODUFK
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Though PUBG'’s loyal fan base has found alternatives to Play Store for app
downloads, the usage has dwindled since the Chinese app ban. From 65 million

Daily Active Users in March 2020, the number went down by more than half, by

December 2020, due to the ban. °

2ZKWWSV ZZZ VSRUWVNHHGD FRP HVSRUWV SXEJ PRELOH ODXQFK GDWH LQGLD
Z2ZZ 4UVWSRVW FRP WHFK QHZV DQDO\VLV SXEJ PRELOH OHDGV LQ JDPH DSS VSHQGLQJ RQ PRELOH RQ FKULVWP

KWWSV
KWWSV LQGLDQH[SUHVV FRP DUWLFOH WHFKQRORJ\ JDPLQJ SXEJ PRELOH DGGV QHZ JDPHSOD\ PDQDJHPHQW V\VWHP KH!
KWWSV JDGJHWV QGWY FRP JDPHV QHZV SXEJ PRELOH WKH ZDONLQJ GHDG VNLQV LQ JDPH LWHPV PRUH
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In News

Border clashes and politics took a serious turn in August

2020, leading to a revision in the IT Act, and a permanent ban

on more than 100 Chinese apps'! in lieu of data leak and

privacy concerns.*? This led to PUBG, which had more than 40

million monthly active users purely in India, severing ties with

7THQFHQW DV WKHLU Re¢FLDO JDPH SXEOLVKHU ZLWKLQ WKH ,QGLDQ
subcontinent. 3

As per Sensor Tower, PUBG mobile app revenue for Q1 of the
current year closed with $709 million. By June 2020, PUBG
had been downloaded 730 million times.

For PUBG Mobile’'s ESports Global Championships 2021,

2SSR ORELOHV ZLOO EH WKH R*FLDO VPDUWSKRQH SDUWQHU IRU WKH
second time since 2019. Focusing on the Middle East and

Africa, with an impressive growth rate of 25% in online

JDPLQJ 2SSR 5HQR DQG ) ZKLFK KDYH EHHQ <QH WXQHG IRU

D VPRRWK JDPLQJ H[SHULHQFH ZL®O EH WKH FKRVHQ PRGHOV

PUBG made $2.7 billion in 2020 according to Sensor Tower

DQG WKLV H[FOXGHG DQ\ UHYHQXH IURP WKLUG SDUW\ $QGURLG DSS
stores. Since the inception of the game, January 2021 saw

players spending $259 million, recording their third biggest

month ever. 16

Kraftonlnc will be joining hands with Microsoft Azure for its

cloud computing services for PC, mobile and console

gameplay products, and also enlisting their services for

maintaining stringent data privacy and security. ¥/

PUBG Lite, a low-end version of the game for smartphones

ZLWK OHVVHU 5%0 R<FLDOO\ VKXW GRZQ LQ $SULO DOO RYHU WKH
world. ®

Innovations

PUBG's annual PUBG Mobile Global Championship 2020 took
place in January 2021 with 16 international teams on board
competing for 4 days for a prize money of $1.2 million.
Though the mobile game is banned in India, Indians could
watch the live streaming on Facebook, YouTube, PUBG Mobile
Esports and Twitch channel. For the 2021 championships, the
prize money has been upped to a whopping $6 million. *°
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About
Subway Surfers is an individually played, casual arcade

game developed by Sybo, who created the storyline, the S N I P P ETS
design, layout, characters, and everything visual; Kiloo

developed the interface and the backend of the game, and Founded

the two split the revenue in half as it came. ® The seemingly May 2012 *

never-ending theme of the game is based on a central
character—a skateboard surfer—in a train subway, escap-

ing an angry guard and dog as the player dodges obstacles

and collects coins that can be used for boosts in the game. © Headquarters
Denmark

Developed by
Kiloo and Sybo 2

Google Play Store Downloads
1 billion+ 3

Unique Users
11 million+ (April 2021)

Reach
2.4%

Average Minutes/visitor
35.7

Popularity Rankings
#6 Top Gaming App by MAU and #7
by Most Downloaded (App Annie) 4

Revenue model
AVOD

Mode of Revenue
In app purchases

! KWWSV ZZZ SUQHZVZLUH FRP QHZV UHOHDVHV VXEZD\ VXUIHUV 4UVW JDPH LQ KLVWRU\ WR UXQ SDVW RQH ELOOLRQ GR
> KWWSV SOD\ JRRJOH FRP VWRUH DSSV GHWDLOV"LG FRP NLORR VXEZD\VXUI KO HQB-1
KWWSV SOD\ JRRJOH FRP VWRUH DSSV GHWDLOV"LG FRP NLORR VXEZD\VXUI KO HQB-1
)-&&—
KWWSV YHQWXUHEHDW FRP VXEZD\ VXUIHUV FUHDWRU H[SODLQV ZK\ FR GHYHORSPHQW LV NH\ LQ PRELOH JDPHYV
KWWSV V\ERJDPHV FRP VXEZD\ VXUIHUV
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Key Measures of the Platform
The simplicity of the ‘hypercasual’ game, Subway Surfers, makes it easy for both

men and women across almost all ages to enjoy the game and become part of

their key consumerbase.

Consumer Demographics for Subway Surfers (000)

Subway Surfers Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
1 -
2 -
All Males 5,888 All Females 5,230

6RXUFH &RP6FRUH

Total Unique Visitors Subway Surfers (000)
%HWZHHQ $SULO DQG ODUFK

ORELOH $SS

$SU 0D\ -XQ -X0 $XJ 6HS 2FW 1RY 'HF Jan-21 Feb-21 0DU

6RXUFH &RP6FRUH

The highest TUVs are recorded in the month of April 2020, whereas the least
are in the month of February 2021.
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In News

In October 2020, Subway Surfers saw 19.8 million downloads
in the world with 27% of these downloads coming from India. *
Earlier in January 2021, the world tour update took Subway
Surfer players on a ‘Journey to the East® In the latest
development of destination in the game, players can choose
the characters of either Rin or Alexandre to run through the
streets of Paris.’

A deal struck between Sybo Games and OneTeam, brand
accelerators for NFL Players Association, brought in 6 NFL
Players as Subway Surfer characters complete with likeness,
jerseys, and names in the setting of an American football
event. The update was made available for 6 weeks from
September 2020 onwards. *°

Subway Surfers ended 2020 recording 227 million
downloads* and pushing their lifetime download numbers
beyond 3 billion.*> As per Sensor Tower's Mobile Game
Taxonomy Report, hypercasual games took up 31% of app
installs in 2020, with Subway Surfers being an integral
contributor. 3

Post Sybo Games’ successful debut in the U.S. and Canada
with the lifestyle brand, Subsurf, which has struck a new
licensing deal with Sakar International,** a range of wheeled
goods and protective gear with Subway Surfer branding will
be entering European markets and will also be distributed
through channels in North Africa, New Zealand, Australia, and
the Middle East.?®

KWWSV HQWUDFNU FRP LQGLD GRPLQDWHY JOREDO GRZQORDGV IRU JDPLQJ DSSV LQ RFWREHU

KWWSV WZLWWHU FRP VI\ERJDPHV VWDWXV
https://subwaysurfers.com/

KWWSV 7ZZZ OLFHQVHJOREDO FRP IHVWLYDO OLFHQVLQJ Q5 VWDUV WDNH UXQ VXEZD\ VXUIHUV

LKWWSV ZZZ WKHKLQGX FRP VFL WHFK WHFKQRORJ\ DPRQJ XV ZDV PRVW GRZQORDGHG PRELOH JDPH LQ DUWLFOH
2KWWSV ZZZ SRFNHWJDPHU EL] QHZV VXEZD\ VXUIHUV WKUHH ELOOLRQ GRZQORDGYV
KWWSV 7ZZZ WKHKLQGXEXVLQHVVOLQH FRP LQIR WHFK RWKHU JDGJHWV K\SHUFDVXDO JDPHV PRVW SRSXODU PRELOH JDF
KWWSV 7ZZZ DQEPHGLD FRP QHZV OLFHQVLQJ QHZV VXEZD\ VXUIHUV H[SDQGV ZRUOGZLGH ULJKWV WR VDNDU
KWWSV ZZZ WR\QHZV RQOLQH EL] VXEZD\ VXUIHUV VFRRWHUV VNDWHERDUGY DQG KRYHUERDUGYV WR UROO LQWR
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About
The game is set in a fantasy-themed persistent world where
the player is the chief of a village. Clash of Clans tasks S N I P P ETS
players with building their own village using the resources
gained from attacking other players through the game's Founded
<JKWLQJ IHDWXUHV 7KH PDLQ UHVRXUBMY (D) 2013 ROd®IDHOL[LU DQG
GDUN HOL[LU 30D\HUV FDQ FRQMRLQ W r%: HDWH FODQV JURXSV RI XS
WR <IW\ SHRSOH ZKR FDQ WKHQ SDU mgi%'DWH LQ &0ODQ :DUV
WRIJHWKHU GRQDWH DQG UHFHLYH WURRSV DQG FKDW ZLWK HDFK
other. Headquarters

Helsinki, Finland

Google Play Store Downloads
500 million+

Unique Users
9.5 Million + (April 2021)

Reach
2% (April 2021)

Average Minutes/visitor
264.8 minutes (April 2021)

Popularity Rankings
#5 in Top 10 gaming apps
by revenue (App Annie)

Content Delivery Network
Amazon Web Services

Revenue model
Freemium

Mode of Revenue
In-App Purchases
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Key Measures In News

The platform has more male users than the female users. This game mostly targets

WKH PDOH XVHUV WKXV WKH\ RFFXS\ WKH PD[LPXP &2BblVKQRFRNOD RY RDNIHQ KRVHDIW W
PD[LPXP XVHUV IDOO LQ WKH DJH JURXS RI \H D U posttisrHihased ¥n LcqnsBrbgrLdpehBs IHP D O H

XVHUV DUH PRUH WKDQ \HDUV RI DJH DFFRUGLQJ WR $SS $QQLH ,Q
&ODVK RI &0DQV PDGH PRUH WKL

million through consumers making
Consumer Demographics for Clash of Clans (000) in-app purchases.
The creators of Clash of Clans were

Clash of Clans Audience March 2021
VXHG IRU WKH LQIULQJHPHQW RI

Males, TUV Females, TUV E\ D ULYDO JDPLQJ FRPSDQ\ *
Age Group (000) Age Group (000) DQG ZHUH SHQDOLVHG IRU PL
15-24 4,477 15-24

An online gaming tournament was
25-34 2,256 25-34 540 RUJDQL]HG E\ 6N\HVSRUWYV
&KHQQDL EDVHG HVSRUWYV FR
VSDQQLQJ RYHU PRQWKV LQ
All Males 7,430 All Females 2,071 WRWDO SUL]JH PRQH\ RI 5V o)
tournament was for mainstream
mobile esports titles like Clash of Clans
and Brawlstars.®
The event was livestreamed over

35+ 35+ 903

Source: ComScore

Total Unique Visitors Clash of Clans (000
q. ( ) 6N\HVSRUWY <RX7XEH FKDQQH
Between April 2020 and March 2021
PDMRU WHDPV VXSSRUWLQJ &
Mobile App Clans.
15000 &ODVK RI &0DQV KDV WKHLU R

&KDPSLRQVKLSV ZKLFK LQYLWH
from across the world to play against
each other for a whopping prize money

14032

12000 12359

RI
11337
10396 . . . . .
Airtel paired up with Nodwin Gaming to
9000 9501 SURPRWH $LUWHO ,QGLD (VSR
FRYHULQJ JDPHV OLNH 3XE* &
&0ODQV Y¥YLID HWF
6000
Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21 |nn0va‘[i0ns
Source: ComScore 6XSHUFHOO WKH FRPSDQ\ E

PHJD KLW PRELOH JDPH &ODVK

rele%_sed a short animation pam ?_|Lo t

7KH KLJKHVW 789V DUH UHFRUGHG LQ WKH PRQWK RI D%&PE&HZQHGZKH;?L\APE/ VEW_HN%IL{E

789V DUH UHFRUGHG LQ WKH PRQWK RI 0D\ JUDSKLFV VR DV WR H[SDQG WK}
XQLYHUVH LQ D <FWLRQDO VHWX

! https://www.statista.com/statistics/557510/clash-of-clans-and-clash-royale-sales-revenue/

2 https://www.reuters.com/article/ip-patent-gaming-idUSLIN2GF2AX

% https://thebridge.in/esports/esports-indias-skyesports-gaming-host-6-months-clash-of-clans-and-brawlstarsrs/
4 https://thebridge.in/esports/esports-indias-skyesports-gaming-host-6-months-clash-of-clans-and-brawlstarsrs/

5 https://clashofclans.com/blog/news/clash-of-clans-world-championship-2020.html
5 KWWSV ZZ2Z lTUHHSUHVVMRXUQDO LQ EXVLQHVVY DLUWHOV QHZ H VSRUWV SODWIRUP WR FRYHU JDPLQJ WLWOHV RI SXEJ F

" KWWSV ZZZ VODVKJHDU FRP FODVK RI FODQV JHWV R]JFLDO VWRU\ H[SDQVLRQ ZLWK ORVW FURZQHG VKRUW
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About

Doodle Army 2, popularly known as Mini Militia, is a fun and

addictive shooter game created in a 2-dimensional comic 6 1 , 3 3 ( 7 6
format. The multiplayer action game takes place in a jungle

with hidden enemies and provides the gamer with a multi - Founded

tude of weapon options and jetpack boots to swiftly move April 2011 *

around and survive.®
. v Developed by

Appsomniacs LLC 2
Features Publisher
- Single and multiplayer (local and online) modes Miniclip.com 3
- 20 world maps to explore and survive with friends locally - "
or strangers around the world alike eadquarters
7UDLQ RZLQH LQ WKH VXUYLYDO PRGI—FQE\IN(IE \k'ﬁH"‘é’Bﬂ%W B
- In-app purchases for boosting health, online ammunition Google Play Store Downloads
or accuracy 100 million+
- Rocket boots to propel you upwards for a prolonged time Unique Users
(QKDQFHG VRXQG HSHFWV DQG DQLPD4\_/g+Lrﬁ”%}{(A&ip2d:28RRG

splatter, bullets, grenades, and weapons like AK47,

Desert Eagle, Machetes etc® Reach
1.0% (April 2020)
With the ban on Chinese apps including PubG, Doodle Average Minutes/visitor
Army 2: Mini Militia gained prominence for its similar 83.9 (April 2020)

shoot-and-kill theme with single and multiplayer options *
while the smaller installation size aids in a lag-free experi-
ence even on lower midrange smartphones. 8

Revenue model
$92' J)UHHPLXP

Mode of Revenue
,Q DSS SXUFKDVHYV

! https://www.sportskeeda.com/esports/which-country-made-mini-militia-tracing-game-s-origin

2 https://www.sportskeeda.com/esports/which-country-made-mini-militia-tracing-game-s-origin

® https://sensortower.com/android/US/miniclip-com/app/mini-militia-doodle-army-2/com.appsomniacs.da2/overview

4 http://www.appsomniacs.com/Home/About

5 https://www.miniclip.com/games/mini-militia/en/

¢ http://www.appsomniacs.com/games/DoodleArmy2

’ https://www.thequint.com/tech-and-auto/tech-news/top-pubg-mobile-alternatives-you-can-play-on-android-and-ios#read-more
& https://www.minimilitia.mobi/download-mini-militia-v7-87/
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Key Measures of the Platform

Young adults between the ages 15 and 24 dominate the key consumer base for
Doodle Army 2, while female gamers of ages 25 to 34 appear to play the game
the most.

Consumer Demographics for Doodle Army 2 (000)

Doodle Army 2 Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
15-24 2,634 15-24 107
25-34 1,067 25-34 295
35 637 35+ 121

All Males 4,339 All Females 522

Source: ComScore

Total Unique Visitors Doodle Army 2 (000)
Between April 2020 and March 2021

Mobile App

8000

7368
7000

6136 6224

6000 5929 5901

5549

4861
5000 4693

4613
4441

4167
16 4048

4000
Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

The highest TUVs are recorded in the month of April 2020, whereas the least
are in the month of October 2020.
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The digitized version of the well known board game, Ludo

King is a well-tuned game providing clear and precise

instructions even to newbies. It was while playing a game of S N I P P ETS
Snakes and Ladders on his phone that Vikash Jaiswal, the

developer of the game, got the idea of taking Ludo King Launched

online.s 7KH VLPSOH LGHD DQG WKH HSEBE®LYH <UVW PRYHU
advantage® resulted in Ludo King being named the ‘Best
Casual' game of 20187 The game invites users to play
single-handedly against the computer as well as locally with

Owned by
Gametion Technologies Pvt Ltd

friends or with strangers online. Ludo King keeps the user Headquarters
interface as close as possible to the commonly found board Mumbai, India
ggme. Players tap the scre_en to rgll the dice. And the Google Play Store Downloads
winner is the player who brings their coins “home” after 500 Million+ P
strategizing to move their coins as fast as possible across _
the ‘board’.8 Unlql_Jg Users _
33 million + (April 2021)
Reach
7.2%

Average Minutes/visitor
80.4

Monthly Active Users
140 million 2

Popularity Rankings
#1Top Gaming App by MAU and
Most downloaded, 2020 (App Annie) 3

Content Delivery Network
AWS?

Revenue model
Free

Mode of Revenue
In app purchases

* https://play.google.com/store/apps/details?id=com.ludo.king&hl=en_IN

2 https://www.tribuneindia.com/news/business/ludo-king-eyes-5-10x-jump-in-in-app-transactions-this-year-195565

3 (FICCI, 2021)

4 https://aws.amazon.com/solutions/case-studies/gametion/

5 https://gadgets.ndtv.com/games/features/ludo-king-creator-vikash-jaiswal-total-users-downloads-india-success-2232634
5 https://gadgets.ndtv.com/games/features/ludo-king-creator-vikash-jaiswal-total-users-downloads-india-success-2232634
7 https://yourstory.com/2020/05/app-ludo-king-sensational-rise-casual-board-games-lockdown?utm_pageloadtype=scroll
& https://play.google.com/store/apps/details?id=com.ludo.king
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Key Measures Innovations

The developers introduced a ‘mask

Total Unique Visitors Ludo king (000) mode’ in the game, which mimicked
Between April 2020 and March 2021 the current global situation—if the
player's pawn crosses a position where

Desktop @ Mobile App the virus is present, the pawn gets

‘infected’ and sent to quarantine. *°

120000 Another hit in-app purchase update to
100000 109:& keep users engaged was the voice chat
° feature, where you could talk to your

80000 9381‘\ friends during the game and send
0\ Ludo King festival-themed e-greeting

60000 71286 o cards.
10000 o 511.55\.\ Lqu_ King is planning on upgrading
Rl TS Y _—. their in-app features and gameplay to
20000 4132 qop01 33040 27&:6:25 engage new user base and adding a
4XLFN 30D\ IHDWXUH WKDW OHW
0 105 92 0 0 0 0 0 0 0 0 0 0 game in 5 minutes_zo

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21 Ludo Klng also added an online

multiplayer version for up to 5-6
players where the entire family can
participate. 2

Source: ComScore

Bloomberg Intelligence’s technology equity research analyst Matthew Kanterman
feels that with the ease of the lockdown restrictions and people’s choice of screen
time getting divided between streaming, gaming, and communication, Ludo King's
DSS WUD+<F PD\ QR ORQJHU KROG WKH VYThe BpliQ®HQFH LW GLG HDUOLHU
frequented by men and women between 18 and 34 years of age, who make up
RI WKH WRWDOYWLVLWRU WUD-<F

Ludo King's interface is available in 14 languages and is prevalent among 30
countries, ** with USA and Brazil being among the top users after India.

In News

Ludo King garnered $20 million last year*? when it became a hit go-to game for

SHRSOH GXULQJ WKH ORFNGRzZQ DQG WKH GHYHORSHUV *DPHWLRQ UDQNHG <UVW
the Top 10 India Headquartered Games Publishers.** W ZDV WKH «<UVW DSS GHYHORSHG

in India that crossed 500 million downloads. **

With their Daily Active Users count clocking in at 32 million,* Ludo King saw a

growth of 400% in 2020. 6

The app recorded 320 million gameplays last year and is expecting a 5-10x growth

through in-app transactions with the help of its new features. 7

As per Ormax Brand Trust Survey 2021, Ludo King is the second most trusted

brand name (65%) after YouTube amongst 6 to 14-year-old consumers.

9 https://theprint.in/features/ludo-may-no-longer-be-king-in-a-post-lockdown-india/447757/

10 https://lwww.afags.com/news/mktg/ludo-king-grew-400-in-2020-vikash-jaiswal-gametion-technologies

T KWWSV Z2ZZ DQLPDWLRQ[SUHVYV FRP JDPHV OXGR NLQJ DGGV WZR QHZ IHDWXUHV TXLFN OXGR DQG 4YH WR VL[ SOD\HU Pl
12 https://www.livemint.com/companies/start-ups/ludo-king-s-parent-company-clocks-20-million-in-revenue-in-2020-11610112124290.html

2 https://blog.gametion.com/2021/02/gametion-ranks-on-the-1st-position-in-the-top-10-india-headquartered-games-publishers/

4 https://yourstory.com/2020/12/online-gaming-2020-ludo-king-pubg-ban-growth-funding/amp

5 https://www.thehindubusinessline.com/info-tech/ludo-king-surpasses-500-million-downloads-worldwide-adds-new-features/article33535620.ece

18 https://lwww.afags.com/news/mktg/ludo-king-grew-400-in-2020-vikash-jaiswal-gametion-technologies

7 https://www.tribuneindia.com/news/business/ludo-king-eyes-5-10x-jump-in-in-app-transactions-this-year-195565

18 https://lwww.exchange4media.com/marketing-news/youtube-ludo-king-are-most-trusted-media-brands-among-indian-kids-ormax-survey-2021-110835.html

9 https://blog.gametion.com/2020/10/ludo-king-brings-mask-mode-to-educate-masses-on-health-safety-while-entertaining-them/

20 https://www.tribuneindia.com/news/business/ludo-king-eyes-5-10x-jump-in-in-app-transactions-this-year-195565

2AKWWSV ZZZ DQLPDWLRQ[SUHVV FRP JDPHV OXGR NLQJ DGGV WZR QHZ IHDWXUHV TXLFN OXGR DQG 4YH WR VL[ SOD\HU Pl
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About

Clash Royale released by Supercell is a multiplayer strate

gy-based game featuring characters from the original Clash S N I P P
of Clans? The genre of the game involves card trading,

battle arena, and tower defense. 2 Two or more players in a Founded

tower rush-themed game compete against each other to March 2016 P
destroy the opponent’s tower. 4 The game was a success in

WKH YHU\ <UVW \HDU JHQHUDWLQJ D U@%E%*HRI

Headquarters
Helsinki, Finland

ETS

ELOOLRQ

Google Play Store Downloads

1 billion+

Unique Users
2.3 Million + (April

Reach
0.5% (April 2021)

2021)

Average Minutes/visitor
107.6 minutes (April 2021)

Content Delivery Network
Amazon Web Services

Revenue Model
Freemium

Mode of revenue
In-App Purchases

* https://thesportsrush.com/when-was-clash-royale-released-a-rich-history/

2 https://clashroyale.com/blog/news/about-the-game

® https://www.pocketgamer.com/articles/068993/supercells-mix-of-tcg-and-moba-clash-royale-set-for-global-release-in-march/
4 https://web.archive.org/web/20180813072842/https://toucharcade.com/2016/03/02/clash-royale-review/

S KWWSV YHQWXUHEHDW FRP VXSHUFHOOV FODVK UR\DOH UHDSV

ELOOLRQ LQ LWV 4UVW \HDU
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Key Measures Reliance’s Jio Games teamed up with

Clash Royale seems to have very low engagement from females across all age  Supercell to host a 27-day esports

groups as compared to men. Male users above the age of 35 are the most  tournament for Clash Royale with the
frequent users of the app. winner gaining the ‘India Ka Gaming

Champion' title.

Consumer Demographics for Clash Royale (000)

Clash Royale Audience March 2021

&ODVK 5R\DOH KDV FURVVHG L
lifetime revenue as per Sensor Tower.

$ SDWHQW LQIULQJHPHQW ODZV

Males, TUV Females, TUV -DSDQHVH <UP *UHH FRVW 6XSHU
Age Group (000) Age Group (000) million after the latter lost due to the

usage of patent-protected technology

15-24 570 .
in Clash Royale and Clash of Clans.
25-34 466 25-34 50
35+ 961 35+ 331
All Males 1,996 All Females 381

Source: ComScore

Total Unique Visitors Clash Royale (000)
Between April 2020 and March 2021

Mobile App

3500
3409

3000
2082 3028

2777 2829 2826

2500 2589

2376 2378
2256

2000
1843

1640

1500
Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

Clash Royale sees the highest TUVs in the April 2020. Surprisingly, in the duration

of two months in June 2020 the TUVs fall to the least number.

In News

,Q &ODVK 5R\DOH PDGH PLOOLRQ LQ LQ DSS SXUFKDVHYV

3D\WP )LUVW *DPHV DQQRXQFHG WKHLU HQWU\ LQWR HVSRUWYV LQ
Royale tournament spanning over 3 days and prizes worth Rs. 4 lakh.”

YouTube Gaming announced a day-long tournament called ‘Celebration of Mobile
*DPLQJ WKDW LQFOXGHG &ODVK 5R\DOH IRU D SUL]JH PRQH\ RI
donated to a charity of choice. &

ZLWK WKH <UVV

WKDW FRXOG E

¢ https://www.statista.com/statistics/557510/clash-of-clans-and-clash-royale-sales-revenue/

TKWWSV ZZZ WKHKLQGXEXVLQHVVOLQH FRP QHZV VSRUWV SD\WP 4UVW JDPHV WHDPV XS ZLWK VXSHUFHOO WR ODXQFK F(

8 https://dotesports.com/mobile/news/youtube-gaming-unveils-mobile-gaming-tournament-with-50000-prize-pool
¢ https://www.news18.com/news/tech/reliance-jio-partners-with-supercell-for-india-ka-gaming-champion-clash-royale-tournament-3120563.html

YKWWSV ZZZ SRENHWJDPHU EL] LQWHUYLHZ KRZ VXSHUFHOO FRQWLQXHV WR JURZ PXOWL ELOOLRQ GROODU KLW FOD

1 https://www.gamesindustry.biz/articles/2021-05-10-supercell-ordered-to-pay-gree-usd92m-in-lawsuit
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About

Coin Master is a single-player, casual strategy game, where
a player has to build his Viking village as well as raid and
attack other villages and coin masters and loot coins.
Players also spin slot machines to earn coins that help build

and upgrade their village.

SNIPPETS

Launched
November 2010 °

Owned by
Moon Active 2

Headquarters
Tel Aviv, Israel @

Google Play Store Downloads
100 Million+ 4

Unique Users
1.7 Million + (April 2021)

Reach
0.4% (April 2021)

Average Minutes/visitor
99.8 minutes (April 2021)

Popularity Rankings

#3 in Top 10 gaming apps by revenue and
#3 by Consumer spends in India (App Annie)

Revenue Model
Freemium

Mode of revenue
In-app Purchases

1 https://sensortower.com/ios/us/moon-active/app/coin-master/406889139/overview
2 https://play.google.com/store/apps/details?id=com.moonactive.coinmaster&hl=en_IN&gl=US

¢ https://il.linkedin.com/company/moon-active

* https://play.google.com/store/apps/details?id=com.moonactive.coinmaster&hl=en_IN&gl=US

INDIAN OTT PLATFORMS REPQRT 2209



Key Measures Innovations

The key consumers of Coin Master are men above the age of 25 years while

young women between ages 15-24 years have shown the most activity on the During the pandemic, the company
app. behind Coin Master had an active
presence on social media, and ran ads,
gameplay videos, etc, on multiple
platforms, including YouTube that

Consumer Demographics for Coin Master (000) Y
pushed game adoption in the US. ©

Coin Master Audience March 2021

Males, TUV Females, TUV

Age Group (000) Age Group (000)

15-24 232 15-24 455

25-34 497 25-34 176
35+ 404 35+

All Males 1,133 All Females 631

Source: ComScore

Total Unique Visitors Coin Master (000)
Between April 2020 and March 2021

Mobile App

3500
3102

3000
3025

2500
2473

2000 2136 2137 2186

1785 1764

1500 1653 1577

1251 1227

1000
Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

In News

Coin Master was installed 30.7 million times in India and crossed lifetime revenue
of $4 billion worldwide. ®

Israeli gaming company Moon Active Ltd., which developed Coin Master, acquired
gaming company Melsoft that developed successful games like My Café and Family
Island.®

,Q D UHSRUW RQ L26 JDPHV E\ )LQEROG &RLQ ODVWHU UDQNV DPRQJ WKH WRS «<YH D
generating a daily revenue of $1.80 million.”

In 2020, 53.3% of Coin Master’s revenue was generated by USA
Though Coin Master isn't traditionally a casino game, as per App Annie’s data on

7RS &DVLQR JDPHV E\ FRQVXPHU VSHQG &RLQ ODVWHU KROGV WKH «<UVW UDQN RZL
to its hybrid wheel spin feature. °

5 https://www.pocketgamer.biz/news/75879/coin-master-is-a-winner-with-2-billion-in-lifetime-revenue/

¢ https://www.calcalistech.com/ctech/articles/0,7340,L-3883530,00.html

T KWWSV WLPHVR4QGLD LQGLDWLPHYV FRP JDGJHWV QHZV WRS JDPHV RQ LRV PDNH RYHU PLOOLRQ HDFK GD\ UHSRUW
8 https://venturebeat.com/2020/12/17/what-5-billion-dollar-games-tell-us-about-mobile-in-2020/

¢ https://www.pocketgamer.biz/data-and-research/75695/app-annie-coin-master-reigns-supreme-casino-mobile-gaming/

10 https://venturebeat.com/2020/12/17/what-5-billion-dollar-games-tell-us-about-mobile-in-2020/
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About

WhatsApp (WhatsApp is a pun on the phrase ‘What's Up’) to

stay in touch with friends and family, anytime and S N I P P ETS
anywhere. WhatsApp is free (Data charges may apply) and

RSHUV VLPSOH VHFXUH UHOLDEOH PHVYMBchéd®J DQG FDOOLQJ DQG LV
available on phones all over the world. ° 2010 (in India) 2

Owned by
Jan Koum and Brian Acton,
later joined Facebook 3

Headquarters
California, USA *

Google Play Store Downloads
5B+°

Unique Users
403M+ (March 2021)

Reach
86.1% (March 2021)

Average Minutes/visitor
534.5 (March 2021)

Monthly Active Users
422M 5

Revenue Model
Free”’

Content Delivery Network
Akamai 8

Mode of Revenue
Free

! The data is only India-centric
2 https://www.indiatoday.in/technology/news/story/whatsapp-may-soon-touch-500-million-users-in-india-despite-new-privacy-policy-claims-report-1758344-2021-01-12
® https://www.whatsapp.com/about/
4 https://lwww.whatsapp.com/contact/
S https://play.google.com/store/apps/details?id=com.whatsapp&hl=en_IN&gl=US
¢ https://www.indiatoday.in/technology/news/story/whatsapp-may-soon-touch-500-million-users-in-india-despite-new-privacy-policy-claims-report-1758344-2021-01-12
” https://lwww.whatsapp.com/about/
8 KWWS GO L4S RUJ GE FRQI QHWZRUNLQJ QHWZRUNLQJ SGI
https://www.whatsapp.com/about/

INDIAN OTT PLATFORMS REPQRT 2213



Key Measures

Male users on WhatsApp are 1.5 times higher than female users. Among male
and female users, the age group of 35+ years constitutes the highest chunk,
with 37% male users and 40% female users respectively.

Consumer Demographics for WhatsApp (000)

WhatsApp Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
15-24 77,880 15-24 51,751
25-34 75,220 25-34 45,271
35+ 88,028 35+
All Males 241,129 All Females 161,912

Source: ComScore

Total Unique Visitors WhatsApp (000)
Between April 2020 and March 2021

'"HV NW@® Sviobile App

500000

° ° 403040
400000 ¢ ¢
357817 357423 356886 350825 350701 /

O — 00— Q00— —— @

300000

200000

88702

100000 | 75874 81465 76030 82386 77805

66056 /7323 67816

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

The users show an upward trend between April 2020 and March 2021. The highest
users are registered in the month of December 2020, whereas among the desktop
users, the highest are in August 2020.

App Availability

With more than 2 billion users across 180 countries, WhatsApp is the most
popular messaging app in the world and the messaging market leader in all but
25 of the world's countries—outperforming competitors Facebook Messenger
and WeChat°

10 https://www.conversocial.com/blog/what-countries-are-the-biggest-whatsapp-users
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In News

* WhatsApp saw a 40% increase in usage at the height of
the coronavirus pandemic.

* WhatsApp published a new FAQ page on its website
outlining its stance on user privacy in response to
widespread backlash over an upcoming privacy policy
update.*?

* Whatsapp announced that any message that has been
IRUZDUGHG <YH RU PRUH WLPHV ZLOO QRZ IDFH D QHZ OLPLW
that will prevent a user from forwarding it to more than
one chat (contact) at a time.*®

* Whatsapp group call limit was increased—it now
supports up to 8 people.

* Whatsapp launched a new feature, which lets users post
ephemeral messages that disappear after seven days.*®

* Whatsapp added voice and video call feature to desktop
app_lG

Innovations

WhatsApp was the most commonly used medium by schools
to send learning materials during lockdown, followed by
phone calls and visits, shows survey. The Annual Status of
Education Report (ASER) 2020 Rural, facilitated by
education-focussed non-governmental organisation
Pratham, showed that this was true for both government
schools and private schools.’

LKWWSV ZZZ LQGLDWYQHZV FRP WHFKQRORJ\ QHZV ZKDWVDSS XVDJH VXUJHV DPLG FRURQDYLUXV ORFNGRZQ
2ZKWWSV 2Z2Z WKHYHUJH FRP ZKDWVDSS SULYDF\ SROLF\ UHVSRQVH VLJQDO WHOHJUDP FRQWURYHUV\ FODUL
2 https://techcrunch.com/2020/04/07/whatsapp-rolls-out-new-lim

LW RQ PHVVDJH IRUZDUGYV "JXFFRXQWHU JXFHBUHIHU

UHU D+5 F+0 /\ G FX= Y= [O/P1YE6 JXFHBUHIHUUHUBVLJ $4%$$$+

1-U3-[RGX R*E\9- J7$5;&4SE . 5%/ 804Z S QL ]GY-Z10Z4U76S<1

%=99ZH;\]BAWSBL=+KQ9-"IK=BW31DHXL: %$[[K +(0 XU4(5)V)6 99I3FX]8:2[*WN 9L)I9SM3 +$GQ 1;PE\$)%Q ;RH]XDU=LU48.$F

“KWWSV JDGJHWV QGWY FRP DSSV QHZV ZKDWVDSS JURXS FDOO OLPLW LQFUHDVHG SHRSOH UROORXW EHJLQV QH[W ZH

B KWWSV WHFKFUXQFK FRP ZKDWVDSS QRZ OHWV \RX SRVW GLVDSSHDULQJ PHVVDJHV ZKLFK JR DZD\ DIWHU GD\V
B KWWSV WHFKFUXQFK FRP ZKDWVDSS UROOV RXW YRLFH DQG YLGHR FDOO VXSSRUW WR GHVNWRS DSS
7 https://www.moneycontrol.com/news/india/whatsapp-was-most-com

PRQO\ XVHG PHGLXP E\ VFKRROV WR VHQG OHDUQLQJ PDWHULDOV GXULQJ ORFNGRZQ VKRZV VXUYH\ KWPO
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About
The world's most popular social networking website,

Facebook enables users to connect with friends and family S N I P P ETS
by sharing status updates, personal photos and other

items of interest. ® Launched

2006 (India)

Owned by
Mark Zuckerberg

Headquarters
California, USA *

Google Play Store Downloads
5B+?

Unique Users
340M (March 2021)

Reach
72.8% (March 2021)

Average Minutes/visitor
359.2 (March 2021)

Monthly Active Users
325M3

Revenue Model
Free

Content Delivery Network
Facebook Content Distribution
Network (FBCDN) *

o s woN e

KWWSV
KWWSV
KWWSV
KWWSV
KWWSV

KHDGTXDUWHUVR]FH FRP IDFHERRN
SOD\ JRRJOH FRP VWRUH DSSV GHWDLOV"LG FRP IDFHERRN NDWDQD KO HQB-1 JO 86

WHFKFUXQFK FRP \RXWXEH DQG ZKDWVDSS LQFK FORVHU WR KDOI D ELOOLRQ XVHUV LQ LQGLD
UHVHDUFK IE FRP EORJ WKH HYROXWLRQ RI DGYDQFHG FDFKLQJ LQ WKH IDFHERRN FGQ
VPDOOEXVLQHVYV FKURQ FRP GHVFULSWLRQ IDFHERRN KWPO
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Key Measures

The male users outnumber the female users by 65%. The age group of 35+ has
highest number of users on Facebook. The age group of 15-24 and 35+ makes
up the majority of Facebook users, in both male and female categories.

Consumer Demographics for Facebook (000)

Facebook Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
225
25 34
35+ 35+
All Males 212,278 All Females 128,374

6RXUFH &RP6FRUH

Total Unique Visitors Facebook (000)
%HWZHHQ $SULO DQG ODUFK

ORELOH (‘@ SHVNWRS

/ Tt —e—o

._._.

.—.\.——.\.

S~

$SU 0D\ -XQ -X0 $XJ 6HS 2FW 1RY 'HF -DQ )HE o0DU

6RXUFH &RP6FRUH

The TUVs on both desktop and mobile app are highest in the month of January
7KRXJK WKHUH DUH QR PDMRU EXFWXDWLRQV WKH 789V KDYH ULVHQ E\ RQO\ U

April 2020 to January 2021.

App Availability
It is the leading social network in 153 out of 167 countries analyzed (92% of the

planet).®

KWWSV YLQFRV LW ZRUOG PDS RI VRFLDO QHWZRUNYV
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Languages * Messenger Kids by Facebook made its debut in India.

Facebook is a biggest platform for user-generated content. '"HVLIQHG VSHFL«<FDOO\ IRU NLGV XQGHU
W RSHUV FRQWHQW LQ DOPRVW DOO OapmniX @rigiRally launched in the US back in December

2017.%
In the News

* )DFHERRN ODXQFKHG /RFN 3UR«<OH IHDWX
¢ In April 2020, social media giant Facebook invested $5.7 SRVWV IURP QRQ IULHQGV /RFNLQJ \RXU S

billion for a 9.99 per cent stake in the RIL-owned mobile to apply multiple existing privacy settings plus several

telecom company. The deal, which made Facebook the QHZ IHDWXUHV WR \RXU*)DFHERRN SUROH
largest minority shareholder in Jio, comes after the

Centre cleared WhatsApp's digital payment service, * In June 2020, Facebook announced a global licensing

which will compete with the likes of Google Pay and deal with Saregama under which the Indian music

Paytm. company's entire catalogue will be available on the social

media platform and its video sharing app, Instagram.

* Facebook announced a digital content partnership with

Sony Pictures Networks India (SPNI) for the Indian

national cricket team’s tour of Australia. Kickstarted on

November 27, 2020, the partnership involved exclusive

video-on-demand match content being showcased on

Facebook Watch, across three ODIs, three T20ls, and

four Tests.®

* Following the lockdown, Facebook partnered with CBSE
WR RSHU RQOLQH SURJUDPPHV LQ LWV HGXFDWLRQ SXVK LQ
India. Facebook-CBSE partnership is led by Facebook for
Education, a global initiative by the social media giant to
build diverse learning communities. °

* Facebook plans to launch News in India and pay local
publishers for content. As part of this, Facebook will pay
local news publishers to make their "content" available
under 'Facebook News'—a product (and tab within
Facebook) aimed at helping news media drive better
monetisation. 1°

* Facebook announced new privacy and security features
to Messenger.*

* )DFHERRN LV JUHDWO\ H[SDQGLQJ LWV YLGHR FKDW RSHULQJV WR
keep up with rising demand. Messenger Rooms are
Facebook’s answer to Zoom and Houseparty for the
pandemic.*?

KWWSV Z2ZZ QGWY FRP LQGLD QHZV IDFHERRN EX\V SHU FHQW LQ UHOLDQFH MLR IDFHERRN MLR SDUWQHUVKLS ZLOO
KWWSV Z2ZZ OLYHPLQW FRP WHFKQRORJ\ WHFK QHZV IDFHERRN DQG VRQ\ SLFWXUHV SDUWQHU WR EULQJ FRQWHQW IURP
KWWSV 2ZZ PRQH\FRQWURO FRP QHZV EXVLQHVV HFRQRP\ IDFHERRN SDUWQHUV ZLWK FEVH WR R*HU RQOLQH SURJUDPP

KWWSV \RXUVWRU\ FRP IDFHERRN QHZV ODXQFK LQGLD SD\ ORFDO SXEOLVKHUV FRQWHQW DPS
1L KWWSV WLPHVR4QGLD LQGLDWLPHV FRP JDGJHWYV QHZV IDFHERRN DQQRXQFHV QHZ SULYDF\ DQG VHFXULW\ IHDWXUHV W
2 KWWSV 22Z WKHYHUJH FRP IDFHERRN PHVVHQJHU URRPV OLYH LQVWDJUDP OLYH LJWY YLGHR FKDW

BKWWSV JDGJHWV QGWY FRP DSSV QHZV IDFHERRN PHVVHQJHU NLGV LQGLD ODXQFK FKDW DSS SDUHQWDO FRQWUROV QH
“KWWSV 22Z WKHQHZVPLQXWH FRP DUWLFOH IDFHERRN ODXQFKHV ORFN SUR40H IHDWXUH LQGLD KLGH SRVWYV QRQ IULHC
B KWWSV Z2Z2Z OLYHPLQW FRP FRPSDQLHV QHZV IDFHERRN VDUHJDPD LQN JOREDO OLFHQVLQJ GHDO KWPO
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About

Twitter is a 'microblogging' system that allows you to send
and receive short posts called tweets. Tweets can be up to
280 characters® long and can include links to relevant
websites and resources. Twitter users follow other users. If
you follow someone you can see their tweets in your
Twitter 'timeline'. *

SNIPPETS

Launched
2006

Owned by
Twitter

Headquarters
San Francisco, USA

Google Play Store Downloads
1B+

Monthly Active Users
19M?2

Revenue Model
Free

Content Delivery Network
Twitter Network

1 https://play.google.com/store/apps/details?id=com.twitter.android&hl=en_IN&gl=US

2 KWWSV HFRQRPLFWLPHV LQGLDWLPHYV FRP WHFK WHFKQRORJ\ WZLWWHU FORQH NRR HQGRUVHG E\ JRYW WUHQGV DPLG
S KWWSV  ZZZ QDWXUH FRP DUWLFOHV V a WH[W 7KH GRXEOLQJ R WKH
4 KWWSV ZZZ XNUL RUJ FRXQFLOV HVUF LPSDFW WRRONLW IRU HFRQRPLF DQG VRFLDO VFLHQFHV KRZ WR XVH VRFLDO PH(

FKDUDFWHU VSDFH

WR
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Twitter India Highlights  *°

Most Retweeted Tweet- Popular Tamil Actor Vijay posted the Most Liked Tweet-

picture. The tweet is simply a picture of the actor with fans in

the background. It received more than 1.6 lakh retweets. The tweet features a picture of Virat Kohli and Anushka
6KDUPD EDXQWLQJ KHU EDE\ EXPS 7KH WZH
more than 6.4lakh likes.

Most Tweeted Meme-
It was #Binod

KWWSYV WLPHVR4QGLD LQGLDWLPHYV FRP YLUDO QHZV IURP PRVW OLNHG WR PRVW UHWZHHWHG WKLVKDSSHQHG RQ WZLW
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App Availability

Twitter is available everywhere across the globe, except
China, Iran, and North Korea.®

Languages

Twitter has redesigned its website to help users
personalise content in seven Indian languages, Hindi,
Guijarati, Marathi, Urdu, Tamil, Bengali and Kannada’

In the News

* In July 2020, the government issued a notice to Twitter
RYHU WKH KDFNLQJ RI WKH DFFRXQWY RI LWV KLJK SUR<OH XVHUV
and “any possible impact” of the breach in India. The
notice was sent by CERT-In, the country’s nodal cyber
security agency®

* Twitter introduced fact-checks. This was done to check
the authenticity of COVID posts majorly.°

* Twitter expanded strategic partnership with Google
Cloud to improve data insights and enhance
productivity. ©

* Twitter clone, Parler, becomes most-downloaded app in
a single day in the US*

* Twitter rolls out Stories, aka ‘Fleets,’ to all users; will also
test a Clubhouse rival.*?

¢ Twitter India has started using a new voice messaging
feature for direct messages (DMs) on the social media
platform. Users can now send voice DMs that are 140
seconds long at maximum. The test feature has been
made available for both Android and iOS users.
Currently, the new feature is being rolled out in select
few countries including India, Brazil, and Japan?®

https://blog.hidemyass.com/en/countries-block-twitter-no-longer-ban-twitter

KWWSV HFRQRPLFWLPHV LQGLDWLPHVY FRP WHFK LQWHUQHW UHMLJJHG WZLWWHU ZHE WR OHW \RX VD\ LW LQ LQGLDQ ¢
KWWSV WLPHVR4QGLD LQGLDWLPHYV FRP LQGLD GLVFORVH LPSDFW RI JOREDO KDFN RQ LQGLD FHQWUH WHOOV WZLWWH!
KWWSV ZZ2Z UHXWHUV FRP DUWLFOH XV WZLWWHU IDFWFKHFN LG86.%1 8

KWWSV ZZZ SUQHZVZLUH FRP QHZV UHOHDVHV WZLWWHU H[SDQGYVY VWUDWHJILF SDUWQHUVKLS ZLWK JRRJOH FORXG WR L
LKWWSV WLPHVR4QGLD LQGLDWLPHYV FRP JDGJHWV QHZV WZLW

WHU FORQH SDUOHU EHFRPHVY PRVW GRZQORDGHG DSS LQ D VLQJOH GD\ LQ WKH XV IHDWXUHVY DQG PRUH DUWLFOHVKRZ
2ZKWWSV WHFKFUXQFK FRP WZLWWHU UROOV RXW VWRULHY DND 5HHWV WR DOO XVHUV ZLOO DOVR WHVW D FOXEK
BKWWSV LQGLDQH[SUHVYV FRP DUWLFOH WHFKQRORJ\ VRFLDO WZLWWHU WHVWLQJ YRLFH GP IHDWXUH LQGLD KRZ WR VHQ
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About
Instagram (from Facebook) allows the users to create and
share photos, stories, and videos with friends and followers

and discover entertaining short videos. It also gives users
on Instagram the option to watch, like, comment, and share
Reels videos in a dedicated space in Explore.

SNIPPETS

DOO RYHU WKH ZRUOG ,QVWD 5HHOV RSHUV D QHZ ZD\ WR FUHDWH

Launched
October 2010 *

Owned by

Kevin Systrom and Mike Krieger (Founders) 2

Facebook (2012) @

Headquarters
California, USA *

Google Play Store Downloads

1B+°

Unique Users
194M (March 2021)

Reach
41.5% (March 2021)

Average Minutes/visitor
465.1 (March 2021)

Monthly Active Users
165M°©

Revenue Model
Free

Content Delivery Network

&ORXGEDUH

1 https://www.investopedia.com/articles/investing/1026 15/story-instagram-rise-1-photoOsharing-app.asp

2 https://www.instagram.com/about/us/

¢ https://www.business-standard.com/article/international/mark-zuckerberg-bought-instagram-as-it-was-a-threat-to-facebook-120073000324_1.html

* https://craft.co/instagram/locations
5 https://play.google.com/store/apps/details?id=com.instagram.android&hl=en_IN&gl=US
5 https://techcrunch.com/2020/07/07/facebook-expands-insta

gram-reels-to-india/#:~:text=Instagram%?20had%20about%20165%20million,industry%20executive%20shared%20with%20TechCrunch.

7 https://www.g2.com/categories/content-delivery-network-cdn
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Key Measures
Male users on Instagram are 1.8 times higher than the female users. The age
group of 15-24 years constitutes more than 45% of the pie in both the genders.

Consumer Demographics for Instagram (000)

Instagram Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
15-24 55,208 15-24 33,918
25-34 37,014 25-34 21,587
35+ 26,503 35+ 19,881
All Males 118,726 All Females 75,386

Source: ComScore

Total Unique Visitors Instagram (000)
Between April 2020 and March 2021

Mobile App

200000 103010 7% 103572 104112

159243 159276 161552

150037

150000 142036 143497 143780 4%

100000
Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

The TUVs show a constant upward trend in the mobile app users. The highest TUVs
are in the month of December 2020. The TUVs have increased 1.4 times in
comparison to April 2020.

App Availability
The app is available in 170 countries across the globe.®

8 https://www.theverge.com/2021/3/10/22321394/instagram-relaunch-lite-app-release-update-reels-android
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In the News
* Instagram launches reels to compete against Tiktok®

* In May 2020, Instagram introduced new features to
control cyberbullying. ©

* Instagram announced in December 2020 that it is testing
'Instagram Lite' app, designed for Indian users. The
Instagram Lite app is less than 2MB in size, and is meant
for users with low internet connectivity. *

* ,QVWDJUDP KDV DQQRXQFHG QHZ IHDWXUHV WR RSHU WHHQV D
safer environment on the social media platform. The new
safety features for teens will not let adults message
them. 2

* QVWDJUDP SDUWQHUHG ZLWK 1HWEL[ RQ D QHZ VHOI FDUH
series for young adults. The new partnership will see the
VWDUV RI VRPH RI IHWEL[ V PRVW SRSXODU SURJUDPV DPRQJ
young adult viewers talking about mental health and
self-care amid the pandemic.*?

* Instagram partners with Swiggy, Zomato to help
restaurants with food order discovery. Under this
LQLWLDWLYH EXVLQHVVHV FDQ VKDUH ,QVWDJUDP V IRRG RUGHU
sticker on their stories and users can tap on them to
place their orders through the Swiggy and Zomato
websites.**

* Instagram partnered with Kareena Kapoor Khan to
support small businesses. This partnership is a part of
,QVWDJUDP V UHFHQW /RYH 5XQV '"HHS FDPSDLJQ WKDW DLPV
WR UHGH«QH WKH ZD\ EUDQGY FDQ DXWKHQWLFDOO\ WHOO WKHLU
VWRULHYV ZKLOH HQJDJEQJ ZLWK LQEXHQFHUV

* ,QVWDJUDP ZLOO OHW LQEXHQFHUV PDNH PRQH\ RS DGV RQ
IGTV content, following in the footsteps of YouTube's
revenue-sharing model.

S KWWSV Z2Z2Z WKHYHUJH FRP LQVWDJUDP UHHOV WLNWRN YLQH VKRUW YLGHRYVY VWRULHV H[SORUH PXVLF HeHF
WKWWSV LQGLDQH[SUHVV FRP DUWLFOH WHFKQRORJ\ VRFLDO LQVWDJUDP IHDWXUHV 4JKW F\EHUEXOO\LQJ
1 https://www.thehindu.com/sci-tech/technology/internet/instagram-tests-lite-in-india/article33344174.ece
2ZKWWSV LQGLDQH[SUHVYV FRP DUWLFOH WHFKQRORJ\ VRFLDO LQVWDJUDP DQQRXQFHV QHZ IHDWXUHV IRU WHHQV WR Re*H|
BKWWSV 22Z VRFLDOPHGLDWRGD\ FRP QHZV LQVWDJUDP LV SDUWQHULQJ ZLWK QHWS5L[ RQ D QHZ VHOI FDUH VHULHV IRU
14 https://www.livemint.com/news/india/instagram-partners-swiggy-zomato-to-help-restaurants-with-food-order-discovery-11591256394516.html
B KWWSV 227 4QDQFLDOH[SUHVYV FRP EUDQGZDJRQ LQVWDJUDP SDUWQHUV ZLWK NDUHHQD NDSRRU NKDQ WR VXSSRUW VP
16 https://www.businessinsider.in/tech/news/insta

JUDP ZLOO OHW LQ5XHQFHUV PDNH PRQH\ R DGV RQ LIWY FRQWHQW IROORZLQJ LQ WKH IRRWVWHSYV RI \RXWXEHV UHYHC
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About

/ILQNHG,Q OHDGYVY D GLYHUVL<HG EXVLQ XHV IURP
PHPEHUVKLS VXEVFULSWLRQV DGY-HUW, gNiJIiymE{/TkSG UHFUXLW
PHQW VROXWQRBE®,Q LV WKH PRVW WUXVWHG QHWZRUN

enabling users to instantly and easily build connections and Launched

<QG WKH ULJKW FDUHHU RSSRUWXQLWL2089 (I8didfUV FDQ <QG D MRE E\

JRLQJ WKURXJK PLOOLRQV RI EXVLQHVV FR HFWLRQV DQG RSSRU
WXQLWLHYVY W ZRUNV RQ WKH UXOH

Ricrd ec%Er\éofef 2QGLD DQG
DURXQG WKH ZRUOG WKDW DUH UBJKW IRU \R LQ DQ\ LQGXVWU\

Headquarters

California, US

Google Play Store Downloads
500M+3

Unique Users
55M (March 2021)

Reach
11.8% (March 2021)

Average Minutes/visitor
30.2 (March 2021)

Monthly Active Users
62M+4

Revenue Model
Free; Premium ranging
from RS1400-RS1700/month °

Content Delivery Network
Edge SRE

Mode of Revenue
Premium

* https://news.linkedin.com/2011/06/linkedin-reaches-10-mil
lion-members-in-india#:~:text=LinkedIn%?20started%20its%20India%20operations,leverage%20LinkedIn%20for%20career%20development.

2 https://about.linkedin.com/?trk=homepage-basic_directory_aboutUrl

3 https://play.google.com/store/apps/details?id=com.linkedin.android&hl=en_IN&gl=US

+ https://feconomictimes.indiatimes.com/tech/internet/linkedins-india-user-base-up-24-in-a-year-to-62-million/articleshow/72360947.cms

S https://www.linkedin.com/pulse/curious-case-linkedin-premi
um-somil-agrawal?articleld=6610438053108514816#:~:text=Each%200f%20them%20come%20with,1600%2D1700%2Fmonth!!

5 https://engineering.linkedin.com/blog/2018/01/enabling-dual-stack-on-linkedin-cdns

7 https://about.linkedin.com/?trk=homepage-basic_directory_aboutUrl

8 https://play.google.com/store/apps/details?id=com.linkedin.android&hl=en_IN&gl=US
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Key Measures

ODOH XVHUV RXWQXPEHU IHPDOH XVHUV RQ /LQNHG,Q E\ WLPHV ,Q ERWK W
JHQGHUV WKH DJH JURXS RI \HDUV KDV WKH KLJKHVW QXPEHU RI XVHUV 7K
UHDVRQ EHKLQG WKLV LV LQ ,QGLD \RXQJVWHUV JUDGXDWH DW \HDUV RI DJ

EHLQJ D MRE VHDUFK DQG EXVLQHVV FRQQHFWLRQ DSS /LQNHG,Q LV YHU\ XVHIX
VHHNHUV LQ WKLV DJH JURXS

Consumer Demographics for LinkedIn

LinkedIn Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
6-14 116 6-14 52
15-24 13,464 15-24 8,288
25-34 11,374 25-34 5,096
35+ 9,692 35+ 7,148
All Males 34,645 All Females 20,584

Source: ComScore

Total Unique Visitors LinkedIn (000)
Between April 2020 and March 2021

Mobile App @ Desktop

100000 98141

91041 °
89615 QOZSV
4!
[@F=——— @ = 87457 — ]

80000

60000 54127

L 53585 55%29
47564
44218 4508
o o= .}/

—50485__—0 ——

40000
29675 28881 28581 30020

23374 23480 51686

19054 19616
20000 17702 17749 905 18253

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

8QOLNH RWKHU VRFLDO PHGLD SODWIRUPV J/LQNHG,Q VHHV D GRZQZDUG WUHQG 1
GHVNWRS XVHUV ZKHUHDV WKHUH LV DQ XSZDUG JURZWK LQ PRELOH DSS XVHUV 'H)
XVHUV LQ WKH PRQWK RI $XJXVW DUH WKH KLJKHVW DV DSSUDLVDO VHDVRQ JHW
LQ -XO\ DQG WKHUHIRUH D ORW RI SHRSOH VWDUW WKHLU MRE VHDUFK LQ $XJXVW
WKH PRELOH DSS WKHUH KDV EHHQ DQ DOPRVW LQFUHDVH LQ WKH QXPEHU RI XVH

App Availability
ILQNHG,Q LV DYDLODEOH LQ FRXQWULHV ZRUOGZLGH 7KH 86 WRSV WKH OLVW F
XVHUV IROORZHG E\ ,QGLD

9 https://www.socialtalent.com/blog/recruitment/number-linkedin-members-country
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Languages
7KH DSS GRHVQ W KDYH ,QGLDQ ODQJXDJHV

In the News

/ILQNHG,Q MRLQV WKH UDFH WR ODXQFK D &O0XEKRXVH ULYDO 7KH
VRFLDO QHWZRUN IRU SURIHVVLRQDOV KDV FRQ«<UPHG WKDW LW LV
ZRUNLQJ RQ EULQJLQJ DXGLR WR RWKHU SDUWV RI /LQNHG,Q DV
LW UDFHV WR ODXQFK LWV ULYDO YHUVLRQ RI &0XEKRXVH

,Q -XO0\ /JLQNHG,Q SODQQHG WR FXW DERXW MREV

ZRUOGZLGH DIWHU EHLQJ KLW E\ <UPV UHFUXLWLQJ IHZHU VWDS
DPLG WKH &RYLG SDQGHPLF

* /LQNHG,Q ODXQFKHG 6WRULHV IHDWXUH LQ ,QGLD LQ 2FWREHU
7KH IHDWXUH OHWV XVHUV VKDUH WKHLU HYHU\GD\
SURIHVVLRQDO PRPHQWY RQ WKHLU SUR«<OH IRU KRXUV

e . Q 6HSWHPEHU 16'& SDUWQHUHG ZLWK /LQNHG,Q WR
RSHU IUHH IXWXUH UHDG\ RQOLQH FRXUVHV WR ,QGLDQ \RXWK
:LWK DQ DLP WR HQDEOH D IXWXUH UHDG\ GLJLWDO ZRUNIRUFH
WKH FROODERUDWLRQ ZLOO RSHU IUHH OHDUQLQJ UHVRXUFHV
DOLJQHG ZLWK LQ GHPDQG MREV LGHQWL«HG XVLQJ GDWD
IURP /LQNHG,Q V (FRQRPLF *UDSK

10 https://www.businessinsider.in/tech/apps/news/linkedin-joins-the-race-to-launch-a-clubhouse-rival/articleshow/81776619.cms
 https://www.bbc.com/news/business-53484764

2 https://www.thehindubusinessline.com/info-tech/linkedin-launches-stories-feature-in-india/article32780728.ece
BKWWSV LOQGLDQH[SUHVY FRP DUWLFOH HGXFDWLRQ QVGF SDUWQHUYV ZLWK OLQNHGLQ WR R*HU IUHH IXWXUH UHDG\ RQO!|
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Snapchat

About

Snapchat is an American multimedia instant messaging
app and service developed by Snap Inc., originally Snapchat
Inc. One of the principal features of Snapchat is that
pictures and messages are usually only available for a short
time before they become inaccessible to their recipients.
The app has evolved from originally focusing on
person-to-person photo sharing to presently featuring
users' ‘Stories’ of 24 hours of chronological content, along
with  ‘Discover’, letting brands show ad-supported
short-form content. It also allows users to keep photos in
the "my eyes only," which lets them keep their photos in a
password-protected space. It has also reportedly incorpo -
rated limited use of end-to-end encryption, with plans to
broaden its use in the future.

SNIPPETS

Launched
2011*

Owned by
Evan Spiegel, Bobby Murphy,
and Reggie Brown 2

Headquarters
Santa Monica, California, USA

Google Play Store Downloads
1B+

Unique Users
85M+ (March 2021)

Reach
18.2% (March 2021)

Average Minutes/visitor
60.4 (March 2021)

Monthly Active Users
60M 4

Revenue Model
Free®

Content Delivery Network
Amazon Web Services (AWS) ©

! https://zeenews.india.com/technology/snapchat-crosses-60-million-users-milestone-in-india-2342068.html
2 https://zeenews.india.com/technology/snapchat-crosses-60-million-users-milestone-in-india-2342068.html

® https://play.google.com/store/apps/details?id=com.snapchat.android&hl=en_IN&gl=US

4 https://zeenews.india.com/technology/snapchat-crosses-60-million-users-milestone-in-india-2342068.html

S https://www.businessinsider.com/how-to-use-snapchat
¢ https://aws.amazon.com/solutions/case-studies/snap-reinvent/
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Key Measures

7KHUH LV D PHDJUH GLSHUHQFH LQ WKH PDOH XVHUV DQG IHPDOH XVHUV WKRXJ
users are higher in number. As the app is used by the younger generation the

most, the majority of users fall in the age group of 15-24 years.

Consumer Demographics for Snapchat (000)

Snapchat Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
15-24 22,921 15-24 21,330
25-34 10,508 25-34 9,102
35+ 10,065 35+ 11,195

All Males 43,494 All Females 41,627

Source: ComScore

Total Unique Visitors Snapchat (000)
Between April 2020 and March 2021

Mobile App

100000

85121
gog7g 83340 82544

80000

60461 63470

60000 55491

48130 48671
40385 42686
38448
40000

20000
Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

The TUVs of the Mobile App show a constant upward trend between April 2020
and March 2021. The TUVs have increased more than two times—the highest
TUVs were in the month of March 2021.

App Availability

Snapchat is available across the world except in Middle Eastern countries that
have blocked Voice over Internet Protocol services (VolP) and messaging
apps/websites after a concern was raised that these media will eat into the
SUR«<WV RI WKH FRXQWULHY WHOHFRP FRPSDQLHYV

7 https://www.digitalinformationworld.com/2018/10/popular-social-media-sites-that-were-or-are-blocked-in-other-countries.html
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Languages
Snapchat currently supports Hindi, Marathi, Gujarati and
Punjabi languages on its photo-sharing app.®

In the News

* In November 2020, Snapchat launched Spotlight to take
on Instagram Reels, TikTok. Spotlight is not a standalone
app like TikTok; it is available on the Snapchat app, just
like Instagram Reels?

* Snapchat added new AR features to camera in April
2019, launched Snap Games, and allowed users to post
Stories directly to other apps. Snhapchat announced
some new features with a revamped AR camera, games
on the platform with Snap Games and integration with
RWKHU WKLUG SDUW\ DSSV DW LWV «<UVW 6QDS 3DUWQHU 6XPPLW

* Snap Inc. plans to extend its India localization strategy so
as to grow its base in several other countries. The social
media company is doubling down on the Indian market
E\ UROOLQJ RXW ORFDOL]HG YHUVLRQV RI LWV RSHULQJV 7KLV
includes rebuilding of Snapchat's Android app with
VXSSRUW IRU QLQH ,QGLDQ ODQJXDJHV DQG DQ ,QGLD VSHFL<«F
version of its content discovery platform, Discover, that
now has over 85 local channels.!

* Snapchat is 'altering people's perception of beauty
worldwide' and has the potential to trigger body
dysmorphic disorder, says JAMA Facial Plastic Surgery, a
bimonthly medical journal published by the American
Medical Association.*?

* At Snap Partner Summit 2020, Snapchat brought a host
of new features for its users and also developers out
there. The social media platform got a new Camera Kit,
Snap Minis, Happening Now, Scan, Local Lenses, Action
Bar, Story Replies, well-being features and more. Most of
these features are available for the users in the US and
will come to other markets soon. It also brought some
new features for gamers, such as Bitmoji for Games, and
also released Snap Originals?®®

e .Q 0D\ 6QDSFKDW VHW XS LWV «<UVW VDOHV DQG VXSSRUW
WHDP LQ ,QGLD LQ SDUWQHUVKLS ZLWK DG WHFK «<UP 7\URR D
Smile Group company.**

* In June 2020, Snapchat unveiled its AR glasses named
Spectacles®®

0 https://indianexpress.com/article/technology/social/snapchat-adds-new-ar-features-to-camera-launches-snap-games-and-takes-stories-to-other-apps-5657993/

1 https://economictimes.indiatimes.com/tech/technology/snapchat-india-snap-plans-to-take-its-india-localisation-strategy-to-the-world/articleshow/81188086.cms

2ZKWWSV Z2Z2Z OLYHPLQW FRP 7THFKQRORJ\ ;R$6) (W UX)'0.(:=Q\)0 6QDSFKDW 40WHUV WULJJHU FUD]H IRU SODVWLF VXUJHU\
8 https://indianexpress.com/article/technology/social/snapchat-new-upcoming-features-6456536/

1 https://www.thehindubusinessline.com/info-tech/snapchat-in-pact-with-tyroo-for-sales-support-in-india/article24026657.ece

TKWWSV WLPHVR4QGLD LQGLDWLPHV FRP JDGJHWV QHZV VQDSFKDWV DU JODVVHV WR FRPH WR LQGLD WKLV ZHHN DUWLF
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About

Telegram is a messaging app with a focus on speed and
security. It is superfast, simple, and free. Unlike WhatsApp,
Telegram is a cloud-based messenger with seamless sync.
Telegram can be used on all devices at the same time—the
messages sync seamlessly across any number of your
phones, tablets, or computers. *

Telegram is one of the 10 most downloaded apps in the
world.

SNIPPETS

Launched
August 2013 *

Owned by
Pavel and Nikolai Durov 2

Headquarters
Dubai @

Google Play Store Downloads
500M+4

Unique Users
166M (March 2021)

Reach
35.7% (March 2021)

Average Minutes/visitor
97.5 (March 2021)

Monthly Active Users
500M ®

Revenue Model
Free®

! https://www.indiatoday.in/information/story/is-telegram-safe-to-use-know-all-about-the-instant-messaging-app-1828149-2021-07-14
2 https://www.indiatoday.in/information/story/is-telegram-safe-to-use-know-all-about-the-instant-messaging-app-1828149-2021-07-14

® https://telegram.org/fag#qg-what-is-telegram-what-do-i-do-here

“ https://play.google.com/store/apps/details?id=org.telegram.messenger&hl=en_IN&gl=US

5 https://telegram.org/fag#qg-what-is-telegram-what-do-i-do-here

¢ https://www.businessinsider.in/tech/how-to/what-is-tele
gram-a-quick-guide-to-the-fast-and-secure-messaging-plat
form/articleshow/81673955.cms#:~:text=Tele
gram%:20is%20a%20popular%20cross,for%20large%20group%?20

chat%?20features.&text=Telegram%20was%20founded%20by%20Russian,service%20is%20free%20to%20use.

’ https://telegram.org/fag#g-what-is-telegram-what-do-i-do-here
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Key Measures

The male users outnumbers female users by almost two times. In the male
users, the age group of 15-24 years has the highest users, which is 40% of the
total male users, whereas in the female users, the age group of 15-24 years has
the highest users numbering almost 42% of the total users.

Consumer Demographics for Telegram (000)

Telegram Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
15-24 43,971 15-24 23,726
25-34 37,052 25-34 17,498
35+ 28,986 35+ 15,653

All Males 110,009 All Females 56,877

Source: ComScore

Total Unique Visitors Telegram (000)
Between April 2020 and March 2021

Mobile App
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Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

The TUVs have constantly increased between March 2020 and April 2021. Users
have increased almost by 61%. Annoyed with WhatsApp's latest privacy policies,
millions of users downloaded Telegram app, pushing up the overall installs of the

app.

App Availability

The Telegram app is available to download in 155 countries (out of 175 coun-
tries). Android users in all 155 of these countries are able to install Telegram
from the Play Store. In the Windows Store, the Telegram app is available in 52
countries (out of 109 countries where Windows Store currently operates). 8

8https://backlinko.com/telegram-users
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In the News

* Instant messaging apps Signal and Telegram have
racked up almost 4 million downloads in India since
WhatsApp changed its terms and conditions. °

* Telegram messaging app will launch pay-for services in
2021. "Telegram will begin to generate revenue, starting
next year," Pavel Durov said in a statement.t?

* In August 2020, Telegram added video calling feature to
its app.t*

Innovations

¢ 7THOHJUDP VXSSRUWYV <OH DWWDFKPHQWYV XS WR *% LQ VL]H
7KLV LV RQH DUHD ZKHUH 7HOHJUDP KDV YLUWXDOO\ DOO RWKHUD
PHVVDJLQJ DSSVbEHDW 2QO\ 6N\SH FRPHY HYHQ UHPRWHO\
FORVH OLPLWLQJ \RX WR 0% «<OHV ORVW DSSV DUH PXFK
PRUH OLPLWLQJ :KDWV$SS LV MXVW 0% IRU H[DPSOH

* Telegram has raised over $1 billion through bond sales
to multiple investors, the messaging app's founder Pavel
Durov said in March 2021. The funding round included a
combined $150 million investment by Mubadala
Investment Co and Abu Dhabi Catalyst Partners, which is
part-owned by the Abu Dhabi state fund. **

9 https://www.livemint.com/companies/news/signal-telegram-downloads-in-india-up-by-nearly-4-mn-since-whatsapp-tos-change-11610428229429.html

10 https://www.moneycontrol.com/news/business/telegram-messaging-app-to-launch-pay-for-services-in-2021-6264311.html

LKWWSV WLPHVR4QGLD LQGLDWLPHV FRP JDGJHWV QHZV WHOHJUDP KDV DGGHG YLGHR FDOOLQJ IHDWXUH WR LWV DSS D
12 https://www.businessinsider.in/tech/how-to/what-is-telegram-a-quick-guide-to-the-fast-and-secure-messaging-platform/articleshow/81673955.cms

3 https://economictimes.indiatimes.com/tech/funding/abu-dhabi-funds-invest-150-million-in-messaging-app-telegram/articleshow/81648571.cms
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About

Pinterest is a platform where the users can discover
lifestyle inspiration, articles on trending and recommended S N I P P ETS
topics in the app. The app has a feature where users can

invite friends to collaborate on the next group trip, party, or Launched

DIY project, share wedding tips, beauty inspiration, design 2012 (In India)

concepts and unusual ideas for their big day. Pinterest is a
one-stop solution where users can scroll through
thousands of trending images, read travel inspiration or

<QG QHZ UHFLSHV DQG FUHDWLYH IRREead@m#tery IRU WKHLU QH[W
dinner party. San Francisco

Owned by
Ben Silbermann, Paul Sciarra, and Evan Sharp

Google Play Store Downloads
500M+1

Unique Users
22M (March 2021)

Reach
4.8% (March 2021)

Average Minutes/visitor
45.9 (March 2021)

Monthly Active Users
15M?2

Revenue Model
Free to use (registration required) 8

Content Delivery Network
Fastly *

* https://play.google.com/store/apps/details?id=com.pinterest&hl=en_IN&gl=US

2 KWWSV 2727 4QDQFLDOH[SUHVYV FRP LQGXVWU\ EUDQGYV VWUXJJOH ZLWK SLQWHUHVW LQ WKH DEVHQFH RI SURPRWHG SLC
3 KWWSV SROLF\ SLQWHUHVW FRP HQ WHUPV RI VHUYLFH

4 KWWSV 227 GQDLQGLD FRP WHFKQRORJ\ UHSRUW VHYHUDO ZHEVLWHYV LQFOXGLQJ UHGGLW SLQWHUHVW WZLWFK GRZQ D
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Key Measures
Unlike other platforms, Pinterest has higher female users than male. In both
the genders, the users in the age group of 15-24 years constitute the highest

pie with almost 50% users.
When it comes to their advertising audience, the gender breakdown looks a

OLWWOH GLSHUHQW $V RI -DQXDU\ SLQWHUHVW V VHOI VHUYLFH DGYHUWL
LGHQWL<HG WKH IHPDOH DXGLHQFH DW WKH PDOH DXGLHQFH DW DQG W

UHPDLQGHU DV XQVSHFL<«HG

Consumer Demographics for Pintrest (000)

Pinterest Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
25 34
35+ 2,221 35+
All Males 8,623 All Females 13,863

6RXUFH &RP6FRUH

Total Unique Visitors Pinterest (000)
%HWZHHQ $SULO DQG ODUFK

ORELOH $SS

22134

15544

$SU 0D\ -XQ -X0 $XJ 6HS 2FW 1RY 'HF -DQ )HE o0DU

6RXUFH &RP6FRUH

The graph of mobile app users shows an upward trend between April 2020 and
March 2021. Users in this time period have increased by at least 30%.

Languages
The app can be accessed in English and other foreign languages®

SKWWSV EORJ KRRWVXLWH FRP SLQWHUHVW VWDWLVWLFV IRU EXVLQHVV
KWWSV DERXW SLQWHUHVW FRP HQ

242 INDIAN OTT PLATFORMS REPQRT 20



In the News

* Pinterest announced the expansion of Idea Pins to more
countries. Idea Pins make it easy for creators to publish
high quality, long-lasting, saveable content directly to
Pinterest.

* Pinterest banned weight loss ads to protect users'
mental health, and termed its decision a move against
body shaming. Pinterest had previously banned ads for
weight loss pills as well as procedures such as
liposuction, along with imagery or language mocking
body types.®

KWWSV
KWWSV

ZZZ H[FKDQJH PHGLD FRP GLJLWDO QHZV SLQWHUHVW DQQRXQFHV H[SDQVLRQ RI LGHD SLQV WR PRUH FRXQWULH
ZZZ 4UVWSRVW FRP OLYLQJ SLQWHUHVW EDQV ZHLJKW ORVV DGV WR SURWHFW XVHUV PHQWDO KHDOWK WHUPV
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About
BYJU'S is India's largest ed-tech company and the creator of
India's most loved school learning app. Launched in 2015,

SNIPP

ETS

%<-86 RSHUV KLJKO\ SHUVRQDOLVHG DQG HSHFWLYH OHDUQLQJ

programs for classes 1 - 12 (K-12), and aspirants of compet-
itive exams like JEE, IAS, etc. BYJU'S has become one of the
most preferred education platforms across the globe.

Launched
August 2015

Owned by
Byju Raveendran

Headquarters

Bangalore, Karnataka

Google Play Store Downloads

50M+*

Unique Users

41.23M (March 2021)

Reach

8.8% (March 2021)

Average Minutes/visitor

4

Monthly Active Users

1.9 M2

Revenue Model
792' 692°'

GLSHUV DV SHU WKH FRXUVH V}

Content Delivery Network
Amazon Web Services

Hours of Content
1000+ hours 3

Mode of Revenue
TVOD, SVOD

! https://docs.google.com/spreadsheets/d/1rkidpODFX9cPOfkiwvUhDhyk-GOAxd90UJVsKIcf8Q8/edit#gid=1091621356
2 https://techcrunch.com/2020/06/26/indian-edtech-giant-byjus-in-talks-to-acquire-doubtnut-for-more-than-125m/

3 https://students.byjus.com/mobiles/sign_in?redi
rect_uri=https%3A%2F%2Fstudents.byjus.com%2Foauth%2Fauthor
ize%3Fcli

ent_id%3D1f267a0cb39bfe566e0218659508ch1949be4bdea023351a989a1b80b7d0c460%26redirect_uri%3Dhttps%253A%252F%252Flearn.byjus.com%252Fcallbac

k%253FpagePath%253D%25252Fpremium-school%25252Fdashboard%253F
mx_Source_of_Lead%253Dbyjus-web%2526utm_cam
paign%?253Dlogin-button%2526utm_medium%253Dwebsite%2526utm_
source%253Dwebsite%2526mx_Page_Category%253DHome%26response_t
\SH 'WRNHQ VFRSH 'SUR40H %PDQDJHBGRXEWYV
Source_of_Lead%3Dbyjus-web%26utm_medium%3Dwebsite%26utm_
source%3Dwebsite%26utm_campaign%3Dlogin-button%26mx_Page_Cate
gory%3DHome%26referrer%3Dmx_Source_of_Lead%3Dbyjus-web%2526ut
m_medium%3Dwebsite%2526utm_source%253Dwebsite%2526utm_cam
paign%?253Dlogin-button%2526mx_Page_Category%3DHome&refer
rer=mx_Source_of_Lead%3Dbyjus-web%26utm_medium%3Dwebsite%26ut

P[B

m_source%3Dwebsite%26utm_campaign%3Dlogin-button%26mx_Page_Category%3DHome&utm_campaign=login-button&utm_medium=website&utm_source=website
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Key Measures

The male viewers are 1.41 times more than the female viewers. Among the

male viewers, almost half of the total viewers are in the age group of 15-24

years . Similarly, among the female viewers, those in the 15-24 years age group
are the highest. In both male and female viewers, individuals in the 6-14 years

age group occupy the least part of the pie.

Consumer Demographics for Byju’s (000)

Byju’s Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
6-14 268 6-14 382
15-24 11,255 15-24 8,179
25-34 6,026 25-34 3,071
35+ 6,672 35+ 5,430
All Males 24,221 All Females 17,061

Source: ComScore

Total Unique Visitors Byju’s (000)

%HWZHHQ $SULO DQG ODUFK
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44964
40000 41282
35876 39484
32530 24005 35695
30000 27673

27949
22106

20000 18845
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Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

Only the TUV data of desktop is available. There is 46% increase in the TUV
between April 2020 and March 2021. The highest TUVs are in the month of
December 2020.

App Availability
1701+ cities access quality education in India. These include viewers from the
smallest towns to the biggest metros. *

4 https://byjus.com/byjus-the-learning-app/
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Languages

BYJU'S programs are available in English and have subtitles
in regional languages—including Malayalam, Kannada,
Telugu, Bengali, Gujarati, Hindi, and TamiF

In News

* Byju’'s is the only Indian app that has been ranked
among the world's top 10 most downloaded education
apps on Google Play Store during the lockdown.®

* In February 2021, ICC announced BYJU'S as global
partner until 2023. The three-year agreement will see
BYJU'S partner all ICC events over the period, including
the forthcoming men's T20 World Cup in India and the
women's World Cup in New Zealand.”

* Byju's is set to acquire edtech rival Toppr for $150
million. Toppr provides online learning materials to
students in grades 5 through 12, and its backers include
SAIF Partners and Helion Ventures?®

* The Indian edtech giant is in talks to acquire Doubtnut
for more than $125M. The move will expand its reach in
smaller cities and towns in the world’s second-largest
internet market. °

¢ National Skill Development Corp (NSDC) joins hands with
BYJU's to train and upskill teachers. As part of the Skill
India Mission, the National Skill Development
Corporation (NSDC) has joined hands with major edtech
company BYJU's to support teacher training and
upskilling.*°

* Byju’'s added free live classes for students amidst
COVID-19 lockdown?!

5 https://byjus.com/faq/

5 https://www.livemint.com/companies/start-ups/byju-s-among-world-s-top-10-education-apps-downloaded-during-lockdown-11591350820860.html

7 https://www.indiatvnews.com/sports/cricket/icc-announces-byjus-as-global-partner-until-2023-683478

8 https://www.business-standard.com/article/companies/byju-s-set-to-acquire-edtech-rival-toppr-for-150-million-report-121021501078_1.html

9 https://techcrunch.com/2020/06/26/indian-edtech-giant-byjus-in-talks-to-acquire-doubtnut-for-more-than-125m/

10 https://www.indiatoday.in/education-today/news/story/national-skill-dev-corp-nsdc-joins-hands-with-byju-s-to-train-and-upskill-teachers-1748387-2020-12-10

LKWWSV WLPHVR4QGLD LQGLDWLPHYV FRP JDGJHWV QHZV E\MXV DGGV IUHH OLYH FODVVHV IRU VWXGHQWY DPLGVW FRYLC
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About

Vedantu is India's leading online tutoring company, which

enables students to learn LIVE with some of India's best-cu-
rated teachers. Vedantu's USP is its quality of teachers. It
has some 500+ teachers who have taught more than 1

Million hours to 40,000+ students spread across 1,000+

cities from 30+ countries. Vedantu is founded by four lITian

friends who were themselves teachers with over 13 years

of teaching experience and having taught over 10,000

students.”

SNIPPETS

Launched
October, 2014

Owned by
Vamsi Krishna *

Headquarters
Bangalore, India 2

Google Play Store Downloads
10M+3

Unique Users
19.6 M (March 2021)

Reach
4.2% (March 2021)

Average Minutes/visitor
6 (March 2021)

Monthly Active Users
25 M*

Revenue Model
SVOD (the subscription varies

IRU GLSHUHQW FRXUVHV

Content Delivery Network

Amazon Web Services cloudfront

Hours of Content
1M hours ©

Mode of Revenue
SVOD

* https://www.vedantu.com/v/about-us

2 https://www.thehindu.com/features/education/choose-your-teacher-on-this-online-portal/article7619396.ece

% https://play.google.com/store/apps/details?id=com.vedantu.app

4 https://inc42.com/buzz/vedantu-acquires-doubt-solving-app-instasolv-to-complement-k-12-learning/

° https://engineering.vedantu.com/how-we-built-our-own-in-house-video-streaming-platform/

& https://www.vedantu.com/v/about-us
7 https://www.vedantu.com/v/about-us
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Key Measures

The male viewers outnumber the female viewers. Both genders have the
highest viewers in the age group of 15-24 years. The age group of 15-24 years
occupies 50% of the pie in male and female viewers.

Consumer Demographics for Vedantu (000)

Vedantu Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
6-14 96 6-14 125
15-24 5,544 15-24 3,672

25-34 1,709 25-34 1,120

35+ 4,255 35+ 3,085

All Males 11,604 All Females 8,002

Source: ComScore

Total Unique Visitors Vedantu (000)
Between April 2020 and March 2021
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Source: ComScore

The highest TUVs are registered in the month of March 2021. There is 65% rise in
the TUVs between the month of April 2020 and March 2021.

App Availability

Vedantu classes rank as the best LIVE and Online Tutoring Website in the top
ten cities of India—Bangalore, Delhi, Hyderabad, Chennai, Mumbai, Patna, Kolka-
ta, Pune, Chandigarh, and Jaipur. In the Middle East and Singapore, Vedantu is
among the most recommended educational sites for an online home tutor at
very low tuition fees.®

& https://www.vedantu.com/
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In News
* Vedantu ropes in Aamir Khan as brand ambassador.®

* Vedantu co-founder launched edtech platform Uable.
Most edtech startups primarily focus on school
curriculum for students and online entrance exam
preparation for college students. Uable, however, looks
to complement the school curriculum.

* In February 2021, Vedantu acquires Instasolv, a
doubt-solving app. **

* $LUWHO 'LJLWDO 79 9HGDQWX WHDP XS WR RSHU VWXGHQWYV
DSRUGDEOH DFFHVV WR TXDOLW\ HGXFDWLRQ 9HGDQWX
Masterclasses DTH channels will air on Airtel Digital TV at
5V SHU GD\ WR RSHU LQWHUDFWLYH OHDUQLQJV WR &0DVV WR
students, according to a release.*?

* Edtech Startup 'Vedantu' donates 150 smartphones to
government school students in Telangana.

Innovations

Vedantu, a pioneer in LIVE interactive online tutoring is

helping India take new strides through the launch of an

exciting new initiative in the e-learning space—WAVE (a

revolutionary new LIVE learning platform). This platform

was created after years of deep research and

H[SHULPHQWDWLRQ LQ WKH <HOG RI /,9( 2QOLQH 7HDFKLQJ DQG
/HDUQLQJ :$9( XVHV $, $UWL«<FLDO ,QWHOOLJHQFH DQG 0/
(Machine Learning) to personalize teaching and learning for

each child and is designed to make LIVE classes extremely

engaging and fun.**

Vedantu took a step towards making online learning safe
and secure for its students studying from home by
LOWURGXFLQJ FKLOGVWDIHW\<UVW LQLWLDWLYH

S KWWSV WLPHVR4QGLD LQGLDWLPHV FRP EXVLQHVYV LQGLD EXVLQHVV YHGDQWX URSHV LQ DDPLU NKDQ DV EUDQG DPEDYV
10 https://www.livemint.com/companies/start-ups/vedantu-co-founder-launches-edtech-platform-uable-11600593965245.html
11 https://iwww.businessinsider.in/business/startups/news/vedan

tu-acquires-instasolv-a-doubt-solving-app-the-latest-in-buzzing-edtech-acquisitions-in-india/articleshow/81151506.cms
2 KWWSV ZZZ QHZLQGLDQH[SUHVV FRP EXVLQHVV QRY DLUWHO GLJLWDO WY YHGDQWX WHDP XS WR R*HU VWXGHQWYV
13 https://thelogicalindian.com/responsiblebusiness/vedantu-donates-150-smartphones-to-government-school-students-in-telangana-24576
W KWWSV 272Z KLIJIKHUHGXFDWLRQGLJHVW FRP YHGDQWX ODXQFKHV ZDYH LQGLDV 4UVW RQOLQH OLYH LQWHUDFWLYH OHDL
5 KWWSV WLPHVR4QGLD LQGLDWLPHY FRP EXVLQHVV LQGLD EXVLQHVV HGWHFK FRPSDQ\ YHGDQWX LQWURGXFHV FKLOG V
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About

After the merger of Vodafone and Idea in September 2018,

the bundled video streaming services of both the telcom S N I P P ETS
companies was merged in September 2020. It was

launched as “VI Movies and TV™ Vi Movies and TV has a Launched

massive repository of content from the best of the apps September 2020 *

and popular partners like Viacom18, Voot Select, Lionsgate
Play, Shemaroo Me, Sun NXT, Hungama, Discovery, Yupp
TV, and more.

Owned by
Vodafone Idea Limited 2

Headquarters
Mumbai, India @

Google Play Store Downloads
10M++4

Unique Users
4.7M (March 2021)

Reach
1% (March 2021)

Average Minutes/visitor
120.1 (March 2021)

Revenue Model
Bundled with VI, TVOD

Content Delivery Network
Cisco®

Hours of Content
50K+ hours ¢

! https://gadgets.ndtv.com/telecom/news/vodafone-idea-merger-vi-branding-revealed-livestream-4g-1-billion-users-2291587

2 https://www.myvi.in/about-us/home

3 https://www.myvi.in/help-support/vi-customer-care-number

“ https://play.google.com/store/apps/details?id=com.vodafone.vodafoneplay&hl=en_IN&gl=US

S https://telecom.economictimes.indiatimes.com/news/vodafone-idea-deploys-ciscos-multi-cloud-network-to-boost-customer-experience/68718386
5 https://vimoviesandtv.in/About

’ https://gadgets.ndtv.com/telecom/news/vodafone-idea-merger-vi-branding-revealed-livestream-4g-1-billion-users-2291587
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Key Measures

7KH PDOH YLHZHUV DUH KLJKHU WKDQ WKH IHPDOH YLHZHUV 7KHUH LV QR PDMRI
HQFH LQ WKH QXPEHU RI YLHZHUV RI GLSHUHQW DJH FDWHJRULHV LQ PDOH WKR
age group of 15-24 years has more viewers. Among the female viewers, the 35+

years age group consists of 60% of total female viewers.

Consumer Demographics for VI (000)

VI Audience March 2021

Males, TUV Females, TUV
Age Group (000) Age Group (000)
15-24 939 15-24 353
25-34 806 25-34 504
35+ 784 35+ 1,328

All Males 2,529 All Females 2,185

Source: ComScore

Total Unique Visitors VI (000)
Between April 2020 and March 2021

Mobile App
8000
7466
7000 6818
6000
o= 5571
5000 5 5356
1932 4919
4859 4714
4370
4000 3999

3000 3013

Apr-20 May-20 Jun-20 Jul-20 Aug-20 Sep-20 Oct-20 Nov-20 Dec-20 Jan-21 Feb-21 Mar-21

Source: ComScore

The month of September 2020 sees the highest viewers, the reason can be the
relaunch of Vodafone Play to VI movies and TV.

Top Content

The Vi movies and TV app is a catch up TV service. It allows users to get access

WR RYHU PRYLHV LQ GLSHUHQW ODQJXDJHV RYHU OLYH 79 FKDQQHO"
original web series and international TV shows.®

8KWWSV NDOLQJDWY FRP WHFKQRORJ\ VXEVFULEHUV FDQ QRZ UHQW 40PV IRU KRXUV RQ YL PRYLHV DQG WY DSS
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Languages

Viewers can navigate through the app and view content in
9 languages—Hindi, English, Marathi, Gujarati, Bengali,
Tamil, Telugu, Malayalam, and Kannade.

In News

* In February 2021, Vi launched movie rental service in
FROODERUDWLRQ ZLWK +XQJDPD 9L RSHUV RYHU PRYLH
titles through its new partnership. *°

* In January 2021, Vi inked a strategic partnership with
Voot Select to bring exclusive premium content to its
customers. Vi users got access to the content library of
VOOT Select comprising international content, originals,
movies, network shows, and 54 linear channels.!

¢ Virolled out live TV channels on the web version of its Vi
ORYLHVY DQG 79 VHUYLFH 9L DOORZHG XVHUV WR DGG SUR«<OHV
to its app. The telco will also give users access to live TV
channels on the web version of its Vi Movies and TV
service *?

Innovations

Vodafone-ldea partners with Firework TV, will show short
videos on its Play app. Firework, one of the world's leading
story publishing platforms, has partnered with Vi to
introduce its 30-second short stories format in India. **

¢ https://vimoviesandtv.in/About

10 https://gadgets.ndtv.com/telecom/news/vi-vodafone-idea-hungama-digital-pay-per-view-movie-rental-premium-video-on-demand-service-2376101

11 https://lwww.vodafoneidea.com/content/dam/vodafone-microsite/
docs/pdfipressrelease/Press_Release_Vi_inks_a_strategic_partnership_with_VootSelect_to_bring_exclusive_premium_content_to_its_customers.pdf

2 KWWSV ZZZ LQGLDWRGD\ LQ WHFKQRORJ\ QHZV VWRU\ YL UROOV RXW OLYH WY FKDQQHOV RQ ZHE YHUVLRQ RI LWV YL P

B KWWSV LQGLDQH[SUHVVY FRP DUWLFOH WHFKQRORJ\ VRFLDO YRGDIRQH LGHD SDUWQHUV ZLWK 4UHZRUN WY ZLOO VKRZ \
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Airtel Xstream app is a video streaming service with a §;NJ P(!D\/E-ES
YDULHW\ RI GLSHUHQW FRQWHQW ,Q D LWLR YH 79 RQH FDQ

VWUHDP PRYLHV 79 VKRZV DQG RULJLRDI%( VFI%H P YDULRXV 277
SODWIRUPV YLD WKH DSS 7KH FRQWH% t bey\é s VWUHDP DSS LV

DYDLODEOH IRU ERWK $LUWHO DQG QRO $LUWHO XVHUV 3UHYLRXVO\
NQRZQ DV $LUWHO 79 WKH ;VWUHDP DSB8ZQRHSY®HD\LODEOH RQ $QGURLG
DQG L26 SRZHUHG GHYLFHV IRU IUHH Y@ty uHVSHFWLYH DSS
PDUNHWSODFH 7KH WHOFR LV DOVR H[$RRE+RE MKHI PSS VXSSRUW
IRU RWKHU GHYLFHV VXFK DV VPDUW 7 9N6wWRIA MMMUHDPLQJ GHYLFHV

*RRJOH 30D\ 6WRUH 'RZQORDGV
1IM+2

8QLTXH 8VHUV
3.1M (March 2021)

Reach
0.7% (March 2021)

$YHUDJH OLQXWHV YLVLWRU
10.7 (March 2021)

Monthly Active Users
160M:3

S5HYHQXH ORGHO
bundled with Airtel
(monthly- INR 49, yearly- INR 499) 4

&RQWHQW 'HOLYHU\ 1HWZRUN
NAGRA Security Services Platform

ORGH RI 5SHYHQXH
Bundled

1 https://www.airtel.in/press-release/09-2020/airtel-chang
es-entertainment-forever-launches-the-airtel-xstream-bundle#:~:text=The%?20Airte|%20Xstream%20bundle%?20is,customers%20starting%20September%207%2C%202020.

2 https://play.google.com/store/apps/details?id=tv.accedo.airtel.wynk&hl=en_IN&gl=US

® https://www.business-standard.com/article/companies/airtel-acquires-10-stake-in-mumbai-based-edtech-startup-lattu-media-120061701056_1.html

4 https://www.91mobiles.com/hub/airtel-xstream-app-what-is-it-how-to-use-features-and-more-questions-answered/

5 https://www.91mobiles.com/hub/airtel-xstream-app-what-is-it-how-to-use-features-and-more-questions-answered/

INDIAN OTT PLATFORMS REPQRT 2Q@57



Key Measures Top Content
7KH PDOH 789V RXWQXPEHUV WKH IHPDOH 789V 7 KHKPDIDSHS DXGARDF K\LNUV WRJI N W
WKDQ WKH IHPDOH DXGLHQFH ,Q WKH PDOH 789V WKHHKLIKRRWLBIXG VHK@®EN LNQ®

JURXS RI ZKHUHDV IHPDOHYV RI DJH RFFXS\ MRKOWKHQWHVIWQFDXW LIQQY) WRHLT&
SLH SODWIRUPV VXFK DV (URV1RZ

PD 30D\ J/LRQVJDWH- 30D\ 6
URROH DQG =HH DPRQJ RWKH

Consumer Demographics Airtel Xtreme (000)
7KH WRS VKRZV DUH

Airtel Xtreme Audience March 2021
1. Mrs. Jasoos

Males, TUV Females, TUV
Age Group (000) Age Group (000)
2. Tum Se Na Ho Paayega
6-14 38 6-14 13
15-24 781 15-24 299 3 K Se Krime
25-34 671 25-34 337 4. Cartoon
35+ 378 35+ 662 .
5. Six
All Males 1,869 All Females 1,311
Source: ComScore
Total Unique Visitors Airtel Xtreme (000)
Between April 2020 and March 2021
Desktop
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Source: ComScore
7KH GHVNWRS DSS 789V ZHUH KLJKHVW LQ WKH PRQWK RI $SULO ZKLFK ZDV WK
UHVXOW RI WKH &29,"' ORFNGRZQ 7KH QXPEHU RI YLHZHUV KDG LQFUHDVHG WKD(

WKH XVXREXJIK WKH OHDVW 789V DUH VHHQ LQ WKH QH[W PRQWK ZKLFK LV 0D\

App Availability
7KH DSS LV OLPLWHG WR ,QGLD DV LW FRPHV EXQGOHG ZLWK WKH VLP FDUG

S https://indianexpress.com/article/technology/social/airtel-says-covid-19-lockdown-has-made-people-go-nostalgic-6388982/
"https://thevpn.guru/unblock-airteltv-outside-india/#:~:text=Airte|%20TV%20requires%20an%20internet,want%20anywhere%20in%20the%20world.
8 https://www.91mobiles.com/hub/airtel-xstream-app-what-is-it-how-to-use-features-and-more-questions-answered/

9 https://wittycolumn.com/top-10-web-series-on-airtel-xstream/
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Languages present in

7KH DSS RSHUV FRQWHQW LQ (QJOLVK +LQGL %HQJDOL *XMDUDWL
.DQQDGD O0DOD\DODP O0DUDWKL 7DPLO DQG 7HOXJX
ODQJXDJHV

In News

* $LUWHO ;VWUHDP PDNHV SUHPLXP NLGV FRQWHQW IUHH
LQFOXGLQJ PRYLHV J/LYH 79 DQG OHDUQLQJ VKRZV $LUWHO VD\V
that the move has been taken to keep children engaged
ZKLOH SDUHQWY FDQ PDQDJH ZRUN IURP KRPH GXULQJ WKH
RQJRLQJ &29,' QDWLRQZLGH ORFNGRZQ

e 6RXWK ,QGLDQ GLJLWDO PHGLD DQG PXVLF FRPSDQ\ 'LYR KDV
DQQRXQFHG D FRQWHQW VKDULQJ SDUWQHUVKLS ZLWK $LUWHO
:VWUHDP RSHULQJ LWV HQWLUH 7DPLO PRYLH FDWDORJ
LQFOXGLQJ H[FOXVLYH SUHPLHUV RQ WKH $LUWHO ;VWUHDP
DSS

* $LUWHO ;VWUHDP LQ 6HSWHPEHU DQQRXQFHG D
SDUWQHUVKLSDZAOQGK.BRRWDAMKH 30D\
VXEVFULEHUVY FDQ DFFHVV WKH DFFHVV WKH YDVW FRQWHQW
OLEUDU\ RI ERWK SODWIRUPV

* $LUWHO ;VWUHDP SDUWQHUHG ZLWK (SLF 2Q LQ ODUFK

* Xstream live-streamed the traditional Rath Yatra at
-DJDQQDWK 7HPSOH LQ 2GLVKD V 3XUL IURP -XO\
DOORZLQJ DOO PRELOH DQG EURDGEDQG FXVWRPHUV RI WKH
WHOHFRP RSHUDWRU WR ZDWFK WKH SURFHHGLQJV IRU IUHH

e 6KRUWV79 ODXQFKHG LWV «<UVW YLGHR RQ GHPDQG VHUYLFH RQ
$LUWHO ;VWUHDP LQ )HEUXDU\

10 https://www.airtelxstream.in/language

1 https://www.timesnownews.com/technology-science/article/airtel-xstream-makes-premium-kids-content-free-including-movies-live-tv-and-learning-shows/575384

12 https://www.livemint.com/companies/news/airtel-xstream-partners-with-divo-movies-11614588164903.html|

13 https://www.republicworld.com/technology-news/apps/airtel-xstream-now-features-voot-premium-contents.html

“KWWSV WHOHFRP HFRQRPLFWLPHYV LQGLDWLPHV FRP QHZVY DLUWHO SDUWQHUYV OLRQVJDWH SOD\ WR R*HU SUHPLXP FRQ
15 https://www.indiantelevision.com/iworld/over-the-top-services/epic-on-now-streaming-on-airtel-xstream-platform-210304

16 https://www.livemint.com/industry/media/airtel-xstream-to-live-stream-puri-s-rath-yatra-from-1-july-11593507497974.html

TKWWSV EHVWPHGLDLQIR FRP VKRUWVWY ODXQFKHV LWV 4UVW YLGHR RQ GHPDQG VHUYLFH RQ DLUWHO [VWUHDP
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